
Florida Medical Center Redefines the 
Breast Cancer Screening Experience Using 
Compassion and 3D Mammography™
By Mary Feeley

Sponsored by Hologic, Inc.

Practice Insights   |  A CASE STUDY  | 

Medical Center of Trinity, a member 
of the HCA West Florida healthcare 
network, is a 288-bed hospital 

strategically located in the tri-county area of 
Pasco, Pinellas and Hillsborough counties. The 
hospital’s Women’s Imaging Center is changing 
the mammography experience for women 
by providing compassionate, convenient and 
comprehensive breast health services, including 
its newest star attraction—the Hologic Genius™ 
3D Mammography™ exam. 

New Technologies and Spa-like 
Atmosphere Improve Patient Care

Women are responding; since August 2016, 
when it began offering this clinically proven 
breast tomosynthesis technology, the hospital 
has seen a 52 percent jump in its screening 
mammography business. 

For many women, a mammogram isn’t like 
any other imaging exam; it conjures up pictures 
of busy waiting rooms, cold equipment, lengthy 
compressions and the anxiety of what the tests 

The Center saw a 52 percent jump in 
demand for screening mammograms 

since it began offering Genius™ 3D 
Mammography™ exams 10 months ago.

will reveal. Medical Center of Trinity is setting 
a new standard—and setting itself apart from 
other imaging centers in the area by offering a 
supportive environment and a comprehensive 
range of breast health services, which now 
include 3D™ mammograms.

Medical Center of Trinity created its 
Women’s Imaging Center to look and feel more 
like a day spa than a sterile imaging clinic. 
Soft lighting and soothing music set a relaxed 

mood as women enter the center. 
A separate waiting room, warm 
dressing rooms, comfortable gowns 
and private lockers put patients at 
ease. “It makes a difference to my 
patients,” states Mammography 
Technologist, Jennifer Kriel. “The 
women are relaxed and less anxious 
as a result of the environment we’ve 
created.” 

The hospital knows that 
getting women to schedule annual 
mammograms is half the battle. So it 
offers next day appointments, making 

it easy for women to fit a mammogram into their 
busy schedules. A nurse navigator answers 
questions about the procedure, insurance and 
test results, then follows up with patients if 
additional exams are necessary, providing 
emotional and family support as needed. 

In August 2016, the hospital added Genius™ 
3D Mammography™ exams to ensure that its 
patients can get the best imaging available. 
“We wanted 3D™ because we want the best 
technology at our facility in order to provide 
the best possible care to our patients,” explains 

Dede Dickinson, Director of Imaging Services. 
“Women are very enthusiastic about getting the 
3D™ exam because they feel it’s better for them, 
and it will provide a better reading. It’s another 
service that sets our Women’s Imaging Center 
apart from other imaging centers in the area.”

The 3D™ technology is used for all screening 
mammograms done at the hospital—unless a 
patient asks for 2D. “It is the patient’s choice,” 
notes Kriel. “We talk with patients and explain 
how 3D™ images show us more of the breast 
and provide better images. The majority of 
women choose the 3D™ mammogram. However, 
if a patient’s insurance does not cover the exam, 
we have established a low, self-pay rate to make 
the 3D™ exam accessible to as many patients as 
possible.” 

In addition to 3D Mammography™ exams, 
the imaging center offers a comprehensive 
range of women’s imaging services including 
breast MRI; breast ultrasound; and stereotactic, 
ultrasound and MRI-guided biopsies. If women 
need additional care, the hospital also offers 
breast surgery and breast reconstructive 
surgery. “We’re prepared to treat patients from 
diagnosis all the way through surgery and 
reconstructive surgery,” explains Dickinson. 
“We are the only women’s imaging center in the 
area focused solely on women’s breast health.

 Other outpatient imaging centers near us 

A malignancy easily missed with a conventional 2D mammogram is 
clearly seen on the 3D™ mammogram.



are only prepared to do a first stage imaging 
study; they do not have the services to care for 
the woman if additional steps are required.”

Women’s Health Is a Community Affair

A marketing campaign to educate women 
on the value of 3D Mammography™ is bringing 
many women to Medical Center of Trinity’s 
imaging center—women who had previously 
had mammograms at other facilities. This is one 
key reason the center has seen such a dramatic 
increase in its mammography business.

The hospital also employs a variety of 
community outreach programs to raise 
awareness about the importance of sound breast 
health and mammography. “Our breast nurse 
navigator is very active, reaching out to local 
businesses and organizations to engage women,” 
states Marketing Director, Mary Sommise. “One of 
our most successful and most popular marketing 
program is ‘Screened and Fabulous.’”

 As Sommise explains, women come together 
with 10 or more of their friends and co-workers to 
schedule a mammography party at the Women’s 
Imaging Center. They arrive after work or on a 
weekend; the Center provides appetizers, and 
one by one, everyone has a mammogram, while 
socializing in a supportive environment. 

Social Media and Word of Mouth Are 
Key to Its Marketing Efforts

The hospital also utilizes social media and 
direct mail to connect with the community. “The 
availability of 3D Mammography™ gives us a 
powerful reason to reach out to the community,” 
adds Sommise. “We promote the availability of 

3D™ exams on Facebook 
and through direct mail 
campaigns directly to 
residents’ homes. We find 
women are holding onto the 
mailer, and when it is time to 
schedule their mammogram, 
they are coming to our center 
because of the 3D™ exam.” 

Moreover, a woman’s 
positive experience during 
the mammogram serves as 
an important introduction 
to the hospital and its other 
services. “It sets the tone for 
who we are; it shows we care 
about women, and we have 
the resources to help them 
through every stage of breast cancer. The ease of getting appointments, the spa-like environment, the 
amazing personalities of our mammography team—they all show our commitment to our women 
patients,” explains Dickinson. “3D™ gives women another reason to schedule their mammogram at 
our center—that’s a bonus,” concludes Dickinson.

For more information http://www.mygenius3d.com/

The comments included in this article are the opinions and personal stories of the individuals quoted and not necessarily
those of Hologic.

The Genius™ 3D Mammography™ exam is acquired on a Hologic 3D Mammography™ system and consists of a 2D and 3D™ 
image set, where the 2D image can be either an acquired 2D image or a 2D image generated from the 3D™ image set. The 
Genius™ exam is available only on a Hologic 3D Mammography™ system.
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Some members of the Comprehensive Breast Care team.  
L-R: Albert Chang, MD (Radiology), Alene Wright, MD (Breast 
Surgery), Penny Stevens (Outpatient Imaging Coordinator), Dede 
Dickinson, Director of Imaging Services & Non-Invasive Cardiology, 
Locke Barber, MD (Radiology), Jennifer Kriel, BS, RT(R)(M) (Lead 
Mammography Technologist).

Women are very enthusiastic about 
getting the 3D™ exam because they feel 
it’s better for them and it will provide a 

better reading.
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