
Michele: Welcome, welcome everybody. This is Michele Heyward
welcome to the women of color in STEM virtual summit for 2019! This
is the third year I've been doing this virtual summit and every year it
gets better and better in, in really sharing different tips, tactics and
strategies for women of color to position themselves to rise higher in
their careers.
So we are here today for day one of the summit with Gisele Bonds, who
is a branding photographer, she's been at this for 30 years so she is not
new to this, she is true to this. So she is going to tell you, not just what
she think, works, but what she knows has worked for her clients. She's
from the west coast. I'll put it that way. Originally from the Bay, and it's
still in the bay. So for those who don't know you Michele Heyward So
definitely, definitely tune in, take some notes, because Gisele is going to
drop some nuggets on how you can position yourself with photography
with branded photos to help you grow and advance your career. So
Gisele, just why don't you tell everybody a bit about yourself?
 
 
Gisele: Good afternoon or evening. Wherever you are, thank you so
much for having me Michele it is an honor to be able to participate.
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Michele: So Gisele is getting set up for those of you who see the chat if
you could share with us maybe a bit about what what your background
is whether you're in manufacturing maybe you're in defense software
development supply chain, go ahead and share that in the chat as well
as what maybe city and or state you're in. Like I always tell people I'm
from South Carolina because if it's not Charleston or Myrtle Beach, and
probably Hilton Head, they've never heard of it. So I want to make sure
you're you're actually connecting with each other and getting to know
one another. Because it's truly important it's part of this entire summit
that you just don't come in, learn from experts that are coming in, that
you truly are connecting  with each other in the chats. So you never
know who's a neighbor you never know who may have graduated from
the same university as you. And so definitely, definitely take the
opportunity. I see we have a nonprofit in Tampa, Florida. We have one
of my classmate's wife who is in Kentucky, we software development in
Charleston, oh, you just right down the road. We have a UX UI
engineering student in Mississippi and you will be in Atlanta next year.
So and her background is in psychology and communication. That's a
really good mix for UX UI design. So definitely so this is see everybody's
a little bit different. So far, everybody is in the south. Anybody not in
the south?
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Michele: Electrical Engineer in Newport News, Virginia, originally from
Atlanta working in shipbuilding. I wonder if you read Newport News
Shipbuilding. I actually Co Op there back in the 1990s this thing so old
right now. So like more than 20 years ago, I Co Op in Newport News,
Virginia Newport News Shipbuilding way back when? Okay. Oh, yes.
You just started okay. Congratulations. So, just so if you want to go
ahead and get started.
 
Gisele: So we're here talking about Personal Branding. And personal
branding is essentially what you are known for, and what people seek
you out for. If you are the go to person for graphic design or for
computer repair for writing code, then your personal brand is all about
that graphic design or that code that you write, even if that's not your
job. If the first thing people think of when they think of your name is
that then that's essentially your personal brand. So before I get into the
content, I just want to give you a little information about who I am and
why Michele chose me to talk on this subject. 
 
So I have owned a brick and mortar portrait studio for 30 years this
month. This is my 35th anniversary. I'm a personal branding 
 photographer specifically, and I'm Amazon best selling author 
and I'm also a public speaker.
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Gisele: And 30 years ago, my very first professional cameralook like this
it was a big hunk of metal and glass I think because of that, and the
weight of everything that went along with that piece of equipment,
maybe why I had so few female colleagues at the beginning of my
career, now that the equipment is digital and lighter, I see way more
female photographers in my industry, which is a lovely progression.
 
My academic background was in advertising with a minor in marketing
and I've worked for a couple of Fortune 500 companies and marketing
and sales before I decided to venture off and start my own business.
One of my objectives maybe 20 years ago, was to be able to have a
client base that is not limited by geography, and ironically ironic toward
this topic is it was because a shift in my brandy that allowed that to
happen. With Jeanne Michele alone I had photographed in DC, New
Jersey, and Jamaica. 
 
So I actually meditated in a hot tub in Las Vegas about what I wanted
my business to be. And that was like the most important thing because I
didn't want my clients to be limited to that. And by leveraging social
media, and livestreaming, I've been able to build that type of clientele.
So my framework is visibility. And so I help my clients by the use the
creation and use of personal brand photos. 
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Gisele: I also had to learn for myself local SEO or search engine search
engine optimization in order to remain relevant. Social media was not a
thing. 30 years ago, I started my business I had to learn that live
streaming, which is how I met Michele was at a livestreaming
conference. And then also just being visible in the room which is
networking. So, my clients with any one of those five topics, but today
we're going to get into this whole issue, topic of personal branding.
 
