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Email Marketing 1, 2, 3 
 

 

Email marketing is one of the best ways to make money online. In this course, I’m 

going to introduce you to email marketing, show you how to build your email list, 

and give you some tips for sending profitable emails. 
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Section 1 - Email Marketing 101 
 

 

Email marketing is the process of building an email list, and then sending the list 

marketing messages. The messages can include links to products. If people click on 

the links, they’ll be redirected to the product page, where they can purchase the 

item. 

Why Email Marketing? 
 

 

Email marketing gives people a better return on their investment. In order to 

understand this, let’s look at traditional advertising methods.  

Most people advertise via ad buying. Typically, affiliates choose one of two options 

when buying ads. One, they buy an ad and that ad sends people directly to an 

affiliate offer. Two, they buy an ad that sends people to a sales page. Then, the sales 

page sends people directly to the offer. 

While these methods work, you have to spend money every time you want to make 

money. 

You can stop that expensive cycle by building an email list. You can buy an ad, send 

someone to a squeeze page with an opt-in form, and then send the person over to 

the affiliate offer. They’ll enter their name and email address into the opt-in form. 

Then you can use that lead for email marketing. You can promote to that person 

over and over again in the future, and you won’t have to buy an ad in order to do 

that. Thus, you can continue to make money without spending any more money on 

ads. 

This will give you a much higher return on investment. On top of that, your email 

list will become an asset. In fact, if you ever decide to sell your business, you can 

sell your list as an asset. 

Now, let’s look at the email marketing basics.  
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Learning the Basics 
 

 

There are three basic steps involved in email marketing. You need to: 

 

 

 

 

 

Let’s look at each of these in greater detail. 

Build your List 
 

 

There are several things you’ll need in order to build your list. First, you’ll need an 

autoresponder. Your autoresponder will collect email addresses and send out 

emails. 

 

  

 

 Build your list 
 Send to your list 
 Profit from your list 
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Second, you’ll need a lead generation page (squeeze page). This page will have an 

opt-in form that people can fill out in order to sign up for your list. Once they fill out 

the form, their information will be sent to your autoresponder. 

 

Third, you’ll need a premium. This is something that you’ll give away as an 

incentive so people will sign up for your list. 

Fourth, you’ll need traffic. You want to get lots of traffic to go to your squeeze page 

so you can build your list. 

Send to Your List 
 

 

As you know, when someone signs up to your list, their information goes to your 

autoresponder. An autoresponder does more than collect addresses, though. It also 

sends out emails. You will set it up to send out your premium and other emails. 

Then, once the emails are scheduled, the autoresponder will send them out. It will 

also gather statistics related to your emails, such as how many people opened the 

email.  
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There are lots of autoresponders out there, but AWeber and iContact are two of my 

favorites. 

 

Of course, your autoresponder can’t actually write the emails for you. You’ll need to 

do that. As you can imagine, there’s an art to writing great emails. First, you need 

great subject lines so people will open up the emails. Second, you need great content 

so people will click on the links inside of the email. I’ll talk more about subject lines 

and content later in this training manual. 

Profit From Your List 
 

 

Finally, you’ll need to profit from your list, which means you’ll need to market an 

offer. You can find offers from affiliate networks like ClickBank, Commission 

Junction and Amazon. Once you find an offer you want to promote, you’ll include it 

in one of the emails you send out to your list. 

Selecting Your Platform 
 

 

Now, let’s look at selecting your autoresponder. I recommend using iContact or 

AWeber. Both are great platforms. Let’s compare the two so you can decide which 

one is right for you.  
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Cost 
 

 

First, let’s look at cost. AWeber charges per subscriber, while iContact charges per 

email sent. Thus, AWeber is more affordable. 

Reporting 
 

 

AWeber has adequate reporting, but iContact has extremely thorough reporting. 

Thus, iContact wins when it comes to reporting. 

Automation Rules 
 

 

You’ll likely have different email lists, so automation rules are very important. For 

example, let’s say someone subscribes to List A and then subscribes to List C.  If 

you use AWeber, you can set it up so the person is automatically unsubscribed from 

List A when he subscribes to List C. That way, he won’t receive duplicate emails. 

However, iContact won’t allow you to do that.  

