
Appendix item 1
The above is the slide showing the new model proposed by this research.

Appendix item 2
The above is the slide showing how The Australian complements digital



Appendix item 3
The above is the slide showing what made great ‘wishing’ ads

Appendix item 4
The above is the generic slide on what imagery worked



Appendix item 5
An actual output of the eye tracking. 
Their own advertisement were shown to 
the respective advertiser while the key 
points (both good and bad) were given 
to the advertiser. Advertisers only saw 
there own work and it was not shared 
with any other clients.
Please note, the advertisement at the 
bottom of this front page has been 
blocked

Appendix item 6
This is an example of the personalised page that was given to select advertisers on 
their advertisement during the meeting
Please note this is just an example of what they looked like using an editorial page


