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If you have successfully implemented all the lessons in this course then you should be seeing an 
increase in targeted followers and more authentic engagement on your posts. Keeping up with these 
methods will continue to increase the credibility of your account and your authority on Instagram.

As I’ve mentioned, it’s not about how many followers you have, but the quality of them. It’s better to 
have 1,000 targeted followers that are truly interested in your content, niche, and products/services, 
than 10,000 people who infrequently engage with your pictures.

As you build this targeted following you open a multitude of doors for generating revenue and really 
converting your followers into customers. Ready to learn how? Follow the steps below: 

First Things First. How Will You Monetize?
Instagram is not a one-trick pony! You can make money in a variety of ways, including:

1. Sell Your Influence. Have you built a substantial following that actively engages with your 
content? If so, you may just be considered an Influencer and there are hundreds of brands 
that would be interested in collaborating with you and more specifically, paying you for a 
sponsored post on your feed. Read the Influencer Marketing Step-by-Step Guide for details. 
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2. Create and Sell an Info Product. The Info Product industry is rapidly growing and now is 
the time to jump on the money-making bandwagon. An Info Product could be a course (like 
this one!) an ebook or a membership site. The beauty of this industry is you put in the work to 
build the content, then have the ability to sell it over and over again. Here’s how to start:

• Determine a problem your audience has. How can you help solve that problem for 
them? Do you know of a routine they could follow, a method they can implement, or even 
a recipe they could make to help resolve their issue?

• Solve the problem by creating a step-by-step lesson. This could be a text only PDF, a 
video tutorial, or a document with detailed photographs. Either way, don’t go too crazy, 
keep it simple and to the point, provide value, not filler.

• Host the product on your website. Use a plugin like WooCommerce to set up an actual 
“store” or simply create a page for the product and generate a paypal link for buyers to 
easily click & pay.

• Decide on a price. It’s difficult to sell a $300 product straight from your Instagram 
account {people need more time and exposure to the product to make that kind of 
decision} so keep this as a “low ticket item”. Price it anywhere from $5 – $100.

• Add the link to the product page in your bio and add a call to action above it stating 
the benefits or reasons why someone should consider your product.

• Create a specific post for promoting your product, or simply mention it at the end of 
your caption on your daily posts. Remember to include the benefits of purchasing your 
lesson and how it will help them solve their most frustrating problem.
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3. Create and Sell a Service. Are you really good at something and think you could help others 
with it? Turn it into a service! This can be offered at a local level, or online. Creating a website 
that outlines your expertise and what your customers can expect from your services is the 
first step. Funneling traffic from your Instagram is next. (keep reading!)

4. Create and Sell Merchandise. Is your audience interested in physical products like apparel, 
home decor, art, or novelty products? If so, creating your own merchandise can be a lucrative 
avenue with zero upfront investment. I personally do this to monetize my @menandcoffee 
account and I’ve been very pleased with the results! I use Printful to fulfil my orders for me. All 
I have to do is create the design and promote the products! Here’s how to get started:

• Sign up for Printful. I have found that they have the best products, customer service, 
and pricing.

• Browse their list of products and decide which items you would like to sell (t-shirts, 
mugs, pillows, tote bags, etc)

• Download the design guidelines for each product so you know exactly how to structure 
your design for the best results.

• Create a design you think your audience will love and upload it to your Printful store, 
or to an e-commerce platform such as Shopify or WooCommerce. If you are using an 
external e-commerce platform, follow their step-by-step integration tutorials.

• Promote your products on your Instagram. When you make a sale, Printful takes their 
cut, you take the profit and at this point, you’re done! The Printful will then handle the 
creation of the product and the shipping – amazing right?!

*Click here to access Printful’s library of videos tutorials to make this process super easy.

https://www.printful.com/a/instawithalex
https://www.printful.com/a/instawithalex
https://www.printful.com/a/instawithalex
https://www.printful.com/a/instawithalex
https://www.printful.com/faq/a/instawithalex
https://www.printful.com/faq/a/instawithalex
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5. Become an Affiliate for your favorite brands. Don’t want to create your own merchandise? 
Sell someone else’s instead! Affiliate marketing is one of the easiest ways to make money 
through your Instagram. While the commission is generally lower than what you would make 
selling your own product, it is very easy to set up and you don’t have to worry about creating 
designs or a store to list your items. Here’s how to get started today:

• Apply to become an affiliate for your favorite stores. It’s best to be an affiliate for 
products you actually know and love {they’ll be easier to talk about} but you can really 
promote anything that appeals to you. Navigate to the site of your choice and browse for 
their affiliate section, then fill out the form and wait for approval.

