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your prospect to call – part 3

profit  
activator #2

breakthrough
blueprint



section 1

breakthrough blueprint

55

postcard

visiBle

offline

online

invisiBle

display ad

email banner ad

Job 2 — Get your prospect to raise their hand
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Job 2 — Get your prospect to raise their hand

7 key factors in creating compelling ads

Looks Like Valuable 
Information

Single Target Market

Conversational 
Language

Compelling Offer
Crystal Clear  
Next Step

Free Recorded  
Message and  
Compelling Website
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Job 2 — Get your prospect to raise their hand

postcard
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Job 2 — Get your prospect to raise their hand

postcard
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Job 2 — Get your prospect to raise their hand

call 800-736-2837
for a 24-hour free recorded message
or go to www.gettingreferrals.com

postcard
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Job 2 — Get your prospect to raise their hand

display ad
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"Can you spot the $62,500 
difference in these identical  
Winter Haven lakefront homes?"  


















New Government Backed Program 






















Free Report with all the details 






www.HalfPriceRetirementHomes.com  
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Find out exactly what to say and do to win them back - even if 
your situation seems hopeless and youʼre the only one who 
wants to stop it. Your situation isnʼt hopeless. You just need to 
know what to say and do to quickly change their mind.

   "

Stop Your Divorce!

1-888-332-9157 x 142
2 minute recorded message

“Want mouth 
opening savings on 
local restaurants?”
Itʼs easy!

Just send an email to:

snip2save@gmail.com 

Put “VIP” in the subject line 
and get secret weekly VIP 
deals for 50% off (and more)
on local restaurants...PLUS
exciting “one-day-only”
super-deals.
 

Job 2 — Get your prospect to raise their hand

display ad

display ad
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Job 2 — Get your prospect to raise their hand

display ad
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Job 2 — Get your prospect to raise their hand

Banner ad

Banner ad
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Job 2 — Get your prospect to raise their hand

Find out exactly what to say and do to win them back - even if 
your situation seems hopeless and youʼre the only one who 
wants to stop it. Your situation isnʼt hopeless. You just need to 
know what to say and do to quickly change their mind.

   "

Stop Your Divorce!

1-888-332-9157 x 142
2 minute recorded message

click here for details

Banner ads
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display ad

email banner ad

Job 2 — Get your prospect to raise their hand
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Job 2 — Get your prospect to raise their hand

To: Michael Boid <mboid@mailboxed.com>
Subject: 22 Greystone Crescent

Hi Mike,

I put together some marketing ideas for 22 Greystone:

22 Greystone Crescent

Take a look and let me know what you think...

Ramona 

email
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Job 2 — Get your prospect to raise their hand

To: Michael Boid <mboid@mailboxed.com>
Subject: Dallas Real Estate Marketing Workshop

Hi Mike,

Dean Jackson is coming to Dallas next month to do some Real Estate 
Marketing Workshops.

Can you make it to any of these?

Dallas Workshop Dates

Let me know...

Rick

email
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Job 2 — Get your prospect to raise their hand

To: Michael Boid <mboid@mailboxed.com>
Subject: Harry’s Old Place

Hi,

Do you do Birthday parties?

Jim

email
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choose how they will respond

Job 2 — Get your prospect to raise their hand

free recorded message single pUrpose weBsite
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Job 2 — Get your prospect to raise their hand

voicemail script:

“Thanks for calling for 
the report on Winter 
Haven Lakefront House 
prices. At the end of 
this message, leave 
your name, address, 
telephone number and 
email address if you 
have one, and we will 
mail your report out 
right away.”
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Working out the AD message

Job 2 — Get your prospect to raise their hand

• Target Market

• Offer

• Headline

• Explanation

• Response

• Website
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Working out your AD message

Target Market: 

Offer: 

Headline: 

Job 2 — Get your prospect to raise their hand
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Working out the AD message

Job 2 — Get your prospect to raise their hand

Explanation: 

Response: Just call  for a 
   FREE RECORdEd MESSAgE, or go to...

Website:  www.  .com
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Job 2 — Get your prospect to raise their hand

work oUt yoUr recorded message script

“
“

Thanks for calling for...
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Job 2 — Get your prospect to raise their hand

work oUt yoUr single pUrpose weBsite copy

Headline: 

Body Copy: 

Response: Name: 

 Email: 
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Now we are ready for 
Profit Activator #3:  

Educate and Motivate 
Your Prospects

Job 2 — Get your prospect to raise their hand