So, what is a personal brand? Well, your personal brain as how the
world views you, some people refer to it as your professional reputation
or image is a combination of your strengths, technical skills and unique
quality bring to your work wants to establish your brand is a tool that
helps you market yourself consistently across multiple channels. So
today, we're going to talk about how to manage that brand on paper,
online. Well on paper, I know that would be resonates online. via social
media predominantly in person, such as interviews and networking
events. So how do you put define your personal brand, your personal
brand is how the world views you. Some people refer to it as your
professional reputation or image is a combination of your technical skills
and unique qualities that you bring to your work. You know, I your
personality, you know what makes you sparkle makes you stand out.
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Gisele: So, what is a personal brand? Well, your personal brain as how the
world views you, some people refer to it as your professional reputation or
image is a combination of your strengths, technical skills and unique quality
bring to your work wants to establish your brand is a tool that helps you market
yourself consistently across multiple channels. So today, we're going to talk
about how to manage that brand on paper, online. Well on paper, I know that
would be resonates online. via social media predominantly in person, such as
interviews and networking events. So how do you put define your personal
brand, your personal brand is how the world views you. Some people refer to it
as your professional reputation or image is a combination of your technical
skills and unique qualities that you bring to your work. You know, I your
personality, you know what makes you sparkle makes you stand out.
 
Once you're once that's established, your brand is a tool that helps you market
yourself consistently across multiple channels I paper online and in person. So
it's important to have clarity about what you excel at. You know, think about
and identify your key skills and talents in the workplace that define your
personal brand. Your brand You got to think about your strengths, your abilities
and your goals. Well way to to accomplish that is to create a list of all your jobs,
your internships, and your volunteer your roles, identify the position where you
did this and write down the skills that you leveraged or gain during those
experiences. One great way is to ask people that know you best your friends,
your co workers, your former colleagues,and have them all contribute to that
list.
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Gisele: Also tap into your past when your own performance evaluations and
kudos that you've received at other assessments, and use all those as resources
as you create this list. Then I want you to come by all those lists and take that
Look for theme. If you're a visual person, you may even want to consider
creating a word cloud. There's lots of software online that you can do that with,
because you want to look for patterns because after a while, you're going to
start to see that some words some expressions pop up over and over again, and
those are the ones you want to hone in for because clearly, if multiple people
are saying that those elements are part of your brand, then I want you to find
your goals. We when you're on job goals are clear is easier to take an honest
look at your current brand and figure out if it's supporting or sabotaging your
goals. need to figure out what your next move is, you know, are you looking to
move up on the corporate ladder in your current organization? Are you ready
to Go out and become an entrepreneur or an entrepreneur, or do you want to
just change careers entirely?
 
The interesting thing about that is my first experience, my own first personal
experience with branding happened when I was about 14 years old. I'm just
prior to high school, my mother made a decision to move to a different town.
And in my elementary school in junior high, because I changed elementary
schools, I had kind of been pigeon holed, and I was picked on and teased a lot.
Unfortunately, I had a strong upbringing and I have strong self esteem. 
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Gisele: So I didn't believe what they were saying to me. I took it on the
chin, but after getting over the initial shock of moving to a home, I
realized it was an opportunity for me to rebrand Of course, I didn't
have that word at the time, but I made a conscious decision that I was
going to be known as a leader.
 
I ran for an office, my first semester on campus, and I came in as a
sophomore in high school to head for years. So I was really in the
middle, was it in a freshman class where everyone's getting to know
each other. So I just decided, this is what I'm going to do. I'm going to
be a cheerleader, I'm going to be a student body. So you may be
looking at making a move like that in your own career. So having that
clarity will help you also, you want to take past experiences. Consider
what you like most about each position and what you wish was
different. And think about what roles Did you shine in? And most
importantly, think about why you excel. Then take a breath and
visualize just like I did in that hot tub 20 years ago, where do you want
to be in five years? Where do you want to be in 10 years considerably.
you like most about each of those past positions and what you wish
were different, and in which roles that you shine best and why.
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Gisele: So, one way we're getting our brands is on paper. And so you
really want to be able to create that power of document. Go over your
work experience, your accomplishments, education, certification,
volunteer work, professional memberships, all of that should be
included in that resume. And they create a professional summary that
highlights your qualifications for the role, like records of achievement
experience, level value, and your current goals, communicate that on
paper, then you've got to give some attention to How you show up on
my and we want to be clear that you want to create a power profile.
Consider Sorry about that. And then is going to be out of time. It's
really important that from time to time that you Google years, so run a
Google search on your name as it appears on your resume. So if you
do variations with initials and middle names or suffixes, and you want
to take that in consideration for how you're searching, and then
observed of your professional profiles appear toward the top of the
page results. If not, make sure that your name is spelled exactly the
same way on your professional profiles as is building your resume.
That could be Slowing, slowing down. Now, are there any things when
you search for yourself that are concerned? If it is you don't push it
push it, you want to push that stuff way down low. If there's anything
on the first page of results, that concerns you take a screenshot of it.
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Gisele: And make a note of the URL, but don't click on it repeatedly
and don't share it with others. You don't want to signal to Google
that's a popular destination. And the way that you push down the
content that you don't want popping up is by creating more online
content. So you want to do things like create new, professional social
media accounts on sites like about that me. If you are in the creative
field, then you want to online portfolio or any kinds of ways that you
can showcase your work that will create new lives. With your name in
it. Fill out your BIOS on all the professional association sites that you
can join or get access to. And consider blogging about your expertise.
And the more content you create and publish, the more things are
going to bubble up to the top and hopefully make the things that you
don't want to be obvious. Way down pass page 20, where people tend
to stop scrolling. Now if there's something that you can't remember,
you can't push it down, then, you know, spend some time preparing
for how you're going to dress that and how to answer it because it will
inevitably come up in any of you. Make sure your social media
accounts are functioning like business media accounts, making lists of
all your social media accounts.
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Michele: Yeah, we have one question about the panel. profile parent
profile be different on your resume versus online i.e. a LinkedIn
profile?
 
