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Introduction to ST Schools
For 15 years, The Straits Times Schools has informed and entertained  young readers. From first 
print, to Web and then social media, the team has evolved its engagement efforts to help young 
readers navigate the complexities of world affairs as well as understand their history and culture.

Using current affairs as an anchor, ST Schools produces IN and Little Red Dot weekly, which cater 
to students of varying literacy levels and learning styles.  

Topics include “heavy” ones that explain politics, racism and bullying, as well as “light” ones that 
cover online trends and hobbies. Learning activities are added to articles to further increase the 
scope for learning.

ST Schools also produces e-newsletters for students aged 17 to 25 in higher institutions of learning 
and runs learning journeys for young readers aged 10 to 12.



Breaking down the flood of information
Background: There is a lot of information 
on the Covid-19 pandemic; all of it is 
relevant to young people but most of it is 
not written for them in mind. 

ST Schools curated the events and 
opinions of the day for young people,  
making sure to retain the key details they 
need to give them a clearer picture of 
what is happening in the world. 

● Early period (Feb): Reporting of 
events, mostly global

● Developing period (March): Focus 
on local spread; global restrictions 
and their impact on Singapore

● Current (April): Communication of 
local health policies; explanation of 
government intervention and its 
impact; highlighting social trends; 
and discussing the future economy 



Building ‘social 
resilience’

1 We tailored news articles, 
quizzes and explainers 
about the pandemic for 
readers aged 10 to 16. 

The content addresses 
their questions and fills 
gaps in understanding 
that empowers them to 
help themselves and 
others. 

Topics ranged from 
finance and politics to 
mental wellness.

2 3 We used social media 
to engage with 
students aged 17 and 
up, with a focus on 
peer support  and 
mental health.  

During the period of 
stay-home learning, 
we aimed to be a 
“friend” who could 
provide sound advice, 
support and reliable 
news in their social 
media feeds.

We provided the content 
for free to all public 
school teachers in 
support of Singapore’s 
move to complete 
home-based learning 
that has so far lasted for 
over a month. 
The teachers used our 
content as a basis for 
their lessons, giving 
students an up-to-date 
view of  world affairs 
while also addressing  
their curricula needs.

Goal: Educate, reassure and rally young readers to 
act as  “ambassadors” to curb the spread of the 

coronavirus and its related issues within their own 
social circles of family, schoolmates and friends



ST Schools adopts an integrated approach of print, digital and e-paper 
publications, and social media outreach

Reaching out in many ways

ST.TLDR 
e-newsletter and 
Instagram feed 
for students 
aged 17-25

Circulation
IN: 1.4 million copies per year 
LRD: 1.3 million copies per year

Subscription-based but free to schools for a limited 
period in April. During this time, Singapore tightened 
precautionary measures, closing schools and moving 
students to online home-based learning.

IN for 
secondary 
school students 
aged 13-17

Little Red Dot 
for primary 
school pupils 
aged under 12



1. Content tailored for 
young readers



Campaign timeline for IN : Early coverage from February

IN, Feb 24
Special edition on the 
national Budget. This 
issue focuses on the 
economic and social 
relief for individuals and 
businesses affected by 
the pandemic.

IN, Feb 17 
Five pages related to 
the coronavirus
- Story on panic 
buying situation
- Feature on living 
situation in Wuhan
- Stories focusing on 
precautionary health 
measures in schools

IN, March 9
A page on how 
community action 
curbs the spread of 
the virus, and the 
need for kindness in 
trying times

IN, March 23
Special edition on the 
global health crisis. 
This issue focuses on 
Covid-19 and its  
present global and 
local impact, and how 
it affects the future.

