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Strategic Brand Management: Building,

Measuring and Managing Brand Equity . . 5th
ABM401H A Brand M t Keller, K.L. han, V. P Prentice Hall 202
) dvanced Bran anagemen ISBN: 9781292314969 eller, & Swaminathan, earson Prentice Ha Global 020
elSBN: 9781292314990
Digital Marketing Excellence: Planning,
Optimizi d Int ting Online Marketi
ADM401H Advanced Digital Marketing ptimizing and Integrating Oniine Marketing oy ¢ty b. & Smith, P.R. Routledge 6th 2023

ISBN: 9780367444754
elSBN: 9781000610949

Advanced Marketing Application

AMAR401H eStudy Guide available on eLearn
Report
AMRRA02H Advanced Marketing Research: eStudy Guide and any appl.'oprlate research
Report textbook as per eStudy Guide
ART401H Advanced Research: Theory eStudy Guide
Marketing Strategy and Competitive Positioning |Hooley, G., Piercy, N.F.,
ASMA401H Advanced Strategic Marketing ISBN: 9781292725017 Nicoulaud, B., Rudd, J.M. & Lee, Pearson 8th 2024

elSBN: 9781292456720 N.

Students are advised not to purchase textbooks or e-books more than one semester in advance, as the textbooks and editions are subject to change.
The IMM Graduate School has two textbook suppliers namely:

IMM Books - powered by Wize Books Mind Matters

e www.immbooks.co.za e www.mind-matters.co.za

® enquiries@immbooks.co.za e orders@mind-matters.co.za
* 012 362 5885 e 011 234 9052




