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INTRODUCTION 

 

Smartphones are everywhere. Every cell phone 

carrier offers a lot of choices for customers 

interested in getting a smartphone. With so many 

smartphones on the market, and so many different 

types of people buying them, if you have a mobile 

app up for sale, you can make a lot of money. 

Unfortunately, you’re not the only one to have 

that idea, so, in order to make a decent amount of 

money on your app, you’re going to need to spend 

some time and effort marketing it.  
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STEP 1: MARKET RESEARCH 
 

One of the most important things to 

understand before you do any marketing for your 

mobile app is your audience. Who will be using 

your app? Are they well represented on your 

mobile platform of choice? 

Each mobile app is going to appeal to a 

different audience. For example, one popular game 

that’s making the rounds on both Android phones, 

and the iPhone is Angry Birds. It’s a simple, but 

enjoyable game, and it appeals to a younger 

audience. Teens and twenty-somethings make up 

the bulk of their customers. 



“How to Market Mobile Apps” 

HowExpert Press 

 

6 
 

You have to know who your app is going to 

appeal to in order to write effective marketing 

materials for it. After all, you wouldn’t take the 

same sales approach with a 50 year old woman as 

you would with a 20 year old man. 

It’s also important to understand which 

platforms appeal to which audiences. The iPhone is 

generally used by a younger audience that has a 

strong interest in the slick design and ease of use 

the iPhone offers. While RIM has made significant 

strides in adjusting the image of the Blackberry 

platform, it’s still primarily used for business 

purposes. Android phones seem to span both 

personal and professional users, with a larger 

number of personal users. 

It’s a good idea to put your app out on as 

many platforms as you can, but not if your 



“How to Market Mobile Apps” 

HowExpert Press 

 

7 
 

audience isn’t represented on one of those 

platforms. The additional cost of porting the app to 

that platform might not be covered by the sales if 

your audience isn’t on that platform. 

By having a clear idea of who your audience is, 

you can make the best decisions about where to 

publish, and how to market your mobile app.  
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STEP 2: SET THE PRICE 
 

Your pricing plays a significant part in your 

marketing efforts. The higher you price your app, 

the more work you have to do to justify the cost to 

your customers. It will take a lot of time and effort 

to get your app off the ground, and you might be 

tempted to list it at a high price in order to cover 

your development costs. 

Just remember, the higher the price, the lower 

the sales volume. It’s best to stay below $5 when 

selling a mobile app. Most people are far more 

willing to part with just a couple of dollars than 

they would be a full $10, or more. In fact, some of 

the best selling apps run just $0.99. 
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The reason for the high sales is that people are 

willing to impulse buy a one dollar app. Anything 

higher, and they think about it for a few seconds. 

The longer they think about whether or not they 

should buy your app, the more likely the answer 

will be no.  

Just to be clear, a low price isn’t always the 

right answer. If your app offers a lot of robust 

features, or performs a function that your 

customers will perceive as “high value”, then you 

can bump the price of your app up, and still 

maintain a strong volume of sales. Before setting 

your app’s price, you should take the time to 

evaluate how it stacks up against similar apps 

already on the market. If you’re offering a more 

full featured app, then you can do so at a higher 

price.  
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STEP 3: MAKE A LITE VERSION 
 

Many developers will produce two different 

versions of the same app, a free “lite” version, and 

the full paid version. You might be wondering why 

you would want to offer a free version of your app 

– after all, you’re here to make money. By offering 

a free version of your app, you can give your 

customers a taste of what your app has to offer. 

Typically, the lite version of an app doesn’t 

include all of the features that the full version 

includes. In fact, most of the time, the lite version 

is missing some significant features. The object of 

the free version of your app is to entice people to 

buy the full version. 
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You’re not going to convert everyone, but if 

you give them a good taste of what your app can 

do while holding back some of the more robust 

features, you’ll convert a lot of people.  
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STEP 4: SUBMIT YOUR MOBILE 

APP 
 

 The most important step is to submit your 

mobile app to the SPECIFIC website. 

