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What would you do if someone were willing to give you a 
FREE tool to help you get more leads and prospects for your 
business? A FREE tool that only requires that you invest just 
a little time and effort to put to use? It would be ludicrous to 
walk away from an offer like that, right?

Well, believe it or not, there is 
such a tool that many business 
owners are simply not paying 
close attention to - 
Google My Business.

With Google My Business, 
you have the ability to list your 
business for FREE on Google’s local search engine result pages 
and map searches. Just think about that... The most popular 
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search engine on the planet has placed in your hands a 
powerful tool for helping your potential customers discover  
your business.

But, here’s the kicker. Research has shown that only 44% of 
local businesses have claimed their Google My Business listing 
and even fewer are actively managing it to get more leads and 
prospects. Let me say that another way. Over half the local 
businesses who could take advantage of Google My Business 
simply are not.

This is a huge opportunity.  So, don’t be like the 56% who 
don’t take Google My Business seriously. Take action and put it 
to good use for your business. Here’s how…



Provide outstanding 
goods and services.

1
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One of the key features of Google My 
Business is that it gives your customers the 
ability to leave reviews for your business 
based on a five star rating system.

They can also leave comments and 
describe their experience with you. 
Obviously, the better your reviews are, 
the more likely new customers will 
choose to do business with you when 
they find you in Google Search or on 
Google Maps.

However, if you are providing subpar 
service or low-quality products, or even 
if you have great products, but you are giving your customers a 
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poor purchasing experience, then you may be fighting a losing 
battle. It could even be a detriment for you to utilize Google 
My Business. Let than sink in…

So here is what you need to do first. Spend a few moments 
analyzing your business. Take inventory of the overall 
satisfaction of your customers. Are most customers happy with 
you? Do they enjoy purchasing goods and services from you? 
Is it easy to do business with you? Identify the areas they are 
concerned about, and do what it takes to fix them.

Do not pass go. Do not collect $200 until 
you are sure that the majority of your 
customers are pleased with your business. 
Yes, you can’t make everybody happy, but 
work to make those who are not happy few.



Claim your Google My 
Business listing2
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Google my Business has morphed over the years, but the 
underlying implementation is basically the same.

You may have noticed when you do Google Searches for 
specific types of industries, Google will often include with 
its search results a small map that 
shows the businesses close to you 
that offer the product or service you 
are searching for.

For instance, on the right is a 
snapshot of the local Google 
search results for electricians. As 
you can see, there is a map which 
I’ve highlighted that shows every 
electrician within a certain distance.
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If you think your business is not listed, you might be surprised! 
It is amazing how many businesses Google has identified and 
included simply through it’s thorough information-gathering 
processes. If you have been in business for any period of time, 
Google probably already has your business listed. You need to 
find out, and then verify your listing.

Here is the easiest way to do that…

1. Navigate to  
https://www.google.com/maps/

2. Enter the name of your business 
in the search bar (as highlighted 
on the right).
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3. If your business does  
not appear, visit  
www.google.com/business/, 
click the “Manage Now” 
button in the top right 
corner or in the left content 
area, and begin the process 
of verifying your business.

4. If your business appears in the 
Search Results, click on the listing 
to open it in Google Maps. Then 
look in the left sidebar under the 
business location and contact 
section and look for the link that 
says “Claim this business.”
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5. Click on the link and follow the instructions to verify your 
business.

6. There are various means 
that Google uses to 
verify, the most common 
being mailing a post card 
to the physical location 
of your business with a 
verification code.

7. Once you receive your verification code via mail, log back 
in to Google My business and enter the code.

(Note: If you are a service area business and do not have a physical location or store, you must still use a 
physical address to receive the verification code, This address cannot be a PO Box and should preferably 
not be a residential address if at all possible. If you want the address you choose to be kept private, you can 
request that the address not be listed in the Google search results, although it will be visible to you inside your 
account. Please be aware that In some cases Google can be picky about the address you choose, and may or 
may not allow your service area business to be verified using that private address.)



Optimize your Google  
My Business listing3
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When people find your business via Google, you need to 
make sure the information for your business is correct and 
descriptive.* Here are some steps to help you get started...

1. Visit www.google.com/business/ and log 
in to your Google My Business account.

2. On the main accout page, the left 
sidebar includes different categories in 
your account. For now, click on “Info.”

3. In the center of the “Info” page, there is 
a section with a blue header containing 
your business name. In this column, 
you can edit the information Googe will 
display about your business. 
*Google may take up to three days to verify the changes you make before making them public. If you don’t 
see the changes take affect after three days, you may need to edit the information again.
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As you add information, here are several things to focus on...

