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more likely to be 
Elite Urbans*

Personal income
higher than the 
Sydney average

go to a professional 
sports match

take steps to stay 
healthy for the future

love yoga and pilates
and are more likely 

to participate





“Sunday Minx is always looking for opportunities to reach an audience who appreciate and invest in 
luxury items. Finding targeted print advertising opportunities that will deliver premium content and 
targeted geographic locations can be difficult - however the inaugural NewsLocal Summer Time 
magazine has delivered us just that.

I was initially impressed with its penetration into Sydney's most affluent suburbs and loved the 
prestigious look and feel of the magazine, which perfectly complements the Sunday Minx brand 
philosophy and aesthetic.

Immediately after the magazine's distribution, Sunday Minx saw increased traffic from within 
the targeted Sydney regions and a spike in sales for our SPICE Bath Towel items that were 
featured in our ad creative.

I was extremely impressed with the results and congratulate NewsLocal on a great product!”
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Media Plan

Campaign: Summer Time Magazine Demo targeting: 20-45 living in postcode distribution areas

Objective: Brand Awareness Interest Targeting: food & drink, dining out, fashion, travel

Channels: Facebook, Instagram

Results

8/12/2016 9/12/2016 10/12/2016 11/12/2016 12/12/2016 13/12/2016 14/12/2016 15/12/2016 16/12/2016 17/12/2016 18/12/2016 19/12/2016 20/12/2016 21/12/2016 Total Spend Reach Engagement Ad Recall Lift Link Click

Inner West Courier 58,270 10,837 4,320 61 

15 second Prepromote teaser video
$1,000 $1,000

4,636 1,226 350 3 

5 second page flip video 53,634 9,611 3,970 58 

Wentworth Courier 67,335 14,364 4,620 132 

15 second Prepromote teaser video
$1,000 $1,000

18,932 7,383 1,470 96 

5 second page flip video 48,403 6,981 3,150 36 

Mosman Daily 52,914 14,808 4,310 90 

15 second Prepromote teaser video
$1,000 $1,000

1,922 866 150 1 

5 second page flip video 50,992 13,942 4,160 89 

Manly Daily 66,194 23,629 5,750 176 

15 second Prepromote teaser video
$1,000 $1,000

11,564 5,281 950 61 

5 second page flip video 54,630 18,348 4,800 115 

Central Mag 74,178 9,149 3,660 1,089 

15 second Prepromote teaser video
$500 $500

3,933 1,265 290 8 

5 second page flip video 47,988 6,106 3,370 25 

Link to hub/digital edition $500 $500 22,257 1,778 n/a 1,056 

Total $5,000 318,891 72,787 22,660 1,548 



Click here to view video
https://business.facebook.com/297339405616/posts/10154503838750617

Click here to view video 
https://business.facebook.com/297339405616/posts/10154503838525617

https://business.facebook.com/297339405616/posts/10154503838750617
https://business.facebook.com/297339405616/posts/10154503838525617
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Go to http://bit.ly/2hMu9nL to view

http://bit.ly/2hMu9nL


http://www.newsmediaworks.com.au/newslocal-to-publish-custom-mags/
http://www.bandt.com.au/media/news-corp-launches-first-lifestyle-magazine-newslocal/
http://www.newsmediaworks.com.au/local-ideas-national-execution/
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http://www.summertimemag.com.au/
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