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IN PARTNERSHIP WITH
THE DIFFERENCE

‘BEST YOU CAN BFE’

campaign overview
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THE DIFFERENGE | As

THE REIV AND

AFL COACHES ASSOCIATION
TEAM UP TO INSPIRE
EXCELLENCE IN REAL ESTATE _—

The Real Estate Institute Victoria (REIV) is the state industry body that is
the authority for real estate. It is a trusted brand that ‘real estate
professionals rely on and consumers trust. Through their partnership with
the AFL Coaches Association their goal was to inspire excellence in real
estate and demonstrate this to consumers. Australian Football League
(AFL) is Victoria's sporting passion alongside real estate and at a time
when the usual vigorous participation in either was on hiatus, this
partnership and native campaign quenched audiences thirst for news and
entertainment from the codes.
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https://reiv.com.au/best-you-can-be

The objectives for this campaign were twofold:

1) To drive enrolment into the REIV's Agent's Representative Course in Real
Estate
With many Victorian's forced into a position to reconsider their employment
opportunities due to Covid-19, REIV positioned their offerings to building a real
estate career as accessible and of high calibre and widely recognised. This
needed to be delivered in a trustworthy environment that demonstrated the
support and potential that a career shift into real estate has to offer.

2) To shift perceptions of an industry that is often stereotyped as dishonest
By working with trusted brands such as the Herald Sun and the AFL, and
tapping into Victoria's strong sporting culture REIV wanted to deliver an
engaging proposition. Whether the audience was consumers considering
selling, buying or renting or someone looking to enter the industry as a career,
the REIV wanted to instill confidence that this industry had grit to get through
the forced conditions of the pandemic.
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News Corp Australia and the Herald Sun in particular have a strong partnership
relationship with REIV. Over the last two years, this has resulted in a 46% increase in
traffic to REIV's Choose a Member portal.

To deliver the desired outcomes, REIV utilised a range of mediums for their messages
By combining native with with high impact executions, this created a means by which
to see what resounded best with the intended audience. By working with the Herald
Sun, Victoria's go-to news brand, REIV could capture attention and drive users to seek
more information about the REIV and its work in the industry.
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TIMELINE

return with 10-person attendance
limits this week.

‘And a rush of on-site auctions s tipped for
this weekend, with 513 properties scheduled to
gounder the hammer in Victoria across the
week, according to realestate.com.au.

This will amount to one of the state’s
biggest ever AFL Grand Final auction
markets.

The Real Estate Institute of Victoria
welcomed thereturn of outdoor auctionsin
Melbourne for the first time since July, with
president Leah Calnan stating: “It is now time

'UCTIONS were back on Melbourne
streets swiftly after Premier Daniel
Andrews gave them the green light to

AFL COACHES ASSOCIATION F o = forall of usto starta safe and gradual return to
TEAM UP TO INSPIRE T work, and rebuild the economy step by step.”
EXCELLENCE IN REAL ESTATE H!gh |mpact AUGUST 2020 OCTOBER 2020
Digital REIV Monthly Mag AFL Grand final coincides with

Auctions return

APRIL 2020 MAY - AUGUST 2020 SEP 2020 NOV - DEC 2020

REIV & AFL Partnership Native Content #1 live & press campaign Press ads Native Content #2 live
Announced Herald Sun

aﬂcoaches.com.au/partn - “t’:;:;ld»;ec;lleshtebemepost-COVID pivot you need? AWAYS MG
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https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/
https://www.heraldsun.com.au/sponsored/d5lS26i2USmZ8mCduIEr/why-resilience-is-the-business-buzzword-of-2020/
https://reiv.com.au/best-you-can-be
https://aflcoaches.com.au/partner/reiv
https://aflcoaches.com.au/partner/reiv
https://reiv.com.au/policy-resources/latest-news/the-reiv-and-afl-coaches-association-team-up-to-inspire-excellence-in-real-estate
https://reiv.com.au/policy-resources/latest-news/the-reiv-and-afl-coaches-association-team-up-to-inspire-excellence-in-real-estate
https://reiv.com.au/policy-resources/latest-news/the-reiv-and-afl-coaches-association-team-up-to-inspire-excellence-in-real-estate
https://reiv.com.au/policy-resources/latest-news/the-reiv-and-afl-coaches-association-team-up-to-inspire-excellence-in-real-estate
https://reiv.com.au/policy-resources/latest-news/the-reiv-and-afl-coaches-association-team-up-to-inspire-excellence-in-real-estate
https://reiv.com.au/policy-resources/latest-news/the-reiv-and-afl-coaches-association-team-up-to-inspire-excellence-in-real-estate
https://issuu.com/eamagazine/docs/ea_august_2020_web

