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Rocketeer Kids Reporter
Reimagining news production with children as journalists

The “Rocketeer Kids Reporter” project gives children the 
opportunity to step into the role of professional journalists, 
covering the Rocketeer Kids Festival for the regional TV-
Station “augsburg.tv” and the Augsburger Allgemeine 
newspaper.

Eight young reporters were carefully selected and guided by 
experienced media professionals, receiving hands-on 
training in video production, interview techniques, and 
editorial workflows.

They created broadcast-quality content entirely from their 
perspective, turning the Rocketeer Kids Festival experience 
into authentic storytelling.

This initiative redefines children’s engagement with news, positioning them as active participants rather than passive 
viewers. By combining education, creativity, and hands-on participation, “Rocketeer Kids Reporter” serves as an 
outstanding example of how media organizations can nurture the next generation of readers and viewers.



Creating media with children, not just for them
Objective

The project aimed to foster media literacy, 
confidence, and curiosity about journalism 
among children. Our Rocketeer Kids Reporter 
gained practical experience in editorial 
workflows, including researching stories, 
conducting interviews, and producing content.

The content was distributed across multiple 
platforms – TV, online media library, 
newspaper and social media – ensuring 
broad accessibility and continuous audience 
engagement. By giving children a genuine 
voice, the project demonstrated that young 
audiences can be authentic co-creators, not 
just consumers.



Creating media with children, not just for them
Impressions

Like a pro: Kids reporter 
Maja interviews the 
Bavarian Minister for 
Digital Affairs.

Afterwards, she 
gathered festival 
visitors' opinions. 

Face to face with the 
stars: The Rocketeer 
Kids reporters interview  
two of Germany’s 
biggest children's TV 
stars: Annika “Anna” 
Preil and Willi Weitzel.



From application to live broadcast 
Approach

Call for applications & Selection: Interested children 
applied via newspapers and social media. Eight young 
reporters were chosen to participate in the festival 
coverage.

Preparation: The children attended a workshop where 
they learned video production, storytelling, interview 
techniques, and journalistic standards.

Festival coverage: The reporters worked independently to cover 
behind-the-scenes moments, interview visitors and special guests and 
create their own broadcast segments.

Multi-platform distribution: The final content was broadcast on TV, 
uploaded to the online media library, and shared across social media 
channels, as well as in the newspaper, maximizing reach and 
engagement.



Impact on audiences and participants
Results

Reach & visibility: The segments reached tens of thousands of 
viewers through TV, online, and social media platforms.

High engagement: Audiences actively interacted with the 
content through likes, shares, comments, and feedback, 
responding strongly to the children’s unique perspective.

Skills development: All Kids reporters gained hands-on 
experience in storytelling, interviewing, camera operation, and 
content creation. Their confidence, curiosity, and interest in 
media careers increased noticeably.

Recognition: Media professionals, festival guests, and interview 
partners praised the children for their professionalism, 
independence, and curiosity.

Role model initiative: The project demonstrates how youth 
inclusion can enhance the authenticity, creativity, and appeal of 
news content.

Dr. Fabian Mehring, 
Bavarian Minister of 
State for Digital Affairs, 
featured the 
“Rocketeer Kids 
Reporter” Interview on 
his social Media 
channels.



Multimedia attention for the Kids Reporters
Distribution

“Kids on air”
The content produced was not only 
broadcast on TV, but also 
extensively featured in the 
Augsburger Allgemeine newspaper.



From Local Pilot to Scalable Media Format
Next Steps

Local relevance, centralized excellence: Establishment of local “Kids Reporter” teams supported by regional 
journalists.

Scalable project framework: Development of a modular “Kids Reporter Playbook” including editorial 
guidelines, training modules and technical setups, enabling fast and cost-efficient rollout across multiple 
regions of our media group.

Partnership-led growth: Strategic alliances with schools, youth education initiatives and children’s events to 
ensure sustainable reach and talent pipeline.

Multi-platform audience growth: Content distributed via TV, digital platforms, print and social media to drive 
reach, frequency and brand connection to our news brands.

Young audiences as co-creators: Empowering children with an authentic editorial voice, transforming them 
from passive consumers into active contributors.
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