• Once you’re approved, collect or take photos of the items you want to sell. Keep in 
mind that “lifestyle” photos sell product the best, so try and model the products when 
possible. Here’s a few examples: 

• Create a “store” on your website. This could be as simple as a page with a variety of 
images on it, all linking to the pages where your customers can purchase the prodcts 
{remember to use your affiliate link!} If you don’t have a usable site sign up for a service 
such as, LiketoKnow.it where they handle that part for you.

• Edit your bio. Be sure to add the link to your store to your Instagram bio and include a 
call to action encouraging your audience to click the link.

• Promote your products. Take the time to curate photos that all have a similar style. 
Having a cohesive feed is important when you’re trying to sell product. Craft a caption 
you think your audience will respond to, and don’t forget to remind them to click the link 
in your bio to browse your store! 

https://www.liketoknowit.com/about/
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Understanding Your Customer’s 
Buying Personality

Typically there are two ways people buy through Instagram:

1. They are compelled to click the link in your bio and purchase directly (this generally 
happens with low price point products) 

2. They like you and your business but need a bit of convincing before purchasing (this 
usually happens with items over $100)

If you are selling something that is less than $100 the first option may happen regularly for you, and 
that is great! You can skip to the “how to get people to sign up for your offer” section of this guide to 
find out how to get more clicks to that link.

If you are selling something that costs $100 or more, generally your audience will need an extra bit of 
convincing in order to purchase. This is normal, and isn’t a bad thing, it simply means you will have 
to put in a little more work to prove you and your product is trustworthy.

The best way to build trust between you and your potential customers is to get them onto your email 
list, send them a short sequence of emails, then attempt to get them to buy. With this method your 
conversion rate will be substantially larger than if you had simply tried to sell them through the 
link in your bio.

If you already have an email list then you’re off to a great start! If you don’t have one, no worries, just 
keep reading to learn why it’s important and how to start one today!
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What Is An Email List & How Do I Start One? 
An email list is one of the most important assets to any business. It’s a list of leads (a targeted 
audience interested in your topic - just like your Instagram following!) that you can send messages 
to any time you like. The value here is that this list belongs to you. In contrast, your Instagram 
followers belong to Instagram. If one day Instagram shut down, you’d lose all of those followers and 
the avenue to connect with them. With an email list, that will never happen, they remain yours 
forever, unless they unsubscribe.

Imagine this: you add a new product to your etsy shop, take a nice photo, upload it to Instagram 
and tell your followers to buy... but no one does. Sound familiar? It happens to a lot of us, including 
me!

Now imagine this: you email your list on Monday and tell them how you’ve been working on a new 
project, you’re super excited about it and you think it would be great for them. On Wednesday you 
email your list and tell them a story about how you go to where you are now, and the goals you’re 
working towards. Then, on Friday you email your list and share the same image from Instagram, tell 
them your product is ready and that they are now welcome to purchase. Guess what? You make 10 
sales!

Why? Sending a variety of emails warming up your audience to both yourself and your 
business has a very strong effect on the decisions your subscribers make. If they resonate with 
your story, if they feel like you’re talking directly to them, or if you do a good job of hyping up your 
products/services, they are far more likely to buy than just one simple post on Instagram. So if there 
was any time to start a email list. NOW is that time!

But before you can get anyone on your list you need sign up with an email marketing platform that 
can help facilitate the collection of emails.

My recommendations are: ConvertKit or MailChimp. 

https://mbsy.co/convertkit/21050945
https://mbsy.co/convertkit/21050945
https://mailchimp.com
https://mailchimp.com
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Starting with MailChimp is great because it’s free up to 2,000 subscribers, however chances are you 
will quickly outgrow the platform’s beginner capabilities and eventually it will start costing you more 
than other services like ConvertKit.

ConvertKit is extremely robust while being user friendly, and most importantly, beginner friendly. This 
is a platform that grows with you and has a high quality team behind it. It’s what I use and I’ve tested 
two other services prior (GetResponse and Aweber). ConvertKit is by far the best platform in my 
opinion.

After you have a way of collecting emails, the next step is to create something to give away in 
exchange for your potential customers emails. What you offer is going to depend on your specific 
business. 

For example, service providers can offer a checklist, a short ebook or guide on the topic of your 
expertise. For a life coach it may be a checklist on how to stay mentally positive. For a social media 
manager it might be a short guide on creating your first Instagram post.

For retailers it’s a little bit different, instead of offering a PDF of some sort, you may want to offer an 
incentive like a 10% off coupon, or free shipping.