Gisele: Well, ideally, you've crafted it where it's going to work in both
places is because it's you know, that's your little sizzle reel to show
why your value and why you unique, so if you've got one that is well
crafted and absolutely use it in both places, but keeping in mind your
resume may change depending on the job that you're applying for.
Yeah.
 
Michele: So just just to go in a little bit deeper, like just l said, you're
going to tell your resume for each role your apply to your LinkedIn
profile still gives you the ability to have keywords in there you want to
be searched for on on the internet or on LinkedIn. Um, so you they
they will have some similarities but they will not be 100% the same
Let me know if that answered your question. If not, we can go in a
little bit deeper. If we don't have time tonight, I can definitely go
through it on Friday.
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Gisele: So, make a list use social media cast and decide which ones
you plan to use to support your brand during your job search. That is
that include Facebook, LinkedIn, Instagram, Google Plus YouTube.
Now, those are your professional accounts, your business media. It
would be a good idea for your personal social media accounts to use a
different username. Use something other than what appears on your
resume such as a nickname, or your first and middle name, no last
name. And then you want to go into those personal social media
accounts and increase your security settings so that you can connect
What people see you don't want some random employer of being able
to see things on Facebook that you posted publicly that really
publishing just been free. France so just kind of make a distinction and
you know, have a little Sasha Fierce about it, create a different entity
foryour social media so that they don't stumble across it when you're
researching for jobs.And then you want to get consistent and crank up
the volume and the way that you create volume is by posting and
posting consistently so that you can be easily found easily see on the
topics that you want your brand to stand for. So that you know this on
LinkedIn that you want to be creating art calls you want to be sharing
other people's information that is relative to your area of expertise. 
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Gisele: And another thing to consider if you are on LinkedIn is
customizing your profile URL so that it's easy for people to find you.
And you consistent that way. Now most of us have heard the
expression that the right picture that a picture's worth 1000 words,
but as a brand photographer, you know, I empower my clients to really
understand that the right picture can be worth thousands of dollars.
Michele knows that one of my absolute pet peeves is boat they use a
seatbelt selfie as their profile picture on LinkedIn. Can we just take a
moment to think about how that is not setting the tone that you're
building. And is of high value that you've invested in it that you should
be taken seriously. I mean, cell phone cameras are amazing compared
to what they used to be. And then you know, they're better probably
even small cameras that we had 1520 years ago. But you want to be
well lit, you want to be in an environment where you can be taken
seriously. People are forming a piece and split seconds online. And so
your profile picture is one of the most important things and the easiest
thing for you to control in determining how your brand is perceived on
the first glance. Another thing that I want to point out to you is an
area on these industries referred to as the cover image. on LinkedIn.
Most people leave a blank and we leave it blank.
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Gisele: LinkedIn gives you a little galaxy that floats around up there,
but that's really valuable real estate that you can feel with information
about What you do and who you serve in the world, so sorry about
that I just lost my way. So, take it back to that space and just reaffirm
now, our very own Miss Michele Heyward has done it. Excellent job of
leveraging that cover space. She's got a great head and shoulders, this
particular one we did in the nation's capital.
 