NEWS NATIVE

Herald Sun
NATIVE ARTICLE #1 | 8 May - 30 August A R T TR SR S I W
The content created for this campaign was created in -
partnership with REIV. With the key ideas that they wanted to Could real estate be the post-COVID pivot you need?
take to market, our writers crafted the piece to ensure that it Real Estate i one ofth rae indusires tht can be pivote {0 at any age and any career sage

had a commercial edge. oo

The videos were created by the REIV & AFL partnership and
were used in various other components of the campaign.

The same video component was used in the 2 native articles
for the campaign.

CLICKHERE TO READ ARTICLE
Article Average Dwell Time: 11min 35s
UVs: 4,401

Page Views: 5,281
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https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/
https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/
https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/
https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/

CONTENT DRIVER

NATIVE ARTICLE #1 | 8 May - 30 August

To ensure that traffic is driven to the content, drivers are
located on the Herald Sun main page as well as other drivers
to deliver the package guaranteed views.

These drivers have a consistent look and feel to the content
that is promoted on the Herald Sun website.

Newrs Conpe Australia

KICKSTART VICTORIA The experts want a
focus on big building projects, job and
tourism but we want to hear from you on
ideas that can help kickstart Victoria after
coronavirus. VOTE, TELL US WHAT YOU
THINK

2

Is this your post-COVID career & Crazy moment car
change? explodes in crook’s face
SPECIAL FEATURE Real Estate is WATCH THE VIDEO A bumbling
one of the rare industries that crook has had a lucky escape
can be pivoted to atany age and  after the car he was trying to set
any career stage. alight exploded in his face.
Extraordinary vision shows the
man pull the carupina
Brunswick East street before it

e v ey ees s e

revealed

KEY STATS While the top-eight are gearing
up for the finals, the bottom 10 are in full
reflection mode as they dwell on what
went wrong in 2020. Find out exactly what
was missing and the three areas they
need to fix if they want to get back to the
post-season

3hago [J8

¥ Strange celebrity
endorsements of the ‘70s industrial manslaughter
FLASHBACK Forget Kim
Kardashian spruiking chicken OPINION Never has the

schnitties on Uber Eats, brighter  expression “hoist with his own
stars have put their names to petard” been more apt. Members
products on Aussie TV.Takea  of the Victorian government and
look back at the biggest—and  pureaucracy could face industrial
often bizarre — celebrity

>
VIEW COLLECTIONS >
O n A

‘In dreams and in love there are no
impossibilities' - Janos Arany
#hardybrothers #wedding #bridal
#byappointment

& Why ministers fear

charges

manslaughter charges over the

explodes in a ball of flame. endorsements of the 1970s. hotel quarantine fiasco, writes
Rita Panahi
SPONSORED 30mago [J 3hago [J1 2hago CJ198
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NEWS NATIVE

NATIVE ARTICLE #2 | 2 Nov - 14 Dec

The content for the second Native installment was
developed from the discussions that surfaced from the
webinars that REIV held with the AFL Coaches
Association for REIV members. This content was
produced in parthership between News Corp and REIV.

\With Victoria going through the strictest lockdown in the
country, resilience to get through the period was a
resounding theme.

The Best You Can Be
An Hour With John Worsfold

Real Estate
Non-profit organisation Book Now

Mears Conpe Australia

Sponsore content o Fe st nstute of Vit

Why resilience is the business buzzword of 2020

Membership bodies AFL Coaches Association and REIV have taken a unique step to support their members through these
difficult times, joining forces to share experience and learn together.