With the exception of reporting, AWeber wins out. I recommend using AWeber 

when you first start out. Then, as you move forward, you might want to switch to 

iContact so you can benefit from the better reporting.  

Now, it’s time to look at finding your niche. Your list should be built around a 

specific niche so you can send relevant offers.  
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Select Your Niche 
 

 

Off-topic emails won’t convert. Your audience will be confused and your account 

might get shut down. Thus, you need to select a niche and stay within that niche. 

Right now, the hottest niches are: 

 

 

 

 

 

While these are the hottest, you have other options as well. With that in mind, let’s 

look at the process for selecting your niche. 

Process for Selecting a Niche 
 

 

Step 1 – Does the niche have an affiliate offer? 
 

In order for a niche to be profitable, it has to have offers to promote. You can go to 

ClickBank.com and look for products inside of your niche. 

Step 2- Does the niche have traffic? 
 

You can go to forums to find out if there is a market for a niche. If there are lots of 

active forums for a niche, then the niche likely has a market. 

Once you find a niche that has an affiliate offer and a market, you can move 

forward and create your premium.  

 

 Making money online 
 Diet/weight loss 
 Dating and relationship advice 
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Create Your Premium  
 

 

As I mentioned earlier, a premium is a free gift that you’ll give away to people who 

sign up for your list. A premium will increase your opt-in percentage.  

 

You can create the premium yourself or you can hire someone on Elance.com or 

Guru.com to do it for you. Regardless of which option you choose, you need to make 

sure the premium is specific to the target audience. 

Premium Options 
 

 

Premiums can be: 

 

 

 

 

 

 

 Audio files 
 Videos 
 PDFs 
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These are just a few options. Basically, you want to provide your list with something 

of real value. For example, you could create a special report, or a video that teaches 

viewers how to use a technique.  

Things to Remember with Your Premium 
 

 

First, don’t skimp on your premium. It’s your first impression. If you provide a great 

premium, you’ll build some trust with your list. 

Second, include some techniques or something that will really help your readers. If 

you do that, they’ll likely pay attention to your emails and listen to what you have 

to say. 

Finally, don’t be afraid to outsource your premium. Outsourcing will help you save 

time. 

Now, you’re ready to move on to the next section, where I’ll explain how to build 

your list.  
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Section 2 – Building Your List 
 

 

In this section, I’m going to explain how to set up and build your list. Be sure to use 

the different strategies and techniques that are outlined in this section.  

Let’s begin with setting up your list. 

Set Up Your List 
 

 

You’ll set your autoresponder up so the premium will be delivered as soon as 

someone signs up for your list. You can include a download link to the premium, 

along with a PS at the end of the email. The PS can be used to promote a relevant 

product. It’s a good idea to include a promotion since the first email typically has a 

high open rate. 

Broadcast 
 

 

You’ll also send broadcast emails. These emails go to your entire list at one time. 

This is a great way to get a lot of traffic to an offer.  

Segment Your List  
 

 

As I mentioned earlier, you want to make sure you send your list relevant emails. 

With that in mind, you’ll need to segment your list. 

For example, let’s say you have pages for diet, weight loss and exercises. You could 

create a separate list for each topic.   
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You need have this set up before you start generating traffic. That way, you won’t 

send the wrong emails to the wrong people. 

Creating Your Opt-In Page 
 

 

You will need to put a form on your opt-in page to capture emails. You can create 

this form in your autoresponder. During the creation process, you’ll have to decide 

what information to gather. I recommend that you simply ask for the name and 

email address. The longer the form is, the less likely people will fill it out, so keep it 

simple. 

Three Types of Opt in Pages 
 

 

There are three types of opt-in pages, which are: 

 

 

 

 

 

Squeeze Page 
 

A squeeze page is a simple page that is all about one topic. Basically, you’ll show the 

premium, and have a form for people to fill out. It doesn’t need to have much 

content and it’s really easy to build. 

This page doesn’t have anything to do with your company or brand. It’s very simple 

and to the point. It’s just about the topic or niche, and doesn’t do anything to build a 

relationship with your site’s visitors.  

 

 Squeeze pages 
 Guru squeeze pages 
 Blogs 

 



 

 

14 

Guru Squeeze Page 
 

A guru squeeze page is balanced about 50/50 between your brand and your topic. It 

doesn’t have a lot of content. However, it does include some branding.  

