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How to Position Yourself as an 
Instagram Influencer

As an influencer, collaborating with businesses is one of the best ways to bring in a steady stream of 
income. If you can influence your audience to inquire about the products you promote, you’ve 
got a gold mine at your fingertips.

So, how do you get businesses to contact you for collaborations?

1. Make it known that you are ready and willing to collaborate with businesses. Clearly 
state your contact information in your bio so people can easily contact you. The best way to 
do this is to simply dedicate a line in your bio that says “Contact/Collabs: xyz@gmail.com” 

2. Your account needs to be highly focused on one or two topics. Business owners are 
looking for very specific accounts to promote their products and services so if your account 
is all over the place and you’re focusing on too many things, this can negatively impact your 
ability to receive offers. For example: Lifestyle bloggers have a tendency to post about a 
variety of things, which isn’t a bad thing, but they need an underlying focus such lifestyle for 
moms, healthy living lifestyle, rural lifestyle, etc.

3. Keep your engagement rate as high as possible. Remember that your level of engagement 
is far more important than the amount of followers you have. Consistently post high quality 
content, use hashtags that attract your ideal audience, and engage with your followers on a 
regular basis.  

This mom blogger has a strong focus, high follower count, engagement rate, and has her email clearly stated.
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Setting Your Prices & Standards 
For Collaborations

As your Instagram account and influence grows, you will get contacted by more and more people 
wanting to collaborate. While that is amazing, there will come a time when you have to say no. Why? 
Well not every single offer is going to align with your brand or your audience. When you say yes to 
every offer you can actually dilute your brand. Instead, stay true to your roots and only work with 
companies that you truly support and believe your audience will benefit from.

So how much should you charge per post?

This highly depends on your individual account, the amount of followers you have and your 
average engagement rate. To give yourself a starting point, check out Social Blue Book. While 
there is no guarantee you will get the amount stated on the site, it’s a great way to get started and 
have a number to aim for.

Another way to determine your prices is to find out what others are charging. Check out Whalar to 
see how much Influencers in your niche are asking for.

https://socialbluebook.com
https://whalar.com/
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Decide on an amount you refuse to go under. In the beginning that may mean you’re happy to create 
a post for free product (no shame in that!), or maybe it’s something small like $20, or eventually 
higher amounts like $100+. When you know your bottom line, sticking to your standards is easy 
and that builds the integrity of your brand.

So how do you get the price you want when a company contacts you?

1. Prove your worth. Send the company a Media Kit that includes information about you, your 
social following, who your audience is and any past collaborations you’ve done if applicable.

Don’t have a Media Kit? Download one from Creative Market. They’re beautiful and allow you 
to quickly and easily plug in your stats! 

Click to browse Creative Market’s Media Kit templates 

2. Be visible. When a company is interested in you, follow them on social media (Instagram, 
Twitter, Facebook, etc) and engage with their content. The more they see your name in their 
day to day, the more they’re going to want to work with you, regardless of price.

*Remember: don’t be afraid to say ‘no’ if the company won’t agree to a reasonable price, and only 
work with brands you support and believe your audience will benefit from!

https://creativemarket.com/search?q=influencer+media+kit?u=alex.tooby
https://creativemarket.com/search?q=influencer+media+kit?u=alex.tooby
https://creativemarket.com/search?q=influencer+media+kit?u=alex.tooby
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How To Find & Contact Companies That 
Need Your Influence

In the beginning you may not receive as many organic offerings as you want, but that doesn’t mean 
companies aren’t interested in your influence. Instead of waiting for them to come to you, go out and 
get them!

How?

First get clear on your target audience (use the foundation module of IG Ivy League to help). Then 
ask yourself: what are some things my audience would invest money in? Also, think about previous 
posts you’ve shared, what gets the most engagement from your audience? Using that information, 
decide on a few different products you think your audience would be most likely to purchase.

For example: if you’re a fitness trainer and your audience is young women trying to get fit, some 
businesses to partner with may be @shopgymchic (fitness apparel), @leanmeals (meal prep 
service), or @suunto (sports watches).

