


We are an 
award-winning 
social content 

service!

We monitor all !
social platforms!

anywhere in the world!

We have 200+ 
partnerships 

including leading 
media and brands!

Who Is Storyful?
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News Behind the News
For five years we’ve been supplying the critical 
insight, video assets and contextual information 
news agencies and media use to report. Our 
technology finds content before they boil on 
social and our team of veteran journalists 
investigate the authenticity of the assets, collect 
contact information and provide context for 
news, media and brands. 

Initial Event

UGC



Our Process
The secret sauce of Storyful is our journalists. 
The tools we’ve developed parse through 
millions of daily posts and data points from 
social communities around the world to 
discover the important conversations and 
content. Our journalists verify the content and 
give context to the stories and trends we find. 
Finally, we acquire the rights to the content or 
license it for commercial use and deliver that 
value through our newswire, intelligence 
reports and editorial services. 



Our Products
Storyful delivers content, intelligence or 
event support for any organizations 
looking to extract value from social. We 
have a variety of flexible products and 
services that combine our technological 
expertise with our editorial experience, 
tailored to our clients’ specific needs and 
businesses.

NEWSWIRE

LICENSED CONTENT!

INTELLIGENCE

EVENT MARKETING!



For Marketers
Storyful’s powers your social communications and marketing from the social post to the :30 spot and 
the intelligence you need to manage your reputation. Here are the three primary ways we work with 
brands and agencies:

Commercial
Initiative

Always-on
Content 

Marketing

Events and 
Intelligence



Newswire!
•  Verified social content with full context, 

including contact details, dates posted, 
location of post 

•  Content curated by channel and 
collection

•  Access to our archive of more than 
50,000 cleared and licensed social video 
assets

•  Workflow integration through Slack, 
email alerts or private Twitter handles

•  24/7 editorial services, including single 
story research and deeper newsroom 
integration 

•  Custom tech integrations, including 
MRSS, API, and IPTC tagging taxonomy 






Brand Channels!
•  Custom made for each brand/agency/

team and tailored to their specific 
audience and goals

•  Features trending social content and 
video and access to our full archive

•  Dedicated Storyful editors curate the 
content to the channel 

•  Can integrate into your workflow 
through morning alerts, editorial call 
participation or through tech solutions



Licensed Content !
for Commercial Use!
•  Fully customizable video content available for broadcast, digital channels or 

commercial use

•  Guidance on rights, exclusivity and other usage questions 

•  Custom editorial research for specific initiatives, including new content 
discovery and clearance for unlicensed content



Storyful took it one step further for 
SlimJim, helping them jump on a 
trending video on their Facebook page.

At the height of popularity for this viral 
video, we secured the commercial 
rights to the video for SlimJim. The 
result was over 245,000K video views 
on their Facebook page and over 
1,110 shares. 

SlimJim was able to publish the video 
side by side with influencers like ESPN 
and even engage with their audience 
about the content. 

Con Agra: Always-on



Toyota wanted to reach young dads on Facebook 
and Twitter on Father’s Day in Australia with a piece 
of creative light on sales messaging and heavy on 
emotional connection. 

Storyful’s creative news team researched and 
sourced over 25 pieces of social content for 
consideration. Ultimately, Toyota selected five, which 
they stitched together into a 0:30 second social ad.

The video received double the views of the last 10 
combined in 36 hours. On Twitter, they received an 
avalanche of positive feedback including calls to 
make this a TV spot from fans. 

Toyota Australian: Social Ad 



Olive Garden wanted to reimagine the way consumers 
thought about the brand and emphasize their 
commitment to family. 

Olive Garden and their creative agency stitched 
together a collage of UGC video, centering around a 
cover of the song “Home”. 

The video received over 80,000 YouTube views and 
190,000 views on Facebook in one week. Equally 
important, the video generated attention from Adweek, 
Time and Business Insider, who all called the ad a 
positive and welcome departure from previous ads.  

Olive Garden: Social Ad



Social 
Intelligence 
•  Influencer identification for 

specific issues and events as well 
as new influencer discovery as 
needed

•  Strategic issues management 
monitoring aligned to client’s 
business and tuned to the 
communities important to them

•  Custom reporting for ongoing 
issues management and crisis 
response

•  Actionable insights and 
contextual information including 
trending content, conversation 
leaders and engagement/
response opportunities

 

 

 

 

The Social Parking Meter: August 3, 2015 

Fast Ticket: Week at a Glance:  

 

● There were 125,300 mentions of related to #parking or #parken this week, with 27.5% overall judged to 
have a positive sentiment versus 12.6% negative. 

● One of the world’s biggest parking companies, Q-Park, has secured its future with a refinancing deal 
valued at €925 million.  

● Research from Kelley Blue Book shows consumers rank Volkswagen among the vehicle manufacturers that 
are least prone to hacking. 

● Newly released figures show Volkswagen passed Toyota  in global sales in the first half of 2015 to claim top 
spot as the number one brand for car sales in the world. 

 
By The Numbers: 

 
● Storyful monitored a 23% decrease in total mentions in our parking analysis, compared to last week. 

Although it is not possible to completely correlate the two, a noted increase in influencer discussion around 
hacking and car operating systems could have contributed to this decline.  

● 42.4% of all mentions in our parking analysis came from the 21-35 age bracket, with the 36-50 bracket 
producing 29.4% of all mentions. This is largely similar with last week’s figures, though this week 7.3% of 
all mentions came from the 20 and under age bracket, compared with only 3.8% last week. 

● Twitter was the most popular medium for mentions, as shown by our analysis, taking up 33.8% of the total 
figure. News articles (25.7%) and Facebook (21.5%) accounted for much of the rest. 



Event Marketing
•  Dynamic real-time feed of social 

content from multiple platforms

•  Hand curated content to ensure 
brand safety and proper 
alignment with client objectives

•  Multiple display options for live 
or web display

•  Insights and reporting into 
trending social content that 
social teams can use to join 
conversations as they happen



At Web Summit 2015 in Dublin, Storyful and the Wall 
Street Journal collaborated to help IDA’s bolster their 
digital and live presence.

We created a journalist-curated media from key 
influencers and conference attendees. The feed was 
housed on a dedicated page of WSJ and captured 
content across social platforms like Twitter, Instagram 
and Facebook.  

IDA @ Web Summit 2015
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