Because a guru squeeze page focuses more on relationship building than a 

traditional squeeze page does, this type of page will help you with your email 

marketing campaign.  

Blog 
 

A blog is all about relationships. It has a lot of content that can be used to pre-sell 

products. Blogs can build trust, and that trust can really help you with your email 

campaign. 

Which Should You Choose? 
 

 

The squeeze page is the easiest option if you’re just getting started. For the long 

term, though, I recommend using a blog like Wordpress.Org. It needs to include a: 

 

 

 

 

 

 

Now, let’s look at how you can get traffic to your opt-in page. 

  

 

 Retweet button 
  Facebook Like button 
 Sign up (opt-in) form 
 YouTube video explaining what to do 
 Premium  
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Traffic Sources 
 

 

There are three types of traffic you can funnel to your opt-in page. They are: 

 

 

 

 

 

Let’s take a look at each of these in greater detail. 

Free Traffic 
 

 

You can’t bring in free traffic overnight. Instead, it’s a long term strategy. If you 

want to get free traffic, you can use: 

 

 

 

 

 

 

Social Networks  
 

Social networks are a great way to get free traffic. For instance, let’s say you have a 

Facebook page and someone “Likes” that page. That “Like” will post to the user’s 

account, which means his friends will be able to see it. Then, if his friends click on 

the link, you’ll get some free traffic. 

 

 Free traffic 
 Paid traffic 
 JV traffic  

 

 

 Social networks 
 Articles 
 Forums and communities  
 Link exchanges  
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On top of that, you’ll have social networking buttons on your squeeze page or blog, 

so people will be able to share from your site. Again, that will give you additional 

exposure and help you get some free traffic. 

You can up the ante by making people “Like” your page on Facebook, tweet your 

page and submit their email in order to get a free gift. 

You can also use http://www.socialidentities.com to get an opt-in form on your 

Facebook page. Then, when people like your page, they can opt-in to your list. They 

won’t have to leave Facebook, so it will be easier to get people to sign up. 

Articles  
 

Article submissions are another way to get free traffic. You can submit articles to 

directories like Ezine Articles. You can hire someone on Elance to write the articles 

for you, or you can write them yourself. 

Regardless of which option you choose, make sure the article is informative and 

niche specific. Also, be sure to include an author’s resource box with a link to your 

site at the end of the article. 

Forums and Communities 
 

You also want to use forums and communities to get free traffic. Use Google to find 

forums in your niche, and then read the different threads. Spend your time helping 

people on the forum, and don’t spam. Put your blog address in your signature or put 

links in your answers. Make sure you follow the forum’s rules, though. 

Link Exchanges  
 

You can also use link exchanges to get free traffic. Basically, someone will post a 

link to your site on their site, and you’ll reciprocate. Unless you’re picky about 

whom you exchange links with, you won’t get high quality traffic with this method. 

Now, let’s look at paid traffic. 
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Paid Traffic 
 

 

Paid traffic is much faster than free traffic is. Thus, you can build your list faster if 

you use paid traffic.  

If you use paid traffic, you’ll buy an ad that will send people to your opt-in page. 

Once there, they can sign up for your list. 

There are three main types of ads you can run. You can run: 

 

 

 

 

 

 

 

PPC VS CPM 
 

 

Let’s compare the two most popular paid traffic options 

First, let’s say you’re running a PPC campaign. You’re paying 50 cents per click. 

You have 1,000 views and 4 clicks. Thus, you’ll pay $2. 

Now, let’s say you’re running a CPM campaign. You’re paying $1.50 for 1,000 views. 

You have 1,000 views and four clicks. Thus you pay $1.50. 

As you can see, it can be cheaper to do CPM. Let’s look at this a little bit closer. 

  

 

 Pay-per-click (PPC) 
o You’ll pay every time someone clicks on your ad 

 Cost-per-mille (CPM) 
o You’ll pay for every 1,000 times your ad is displayed 

 Cost-per-lead (CPL) 
o You’ll get paid for every lead you generate 
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Process 
 

 

You have your ad, which costs you money. Your ad sends people to your opt-in page. 

Once they fill out the form, they get on your list. Then, they receive your email, 

where they can buy a product. At that point, you can make money. 

