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F E AT U R E

T E X T  B Y  G AV I N  B L A I R P H OTO S  B Y  K A G E A K I  S M I T H

The European Business 
Council in Japan (EBC) 
recently welcomed three new 
chambers of commerce into 
the fold, those of the Czech 
Republic, Greece and Spain. 
Though the timing appears to 
be a coincidence, the founders 
of the three chambers were 
united by the belief that their 
nations’ business communities 
required, and deserved, greater 
representation in Japan. 

  
“It was a bit strange that Spain 
had no chamber, and people 
had tried twice previously to 
form one without success,” 
says Rafael Moyano, president 
of the Spanish Chamber of 
Commerce in Japan, which 
now represents the interests 
of companies from Europe’s 
fifth-largest economy. 

The fact that a visit to Japan 
by the King of Spain was 
announced last year added an 
extra impetus to getting the 
chamber established, according 
to Moyano. The monarch came 
in April, the same month the 
chamber received approval 
from both the Spanish Ministry 
of Economy, Industry and 
Competitiveness and Japan’s 
Ministry of Economy, Trade 
and Industry (METI). 

Establishing a new chamber 
in Japan requires an auditor, 
a constitution, a board of 
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directors, and showing that it is 
the only entity fulfilling such a 
role. The heads of all three new 
chambers say they found METI 
to be exacting in a typically 
bureaucratic fashion, but not 
obstructionist in any way.

“You need resilience and 
patience,” according to 
Moyano, who came to Japan 
four years ago from Singapore 
with Adecco, the Zurich-
headquartered personnel ser-
vices group, for which he is now 
chief financial officer for Asia. 

The Spanish chamber began 
by recruiting major companies, 
including Spain's flag carrier 
Iberia airlines, and Inditex, the 
world’s largest clothing retailer 
and owner of the Zara brand. 
The chamber also signed up La 
Liga, the Spanish professional 
football league, when it visited 
Japan with Real Madrid in 
December for the FIFA Club 
World Cup. The addition of La 
Liga was a particular source of 
pride for Moyano, a passionate 
football fan and Real season 
ticket holder of 25 years.  

“So far, all our members are 
big Spanish corporations, but 
we are open to smaller com-
panies, Japanese companies 
and individual members,” says 
Moyano. 

Spain’s newly established 
chamber is currently using the 
Spanish embassy as its official 

address, and Moyano says the diplomatic 
mission has given a great deal of assis-
tance “in terms of helping us connect with 
Japanese and Spanish companies.”

Indeed, all the new chambers have 
found their respective embassies helpful 
and supportive with their efforts. Tony 
Andriotis, president of the Greek Chamber 
of Commerce in Japan, says he was inspired 
to form the organisation by both a desire to 
help Greece and to complement the Greek 
Embassy’s efforts at strengthening the 
bonds between Greece and Japan.

“The Greek Embassy has been doing an 
incredible job promoting Greece in Japan,” 
explains Andriotis, “but we are now in a 

position to assist the embassy as they work 
to build trade relations.”

There have been previous attempts to 
start a Greek chamber over the past two 
decades. “In my brash New York-lawyer way, 
I said I’d get it done in six months; I think it 
took seven,” says Andriotis, the son of Greek 
immigrants to the US.

“As a Greek-American, a member of the 
diaspora, I wanted to know what I could do 
to help Greece,” adds Andriotis, who says 
members of the broader Greek community 
— including Greek-Australians, Greek-
Italians and even Japan-born Greeks — have 

been highly supportive of the 
chamber.

The Greek diaspora make up 
a large portion of the cham-
ber’s individual members and 
Andriotis says he is in discus-
sions with some of them about 
holding events in conjunction 
with the international compa-
nies they work at, as well as with 
other chambers. 

The Greek chamber was 
formally established in the 
summer of 2016 and, like the 
Spanish chamber, is also cur-
rently officially registered at the 
address of the nation’s embassy.  

Andriotis represents New 
York-based international law 
firm Hughes Hubbard & Reed 
LLP in Japan. He describes 
himself as “a recent convert to 
the new religion of European 
federalism,” and a firm believer 
in the importance of Greece 
having “a seat at the table” — 
both in the EU and through the 
EBC in Japan. 

The Czech Chamber of 
Commerce and Industry in 
Japan is the oldest of the new 
trio, established in the summer 
of 2014, although it just recently 
joined the EBC. Despite the fact 
that there are estimated to be 

fewer than 100 Czech citizens in 
Japan, the chamber has already 
recruited 45 members, 10 of 
which are corporate, accord-
ing to Roman Watanabe, its 
chairman. Corporate members 
include nanotech company 
Elmarco; beer, wine and glass 
importer P&M Czech; energy 
management firm Instar ITS; 
and software company Zoner, at 
which Watanabe serves as CEO 
of Japan operations. 

“In the Czech Republic, we 
have more than 230 Japanese 
companies; on the other hand, 
here in Japan we have only 
about 20 Czech companies,” 
says Watanabe. “I am not 
satisfied with this. I would like 
to increase this number, and 
wish Czech companies would 
bring more Czech products and 
services to Japan.”

The chamber has received 
“great support from the Czech 
Embassy in Tokyo,” says 
Watanabe, and the ambassa-
dor is its honorary chairman. 
Meanwhile, the chamber's 
Czech Business & Culture 
Networking Events, held four 
times a year, are attracting more 
than 120 attendees.

Beyond business interests, 
each chamber is intent on pro-
moting its national culture. 

“We are also participating at 
the events our embassy organ-
ises, such as the Czech Festival 
in Tokyo, so our members can 
introduce some Czech culture 
too,” explains Watanabe. 

“Spain is no longer seen in 
Japan as just sea and sun, but 
has also become known for 
its culture and gastronomy,” 
suggests Moyano. 

“The Olympics are coming 
and at the opening ceremony, 
before the Japanese flag comes 
out, the Greek flag comes out. 
It’s okay to remind the Japanese 
that Greece has something to 
do with the Games,” Andriotis 
understatedly says.  •

“You need 
resilience 
and patience”

Roman Watanabe,
Czech Chamber of Commerce 
and Industry in Japan

Rafael Moyano,
Spanish Chamber of 
Commerce in Japan

Tony Andriotis,
Greek Chamber of 
Commerce in Japan


