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Dura� on: 18 months minimum

Intakes: March and August

Delivery Mode: Online distance learning

Cer� fi ca� on: NQF Level 9

Careers: Marke� ng Management, 
Business Owner, CMO

Our Master of Philosophy in Marketing programme is an 
IMM Graduate School qualification on NQF level 9 and is 
quality assured by the Council on Higher Education (CHE) 
South Africa. You can complete this qualification in 18 
months, but if life gets in the way, you have 3 years to 
wrap it up.

Marketing is all about knowing your customer and making 
sure that all their product needs are met. The goal of 
our Master’s programme is to equip you with specialist 
knowledge of various research methodologies and to 
expose you to advanced marketing models and theories 
in a very practical way. By the end of the programme, 
you will be competent in designing and implementing 
strategies for processing and managing information 
in order to produce significant marketing insights and 
you will have had the opportunity to add to the body of 
academic knowledge in a specialist marketing area.

Once qualified, you can use your superior knowledge of 
sourcing marketing intelligence and initiating research 
to collect and leverage the data at your disposal within 
your organisation. You will be equipped to identify 
opportunities and creatively analyse complex strategic 
problems. You may even find yourself designing 
and applying your own methods and techniques for 
researching and investigating challenging marketing 
problems.

On completion, you will have mastered the art of 
information collection and analysis to inform strategic 
marketing initiatives and will have the confidence to 
initiate, lead and implement data collection and analysis 
processes and systems in a marketing division of a global 
company.

The IMM Graduate School offers its qualifications primarily 
in an online distance format augmented by additional 
content, and workshops where discussion, debate and 
mentoring opportunities with fellow students and subject 
experts enrich your research project.
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– Demonstrate specialist knowledge of marke� ng intelligence to enable engagement with and cri� que of current 
marke� ng research and prac� ce.

– Design, select, and apply appropriate and crea� ve methods and techniques to engage with advanced marke� ng theory 
and inves� gate complex marke� ng problems.

– Design and implement a strategy for processing and managing informa� on in order to conduct a comprehensive view of 
leading and current research in the area of marke� ng to produce signifi cant insights.

– Use a wide range of specialised skills in iden� fying, conceptualising, designing, and applying quan� ta� ve and qualita� ve 
market research methods, and implement an appropriate process of enquiry for the area of study.

– Use resources of academic and professional discourse to communicate and defend ideas and products of research in an 
area of specialisa� on.

– Demonstrate advanced scholarship and research and use a range of advanced and specialised skills and marke� ng 
discourses to communicate to a range of audiences.

– Apply ethics in marke� ng research, and understand the implica� ons of complex ethical issues in gathering marke� ng 
intelligence, and in implemen� ng marke� ng strategies.

– Demonstrate specialist knowledge of advanced marke� ng research techniques to supervise, implement, and assist with 
marke� ng research projects.

– Demonstrate the cri� cal selec� on of primary and secondary research informa� on and process the informa� on for the 
purpose of producing a marke� ng research report

– Produce an advanced strategic marke� ng plan, communicate the plan to all relevant role players and implement the 
plan.

– Produce and communicate informa� on in a business environment with respect to conven� ons around intellectual 
property, copyright and plagiarism.

– Lead and/or ini� ate processes, and implement systems in a marke� ng division or company.

ADMISSION CRITERIA

– BCom Honours with Marke� ng and Research Methodology 
on NQF Level 8 (HEQSF aligned); or

– BPhil Honours with Marke� ng and Research Methodology 
on NQF Level 8 (HEQSF aligned); or

– BA Honours in Marke� ng Communica� ons with Marke� ng 
and Marke� ng Communica� ons as majors on NQF Level 8 
(HEQSF aligned); or

– Any other equivalent qualifi ca� on.
– An overall average of 60% must have been achieved on the 

NQF level 8 qualifi ca� on.
– A CV and mo� va� onal le� er are required.
– In addi� on, students may be required to submit a 

provisional research proposal to the IMM Graduate School 
Research Commi� ee.

Student Support Centres
Member of the Institute of Marketing 

Management (IMM), South Africa
Strong industry links