1. Make sure your business is correctly categorized. 
Underneath your company name, click the pencil icon 
to open the pop-up window that allows you to choose 
categories. The best choices will be the categories that 
most closely match the search terms people would use to 
find your type of business. If you can’t find the exact search 
terms for your category, just get as close as possible.
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2. Complete as much information 
in the info section as possible.  
At bare minimum, be sure that 
your address, hours, closings, 
and phone number are correct. 
If possible, also add your 
services, attributes (unique 
business characteristics), 
description, etc.

3. Include your website.  
Although Google My Business 
is helpful, it is not meant to 
provide comprehensive information about your business. 
Adding your website will allow your customers to learn 
more about your business and your products and services.
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4. Include Photos and Video. Upload a profile and cover 
picture for your business. Also, include quality photographs 
of the interior and exterior of your business to help 
customers find you from the street and know they are in the 
right place when they enter. Post any photos or videos that 
may help customers know, like and trust you more.



Get a Direct Link to your 
Google My Business Reviews4
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In most scenarios, the only way that a customer can leave a 
review for your business is by searching for your business either 
on Google or on Google Maps. Once they find your business, 
and click on your listing, they can then leave a review.

However, what I just 
described is not the 
most straightforward 
way to garner reviews 
for your business. It 
requires several steps 
before the customer 
can leave a review. 
Wouldn’t it be much 

easier to provide the customer with a single link that takes 
them directly to the reviews on Google My Business?
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Unfortunately, Google has not made it easy for businesses to 
get this link. However, If you have a publicly listed business 
address, these simple instructions should work for you…

1. Copy and paste the following sample link text into any text editor 
https://search.google.com/local/writereview?placeid=[place_id]

2. Navigate to the  
Google Place ID Search.

3. You will see a map with 
a search bar located 
directly above it.

4. Enter the name and 
location of your business 
in the search bar and pick your business from the list.  
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(Again, your business will only appear in the list if it has 
been already identified by Google and has a publicly listed 
physical location).

5. An information box 
will pop up inside 
the map that will 
reveal your place id.

6. Copy your Place ID

7. In your text editor, 
replace [place_id] 
in the link text from 
step #1 with your 
Place ID.
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8. Copy the entire link text and test in any browser. For 
instance the final link using the Place ID from the previous 
example would look like this with the Place ID in bold... 
 

https://search.google.com/local/writereview?placeid=ChIJV_
WhnPI4NoYRG6ZitmVkwqA

9. Upon testing the link, you 
should see the customer 
review box with the business 
listing in the background.

10.  You can shorten the link 
using a service like  
bitly.com to make it more 
convenient to use (and track 
the clicks you receive).



Encourage your customers 
to review you on Google5



24

Once you have the direct link available for your customers to 
leave Google reviews, it’s time to start sharing it. Here are a 
few more tips on how to share this link.

1. Time your request 
for a review carefully. 
Make sure the 
customer has had 
enough experience 
with your business 
to leave an informed 
review. If you request a 
review too early, it may 
come across as too 
aggressive. If you request the review too late, the customer 
may not be as eager to provide you feedback.
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2. Include the link in the signature line of the emails you 
send your customers. Again, it is important to make sure 
that the recipients of the emails with this link are customers, 
not prospects. (Remember, not too aggressive).

3. Educate your customers 
on how to leave a review. 
Google My Business is 
one of many platforms 
where customers can leave 
reviews, and the process is 
different with every service. 
Give clear directions 
on what to do before 
customers arrive at your 
Google My Business page.This pop-up window is an example from the review 

management solution we provide at impactible.com which 
gives simple directions on how to leave a review before before 
redirecting customers to Google My Business.
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4. Condition your customers to leave you a five star 
review. Whether it be in the copy on your website, the text 
of an email or in a video format, don’t just ask for a review - 
ask for a five star review. (If you are actually providing 5-star 
service, you should not be timid about asking for the best 
review possible).

5. Promptly respond to reviews, whether positive or 
negative. It is always an extra touch when you or someone 
representing your business personally responds to 
outstanding reviews. And on the other hand, if a customer 
has a complaint or an issue that they communicate in a 
review, it is important for your customer service staff to do 
what they can to provide a solution.
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We hope that you have found this guide useful. By simply 
following the tips that we have given here, you will be gaining 
an advantage over 56% percent of local businesses that have 
not taken full advantage of the power of Google My Business.

Sit down. Analyze your business. Ratchet up your customer 
experience, claim your listing, and begin optimizing your 
Google My Business listing. Encourage your customers to leave 
reviews. And finally, see the impact that Google My Business 
can have for your business.

Conclusion


