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Final assessments are held every thirteen weeks and allow students the flexibility to choose from a prescribed combination of formats, including online written, oral, or creative 
examinations. 
 
Distance OPEN Format 1: The written assessment begins at 08h00, and students are allocated three hours and fifteen minutes to complete it. An oral assessment session will 
take place the next day. 
 
 
Distance OPEN Format 2: The creative assessment starts at 08h00, with students having six hours and fifteen minutes to complete it. An oral assessment session will take place 
the next day. 
 
Please note that all scheduled times are in South African local time. 
 
 
 

2026, Block 1, Final Assessment Schedule 
 

Date: 
Start 
Time 

Closing 
Time Session Module Summative Assessment Type 

Friday, 29 May 
2026   23h59   

Academic Skills Development (ASD)  
The completion date is on the Friday of Week 7. 

Tuesday, 09 June 
2026   23h59   

Academic Literacy (AL101C) 
The second assignment is the Final Assessment 

Wednesday, 08 
July 2026 08h00  18 

Business Management 1 (BM101B) 
A written or creative assessment, followed by an oral 
examination session the following day.  

Wednesday, 08 
July 2026 08h00  20 

Fundamentals of Operations Management 
(FOM101C) 

A written or creative assessment, followed by an oral 
examination session the following day.  

 