 Here are the places to submit and get your app 

approved (depending on the type of app). 

 

Apple Apps: 

https://appworld.blackberry.com/isvportal/ 

 

Android Apps: 

http://market.android.com/publish 

 

Blackberry Apps: 

https://appworld.blackberry.com/isvportal/ 

https://appworld.blackberry.com/isvportal/
http://market.android.com/publish
https://appworld.blackberry.com/isvportal/
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STEP 5: HOW TO MARKET YOUR 

APPS 
 

Build a Website 

You’ll want to create an internet presence for 

your app. The first step in creating an internet 

presence for your app is to build a website for it. 

The site should have regular updates on how your 

app is coming along, it should have screenshots, of 

your app, and it should also have a forum, or other 

community features.  

You should pick a domain name for your 

website that contains the name of your app. If you 

can’t get the name on it’s own, consider attaching 

the name of the platform your app will appear on 

to the domain name. 
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For example, if you have an app called Super 

App that you’re releasing on the iPhone, 

superappiphone.com might be a good domain 

name to use. Just remember, if you go that route, 

set up a domain name for each platform the app 

will appear on. 

Keep your visitors up to date on what’s going 

on with your app. Each time you hit a significant 

development milestone, let your readers know 

about it. You might not want to give away all the 

details while your app is in development, but if you 

give y our readers a little taste of what’s going on 

with it, you’ll be able to generate some hype 

around your app. 

The more prerelease hype you generate, the 

better your day-one sales are likely to be. If people 
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know they want your app before it even launches, 

they’ll be quick to buy it as soon as they can.  

 

Facebook 

In addition to your website, you’ll also want to 

set up a social media marketing campaign before 

launching your app. Sites like Facebook, Twitter, 

and Youtube can be powerful marketing tools if 

you know what to do with them.  

Set up a Facebook account for yourself, and a 

fan page for your upcoming app. Be sure to fill out 

as much information as you can for both. Once you 

have your profile and your fan page all set up, get 

your friends and family to friend your profile, and 

like your app’s fan page. 

Also ask them to get some discussions going 

on your wall. When you have new fans coming in, 
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they’ll be more inclined to become a fan of your 

app, and visit its page regularly if there’s already 

some activity there.  

Once you have your fan page off to a good 

start, it’s time to draw in new fans. It’s possible to 

pay for new fans. In fact, a lot of people on 

fiverr.com will get you several thousand friends or 

fans for just $5. If you want to use this method to 

get a high friend count going, so that your profile 

or fan page appears more active when new visitors 

come to it, then go for it. 

Just bear in mind, these won’t be quality 

friends or fans. The fans and friends you get 

through this method will be a random group of 

people, and most, if not all of them probably won’t 

be very interested in your app. For $5, this method 
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is great for boosting your friend count, but not 

much else. 

Once you have your profile and fan page set 

up, it’s time to start bringing in new friends and 

fans. Be warned, this isn’t a simple, or automated 

process, but the effort you’ll put in will pay off in 

the long run. 

Start by searching Facebook for topics directly 

related to your app. If your app helps your 

customers organize their personal finances, search 

Facebook for “personal finance”. 

Once you have the search results in front of 

you, narrow them down to just show groups. 

Those groups will be full of people who are actively 

interested in personal finance, and as such, they’ll 

be more likely to be interested in your app. 
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Each day, send a friend request, or an 

invitation to your fan page to ten to twenty of the 

people in those groups. Be sure to include a 

personalized message with each friend request, or 

invite. Twenty people might not sound like a lot, 

and it’ll feel like even less when you see how many 

of them accept your requests and invitations, but 

remember, every new friend or fan you get will 

help to spread the word about your app’s fan page. 

As you start to gather fans and friends, the 

number of people coming in will begin to snowball 

as your new friends and fans spread the word 

about you and your app.  

 

Youtube 

Youtube (or any other video sharing service) is 

another important part of your prelaunch 
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marketing efforts. Post some footage of your app 

in action, and then share that footage on your site, 

your Facebook page, and your Twitter account. 

