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Welcome!
 

A message from Mark Lack

Congratulations on your decision to 
supercharge your Personal Branding.
We’ve spent the past 3 years honing these techniques so we could share it with people like 
you. Our goal is to help you grow your online presence and become a thought leader. Let’s 
get your
personal brand where it deserves to be!

When you are passionate about what you do, it re�ects in your brand, making people want 
to work with you.

We’ll provide the framework with this guide, but it’s up to you to lay the “plumbing” for the setup phase. This includes connecting 
all of your social sites, setting up your website and blog, and ensuring everything is in order. 

Once everything is hooked up and ready, we’ll explore the ways you can discover topics and produce original, thought-provok-
ing content. You’ll also grow your network of experts in this phase, giving you knowledgeable friends to collaborate with.

When you’re well on your feet, it’s time to amplify your e�orts. This section will focus on promoting your content and utilizing 
social media to get your message out e�ciently. For this, you’ll need at least $1 a day for Facebook ads (even if you are a �edg-
ling business or a student), so begin planning your content budget.

If you are busy or need help, our analysts can assist you. We want to hear your story!

Mark Lack

View this video! Then continue on.
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1Pager

Set up your website and have WordPress installed and con�gured.

Write a quick paragraph about yourself in the about section and in your article signatures on your website.

Make sure you have pro�les on all major social networks.

Set up Facebook Authorship.

Fill out your Google+ pro�le.

Create an About.me pro�le.

Link each of your social pro�les to your About.me page.

Claim and con�gure your Gravatar account.

Create a Livestream account and follow 10 people.

Con�gure Klout by tying in your Facebook pro�le, Twitter, YouTube, and LinkedIn.

Subscribe to and update your status with 3 topics on Klout.

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes

15 minutes



So how does this �t into your overall success?
In the Personal Branding guide and checklist, we’ll show you how to get your online persona up and running! This is 
important because it will help you to push your content out to your audience.

This is what this guide will do for you: we’ll point you in the right direction to get your website/blog started. Then we’ll 
explain how to get Facebook authorship for your blog posts. Next, we’ll guide you through how to set up important 
services such as About.me, Gravatar, Livestream, Klout, and Pinterest Analytics. All of these will help you e�ectively view, 
analyze, and act upon those metrics. Furthermore, they will help push your content to your followers and allow them to 
know what you’re up to.
Your �rst few articles might “suck” as you’re getting going, but that’s why you should iterate a LOT. 
Just spend 20 minutes on each post and you’ll �nd that over time, your 20 minute block gets better and better. Right now, 
you won’t get as far as you like in 20 minutes, but what matters is that you see improvement, however small, each day. 
Limit the time to 20 minutes, so that you don’t lose a whole day or end up having nothing at all. 
Either extreme is no good.
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Before you get started, check these �rst

Before we go any further, make sure you have everything in this list complete. Remember to mark each completed task o� 
the “Plumbing Checklist”!

Active pro�les on social networks such as Facebook, Twitter, LinkedIn, and Google+.
Hosting, a blog, or both that you control. If not, we’ve written a blog set-up guide to help you.
A branded email address (yourname@yoursite.com).
A Google / Gmail account to use Google services (G+/Analytics) with. Do NOT use this as your primary contact
email-- we will explain why later.

Great! Now that you’re done with this list, you are ready to proceed.



Laying down the plumbing for an awesome article
machine

Step     Think of a domain name and get a website

This is what everyone from now until forever will know you by, so make sure it’s how you want to be known.
 
Don’t try to be fancy or clever-- skip substituting letters, alternate spellings, or bizarre words. Your goal here is to be as 
memorable as possible and avoid the “What was your website again?” e�ect. 

The easiest route is to use your full name as your domain, but if you have a common name, this could be troublesome. You 
can use a combination of your favorite hobby, or a variant of the main topic you’re writing about-- just make sure that you 
own a domain such as Yourname.com, and that you have an email attached to it (name@yourname.com). Having a Gmail, 
Yahoo, or Hotmail address does not inspire con�dence that you are a professional.