CLICKHERE TO READ ARTICLE
Article Average Dwell Time: 8min 03s
UVs 4,665

Page Views: 5,378

Herald Sun


https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/
https://www.heraldsun.com.au/sponsored/u4y6CtQtmyr5cpwJgN6A/could-real-estate-be-the-post-covid-pivot-you-need/
https://www.heraldsun.com.au/sponsored/d5lS26i2USmZ8mCduIEr/why-resilience-is-the-business-buzzword-of-2020/
https://www.heraldsun.com.au/sponsored/d5lS26i2USmZ8mCduIEr/why-resilience-is-the-business-buzzword-of-2020/
https://www.facebook.com/page/129467057066262/search/?q=AFL

CONTENT DRIVER

News Brand of the Year  Read the Paper

A CORONAVIRUS ~ NEWS LOCAL AFL  SPORT  OPINION  ENTERTAINMENT ~ BUSINESS  LIFESTYLE  EDUCATIC ¢ >

NATIVE ARTICLE #2 | 2 Nov - 14 Dec -
ago — but it wasn't until they read the
+Lanev McGuire: news that they discovered its shocking
To ensure that traffic is driven to the content Inside the foud that ~ &er"™ ity
g rocked Channel 9 Tne are, a Bunnings

drivers are located on the Herald Sun main page as rAMots i oo e gnams et ¢ SR eGift Card is the
well as other drivers to deliver the package e s e perfect gift.
detail few knew about — until it blew up ahago 0

guaranteed views. e ooy med andscape

# Popular eatery axes Buy now

workers amid ‘deep
hibernation’

These drivers have a consistent look and feel to the ago L1 nago CIze
content that is promoted on the Herald Sun

website. . ‘ I “5 ’
e Ear
{ we A

Real Estate, the AFL and I ‘Wanted to stay one-club ¥ Super withdrawals frozen 4 Teen gang menace bailed

resilience player’: Why Buddy really left as hacking fallout revealed  four times in two months

AFL Coaches Associationand  Hawks FRAUDULENT ACTIVITY Early "UNACCEPTABLE RISK’ A teenager

REIV have taken a unique Step 1o ysipE STORY Lance Frankli's  Superannuation withdrawals accused of a wave of violent

support their members through  pest mates and former have been halted followinga ~ crimes throughout Melboure's

these difficult times teammates Jordan Lewisand  hacking attack, with fears southeast — including several
Jarryd Roughead say the $120,000 has been stolen from  assaults and speeding in a stolen
Superstar wanted to stay at the nest eggs of up to 150 car to evade police — is back on
Hawthorn and be a one-club Australians] the streets after being bailed for
niouae Cnuhy dir ha loaus? They a fourth time desoite nolice
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NATIVE

‘Why Resilience is the Business Buzzword of
2020’ also featured in the monthly magazine
produced by the REIV.

<> .
REIV &)

THE DIFFERENCE
N

This reinforced the messaging to REIV
members.

Why resilience Rradrdeas,
is the business '
buzzword of 2020

The REIV and the AFL Coaches Association
have taken a unique step to support their

members through these difficult times, joining
forces to share experience and learn together.

AFL Coaches Association
CEO Mark Brayshaw on
what makes a great coach

" Know when and how to talk
to people

CLICKHERE TO READ ARTICLE
Published 28 Aug, 2020

>
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https://issuu.com/eamagazine/docs/ea_august_2020_web
https://issuu.com/eamagazine/docs/ea_august_2020_web

TRUSKIN

|
IThislh'igh impact execution was a core driver v ; v Y#{QEDgl?;FEé:'gECﬁESET.glNK HIAKES
in raising awareness of the REIV and AFL . _)’g;',ﬂj FIND OUT MORE >>> <>
COACHES partnership. This was a targeted ; REIV ] s
placement that ran for audiences/readers SRR b < o AT DOES T
who have read and interacted with articles ,I“;EFFTER“QQEE I era,ld Sun Aorrereice

IN REAL ESTATE? 1y IN REAL ESTATE?

relating to real estate, self development or
fit a demographic the REIV think best suits
their desired audience.

A LIFESTYLE  MELBOURNE EATINGOUT TRAVEL PETS&WILDLIFE HEALTH  PARENTING  HOROSCOPES <€ 2>

Sani 7.'.!5!' !!4!. o

This execution ran over the same period as Tgv?zﬁgéiﬁé%%{';“ ,ﬂ, — , :
the Native content pieces with clicks leading ‘
to the REIV Homepage.