Once you have made a list of possible products and services, search for companies that provide 
them by using the following method:

Click to play

https://igivyleague.com/module-1
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Click here to download the Potential Collaborations Tracker

Now that you have a list of companies you are interested in working with, it’s time to contact them 
and pitch your services (without being spammy or sales-y!)

When sending your email you should include: Information about your brand, how it relates to 
their product or service, how you intend to promote them and your portfolio if possible.

Copy and paste the example copy below and plug in your details to make this process super quick 
and easy! 

Hey [Company / Name of PR person]!

My name is Alex and I’m the owner of the popular Instagram account, @menandcoffee.

I’m reaching out to you because my audience is obsessed with coffee and they’re 
constantly asking me about reputable brands to use for at-home coffee brewing 
equipment.

I came across your brand and instantly thought we’d make a good fit. If you’re interested 
in collaborating I’d love to promote your brand and your coffee equipment to my 
audience on Instagram.

I’ve attached my media kit that includes the details of my previous collaborations, 
audience demographics, social stats and my prices.

If you’re interested and want to chat further, please let me know!

Thanks so much for your time and have a great day,

Alex Tooby 
Founder | Men & Coffee 
www.menandcoffee.com

If you are interested in simply receiving product in exchange for a sponsored post, link to a product 
of theirs and say you would love to try and it and share your experience with your audience. 

https://creativemarket.com/search?q=influencer+media+kit?u=alex.tooby
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When the company responds and want’s to go forward with a sponsored post you should make sure 
the following items are discussed before proceeding with the campaign:

Expectations – Be very clear about the content you will provide. Based on the company’s needs, 
you’ll most likely take a photo of the product in use, or yourself with the product. Alternatively you 
can ask the company to send you a photo they already have to use on your feed (make sure to only 
accept content that would seamlessly fit in your feed.) 

You will also want to discuss what they would like the caption to say. Ask for specific details they 
want to be included, then add your own personal flair. You know what your audience will respond 
to, so stick to that as closely as possible. Send your caption back to the company for approval. 
(Don’t forget to use #ad or #sp at the end of your caption as per Instagram’s advertising rules.)

Time frame – Agree on a specific date to share the post and be sure to stick to it. (Take into account 
time changes and make sure you’re posting at the exact time they requested.)

Payment – If you have agreed on creating a sponsored post in exchange for a product, make sure 
you have arranged for delivery of the product and wait until it arrives before publishing your 
post. If you have agreed on compensation for the post, tell the company your preferred method 
of payment (mine is PayPal.) Request the payment come through prior to the agreed upon posting 
date. Do not publish the post until you receive payment.

Here’s an example of a sponsored post I did for @ember_tech.
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Tracking The Success of Your 
Influencer Campaign

At this point, your job is done, however it’s a good idea to track the success of your campaign as 
closely as you can. You can add your findings to your media kit and use them as social proof for 
future collaborations. 

Here’s a few things you can do to keep an eye on the success of your efforts:

1. Make note of the company’s follower count right before your post goes live. Screenshots 
should be taken of the account’s followers before you share the post and 24-48 hours 
afterwards. Make sure you mark each image with the actual time elapsed. 

2. Document the engagement your post receives. Again this can be done by simply taking 
a screenshot of your post once the incoming engagement has died down. Make sure all 
the likes and comments are visible. If there are any comments that specifically address the 
company’s product/service, screenshot those as well.

3. Monitor the “Top Posts” section of the hashtags you used. If you used hashtags on your 
post (you should! Any extra engagement helps when participating in paid partnerships) keep 
an eye on them and screenshot any sizable hashtags where your image made the “Top Posts” 
section. If you were able to get a brand’s image to the top of a tag with multiple million posts, 
that shows quality influence and would be a great addition to your media kit.

Congrats!
You’ve successfully completed your first Influencer Campaign!

With one under your belt, the rest will become easier and easier. Through trial and error you will find 
exactly what your audience responds to, the companies you enjoy working with the most, and the 

monetary value of a sponsored post on your feed!

https://creativemarket.com/search?q=influencer+media+kit?u=alex.tooby



