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The Problem: Rational Offers Became Invisible: The "Free Trial" Trap
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Sign up and read Blick+ for free 
for 7 days
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Strategic Pivot: Elevating Perceived Value Through Gamified 
Engagement
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Results: We Tripled the Registration Rate of new Users
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● Achieved massive efficiency gain: Nearly 
tripled registrations 

● Validated core hypothesis: Proved that the 
psychological frame of ‘winning’ is 
significantly more motivating than ‘free’.

● Successfully converted low-loyalty ‘fly-by’ 
user segment to logged-in users
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Even Existing Dormant) Users Love the Wheel of Luck
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Gamification Closed the "Motivation Gap" in the Registration Funnel
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Key Takeaway: Value is Psychological, Not Just Monetary
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