The trick is to optimize your initial ad to get more conversions.  

Start with PPC to track your clicks and then optimize your ad to get a higher click-

through-rate. After you get your click-through-rate as high as possible, change your 

ad to CPM and bid a lower amount. You can really cut down on your budget. 

After you become successful with this, you can move on and do media buys. Media 

buys are a great way to get conversions. You want to wait until you have a great ad 

before you move on to media buys, though. 

Now, let’s look at JV traffic. 

JV Traffic 
 

 

JV traffic is actually another form of paid traffic. If you use this option, you can 

partner up with someone and do a list swap. Basically, you’ll send an email to your 

list on your partner’s behalf, and he will do the same for you. You can’t do this until 

you have a list in place, though. 

Now let’s look at the traffic generation process. 
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Traffic Generation Process 
 

 

1. Start with free traffic. Get lots of traffic sources in place and start 

building your list. 

2. Move on to paid traffic. Be sure to continue using your free traffic 

sources as well. 

3. Move on to list swaps. 

Now, let’s move on to the next section. 
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Section 3 – Sending Profitable Emails 
 

 

In this section, I’m going to provide you with some tips and techniques for sending 

profitable emails. First, though, you need to learn about the different problems you 

can encounter when sending emails. 

Problems that Can Occur 
 

 

There are a few problems that you can have when sending emails.  

1. Opens  
 

If you send 100 emails and only have two opens, you have a sending 

problem. If you’re having this problem, you need to optimize your 

subject line. 

 

2. Clicks  
 

If you get a lot of opens but no one clicks on the link, you have a 

sending problem.  If you’re experiencing this problem, you probably 

have weak content. Thus, you’ll need to optimize your content. 

 

3. Not making any money (conversions)  
 

If you get a lot of opens and clicks but no one buys, you’ve got a sending 

problem.  If you have this problem, you probably have an issue with 

your landing page or affiliate offer. Pick an offer that converts better.  

Now, let’s look at some sending strategies.  
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Sending Strategies 
 

 

First, when you send an email, include two to three links to an affiliate offer. Put 

one above the fold, and then one or two under the fold. Your last link can be in the 

PS. 

Next, listen to your list. You’ll do this by split testing. Start by sending emails every 

day and see how they convert. How many clicks do you get? How many opens? Then, 

send emails every other day and analyze those results. See which option works best 

for you. 

You also need to test different times of the day. For instance, send an email in the 

morning, and next time, send one in the afternoon. Then, send one in the evening 

and see which offer converts better. 

Also, don’t send people the same offer every day. Some people won’t open the email. 

If they do open it, they won’t click on the link. You want people to expect new and 

fresh information from you with each email. That will get people to continue 

opening up those emails. 

Finally, don’t send promos every day. Send out content at least two days a week.  

Now, let’s look at subject lines. 

Subject Lines that Work 
 

 

Earlier, I told you to have people submit their names and email addresses when 

signing up for your list. You’ll need the email address so you can send the email, 

and you’ll need the name so you can use the first name code in the autoresponder. 

The code will actually fill in the recipient’s first name, so you’ll be able to send out 

personalized emails. Put the code in the subject line so people will be more likely to 

open it. 

Also, it’s good to ask questions in the subject lines. It generates a lot of curiosity and 

causes people to open the email. The same is true with playing on people’s emotions 
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or writing something crazy that stands out. Step outside of the box so your subject 

lines get noticed.  

Additionally you should split test your subject lines so you can constantly improve 

them. 

Finally, read the reports provided by your email platform, and make changes based 

on those reports. You should play on people’s emotions when writing subject lines. It 

should also be odd or crazy so it stands out. 

Subject Line examples 
 

 

Now let’s look at some subject line examples and conversion rates. Keep in mind 

that a 20% open rate is great. 

First name, we need to talk -15.2% open rate 

Most dangerous website in the world – 16.2% open rate 

Most profitable website in the world – 15% open rate 

Your first dollar of 2011, first name – 19.7% open rate 

Your bank account in 2011, first name – 20.1% open rate 

This is not an email – 23.2% open rate 

As you can see, changing your subject lines will change your open rates. Thus, you 

need to test your subject lines constantly. 
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Content that Converts 
 

 

There are several goals you should set in regards to your content. You want: 

 

 

 

 

 

 

How to Achieve Goals 
 

 

First, you have to make sure your content is relevant. This will lower your 

unsubscribe and spam complaint rates. 