If you need help �nding, hosting, and setting up your blog, please refer to the BlitzMetrics Blog Guide for in-depth instruc-
tions.

Before you begin writing awesome content, you should practice writing eye-catching titles that attract readers. From there, 
you’ll need an awesome intro that piques a users curiosity while explaining to them what to expect from the article. You 
can learn more by reading this article by Russ Henneberry, which we’ll break down here.

1

Step   2    Learn how to write awesome titles and intros for your content2



1.  When writing a title, ask yourself: How does this bene�t the reader?
  
The title should summarize what the content is about in a short sentence, and then provide a solution to a problem.  A few 
common phrases to include when making a good title are:
• Tips
• Facts and Myth
• Ways to
• Cheat Sheet
• Ultimate Guide  / Checklist
• How to
• Quick
• Secret
• Truth
If you’re having trouble coming up with a title, scan the opening and closing of your article for bene�cial statements.  
These are in the form of common misconceptions, statements about strategy / implementation, sources of issues, etc.  
Count how many of these statements you have, which can then be used as a “# ways / tips” article.

2. After you have a compelling title, you need an intro sentence to capture your reader and ensure they continue reading.
 This is often in the form of a short sentence posing a question, a common issue, or a debatable statement that calls your 
reader out and drives them to see how you address it. 

The �rst thing you should do after you have your blog set up is con�gure Facebook Authorship. This will tag the articles 
you’ve authored by linking them to your Facebook account.

Step   2    Set up Facebook Authorship3



The �rst thing you should do after you have your blog set up is con�gure Facebook Authorship. This will tag the articles 
you’ve authored by linking them to your Facebook account. 

When someone sees your shared article on Facebook, your name will appear near the bottom and will be hyperlinked to 
your pro�le. This will build your reputation as an authority on your chosen topics. 

This section assumes you’ve already set up your Facebook pro�le. If not, do so now. With your Facebook pro�le ready, sign 
in and do the following: 

1. Click the blue upside-down arrow on the top right corner of  
 your Facebook page.
2. Go to Settings.

Allowing Followers on Facebook



3. Click on the Followers Tab.

4. Set “Who Can Follow Me” to “Everybody.”



Adding Facebook to WordPress
Now that you have allowed anyone to follow you on Facebook, you need to add your pro�le to your WordPress site (make 
sure you have the WordPress SEO plugin installed before continuing):

1. Go to the “SEO” tab found on the sidebar and click on “Social”.



2. Click the “Facebook” tab.



3. Check the box that says, “Add Open Graph meta data.”



4. From here, head over to the “Users” tab on the sidebar and click “Your Pro�le”.

5.  Scroll down to the Facebook �eld and add your Facebook pro�le URL.



6. Scroll to the bottom and click “Update Pro�le.”

7. Now, go to the Facebook Debugger, add your blog post, and click Debug.



8. Scroll down to the box that says, “These are the raw tags that we found” and make sure your Facebook URL is   
 present.



9. If it isn’t, then click “Fetch new scrape information.” If your Facebook URL is present, then congratulations! Your shared 
posts will now show up with your name hyperlinked to your Facebook pro�le.



10. If you scroll down, you can see a preview of how yours will looked under the “When shared, this is  what will be 
included” box.



Step     Set up pro�les on social-supporting sites.4

Before you dive in and start �lling your blog with interesting content, let’s take some time to set up accounts on a few 
social-supporting sites. These will help unify and increase the amount of exposure you’ll get by providing various functions 
that help your content machine.

Create an account on each of the following websites:

Listed as a social directory, About.me is a platform that allows you to connect all of your social and personal websites 
together into one location.  It’s sort of like an online business card.

Setting up a new pro�le is easy, as it supports logging in via Facebook or Twitter. You can also use your name and email to 
set up an account and connect your social networks later.

