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The Ultimate Social Recruiting Strategy Workbook for 

Modern Recruiters 

 

As more companies integrate social media into their overall recruitment plans, emphasis 

needs to be on creating a social media strategy.  Without a plan, you’ll undoubtedly be 

sucked into a social media time sink. 

So how exactly do you develop this strategy? It’s easy.  Here we have created a list of 

questions to get you thinking about what matters. Answer these questions and you’ll have a 

better shot at developing a practical social media strategy for your business.  

Let’s Start. 

 

1. Basics 

Questions List Your Answers Here 

What goals do you have from your social 
recruiting activities? 
It’s important to have a goal to be successful in social 
media.  What would you like your social recruiting efforts 
to provide you with? List your answers for six months 
from now, one year from now, two years from now and 
three years from now.  

 

 

Why should anyone follow your social media 
pages or become subscribers among the 
millions of other pages out there? 
Whether you admit it or not, your social properties will 
be competing for attention with thousands of other 
brands out there. Why should someone read yours 
instead of the other great choices that exist? 

 

 

Are you qualified to produce content on a 
regular basis and engage with the candidates? 
You have to be knowledgeable about social media (or 
have the ability to bring in experts to share knowledge) in 
order to produce compelling content. Are you qualified in 
this way? 

 

 

What segment of candidates you would want 
to attract? 
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Who do you want to attract? Recent graduates, Women, 
High-Tech professionals, Executive or Seasonal talent etc. 
What are the social networks they spent most of their 
time on? Do you consider your employees a part of those 
networks? 
 

What kinds of activities your competition is 
already doing on social media? 
Create a list of your competition. What your competitors 
are doing on social media? What is working for them? 
Whether candidates will actually care about your topic? 

 

 

Do you have any unique ideas for developing a 
brand and social media career presence that 
ties together your culture and demonstrate 
your differentiation? 
Start brainstorming about compelling brand presence and 
design ideas. It’s important that your branding and design 
are clear, compelling and unique.  
 

 

How will you develop your brand and design? 
What will it take to create a stand out branding and 
design? Consider working with professionals to develop 
parts of your brand or design to give you an edge over 
the competition. 

 

 

 

2. Content  

Questions List Your Answers Here 

What types of content will you produce? 
Blog posts, video, audio, employee testimonials, 
interviews, career article, recruiting process at your 
company, anything goes. Create your content plans, 
determine which types of content are you best at 
producing. 

 

How much of company personality and details 
will you share? 
What will be your brand’s voice? How much of human 
touch will go into your content? How much will you be 
comfortable with? How much will be helpful in attracting 
candidates? 

 

Who will produce the content, you will produce 
all of this content internally or outsource some 
or all of it? 
There is no right or wrong answer, but if you do choose to 
outsource, how do you plan to maintain a high quality 
standard for all of your content? 
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How often will you publish content? 
Again, there is no right or wrong answer, but you should 
have an idea before you start. 

 

 

How will you make sure your content is 
different from competitors in your space? 
Differentiation doesn’t stop with your brand and design. 
It’s imperative that you reinforce why you are different 
within your content and that your content itself stands out 
from the crowd by being different. 

 

 

How will you make sure your content is 
consistently high quality? 
It’s easy to produce fluffy content just for the sake of 
publishing something. How will you keep your content 
“top-notch” and “extremely relevant”? 

 

 

How will you convert fan/follower and visitors 
of your social media pages to applications and 
referrals? 
Once you have candidates coming to your social presence, 
you have to make sure they stick around, become fans, tell 
their friends about your or start applying to your jobs. 
What is your strategy for converting visitors? 

 

 

 

3. Promotion 

Questions List Your Answers Here 

How do you plan to get the word out about your 
social media presence and your content? 
List the strategies you plan to use to get people to visit your 
social media pages. Having great content is the first step, but 
you also need to work hard to get the word out. 

 

 

What approaches do you plan to use to attract 
candidates to your social presence? 
What tactics do you plan to use to attract candidates to your 
social presence?  Social media interaction, SEO, Ads? Are 
there any unique techniques you plan to employ? 

 

 

How do you plan to encourage candidates and 
employees to help share your content with 
others? 
Your employees can be your greatest referral tool, but they 
might need a little help making it happen. How do you plan 
to help them help you? 
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What do you not currently know about social 
media promotion and audience building? What 
do you need to learn? 
Make a list of what you need to learn and some brief notes 
about how you plan to acquire the knowledge. 

 

 

 

Here is what to do next 

 
If you found this material helpful, do us a favor and share it with 

just one friend who you think will benefit from it most. 

There’s no way we can check up on you to see if you did it, but we 

know you’ll do it.  

Here’s the link to the blog:  http://blog.hirerabbit.com   
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