And because she's an engineer, y'all know, you tell people, your
engineer, they don't really know what you do. It can mean a million
things but by combining this location photograph with her headshot,
the viewer she uses this combination. And on this is her Twitter's grab,
but at one time it was also her LinkedIn and Facebook has cover a
distance Every social media platform has a cover image with the
exception of Instagram. So she's telling the story quickly and people
can understand messaging faster with pictures that were worse alone.
So you can communicate more effectively by leveraging that space.
And if you use a combination of words and photos, people will really
understand who you are. Another way that my clients use personal
brand photos, this particular client was ready for promotion within
organization. She wasn't trying to change companies. 
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Gisele: So we did a brand shoot on the campus of her company, and
we were outdoors indoors and abort row. And so she was she was
intentionally shifting the perception of managers above first so that
she would be viewed as a leader. They were about to do an article
about her in an in house publication. She had seen what it looked like
when the employee came by with the camera and snapped a picture at
the desk. And she wanted to have more control over how those
images that were going to be that article, were going to look, she
wanted to look like a power player. And we got our images that did
that. And she received a promotion shortly thereafter. So of course, I
take full credit for that.  As a matter of fact, I bumped into her dad
about a month ago, you know, actually she's at two promotions since
the office see, that photo session was a steal. I've had other clients
that have companies where they have intranets where they want the
employees to have more than just a profile picture. They've got their
profile picture that is for AC to their consumers, and their b2b
partners, but they have this internal server where they wanted
multiple images that were more storytelling that so that their
colleagues that may not know them so much out of the office would
have a better idea of who they are and what they what they enjoy.
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Gisele: So if you've got that sort of opportunity at your job, then you
know, you may want to consider investing in professional pictures so
that you stand out from your colleagues who are just posting selfies
and vacation pictures. We can be strategic about crafting that
narrative of who you are and what you do. Another great place to use
personal brand photos is in the signature area of your email. Simple
place to use it, you know, people are opening your emails on a daily
basis. So if you've got a photograph there, that shows you looking
professional or shows you in a work environment, you know doing
something then you are are further just underscoring what your brand
is so that people know instantly a lot of my clients have podcasts, you
know publishing is one of the best tools you can have in creating your
brand. And it can start out simple with just audio by creating podcasts
on know what is your area, your subject matter your subject matter
expert, no doubt, your job is to make sure that people around you, you
would be amazed at how many people that you think know you don't
really know what you do. But if you use social media as a way to sell
to remind people know maybe you're sharing a tip on a regular basis,
or you're sharing the wind in your industry. 
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Gisele: If they don't need you at that time. You are planting seeds drip,
drip dripthat when it comes to time that they're looking for a person in
your organization that does that or have those skills they'll think of
you becoming a speaker on your topicis within your company and
outside of your company, is another way to give your pack give your
brand a lot of weight. Sometimes will speaking opportunities are
virtual like this one. And you know, other times they're actually in the
room, but even if it's virtual, there's typically some promotional
materials that use photographs. So if you've got high quality images,
you're good to go. You know, in this case, this was an actual event
where she needed to be in the room but same thing their graphics and
marketing collateral created. And what you do not want is for
someone to give you an opportunity to speak or present you with an
award and then have them run to Google and pull a photo that they
chose of you. You really want to take over. 
 
A shift to control the optics of your brand. You know, at the moment
that you say yes to something, make sure you are sending over the
photograph, don't don't leave to chance or happenstance. Michele
knows this happens to me recently speaking on the virtual platform,
and I had submitted a headshot for the promotional materials. 
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Gisele: But unbeknownst to me, they decided to make a slideshow of
images for the intro of this podcast. And they pulled random images
off of my facebook profile, that for the most part, were social had
nothing to do with my career. I was mortified. So not only do you want
to send over the photograph that you want to represent you, you
want to ask Do you need any other photographs so that they're not
just out there, willy nilly making decisions about how you're going to
be represented? You know?
 
Michele: We have a three part question. I think it was We will be with
this is a good time to stop and know if other ladies have similar
questions or if you have different questions definitely post these.
What would be the best practices for a UX UI engineer as far as a
cover photo? So they are a software developer, but their front end so
they use they they visually on the website, so whatever platforms,
that's what you that's what they build out. That's what the design,
that's question one. Question two of three. 
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Gisele: Well, let me answer that first. So the first thing that popped in
my mind is if you could get a graphic artist to combine a photograph
with you and maybe like the splashiest design that you've created, you
could have a screen grab of something that you have designed, and
somehow merge those together so that they're seeing you and there's
Your work at the same time. It's your coverage.
 
Michele: Yeah, see, this is why I don't this is why I have to sell because
I wouldn't have thought of that. Okay. Question two of three. What if
you want to be known for more than one speciality? How do you
brand yourself?
 
Gisele: Well, one way to do it is to let that work cloud Think about all
of those things and see if there are any common threads. Now, if you
think back to when I first introduced myself, I mentioned that my
framework was visibility. And Michele was with me as I went on that
journey. So we were in a coaching program and I was working on two
ideas. One was personal branding photographer who travel all over
the world to work with clients, and the other was a brand where I was
working with what I like to call the ground is sexy. 
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Gisele: Now, social media and live streaming and all the technology
like zoom that we're on right now that I have learned in the last three
years. And I realized that a lot of people my age, I'm 54 are not as
savvy with that technology and with using social media for business,
professional use. So every assignment the coach gave, I was doing
doing it for your brand photographer, and I was doing it for Super
social media. And I was getting exhausted. And I asked my coach one
day, do you think that I could just create one brand? And she said,
Absolutely not. And I left that train we had, we were in New York for
three days, and went back to where I was staying because I had a
zoom call with a client back in Oakland, and she had just published a
book and I gave her a whole strategy about marketing that and then
we went through all the preparation about her photoshoot. And the
clothing and the location, the props. And at the end of that call, she
said, What is it on how much you charge for social media change
training. And in that moment, I realized, of course, I can find things.
And so that framework that I showed you with the dollar sign, and is
$1 sign because being visible is important, not just you don't want to
be like on reality TV, you've been saying that the same. The reason
that visibility is important is they can't pay you if they can't see. 
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Gisele: And so when I really look at the elements of students, social
media, and what I was doing brand photography, I realized that the
common denominator was visibility. So that was a very long answer to
First thing first, figure out it really they made have something in
common, you can pull it into one brand. Now if they are completely
unrelated, then you really have to be build out different business
platform for each. 
 