Once you log in, you are able to edit your page and populate it with relevant content. Hover over the top right corner with 
your name and select Edit Page:

About.me



A dialog should appear. Take some time to �ll out things such as your biography, and connect all of your social pro�les to 
this:

You can add social network functionality by going to apps and “Add an App”. 



Most major social networks are supported in the app center.  If you don’t have pro�les on each of these, it is advisable to 
make them:



You should go ahead and add Twitter to your About.Me pro�le, which will redirect to your Twitter page and ask you to 
authorize the app. Once it’s �nished, you’ll notice a new button underneath your name in the “About Me” box:



One last cool thing is that you can use your About.me pro�le as a signature. Just visit “Home” in the top right corner and 
“Add My Signature” will be at the top:

Choose which one you like and then copy your signature into your email client’s signature �eld:

And you’re done!



Gravatar is a global pro�le used on many di�erent websites that’s linked to your email. If a blog or publication makes a 
user pro�le with that email, your information will carry over anywhere Gravatar is implemented.
Creating one is simple- just visit http://www.gravatar.com and click “Create your own Gravatar” on the left:

Gravatar

Enter your information and click “Sign Up”. You’ll get a
con�rmation email with instructions:



Once you’ve con�rmed, you’ll be able to access your account and start managing your Gravatars. You can manage multi-
ple addresses from within the same account: 

 There are currently no images for this pro�le, so let’s go ahead and set one by clicking “Add one by clicking here”. You’ll be 
given a few choices:



Select the �le you want and click next. You’ll now be able to crop and �ne-tune your Gravatar picture:

When you’re happy with the placement, click Crop and Finish. The �nal step is to choose a rating for your Gravatar which 
helps �lter it for more sensitive audiences if your image contains o�ensive materials.

Once you select a rating, you’re done.Your Gravatar should appear on any site that implements it. “like Wordpress”



Klout.com evaluates your social media in�uence and gauges the amount of impact you have. If you’re ever curious about 
which of your posts had the furthest reach, or how your friends stack up, Klout will help you stand out and be noticed on 
social media. It supports most major social networks, each of which you’ll need to authorize under your settings:

Klout



But �rst, you’ll need to make an account. The only way to sign up is to connect either your Facebook or Twitter account:

The beauty of Klout is being able to see how active you’ve been on social media, and which of your posts got the most 
interactions:



Another cool feature is on the overview for your account; Klout will ask you what you want to be known for.  If you’re 
passionate about motorcycles, for example, and want to grow in that �eld, put that here:



Klout will then suggest a few hot topics based on news pulled from social newsfeeds:

Take a look at the suggested articles and If you feel like sharing one of them, click the “Share” button. We recommend 
providing your own thoughts when you share an article to Facebook to show your knowledge on the topic. This can be 
handy for �nding topics to write about and connecting you with like-minded individuals.



Using Google to discover in�uencers by searching
‘generic term + “blogs”

One of the best, free tools at your disposal is Google itself, which can be used to research who the top in�uencers are. Do 
this by adding “blogs” to the end of your generic terms for the vertical you’re in. For example,  “personal branding blogs”:



Website blogs are good, such as TheBrandingMuse.com, for general information. A personalized website like Je� Bullas is 
more ideal, since you know who’s behind the content and can reach out. A quick Google Search for “Je� Bullas” brings us to 
his twitter page.

We recommend doing this every so often, and keeping a list of the top 10 in�uencers for each search term.  Reach out to 
these people, and read / comment on their content. We cover why in our Content Marketing guide.



Using Mention.com to keep track of keywords
and people
Mention.com is a useful tool that will alert you when there’s any new results for a given topic. This allows you to react 
instantly by commenting or writing an analysis/reactionary article. They o�er a 14 day free trial to test out the features, and 
have a Starter plan at $29 / month, which gives you a total of 3 alerts.