IN, April 6
- Feature on youth 
around the world 
are adapting to life 
under “lockdown”
- Fun quiz to help 
young people cope 
with extended 
social distancing 
measures

IN, April 13
- Story on how 
students of varying 
income levels are 
coping with 
home-based learning
- Feature on the career 
prospects of  those 
graduating during this 
pandemic

IN, April 20
- Self-care tips for 
young people during 
stay-home period
- Features to help 
young people stay 
meaningfully 
occupied at home

IN, Feb 10
Story highlighting 
how online trolls 
are spreading 
fake news, such 
as the efficacy of 
kimchi or bleach 
can cure Covid-19



Campaign timeline for 
Little Red Dot: Consistent 
coverage from January

Content for readers 12 and under, 
educating them about the coronavirus, 
while making them “ambassadors” to 

promote good practices to their families

Feb 16
Story on how one school’s 
proactive actions help curb 
the spread of the virus

Jan 14: Wire 
story about 
mystery virus

Feb 11
Debunking fake 
news about 
coronavirus

Feb 25
Explainer of how 
Covid-19 Budget 
helps young people 
and families

March 24
Story about how under 
12s can contribute to the  
coronavirus battle, and 
government measures

March 31
Column about 
staying positive, 
and a profile piece 
on a pioneer of 
infection control

April 14
Reaction story to 
home-based learning; 
e-book 
recommendations

Jan 14
Story on mystery 
virus in Wuhan

April 28
Column on 
appreciating essential 
workers, and a Bingo 
game to entertain 
stay-home learners

*Additionally, regular page one columns address issues to do with disappointment and disruption of routine due to the coronavirus.



Campaign 
highlights
of IN and 
Little Red Dot

Additional examples in Annex A



IN, March 23: Special edition on the global health crisis 

This issue was published about two weeks 
after the World Health Organization 
declared Covid-19 a pandemic on March 11.

It educates young readers on the effects of  
Covid-19 on Singapore and the world. A 
special interactive feature reinforces the 
importance of social responsibility and how 
it plays a critical role in combating the 
spread of the virus.



IN, March 23: Special edition on the global health crisis 
Examples of stories include defining a pandemic (P3), a recap of the measures used to deal with the 
pandemic including “Leave of Absence”, “Stay-Home Notice” and “Quarantine” and how they are 
different or similar (P20), and a picture spread showing how different countries look during their 
lockdowns  (P10-11).



IN, March 23: Special edition on the global health crisis 
The issue also features a 
“choose your own 
adventure” game (p12-15) 
where a reader picks a 
course of action and 
learns about the 
consequences of each 
choice. It focuses on 
how easily the virus 
spreads when one is 
socially irresponsible.



IN, March 23: Special edition on the global health crisis 

Readers end up with positive outcomes if they 
make responsible choices and negative 
outcomes if they act carelessly. This drives home 
the message of personal responsibility.



Debunking fake news about coronavirus
As part of ST Schools ongoing drive to educate young readers on how to identify and deal with 
fake news and properly navigate social media, IN and Little Red Dot began covering the 
misinformation and hoaxes using the coronavirus early. 



2. Free access to publications



Free access for publications during this period

ST Schools 
promoted the free 
access to its 
publications for a 
limited period 
through The Straits 
Times. A story ran 
on April 8, the first 
day of home-based 
learning.



3. Social media engagement 
focusing on self-care 



ST.TLDR Instagram: Self-care series
ST:TLDR is a current-affairs-oriented social media account catering to students 
in junior colleges, polytechnics or Institute of Technical Education - aged 17 and 
above- that publishes original and curated content.

Other than updating subscribers on the coronavirus and its impact, it also 
promoted self-care tips that catered to Singapore’s multiracial and multicultural 
population from April 8 onwards, which is when the country instituted stricter 
social distancing measures such as school closures, among other things.



ST.TLDR Instagram account: Self-care series
Daily IG stories 
with tips for 
users to stay 
healthy physically 
and mentally, as 
well as polls. This 
connects with 
our audience 
during a period 
when they are 
staying home.



ST.TLDR Instagram account: Self-care series
● Reached about 

1,000 young 
followers per story

● Use of polls and 
quizzes to interact 
with followers to 
find out more 
about them, and to 
tailor future 
content for them.