Even in my industry of photography, you know some genres of
photography work well together if you if you're a wedding
photographer, you know, having a website that has wedding and
family portraits makes sense. But if you specialize in booth wire
photography, the you probably don't want to put that on the same
website as a high school senior. 
 
Michele: Please don't do that. hahaha
 
Gisele: If you can find a magic threads, all those brands up together,
and if you can't then go ahead and build out separate platforms for
each.
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Michele: Okay. And this is question three of three finally. How do you
deal with imposter syndrome when you're just starting out? It seems
to me, Jessica, you mean starting out in your career, or starting out
branding yourself? Can you just be a little bit clearer.
Even in my industry of photography, you know some genres of
photography work well together if you if you're a wedding
photographer, you know, having a website that has wedding and
family portraits makes sense. But if you specialize in booth wire
photography, the you probably don't want to put that on the same
website as a high school senior. 
 
So I, I can tell you that it can be very difficult sometimes trying to
figure out where you want to start with the branding and where you
want to go, just it's all a test. So just get comfortable as engineers, it's
women in STEM, just test it out and see what feels is all going to feel
unnatural because it's different and it's a change. So, just a clarification
when I asked, um, imposter syndrome when starting out, and she said
mostly in their career.
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Gisele: Well, it's funny, I remember there was a time, you know, when
I first started my studio, where I would get a phone call, I would look
the job and then I would run to my local camera store where there was
brother, I have a friend and I will go, Robert, I just put this job doing x
y, z. Now, what do I do? Do it. How do I useit? I remember maybe 10
years ago I realized that I couldn't remember the last time I had
booked a job that I had never done that particular time before. So
what I'm trying to say to you is do it scared! Yeah. Get out and do it
that's how you get the experience.
 
And you know the expression fake it till you make it I mean, I don't
mean be don't lie and be deceitful. But you know, you make your best
effort you do your research and you show up and you show out and
the day after you complete that, you know, have that under your belt
and you move on to the next thing in life is about to start somewhere.
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Michele: So Jessica, just hone in more on the imposter syndrome.
Everybody goes through it. Just sell it mentioned something earlier
about writing down the things that people asked you to do. That you
have been Hey, thanks for that. Help. I really appreciate it text
messages, emails, voice messages when people walk up to you and ask
you over and over to do something and it may be something that's
really easy for you. That is the write those down. Because those days
when you think you don't know what you're doing, you don't have
what it takes go back and read those. Those truly, truly empower you.
There is a card I received, probably back in 2013. From a project I was
on a client and vice president literally hand wrote me a card to thank
me for doing such great work on this construction project. Let me tell
you some I had to I still have swagger juice from that one car out of
screwed up a lot of stuff after that car, but just that one card from that
one person who hadn't met me one time on a four year project, but
knew that I knew what the hell I was doing, girl hold on to that,
because that's how you own it. And that's how you get through those
imposter syndrome moments. So hold on to those moments and
you're like, well, I'm just starting now, people who came to you when
you were taking one of your classes, and they always want to study
with you, they always want to be on your team to do projects, right? 
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Michele: They always asking you questions, you, you know, you know
why? Because you know what you're doing. So hold on to those times
and those moments, those thoughts and write them down. Keep them
on a notepad on your phone. So you can go back and read and read
those over and over again, to reaffirm yourself. Alright, we have a
couple more questions.
 
Gisele: Like piggyback on that. I you know, I finally been in these
internet streets as we call it for the last three years. And one of the
things that I have no clue this and I learned it pretty quickly is that
younger folk have no reservation hesitation about the declaring
themselves an expert.
 
Michele: I'm not a spring chicken, I got some paprika and some cumin
on me. I'm a seasoned chicken. And I come from an era where you
need someone to wave the magic wand and tap you on your head and
declare you certified in something before you could tell the word you
were an expert.
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Gisele: So the first thing you want to think about is like Michele
mentioned things that seems simple to you, you don't think anything
of it. That's your expertise. Other people can't do it. And you really
only have to be a day or two ahead of someone else in order to be
able to be that expert that you can hand out sage advice. So focus on
what you are strong on because you are an expert. So all right, I'm
gonna go I'm gonna read the next question.
 