We recommend using Mention on your own name / your top in�uencer to see when people react to your articles, or when 
the person who in�uences you the most writes an article, you can react. Do this by selecting “YOU” if you want to be alerted 
about any mentions for yourself, or “PERSON” if you want to monitor your top in�uencer: 



Enter their name and click NEXT:

Because there could be a lot of di�erent people named “Dennis Yu”, such as this movie director:



Mention allows you to re�ne what results you want by excluding certain terms. In this case, we want to trim out any results 
for the Hong Kong �lm director, Dennis Yu Yun-kong:
 
You can also specify which sources you wish to monitor, which will re�ne what type of mentions you’ll receive and 



cut down on noise:

 If you know their website address, Facebook page, or Twitter handle, you can choose to monitor those, too, for better 
results:



Mention also o�ers apps for mobile, allowing you to keep up to speed: 

Once you’ve completed everything, your alert should appear in your dashboard, 
giving you a glimpse of all of the content associated with that topic:



Research content and in�uencers using
BuzzSumo.com

Once you have a list of in�uencers, and a general feel for their content, you can use BuzzSumo to get stats on how well their 
content performs. For example, Dennis Yu: 



Keep up with Twitter mentions on any topic
with Topsy

Once you begin building in�uence, it’s important to keep on top of what everyone is talking about. Sometimes it can be 
hard to organize everything out as it happens, but Topsy provides a convenient interface to sort out Twitter mentions on 
any topic.



Section  2: Assembling your Authority Network
An Authority Network is the collection of experts you meet and interact with -- growing friendships and providing each 
other with opportunities.
Since they’re no di�erent than your normal friends, providing them with exposure and gifts* helps nurture your relation-
ship and grow your authority. 

*Read about gift ideas our Client Love Guide-- which applies to anyone you have a relationship with.

An easy, free way to do this is collect pictures of you with these high-pro�le people at places such as conferences and 
get-togethers. Since everyone usually tags photos on Facebook, half of the work is done for you. It just requires you to get 
out there and network-- which is paramount to assembling your personal brand. Here’s an example:

o assemble a similar picture, follow the checklist on the next page.



Authority Network Image Checklist
Assemble a list of images of people you’ve met into a folder along with their company names.

 Visit http://www.addtext.com and add the �rst image in your folder.

When the text editor appears, change the “Size” to 20. Enter the name of the person along with their company*, and 
drag it to above their head (or below, if it gets too cluttered. Use your best judgment).
 *You may have to do a quick Google search to match faces. Look for “<NAME> LinkedIn”. Once you’ve found the 
name, have their name on the top line, then hit  enter and have the company name underneath.

If there are multiple people, click the MORE TEXT option, and repeat step 3.

When everyone is tagged (or at least the people named in the document), click “Next” then “Download”. This will save 
the image to your hard drive.

Click the X in the top right corner of the download box. Once you’re back on the edit screen, you can click the 
“Change Photo?” button it load another image. If you have too many text boxes, click the “X” on the left of each edit 
�eld to get rid of them.

Once you have all of the images tagged and downloaded, reassemble them into an article, such as a recap of a con-
ference.



Step 4: Add publications you’ve contributed to on your 
LinkedIn pro�le

In order to build your authority further, you should keep all of your accomplishments and contributions on your 
LinkedIn pro�le. This shows others that you are a thought leader and an authority in your �eld.

One useful feature is adding what publications you’ve contributed to, which you should be tracking in an article 
library, as outlined in our Content Marketing Guide.

Here’s how to add your contributions to your LinkedIn pro�le:

1.  Log into your LinkedIn pro�le and click on “Improve your pro�le”



2.  Scroll down until you see the “Add Publication” button.



3.  Fill in the information. Be sure to �ll in as much as you can.

4.  If you have multiple entries to make, you can click “Add Publication” at the bottom.



Now your pro�le features all of the wonderful content you’ve written!



You have completed the
Personal Branding  Guide!

What’s next?
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