Keep your videos short, and simple. Just show 

some footage of the app in action, talk about a few 

important features, and mention the release date, 

and your website. If the video is long and drawn 

out it won’t do as good a job of generating hype. 

If you give your customers a small taste of the 

app with the promise of more to come later, you’ll 

keep their attention, and generate more hype for 

your app.  

 

Twitter 

You should also take the time to set up a 

Twitter account. Twitter is a microblogging service 
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that allows you to post updates that can’t exceed 

140 characters. 

It can be a challenge to express a complete 

thought in such a short space, but it’s also a great 

way to interact with your audience in a direct and 

meaningful way. When using Twitter to promote 

yourself and your app, it’s important to keep a few 

simple rules in mind. 

For starters, don’t just use your Twitter 

account to post links to your blog and promotional 

information about your app. You can do those 

things, but you have to make sure that you’re also 

posting other messages as well. Your Twitter 

followers are on Twitter because they want to 

make a social connection with other people and if 

all you do is talk at them, instead of with them, 
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they won’t pay any attention to you or your app in 

the long run.  

Take the time to post interesting and 

entertaining tweets. They can be anecdotes, 

stories about what’s going on in your life, or just 

links to interesting stories on the internet. It’s also 

important to take the time to respond to any 

questions your followers ask you, and respond to 

any direct messages or @replies they might have 

sent you. Remember, to succeed with Twitter, you 

have to take the time to interact with other users.  

As far as getting new followers is concerned, 

the process is similar to the process for getting 

new friends and fans on Facebook. Just search 

Twitter for terms related to the subject matter 

your app covers, and find people that might be 

interested in it. Follow them, and take the time to 
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strike up a conversation with them from time to 

time. 

Over time, the people you follow will follow you 

back, and as they talk to you and about you and 

your app, their followers will begin to take notice of 

you as well. In other words, the more active, and 

friendly you are with the people you’re following, 

the more attention you’ll get in the long run.  
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STEP 6: THE PRESS 
 

A couple of weeks before your app launches, 

take the time to send a free copy of it to any 

popular websites that cover the platform you’re 

publishing your app on. 

For example, if you’re putting your app on 

Android phones, you might want to send out a free 

copy to droid-life.com. If you’re releasing the app 

on Blackberry phones, send a free copy to 

crackberry.com, and if you’re releasing it on the 

iPhone, consider sending a copy to 

iphoneappreviews.net. There are a lot of different 

sites out there covering all the major mobile 

platforms, so take the time to do a little research 
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to find a few sites that get decent traffic, and that 

appeal to your audience. 

By sending out free copies of your app to these 

sites, you can be sure that you’ll get some press 

coverage for your app. Even if their opinions of 

your app aren’t great, you’re still getting broad 

reaching public attention for your app, and at the 

end of the day, your customers will make their 

decisions on what to spend their money on 

regardless of what a reviewer said about the app.  

Once you’ve taken all of the above mentioned 

steps, you’ll be ready for launch day. On launch 

day, and in the weeks thereafter, there are more 

marketing steps to be taken.  



“How to Market Mobile Apps” 

HowExpert Press 

 

26 
 

 

STEP 7: LAUNCH DAY AND 

BEYOND 
 

Consider giving your customers a discount on 

your app if they buy it the day it comes out. If 

you’re selling your app for $5, consider giving it to 

customers that purchase on launch day for $3. The 

steep discount, combined with the fact that your 

app is brand new will bring in a lot of sales. That 

bargain will be enough to convince anyone who is 

on the fence about whether to buy it that they 

should pick it up. 

Furthermore, if you can generate a lot of 

attention for your app early on, it will make its way 

to the top of the popular apps section of whichever 

platform you’re selling it on. In other words, a day 
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one discount can actually lead to a lot of sales at 

regular price down the line. The more effort you 

put into keeping your app on the popular apps list 

for your platform of choice, the more sales you’ll 

bring in over time.  

 

Get More Exposure From Top Mobile Phone 

Directories 

 You can get much more exposure by 

submitting your mobile app’s information in top 

mobile app directories. 