Michele: I love the use of colors in the sample branded images. IT
Towards neutral colors. When Mike Okay, can you suggest power
colors to incorporate into a wardrobe so rather from the
entrepreneurial world you can to start choosing colors based on what
is going to be attractive to your ideal client. For my corporate clients
when they are choosing colors to wearing their photo shoots I tell
them to wear their own power colors. And my little personal definition
of power color are those colors that you gravitate to when you don't
need like a little boost in energy. And or those colors that absolutely
stranger stop you until you look fabulous and that color.
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Gisele: Those are the colors that I will tell you to lean into.And if it is
that your spirit is telling you why were the neutrals all the time, but I
want to be bolder That you know, a lot of the large department stores
like emotions they have personal shoppers, you know going get
someone or you know do a Google search in your area for it was
consultant, a wardrobe consultant, someone that can help you figure
out the colors that work best for you.
 
Michele:And I absolutely understand what you mean about always in
neutrals. I worked in construction, I literally made it a point. Especially
like wintertime I will always have like a lime green sweater. I went to
Clemson which one our main colors is orange. I wear orange sweat
shirts. So I made it a point to wear bright colors. Just so it was
wintertime and get dark early like it is now but just to have that little
extra and you would not believe I will wear if I weren't ever worked on
a few occasions I will work in off I'll wear colors scar. People started
like other women's side aware so I was like really I was like that's how
good I am young want to be like me. So just like yourself said, hire
somebody to just do little things to add and color. It is so much fun. It
could be a necklace. I'm just buying some colored necklace and
jewelry. That could really just change time bring a little bit of
brightness to your neutral colors. 
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Michele: Okay, we have one more question and then I'll let you get
back. Do you think it would be a good idea to reference coworkers?
More so as supervisors make them profile for cover photo pitches that
they can use? If not their profile?
 
Gisele: Sorry for I got lost.
 
Michele: Okay. Um, do you think it would be a good idea to reference
a co workers LinkedIn profile, more so than a supervisor's LinkedIn
profile for cover photo pictures that can be used?
 
Gisele: So a reference.
 
Michele: So yeah, I think she she was looking for a reference This
point, I'm trying to figure out what pictures to use if you want to just
clarify if that's what you're looking for. Just let me know, I think she is
still in here. I don't know, I try not to say people's names on camera.
We were recording so bad. It's for a very, very specific reason.
 
Gisele: If she's looking for inspiration, I would just start like searches
for people in your industry that are, you know, at the top and just see
what they're doing. If that's what she means.
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Michele: Yeah, if or if you're looking, are you looking for something? Are you
trying to stay branded within your employer? Do they have like social media
guidelines for what you can and cannot share about the workplace? Or are
you just looking for inspiration overall on how to create your profile on
LinkedIn?
 
Gisele: first time, I thought she would say she went to reference that person
And, or I just I just say it a different way.
 
Michele: Um, yeah, if you could just type in maybe a different way. And if
not, we'll still be on. And we can just come back. If you may be eating
dinner and taking care of something else at the house a community. That's
fine. Just let us know. And we'll come back to it. The second part of the
question, if not their profile, consulting with a company, which images can
be used? I know some companies are very firm on what images are
displayed online. Okay. So you're talking about I'm going to guess right
now, you may be referring to your company's policy on what pictures you
can use on social media. Um, I can check your intranet and your
organization as to their social media policy. Then what you may find what
I've done is going to publications that have publicly shared pictures, even
though they weren't mine, and use them sometimes as a as a picture. On
my profile, I've done that.  
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Michele: What I also do is I will reference the article that picture was taken in
and maybe add that as part of my LinkedIn profile. I've done that a couple
times as well, just because we, it was construction. So if there's ever anybody
that comes out to sue, I don't want them pointing at me for pictures. So I tried
to take very take pictures that had no people in it, those sort of pictures I
totally tried to share. So definitely read your corporate policy on that. And if
there are internal if you don't feel safe using internal pictures specific to your
job, then you want to work with a branding photographer like to sell to really
help understand what that industry is and make a graphic designer that can
backdrop a picture that demonstrates what you do in in your course of work
everyday or where you want to go in your career. That may be the safer way
for you to go. But definitely check your employer's policy on social media. All
right, that is it for the questions for now.
 
Gisele: And I'd like to just point out in getting those pictures design is with
exception of profile images, almost every other piece of real estate that we
have to fill in digital spaces is a lot on the Y narrow space like the bowling alley
at the top of the website. So having images with that horizontal orientation is
going to make it a lot easier for you to fill those spaces than a hit shot. And
you know, ideally with some negative space and got plenty of room to put
your marketing message.
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so in terms of your personal brand is really important that you establish
yourself as a subject matter expert, a sneeze or a be a thought leader. And I
want to be clear that I want you to be a thought leader and not a leader or
thoughts. So one of the best ways that you can. One of the easiest ways that
you can start to position yourself as a thought leader is to coach yourself, and
Dr. Stacy works within the Kaiser framework, but she's got her eye on starting
a coaching business. And so she's starting to get herself out there in front of
people in her profession and her friends, family and friends so that they start
to see her in a different way. And so you know, she just dropped a little
nugget. I mean, You're, if you said, you know, come up, it doesn't have to be
long, you know statement or tip or fact about your industry, your area, and
then put your name under. Like I said that and it subtly is reinforcing your
brand. And so if you're doing that consistently on your Facebook on your, on
your LinkedIn, your tweet. So
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 Gisele: A is going to remind people who you are what you do, and it's
going to keep you in the front of their mind when they do need that.
And once you start writing these little tips and these paragraphs,
eventually what you really want to do is publish a book, whether that
be a hard copy book, or it could just be a digital book. But once you
have put together a collection of things about your your area, glad to
publish it.
 
