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Our Hosts:

A platform that directly connects 
hosts and subscribers via text.

We got you. You’ll have a direct line to the team at Project 
Text. We’re here to answer any questions.

What if I have questions?

We handle all of the technical legwork for subscribers 
canceling, changing credit cards, opting out, etc. Our hosts 
can focus on connecting with their biggest fans.

What if subscribers want to cancel?

Once a host fills out a brief questionnaire, they're live on the 
platform and trained within 48 hours.

How long does it take to get started?

Absolutely not. We’re not a data business and we have no 
intention of selling any user data.

Do you sell the data we collect?

Nope. We recommend occasionally replying to some of the 
more insightful replies from time to time, but we do not 
promise subscribers that this will happen.

Do hosts have to respond to all of the replies 
they receive?

Can this be integrated into my existing 
membership program?
Definitely.

Think of it as a text conversation where your friends are 
looking for advice, information or guidance on the topic(s) 
the host is an expert on.

How does Subtext content differ from what is 
published on Twitter?

We recommend 5-7 texts throughout the course of the week.

How frequently do hosts text their subscribers?

Hosts tell us they spend between 5-30 minutes per day on the 
platform.

How much time do hosts spend on the platform?

Nope. Only the host will see that user's reply and can choose 
to reply directly to that user if they like.

Does every subscriber see a user's reply?

Do hosts use their own phone number?
No, we provide encrypted local phone numbers to our hosts.

FAQs

500,000
texts communicated

90%+
open rate

*industry standard for SMS

80+
hosts

20%
engagement

<5%
churn for paid subscribers

Hosts can have personal conversations and 
get candid feedback from their biggest fans + 
earn revenue to support their efforts 
creating content.

Subscribers can cut through all that and 
have direct, unfiltered chats with 
personalities they love.

Algorithms, social clutter and trolls make it 
impossible for engaged readers to make a 
personal connection with your brand.