About 70% of students aged up to 16 read our content

Print publications 
reached over 
201,000 students 
through special 
editions and regular 
issues (out of a 
student population 
aged 10 to 16 of 
about 285,000)

Besides regular 
subscribers, free 
issues increased 
our reach to 186 
teachers from 105 
schools.

Instagram polls 
helped us derive 
more info about 
viewers and tailor 
content to their 
needs.

Result: Reader service, increased reach, enhanced and 
deepened relationships with stakeholders



Annex A



IN, Feb 24:  Special edition on the national Budget

 The annual Budget issue focuses on 
how the Government’s decisions 
affect the economy and people. This 
specific issue explains to young 
readers the financial aid being 
provided even as the Covid-19 
situation was unfolding in 
Singapore, and highlights the 
economic difficulties faced by 
different groups.



IN, Feb 24: Special edition on the national Budget
Editor’s note 
about saving 
for 
emergencies, 
referencing the 
hardships that 
may come with 
the virus 
situation



IN, Feb 24: Special edition on the national Budget

P4-5: Explaining the different 
parts of Singapore’s Budget, as 
well as the components that will 
go into aiding companies and 
workers affected by the fallout 
from the coronavirus.



IN, Feb 24: Special edition on the national Budget

P6-7: Measures to help individuals, families and community groups from Covid-19 
economic impact; P8-9: Measures to help businesses, especially those in hard-hit 
sectors



IN, Feb 24: Special edition on the national Budget

Back page: Activity to fold a paper heart and 
write a message to  thank essential workers 
in the healthcare sector for their efforts in 
fighting Covid-19

The entire issue was pegged to Singapore’s 
Budget announced on Feb 18 with elements 
related to Covid-19 and its impact



Covid-19-related content in regular issues of IN
A mix of hard news and features about how people’s lives have been affected by 
Covid-19, as well as quizzes for readers to understand more about themselves 
and fun reads about what readers can do at home, also ran in other regular issues 
of IN from February to April 2020.

IN, Feb 17
- A 2-page spread 
wire story on the 
situation in 
Wuhan
- Two pages of 
original stories on 
how schools are 
taking precautions 
against the 
coronavirus



Covid-19-related content in regular issues of IN

IN, April 13 
Feature story on the challenges faced by the 2020 
graduating cohort (P4-5); Reaction story from students 
about home-based learning after schools were shut 
physically as part of stricter precautionary measures



Covid-19-related content in regular issues of IN
Lighter Covid-19 topics 
also include, among 
others, if readers’ 
personality type was 
suitable for a stay-in 
situation (April 6), and 
a Bingo of stay-home 
activities (April 20). 
These were ways to 
connect with readers 
amid “hard news” 
reports.



Little Red Dot: news stories related to coronvairus
These include 
global stories about 
the start of the virus 
( Jan 14, LRD), and 
how schools are 
taking precautions 
against the virus 
(Feb 18, LRD).



Little Red Dot: educational stories 
A general knowledge piece looking at the 
history of handwashing as an infection 
control measure, by profiling handwashing 
pioneer, the Hungarian doctor Ignaz 
Semmelweis (LRD, March 31) , 
complemented by an activity for pupils.



Little Red Dot: Choose your own adventure game

A version of the Choose Your Own Adventure game with readers responding to different 
scenarios on social distancing and hygiene practices in the time of coronavirus - a more 
interactive way of engaging young readers on a serious topic.



Little Red Dot: using ‘characters’ to connect with readers
P1 columns 
featuring LRD’s 
Dot Characters 
“speak” to readers 
as peers, 
encouraging them 
to take 
precautions 
against the virus, 
deal with 
disappointments 
over cancelled 
school events and 
appreciate 
essential workers.



Little Red Dot: Activities for readers
Activities accompany 
articles related to the 
coronavirus or stay-home 
period in Singapore. 
Clockwise from top left: 
Activity to go with Jan 7 
news about a mystery virus 
in Wuhan, a Bingo game of 
stay-home activities (LRD, 
April 28) and a reading 
activity to go with a feature 
about online or e-books 
(LRD, April 28). 