And then you get to add that to your LinkedIn description that you are an
author and there are There are coaching strategies that will help you figure out
how to get that thing ranked number one on Amazon.
So now, not only are you that extend the engineered in UI, you also wrote a
book about look about and want to hear your examples. So those are some of
the ways you can control your brand online. Let's talk a little bit about owning
the room so that you can control the band The brand when you're in the room.
 
Michele: Before you get to in the room, we have a social media question.
Ladies, we'd love to run a bit over so if you want to stay, that's great. If you
have to leave we'll have the 24 hour replay will probably have it up around
10pm East Coast time okay. So this question we have some people advise to
use your current social media, because you already have followers. How do
you feel about this new business, social media for branding?
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 Gisele: It depends. I mean, we've got an audience there. So what you're going to
do now is make them understand what you're an expert at. I wouldn't run to the
wrong people talk to them. Now what you want to do is, you know, be strategic,
you're not sharing the things from your personal life that don't add to the value of
your brand. Come more strategic posts.
 
Michele: Yeah, I agree with that. Unless you're absolutely starting a business with a
whole different name. You'll leverage your personal to grow out that business brand
on social usually. But if you are truly using your name, I'm one of those old school
people back from black planet days. We didn't use our social media, we didn't use
our real name. Right? Like Facebook started forcing us to use our government
names, right? So, you if you're going to brand yourself especially as a engineer, a
developer, a scientist, using your personal social media, as it is now will help grow
that. What you will find though the initial people that started on those accounts may
not be what we refer to as your tribe, you may draw in people who want to learn
more about being a chemist in makeup. They want to learn more about becoming a
UX UI designer with a psychology background like how did you do it? So you're
going to find that as you build your brand up the initial 500 friends you had on your
Instagram account? The other thousand of them are drawn to you by that new
brand. So those 500 may not respond, respond to some of your posts for your new
brand where everybody else's other thousand or so probably not because we know
how to algorithm does it, show it to everybody, but you will get different types of
engagement from people who are grow who come to you because of your new
brand as opposed to those who were your original friends and followers on those
accounts.
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 Gisele: So we want to get Pitch Perfect. And by Pitch Perfect, I'm talking about your
elevator pitch. If you don't know what that is, just imagine that you're on elevator and
Oprah gets on. And you only have until she gets up to the next floor to tell her why
you're fabulous and why she should be promoting you. So that's how an elevator pitch
works you got to be able to get it out succinctly and quickly is one of the many ways
you can communicate your brand to those whom you speak with over the phone or
during face to face meetings. Or even on a job interview, think about who am I? What
am I great at and passionate about? How do my strengths and skills provide value to
potential employers Think of it like a TV commercial, you want it to be short, get
interesting. So hold the person's attention for about 30 seconds. 
 
Because, you know, realistically, that's all we get, people will zone out. So I want you to,
you know, take a look at the woman in the mirror, because you need to practice it in the
mirror, say it out loud in front of the mirror, and as possible, record it so you can critique
it, you know, you want to look at the time you can do it in 15 and 45 seconds to speed the
volume is to get to quicklyto slowly, softly or loudly.
 