 Here are the top directories to submit your 

mobile apps. 

 

iPhone: 

http://www.appolicious.com 

http://www.iphoneapplicationdirectory.com 

http://www.appolicious.com/
http://www.iphoneapplicationdirectory.com/
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http://www.igoapps.com 

http://www.installerapps.com 

http://www.toucharcade.com 

http://www.iphoneappreviews.net 

http://www.appcraver.com 

http://www.appvee.com 

http://www.appshouter.com 

http://www.iphonealley.com 

 

Android: 

http://www.androidtapp.com 

http://www.androidapps.com 

http://www.androidappreviewsource.com 

http://www.omgandroid.com 

http://www.androidcentral.com 

 

BlackBerry: 

http://www.igoapps.com/
http://www.installerapps.com/
http://www.toucharcade.com/
http://www.iphoneappreviews.net/
http://www.appcraver.com/
http://www.appvee.com/
http://www.appshouter.com/
http://www.iphonealley.com/
http://www.androidtapp.com/
http://www.androidapps.com/
http://www.androidappreviewsource.com/
http://www.omgandroid.com/
http://www.androidcentral.com/
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http://www.blackberryfreeware.org/ 

http://appworld.blackberry.com/ 

http://www.freefunfiles.com/software/pda/blackbe

rryapps/index.html 

http://www.blackberryapps360.com/ 

http://www.crackberry.com 

http://www.bbgeeks.com 

 

Have a Contest 

In order to keep generating hype for your app, 

it’s a good idea to have a contest, or a giveaway. 

Generally speaking, it’s a good idea to spend a 

little money on the grand prize. If you can afford 

to offer a new phone to the winner, that would be 

an extremely effective prize. If not, a gift card to a 

store like Best Buy would work just as well. 

http://www.blackberryfreeware.org/
http://appworld.blackberry.com/
http://www.freefunfiles.com/software/pda/blackberryapps/index.html
http://www.freefunfiles.com/software/pda/blackberryapps/index.html
http://www.blackberryapps360.com/
http://www.crackberry.com/
http://www.bbgeeks.com/
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In addition to the grand prize, offer two or 

three runner up prizes. Most of the time, a copy of 

your app is a suitable runner up prize. Be sure to 

promote your contest on your social networking 

pages, on your website, and through any other 

means you can.  

 

Slow Down 

Once you make it through the first few weeks, 

you can cut back some on your marketing efforts. 

It’s a good idea to continue to run sales from time 

to time, and keep updating your social networking 

accounts, and your website, but you don’t have to 

spend as much time and effort on things like 

contests, and sending out review copies of the app. 

While you will continue to get sales for some 

time, the bulk of your sales will come in the first 
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month. By making a strong marketing push during 

that time period, you can maximize those sales.  

 

Think Ahead 

Your app isn’t going to sell well forever, so it’s 

important to consider your next project shortly 

after the app launches. Are you going to make a 

new version of the same app? Another app in the 

same genre? Or are you going to create something 

completely different for your next project? 

Think about these things, and as you work on 

your next project, use the marketing channels you 

already have in place to promote your next app. 

Keep your Facebook and Twitter accounts active, 

and don’t stop updating your website. Keep your 

customers engaged, and you’ll be able to do a 
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better job of selling subsequent apps to them as 

time goes on.  

 

Final Thoughts 

You’re going to have to tweak the tips in this 

book to suit your individual needs. Your app might 

get a lot of attention on Twitter while another app 

does much better on Facebook. Some apps don’t 

get a lot of attention from the videos that come 

out about them, and some live and die based on 

how the press reviews them. 

This book has given you the right tools, now 

it’s up to you to figure out how to use them to 

meet your goals. Pay attention to your marketing 

efforts, and keep track of what’s working for you 

and what isn’t. Adjust your strategy over time, and 

your app will perform well. 
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If a particular type of marketing isn’t panning 

out for your app, drop it. If something else is 

working great, spend more time and resources on 

it. Pay attention to the effectiveness of various 

marketing efforts, and you will be able to maximize 

the sales of your app.  
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