FIND OUT 1T B0xgat o FIND OUT
MORE >>> MORE >>>

Herald Sun
DELIVERED A CTR 0.79%. MSMRCHE  Aldi Special Buvs: Ranae of cast 7000 NEWS 400 REVIEWS

FOOD NEWS AND REVIEWS

FIND OUT MORE >>> “rerv|.&.
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https://reiv.com.au/

SOCIAL DISPLAY

Social Display ads were engaged to keep SPONSOD
property intenders up to date with the — el
changing market conditions. This linked )
. . Real Estate Institute of (£]
directly to the facebook post. REV victoria [REIV]
The Victorian property market is gradually $86:,U600 542(;:660
DELlVERED A CTR 0 33% re-opening with strict safety measures in e

place. While offices are not open yet, #REIV
Members are well prepared to help with
your #property move.

Social Display is a digital advertising product that http://bit.ly/REbusiness

visually mimics a social media display post and places it

amongst News Corp's premium publisher content. T ———

Victorian property market holding firm
against COVID-19

Read the full media release
https://bit.ly/MedianJune2020

#melbre #reiv #realestate
#reivmarketinsights

Proudly supported by

Take the best of creative from the social web and
display it in a premium, brand-safe environment to
deliver increased time-in view and brand awareness.

e = S
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https://www.newscorpaustralia.com/adspec/social-display/
https://www.facebook.com/REIVictoria/posts/3782374785108786
https://www.facebook.com/REIVictoria/photos/a.222616114418022/3484936028185998

PRESS CAMPAIGN

ASKING SOMEONE
IN THE KNOW
ALWAYS MAKES
THE DIFFERENCE™

CHOOSING AN AGENT
WITH THE DIFFERENCE™
IS NOW EASIER

THAN YOU THINK.

When you decide to sell, buy or rent a property you need to be confident you have the right agent on your side. Choosing the right agent for

your property is, at last, easy to do. Visit reiv.com.au and you will find real estate professionals with the relevant skills, knowledge, K

When you need insightful information and guidance, who expertise and results \ 4

do you ask? Someane who knows part of the answer, or A The REIV Difference means our Members are qualified professionals, committed to ongoing training, protected by professional indemnity R E I V
someone who can give you the complete picture? An REIV insurance and most importantly, they are people who have undertaken to follow the REIV Guidelines to always act ethically, honestly and fairly.

Member with The Difference does just that, bringing their \ REIV

skills, knowledge and expertise to your property transaction
Choose an REIV Member, visit reiv.com.au/thedifference THE DIFFERENCE

Choose an REIV Member, visit reiv.com.au/thedifference THE DIFFERENCE

Half Page ad
Quarter Page ad

News Conpe Australia Herald Sun <>RElV
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PRESS CAMPAIGN

* ADVERTISEMENT

EmmaN.
Mother of 2, Home Buyer

Continuing as the leading
authoritative voice for the Victorian
real estate industry, confronting full
page ads were placed in the Herald
Sun warning of the impacts that
lockdown conditions.

“We're s famsly with f kids wnder four. Wesold W can try to armange a rental, but signing a lesse | Esmma s just one of the many Melbarnians

ago and negotiated a long o @ properny we haven't even seer, s unfathomable. | who have been.

\e Government's

REAL ESTATE INSTITUTE OF VICTORIA, THE INDUSTRY AND CONCERNED VICTORIANS.

°

&
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Throughout the Covid period in particular, REIV has delivered purposeful
marketing that resonates with what is affecting consumers and the
industry. This in itself shapes the perception of how the industry conducts
itself, by supporting its people and standing up for the cause.

Over this time, this was achieved through a range of tones; from the
informative and motivational partnership with the AFL Coaches
Association through to the direct and confronting ‘Mr Premier' creative.

The high engagement shown by readers with the native content
executions reflects the states' passion for Aussie Rules (AFL) and the
property market.

Herald Sun <>!3E|V

wwwww
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The COVID period has been a difficult one to truly compare with anything.

The News Corp Digital Network has been a critical part of our overall
communication strategy. The multiple approaches offered by the network
allowed us to test, experiment and develop an approach that worked best for
the brand. We tested a range of delivery methods - branded content,
truskins, mobile displays, videos, social media amplification etc. Each
approach gave us an understanding of our audience and their preferred
method of interaction. This information will help us focus our brand exposure

and drive greater ROI. 9 9

SARIKA BHALLA,
REIV Marketing Manager
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