
Stomp Goody Bag Campaign 
Inspiring public spiritedness 

• Stomp Goody Bag Campaign 
launched in May 2017 to 
promote public spiritedness  in 
the community 
 
• Stomp Goody Bags are given to 
everyday heroes for their  
random acts of kindness 
 
• Aim is to foster a positive 
community 
 
• We publish their stories to 
inspire others to do good 

 Read the full story here: 
http://bit.ly/2DPOgd9 

 Read the full story here: 
http://bit.ly/2zIXms4 INMA Global Media Awards 2018: Best Public 

Relations or Community Service Campaign 
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Real heroes don’t wear capes 

• The Stomp Goody Bag heroes come in all shapes and sizes 

INMA Global Media Awards 2018: Best Public 

Relations or Community Service Campaign 



Honouring good service 

• We believe that customers service staff who go the extra mile 
deserve a pat on the back...and a Stomp Goody Bag  
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Stomp Goody Bag stories  
create a ripple effect 

• The ripple effect: The more 
Stomp Goody Bag stories we 
publish, the more positive 
stories about kind deeds we 
receive from the public 
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 Read all our Stomp Goody Bag stories here: http://bit.ly/2sro99y 

http://bit.ly/2sro99y


Stomp community joins in the search for  
Singapore’s unsung heroes  

• Readers answer our call to 
help identify unsung heroes 

 Read the full story here: 
http://bit.ly/2FTlJUl 

Heroes found  
within a day  

with our  
readers’ help 
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Positive feedback from the public 

 Watch the video here: 
http://bit.ly/2roAcVn 
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• Stomp Goody 
Bag heroes 
receive 
heartwarming 
praises from 
readers 

http://bit.ly/2roAcVn


Partnership with national  
volunteer organisation  

• The National 
Volunteer and 
Philanthropy  Centre 
(NVPC) sponsored the 
Stomp Goody Bag 
Campaign for their SG 
Cares initiative, which 
promotes 
volunteerism 
 
• Campaign duration: 2 
months 
 
• Cost: $16k 

 Read the full story here: 
http://bit.ly/2rnEXOL 

 Read the full story here: 
http://bit.ly/2DvDQBx 
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About Stomp 
 
 
 
 

 

Stomp is Singapore Press Holdings’ citizen journalism website.  Stomp receives daily news and views 
from members of the public about hyperlocal issues that are close to their hearts.  
 
Stomp’s deep engagement with these citizen journalists, who refer to themselves as Stompers, is key 
to its success. The website also works closely with the authorities to address issues raised by its 
citizen journalists.  
 
Visit Stomp to find out more: http://stomp.straitstimes.com/  
 
 
 
 
 
 

Audience 
Unique Visitors: 3.8 million monthly 
Page Views: 37 million monthly 
Facebook: 577,000 Likes 
Twitter: 258,000 followers 
WhatsApp: 5,300 subscribers 
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