
MODULE 3 

Long Tail Marketing 

 
 

• Coined by Chris Anderson in 2004. 

• The Internet has made it possible for authors/publishers in tiny niches to reach the readers 
who REALLY want what they write. 

• Unless you envision writing a bestseller (which puts you way beyond my league!), your 
book will be somewhere down the long tail to the right of the graph. 
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Your List 

Your list is not just a marketing strategy—it IS your marketing 
strategy 

• Your list is composed of Customers (people who have purchased something you have 
written or produced) and Prospects (people who express an interest in what you write). 

• Build your list (the backbone of your marketing) through a variety of means. 

• Your two principal means of communicating with your list are through email and direct 
mail (replicated on your website and/or blog). 

• Email and direct mail marketing eclipse all social media platforms combined (so use 
social media—Facebook, Twitter, Instagram, etc.—only as a funnel for your list). 

• Use sales on platforms such as Amazon and eBay to funnel people to your list. 

• Also use print advertising, digital advertising, etc. to funnel prospects to your list. 

• Keep in touch with your list on a regular basis. 

• Purge names from your list on a systematic basis. 

• We keep track of our Customers and Prospects with a Microsoft Access file. 

• We use AWeber as our email platform and have been pleased with this service for 
several years (anything more sophisticated in the CRM realm is beyond our grasp and 
requirements at the moment). 

Homework 

Think about how you will formulate your list 

• Begin compiling a simple list of people who may be interested in your book, even if it is 
ten names of family members and friends (Microsoft Excel works well in early stages, 
after which you may wish the greater capability of a program such as Microsoft Access). 
Log first and last names, email address, street address and telephone number (the last is 
optional, and we only use it to contact readers where there is a book delivery issue or 
something of that nature, never for marketing purposes). 

• Check out Jeff Walker’s landmark marketing book entitled Launch (on Amazon you can 
“look inside” or download a Kindle sample). 
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