If you need to increase your click-through-rate, send a short email with links. This 

type of email tends to get more clicks. 

However, if you have a lot of unsubscribers and spam complaints, send longer 

emails with links. This type of email will help you build trust with your list. 

Always Use These in Your Emails 
 

 

Give your audience commands (i.e. a call to action). Tell them to click on a link, 

forward the email, etc. 

Also, use the first name code in the body of the email. That will add an extra layer 

of personalization. 

 

 People to read the content and take action 
 Low unsubscribe rates 
 Low spam complaints 
 High click-through ratios 
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Finally, send longer emails when you’re first starting out.  

Never Use… 
 

 

You need to avoid spammy words. Most autoresponders have a spam checker that 

will tell you how spammy your email looks. Listen to the spam checker. Otherwise a 

lot of your emails may end up in your recipients’ bulk mail folders. 

Finally, let’s take a look at finding offers to promote to your email list. 

ClickBank 
 

 

While there are a lot of different options for finding offers to promote, I recommend 

using ClickBank. ClickBank is one of the most popular affiliate networks available. 

It has a great reputation for paying people on time, and has thousands of products 

for marketers to choose from. 

Before you can start benefiting from ClickBank, you need to create an account. Go 

to ClickBank.com and click “Sign Up” at the top of the page. 
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Then, fill out the sign up form. Near the bottom, you’ll see a box for your account 

nickname. Choose something generic like “Index554.” The reason for that is your 

username will actually show up in the affiliate link.  

Once you fill out the form, ClickBank will send you the log in information. Then, 

you can log in and go to ClickBank’s marketplace. 

When you get to the marketplace, you’ll see a list of categories on the left hand side 

of the page. These categories all contain products you can market.  

If you want to search through the most popular products on ClickBank, just go to 

the search bar that says “Find Products.” Don’t type anything into the search bar. 

Just hit the search button. Then, a list of the most popular products will come up. 

You can also go to the sort bar and sort results using different factors, such as 

average rebill total.  

The Truth About Abs is one of the most popular products on ClickBank. Let’s say 

you wanted to promote it. You would click “Promote.” 

Then, a box will pop up. You’ll need to put your account nickname into the first box. 

Next, there’s a box for a tracking ID. You can use this box if you’re planning on 

promoting an offer on several different websites. That way, you’ll know which sites 

are making the sales. However, you don’t have to put a tracking ID into the box. 

Next, you’ll click “Create.” Once you do that, you’ll be taken to a new page with your 

hoplink. This is the link that will track your sales. You’ll use it in in your 

promotional materials. If people click on it and make a purchase, the purchase will 

be credited to your account. 

Copy that link into a web browser and take a look at it. As you can see, it’s a big 

link, and it’s not very attractive. Fortunately, there are a couple of things you can 

do to make the link look better. 

First, let’s go to TinyURL.com. Once there, paste your affiliate link into the box. 

Then, make a custom alias if you wish. For example, if you were promoting a muscle 

building product, your custom alias could be “GetRipped2Day.” 

Now, you have a new link that you can use. It’s smaller, but it has “tinyURL.com” in 

it.  

The next option is to purchase a domain and hosting plan, and then forward your 

domain to your affiliate URL. Forwarding is relatively easy, and you can find 

everything you need online. For example, if you want to purchase and forward a 
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NameCheap domain, must go to Google and search “forward NameCheap domain.” 

Lots of resources and information will come up. 

Once you forward your domain, you’ll be able to send people directly to your offer. 

It’s important to note, though, that Facebook, Google AdWords and some other sites 

won’t let advertisers send people directly to affiliate offers. Fortunately, you can get 

around that by setting up a website or blog. Then, you can drive traffic to your site 

or blog, promote the product there, and then redirect the traffic to the offer. If you 

do that, you won’t even really need to worry about changing your URL. You can 

hyperlink it inside of the blog, so people won’t actually see all the unattractive code 

Now you’re ready to build your email list and start promoting your offer. Be sure to 

remember all of the tips and techniques you learned in this guide as you move 

forward.  
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