The big question to ask yourself is: what would someone happily exchange their email for? Once 
you’ve decided on that, it’s time to create!

Here’s 3 tips to make this process super easy:

1. Keep it simple. You don’t need to create a 30 page e-book for your offer. A one page PDF is 
more than enough. 

2. Provide value. This offer has to be worth their time, so be sure to provide them some sort of 
benefit (teach a lesson, solve a problem, save them money, etc)

3. Stay relevant. Your offer needs to connect seamlessly to the main focus of your business and 
the content you share on a regular basis. Don’t attract the wrong audience by providing an 
irrelevant offer. 

Once you have your offer created you’ll need to connect it with your email marketing platform so 
that you can accept emails and send out your offer automatically. Here are a few tutorials to get you 
started:

How to create your first opt in form and connect your free offer in ConvertKit

How to connect and send your free offer with Mail Chimp

https://mbsy.co/convertkit/21050945
https://mbsy.co/convertkit/21050945
https://mbsy.co/convertkit/21050945
https://mailchimp.com/help/send-a-file-to-new-subscribers/
https://igivyleague.com/module-10


©  I G  I V Y  L E A G U E 8

How To Get People To Sign Up For Your Offer
Now that we have the tech set up, it’s time to attract people to your offer.

First you need to add a link to your Instagram bio that goes directly to your offer. You may want to 
consider using a trackable link such as one made with bit.ly. This way you can really see what is 
working and what isn’t when it comes to getting your followers to visit your link and sign up for your 
offer. 

Pro Tip: create a page specifically for this offer. Do not send them to your website homepage and 
expect them to find it. Make this process as simple and straight forward for your audience as 
possible. 

Here’s my offer page:

I made this in Wordpress but there are other options if you don’t have your own website, such as: 
LeadPages or ClickFunnels.

Here’s 4 ways to encourage your Instagram followers to click that link in your bio:

1.  Add a call to action to all of your captions. Tell your audience to click the link in your bio to 
grab your free offer on ever single post you share. It doesn’t have to be spammy or salesy, 
just at the end of each caption mention that it’s still available and they can get it by clicking on 
your link. Adding one benefit can help increase your click rate. 

https://leadpages.com
https://clickfunnels.com
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2.  Create an Instagram post specifically for your offer. Use a mock up image (see below), 
create a graphic, or simply dedicate your entire caption to explaining you offer. Outline the 
benefits of your offer to your audience. How is it going to help them? What’s in it for them? 
Why should they download it? Then, tell them to click the link in your bio to gain access to the 
offer. Pro Tip: @ mention your own username so it’s super easy for your audience to click over 
to your bio.

3.  Add a strong call to action to your bio. The last line above your link should speak directly 
your audience and give them a reason to click on your link. Using a down pointing emoji can 
help get your point across.

4.  Personally tell your followers through comments. If someone comments on your image 
and seems like they’d be a good candidate for your offer, reply back telling them your 
resource is available at your link and it may be of value to them.

Now that you’ve converted your Instagram follower’s into email subscribers, it’s time to make some 
money!



©  I G  I V Y  L E A G U E 10

Making Your 1st, 5th & 15th Sale
Making money from your email list all comes down to how you connect with your audience. Your 
goal here is to not constantly be selling, but to focus on building the “like, know and trust” factor. 
When your audience trusts you, the chances of them purchasing from you massively increase.

So how do you increase your “like, know and trust” factor?

1.  Give value with no expectation. Have any great tips and tricks you could share with your 
audience about your niche? (service providers) What about a great event/workshop/sale 
(retailers) they may be interested in? Share your insider knowledge with your list without any 
expectation of something in return. This gives your audience the impression that you’re there 
to help and you aren’t trying to suck cash out of them at every opportunity.

2.  Be real. We all have a story. Share yours with your audience! Did you overcome a struggle 
or hardship to get to where you are now? Do you have an inspirational experience or 
reach a major milestone recently? Being authentic with your audience opens the doors of 
communication and trust and your connection with them will grow stronger. (Expect to get a 
ton of response from people with these emails. They are relatable and often pull on people’s 
heart strings!)

3.  Sell without being sales-y. Your email list can be a real gold mine for sales, but you 
don’t want to damage your reputation by pushing too hard. When you’re selling something, 
explain the benefits, the quality of it, how and why you created it, what results they may see 
from it, and exactly what’s included. Be as transparent as possible. Avoid statements like 
“make $10,000 in two weeks by enrolling in my course!” These are far too vague and come off 
gimmicky.  
 

Now that you know what to do, 
all that’s left is to GO DO IT!