You know, what's the tone? Was your pitch conversational enough or did it sound
over rehearse? Do you sound genuine? How was your energy level? You know, on a
professional level, are you using filler words like I'm like so you know, the more you
get it down to That is like part of your DNA, you won't have to hesitate, you can spit
it out. You know, are you repeating a particular phrase too many times? Do you
sound confident? And then evaluate the content? Is it it's your pitch interesting, was
it memorable? Did the information makes sense. And you also want to make sure
that you're framing it in a way that it is relevant to that person, you know, what's in
it for them, you know, keeping your audience in mind.
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 Gisele: The next thing you want to consider in owning the room is to remember that
packaging counts. I mean, we all evaluate random in the grocery store, you're looking
at those labels and they're making some impression on you that you know what type
of container it's in the packaging. So for you, it is your appearance, and experts agree
that everything from your clothing and your grooming and your habits to your
hygiene hairstyle can affect you. Personal professional advancement Make sure your
parents personal brand. You know when was the last time you updated your
professional wardrobe the interview outfit, you cannot be wearing the interview suit
that you have to two years ago. Next year. Remember clothing has an expiration
date. Make sure everything is deemed free. Press in a ditch properly. Think about
the work environment of your current or target employer does your work wardrobe
fit with that company's culture? Ask the trust of stylists for his or her opinion about
your hairstyle, ensuring that you're not dating yourself with the wrong book. I know I
know you can't judge a book by a cover but guess what people judge books by the
cover every day. So make sure you are communicating the message that you want.
And please keep in mind that we sell them get a second get a chance to make a
second impression is the first impression that matters in a little the 10th of a second,
your interviewer will evaluate You can see based on your parents, your body
language, your clothes, and attitude. Once this form someone's opinion, you can be
really, really tough to change. So think about some of these tips show up on time
and not by time I mean early so that you can have time to freshen up and get your
bearings and you know, grab the breath and dress the part research the company get
a sense of their dress code. If the organization organizations laid back dresses you
think you would find important client meeting the goal was to look like you belong at
the company, but look like a ball. So those are some of the tips I have for owning
your brand on paper online and in the room.
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 Gisele: If you are interested in getting a brand shoot done, if you go to this week,
you will find my guide for getting prepared for a brand shoot. You know My best tips
and in the for that and just so you know the brand transformation experience which
is myself and my traveling makeup artist and hairstylist, Heather, we can't come to
you. We're looking for brand ambassadors are willing to get at least 10 people in the
room who want to have that type of work done and we will come in and do those
brand transformations with you over the course of three or four days and also to a
workshop get you ready to use them and take some more ownership of your brand.
Do you want to find me just go to sell bonds calm and my social media handle is a
underscored Miss boss. Thank you so much for having me, Michele.
 
Michele: Thank you so much, just so ladies, if you have any questions, go ahead and
let us know. I took some some notes. So I'm just going to point out a few things. So
just tell the about me is absolutely Great idea, not only you're linked in, but using
about.me to create a profile there. I know we have some developers in here. So
GitHub I know is it was acquired. So you're trying to figure out whether or not to use
GitHub or whatever the next platform is going to be. Not GitHub. It's been acquired.
How can you build your brand on there? Of course, there's also YouTube. And we
talked about blogs and podcasts, but you can also do guest blogging and be guest on
podcasts. Since you're in the technical space, maybe doing white papers, and
webinars similar to this to teach people certain things about the work you do. They
don't know how to do it, it can position you differently. But what's so important is
having that photo so that people truly take you seriously. 
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Michele: I'm 42 if people think, you know that goodbye. don't crack. So anything, I'm
way younger than I am. But when I start talking they're like, way, you're a subject
matter expert, because I know certain things. So you want to work with somebody
who understands how to position you how to help you with your brand colors, so
that you not only know how to do a picture like UCJSL has with her hand sitting
outwards, maybe that's the skyline of something you built. Maybe that's the view or
a picture of a visa site that you helped with the UX UI design. Right? So or maybe it's
something else that you've done in your career, and somebody who really
understands how you want to position yourself as a professional. So definitely,
definitely take those in mind. She just also brought up one other thing I want it to
talk about, which was Which was really your memberships. And let me tell you some
if you ever think about leaving or shifting out of employer, get lifetime memberships,
get them to pay for it. And you can say, Hey, you guys, I keep paying this $280 is
$1200. If you just do lifetime, I'm saving you money in the long run, see if you can
convince them and every few years go back.
 
Certifications that you want, get your employer to pay for those as well put them in
your performance review. Say, Hey, Bob, john, Joe, Jill, whatever. I want to get this
PMP. I want to get my PE, all these various certifications, if you're in it, their
certifications where they're at now you have that as part of your level of expertise. A
scrum. What is I forget what it's called Scrum? Not a scrum expert. But when you
have those, you're looked upon differently in your space. If you can get your
employee to pay for it, trust me, that is what you want to do. And not you trying to
come up with $1200, $2000  or $3,000 trying to get all these certifications. And you
use that and can leverage that. Sometimes better than a degree which is going to
take you two to three years, depending if you're full time, part time or executive in
doing that. 
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Michele: Alright, so I want to thank Gisele. I'm gonna stop your share right now.
Okay. Yeah, if you can do it on your side, that'd be great. So I want to thank you
ladies for joining us tonight. And tomorrow we will have Krystal Atha on who will be
talking about building our own table. We are always we've been waiting for decades.
Literally for generations to be invited to the table, why not build our own? I'm the
civil engineer that believes in in burning bridges. Because truly I know I have sisters
like you. We can build another one right? 
 
 
Gisele: One other thing I just thought about this this can't wait to add color to her
wardrobe. One of the one of the things I thought really didn't have a lot to do what I
do that I added about almost two years ago is I am a consultant and I have a line of
$5 jewelry. And so with the pieces being $5 individually It is a great way to
experiment adding color into what you're doing so I'm wearing black you know,
here's a bowl pop of color right here that you can play with so it's baffling calm if you
go to still boss calm you can get there too. 1:03:17
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