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SOCIAL NETWORKS  
FOR PROBLEM SOLVING 
Twittercrónica is a news reporting exercise in real time 
aimed at telling the city's stories in a participatory 
fashion, using informative contributions from the 
audience. It's an act of transparency that takes 
advantage of the resources offered by social 
networking and citizen journalism to enrich stories with 
images, video, and commentary sent in by citizens 
themselves about issues affecting them.  

WEB + PRINT 
With their smartphones, the reporter and his audience 
go 'hunting' for stories, as well as follow the development 
of ongoing investigations. They contribute content and 
guide the mission or process allowing for the discovery 
of unexpected characters, situations, and locations.  
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This guide was created using 
images and information sent in 
by readers on their mobile 
devices in real time. 



GOALS 
REAL AND TANGIBLE  
• Consolidate and strengthen a relationship 

with followers of @elcolombiano 
• Increase loyalty, promote constructive 

interaction.  
• Create a journalistic product aimed at 

mobilizing authorities and citizens towards 
action that benefits the solution of urban 
issues such as pollution, noise, waste, traffic 
jams, informal employment.  

• Highlight positive stories that raise awareness 
and inspire a sense of belonging towards the 
city and the region; with this in mind, topics 
such as local gastronomy, recreational 
activities, sports, and dignified employment 
are also a main focus of this strategy, which 
will celebrate its fifth anniversary in 2015. 

A reader shared his and his mascot's 
experience at the Hotel for Dogs opened 
by Pablo and Gabriel in the city. 
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PRINT: 
SOME OF THE 
PUBLISHED PIECES 
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CASES: 
CHILDREN'S DAY  
In observance of Children's Day in 
Colombia, Twittercrónica embarked on a 
journey to discuss this age of innocence. 
The irony of this exercise: children want 
to be adults while adults yearn for their 
childhood.  

“The best part about being 
a child is not having to 
think about debt and play 
until exhaustion.” 
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FREE MARKETING: 
FROM THE FIELDS TO THE CITY 

Sunday is the most important day for 45 
small farmers who sell their products in the 
capital's parks. The Farmers' Market is the 
perfect opportunity to distribute a fresh, 
organically grown product to the consumer.  
Readers not only guided the process to find 
them, but also became marketing generators 
for these laborers by promoting the products 
online and reaching audiences that farmers 
may have never reached on their own. 

They are high quality 
products at a fair price, 
with freshness that's 
beyond compare. From 
the earth to your table... 
@WANG_ALIVE. 
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SERVICE: 
FASHION AND SAVINGS 
Fashion and the consumer’s pocket go 
hand in hand, Twittercrónica found several 
clothing retailers in the city that offer great 
deals on their products all year round.  
With the help of tweeters we discovered 
that it is possible to purchase name brand 
clothing in good condition at good prices. 
It's an understanding between fashion 
and savings.  

It's surprising to 
see the incredible 
discounts on these 
clothes' prices in this 
Puerta del Norte store. 
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RESULTS 
• Thanks to Twittercrónica and other supportive strategies used 

on Twitter, the account has displayed constant growth (see graph). 
• Tweeters' massive participation with both material and 

ideas for new topics to develop. 
• Partnerships generated with organizations and communities 
• Recognition as a space where complaints can be filed and those problems 

affecting communities can subsequently be addressed and solved.  
• Speedy delivery of information generates faster responses or solutions. 
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RECOGNITION  
Readers thanked EL COLOMBIANO and its Twitter account for actions and solutions achieved 
thanks to this original journalistic endeavor. Here we share a few of those tweets:  
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1. Today’s Twittercrónica on @elcolombiano is excellent. 
Public space for sports and overall wellness. Reminds me of @anavilla01 

2. @elcolombiano’s Twittercrónica is one of the coolest strategies I’ve seen around here.  
3. @elcolombiano thank you for the Twittercrónica it’s a great gift for those of us who are far away.  
4. Thank you to @elcolombiano #Twittercrónica for publishing my tweet today in the print issue! Greetings! 
5. @elcolombiano Congratulations to El Colombiano for making the journey, for showing 

us all this color live #Twittercrónica  



THANK YOU  
FOR ALLOWING US TO SHARE THIS JOURNALISTIC 
EXERCISE IN COMMUNITY SERVICE.  


