
CAMPAIGN OVERVIEW



SPENT - $60,897.97

IMPRESSIONS DELIVERED – 59,493,584

PAGE VIEWS – 205,479

VIDEO VIEWS – 1,415,560

SOCIAL ENGAGEMENTS – 5,600

AVERAGE TIME ON CONTENT – 1.89 minutes

TOTAL TIME SPENT (article & video content) –

708 days, 8 hours, 49 minutes and 32 seconds

FINAL RESULTS



FACEBOOK POSTS



FACEBOOK COMMENT SAMPLING



SOCIAL SENTIMENT

3. Positive and Negative Feedback Scores for all Facebook Posts:

• High Positive Feedback – 56%

• Medium Positive Feedback – 35%

• Low Positive Feedback – 9%

• High Negative Feedback – 0%

• Medium Negative Feedback – 12%

• Low Negative Feedback – 88%

*Facebook comments vary widely, particularly in 
dealing with the subject matter or real journalism 
and fake news in the current climate. 

Though negative comments were significant, 
evaluating overall social sentiment gives further 
insight into the impact of the campaign.  

Feedback ratings take into account further social 
engagement, such as shares and likes to bring 
balance to social sentiment measurements.

1. Social posts were shared a total of 1,821 times

2. Posts received 3,397 reactions. 98% of reactions were   
positive (i.e. like, love, wow)



NATIVO PLACEMENT



NATIVO PLACEMENT



Viewable Impressions
In-view impressions of served native ad unit, tracked once user scrolls to 
headline

CTR – Click Through Rate
Number of C licks / Number of Viewable Impressions = C TR

Page Views
Number of visits to the content landing page (C ontent is consumed as 
editorial directly on site)

CTA – Call to Action
Number of users who click from the content landing page to the brand 
site (Double opt-in drives hyper-qualified traffic)

CTA Rate
Number of C TAs / Number of Page Views = C TA Rate

Time on Content
Average time spent consuming content landing page content (100% 
non-incentivized traffic)

Scroll Initiation*
Percentage of content landing pages visits where the user initiates 
a scroll

Article Scroll Depth*
Percentage of total article length to which the user scrolled

Down Scroll Velocity*
Average scroll speed of user on the content landing page

Earned Page Views
Number of users who reach the content landing page from sharing 
channels

Sharing Lift
Percentage lift of content landing page visits due to social sharing

*S croll Metrics via 

LEGEND: TRUE NATIVE

Video Views
Number of users that view the embedded video on the content 
landing page



Investigative Article #1



NATIVE ARTICLE CAMPAIGN SUMMARYTop Performing Native Ad Unit

Top Performing Content Landing Page

Video Views

Page Views

Earned Page Views

Avg. Time on ContentCTR

CTAs

CTA Rate Scroll Initiation*

Article Scroll Depth*

Down Scroll Velocity*

Report Dates: 

Total Impressions:

Total Number of Articles:

Total Number of C reatives Run:

*only available with

0.44%

92,577

57,664

2,748

108 secs

2.86% MOAT Required

MOAT Required

2,598

MOAT Required

December 1, 2017 – January 9, 2018
12,971,122

1
112

57,664



Viewable Impressions: C TR:

Viewable Impressions: C TR:

Viewable Impressions: C TR:

Top Performer

Viewable Impressions: C TR:

Viewable Impressions: C TR:

Viewable Impressions: C TR:

NATIVE ARTICLE AD UNIT PERFORMANCE

353,987 1.14%

253,753 0.94%

18,428 0.58%

351,875 1.03%

88,603 0.88%

Video Ad Sample



DEVICE & CATEGORY BREAKDOWN

Device Breakdown Category Breakdown

54%34%

12%
Mobile
Desktop
Tablet 72%

13%

7%
3%4%

News

Law, Gov't &
Politics
Sports

Travel

Other



DEVICE PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.54%

0.29%

0.42%

0.00%

0.20%

0.40%

0.60%

Mobile Desktop Tablet

1.16%

2.35%

1.15%

0.00%
0.50%
1.00%
1.50%
2.00%
2.50%

Mobile Desktop Tablet

123

170

112

0

50

100

150

200

Mobile Desktop Tablet



CATEGORY PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.46%
0.60%

0.16% 0.22%

0.49%

0.00%

0.20%

0.40%

0.60%

0.80%

News Law, Gov't & Politics Sports Travel Business

1.31% 1.49%
0.72%

1.41%

5.59%

0.00%

2.00%

4.00%

6.00%

News Law, Gov't & Politics Sports Travel Business

130 119

73
90 95

0

50

100

150

News Law, Gov't & Politics Sports Travel Business



Moments Article #2



NATIVE ARTICLE CAMPAIGN SUMMARYTop Performing Native Ad Unit

Top Performing Content Landing Page

Video Views

Page Views

Earned Page Views

Avg. Time on ContentCTR

CTAs

CTA Rate Scroll Initiation*

Article Scroll Depth*

Down Scroll Velocity*

Report Dates: 

Total Impressions:

Total Number of Articles:

Total Number of C reatives Run:

*only available with

0.30%

52,863

41,542

1,508

117 secs

2.85% MOAT Required

MOAT Required

0

MOAT Required

December 1, 2017 – January 9, 2018
12,245,428

1
24

41,542



Viewable Impressions: C TR:

Viewable Impressions: C TR:

Viewable Impressions: C TR:

Top Performer

Viewable Impressions: C TR:

Viewable Impressions: C TR:

Viewable Impressions: C TR:

NATIVE ARTICLE AD UNIT PERFORMANCE

48,525 1.53%

36,104 1.34%

40,047 1.25%

47,707 1.41%

35,862 1.30%

1.24%33,209



DEVICE & CATEGORY BREAKDOWN

Device Breakdown Category Breakdown

55%34%

11%
Mobile
Desktop
Tablet 73%

9%
8%

4%6%

News

Sports

Law, Gov't &
Politics
Travel



DEVICE PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.42%

0.11%

0.23%

0.00%
0.10%
0.20%
0.30%
0.40%
0.50%

Mobile Desktop Tablet

2.73%

5.40%

2.13%

0.00%

2.00%

4.00%

6.00%

Mobile Desktop Tablet

116
147

93

0

50

100

150

200

Mobile Desktop Tablet



CATEGORY PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.32%

0.20%
0.24%

0.14%
0.20%

0.00%

0.10%

0.20%

0.30%

0.40%

News Sports Law, Gov't & Politics Travel Science

2.81%
1.67%

3.76%

6.62%

3.77%

0.00%

2.00%

4.00%

6.00%

8.00%

News Sports Law, Gov't & Politics Travel Science

118
87 87 88

105

0

50

100

150

News Sports Law, Gov't & Politics Travel Science



Inspiring Stories Article #3



NATIVE ARTICLE CAMPAIGN SUMMARYTop Performing Native Ad Unit

Top Performing Content Landing Page

Video Views

Page Views

Earned Page Views

Avg. Time on ContentCTR

CTAs

CTA Rate Scroll Initiation*

Article Scroll Depth*

Down Scroll Velocity*

Report Dates: 

Total Impressions:

Total Number of Articles:

Total Number of C reatives Run:

*only available with

0.25%

21,868

13,448

1,019

118 secs

4.66% MOAT Required

MOAT Required

1,567

MOAT Required

December 1, 2017 – January 9, 2018
12,204,868

1
104

13,448



DEVICE & CATEGORY BREAKDOWN

Device Breakdown Category Breakdown

58%31%

11%
Mobile
Desktop
Tablet

56%
19%

9%
6%

10%

News

Arts &
Entertainment
Sports

Law, Gov't &
Politics



DEVICE PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.35%

0.09%

0.18%

0.00%

0.10%

0.20%

0.30%

0.40%

Mobile Desktop Tablet

4.58%

9.97%

2.83%

0.00%

5.00%

10.00%

15.00%

Mobile Desktop Tablet

118
150

98

0

50

100

150

200

Mobile Desktop Tablet



CATEGORY PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.15%

0.63%

0.14% 0.14% 0.15%

0.00%

0.20%

0.40%

0.60%

0.80%

News Arts & Entertainment Sports Law, Gov't & Politics Travel

5.11%

2.53%

4.46%
5.77%

2.37%

0.00%

2.00%

4.00%

6.00%

8.00%

News Arts & Entertainment Sports Law, Gov't & Politics Travel

131

73 83 78
101

0

50

100

150

News Arts & Entertainment Sports Law, Gov't & Politics Travel



2017 News Quiz



NATIVE ARTICLE CAMPAIGN SUMMARYTop Performing Native Ad Unit

Top Performing Content Landing Page

Video Views

Page Views

Earned Page Views

Avg. Time on ContentCTR

CTAs

CTA Rate Scroll Initiation*

Article Scroll Depth*

Down Scroll Velocity*

Report Dates: 

Total Impressions:

Total Number of Articles:

Total Number of C reatives Run:

*only available with

0.29%

38,194

25,740

1,593

121 secs

4.17% MOAT Required

MOAT Required

0

MOAT Required

December 1, 2017 – January 9, 2018
12,253,394

1
506

25,740



DEVICE & CATEGORY BREAKDOWN

Device Breakdown Category Breakdown

60%
27%

13%
Mobile
Desktop
Tablet 64%14%

8%
6%8%

News

Arts &
Entertainment
Sports

Law, Gov't &
Politics



DEVICE PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.37%

0.16%
0.22%

0.00%

0.10%

0.20%

0.30%

0.40%

Mobile Desktop Tablet

3.55%

9.91%

6.52%

0.00%

5.00%

10.00%

15.00%

Mobile Desktop Tablet

120
150

104

0

50

100

150

200

Mobile Desktop Tablet



CATEGORY PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.24%

0.73%

0.17% 0.18% 0.16%

0.00%

0.20%

0.40%

0.60%

0.80%

News Arts & Entertainment Sports Law, Gov't & Politics Travel

4.24%

3.00%
1.86%

2.40%

5.29%

0.00%

2.00%

4.00%

6.00%

News Arts & Entertainment Sports Law, Gov't & Politics Travel

128

67 77 87
109

0

50

100

150

News Arts & Entertainment Sports Law, Gov't & Politics Travel



Video Ads



NATIVE VIDEO CAMPAIGN SUMMARY

Top Performing Native Video

Report Dates:

Total Impressions:

Total Number of Native Videos:

Total Number of C reatives Run:

CTAs

Native Video Views

Time on Content

Native Video Views to 50%

Native Video Completion Rate

Native Video Start Rate

Completed Views

Native Video Views to 75%

Native Video Views to 25%

December 16, 2017 – January 9, 2018
9,818,771

4
124

0.44% 41% - 557,440 views

1,415,560 33% - 446,185 views

27.09% 29% - 395,846 views

368,676 1,708

478,431 secs

FACEBOOK

YOUTUBE



YouTube



NATIVE VIDEO: DEVICE & CATEGORY BREAKDOWN

Device Breakdown Category Breakdown

57%33%

10%
Mobile
Desktop
Tablet 72%

15%

10%3%

News

Law, Gov't &
Politics
Sports

Travel



NATIVE VIDEO: DEVICE PERFORMANCE BREAKDOWN
CTR

CTA Rate

Time on Content

0.55%

0.13%

0.35%

0.00%

0.20%

0.40%

0.60%

Mobile Desktop Tablet

7.65%

13.51%

8.77%

0.00%

5.00%

10.00%

15.00%

Mobile Desktop Tablet

22

34

24

0

10

20

30

40

Mobile Desktop Tablet
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