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GOOGLE MY 
BUSINESS

 #WLSS
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800,000 Businesses

70 Categories

200 Cities

Google My Business Listing Study
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Our Why

Feature Usage Trends Competitive
Difference 

Makers

Opportunities
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Posts

Reviews

Products

Q&A



GOOGLE POSTS



@SeoAllie #WLSS



#WLSS@SeoAllie

POSTS

What’s New?
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POSTS

Events
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POSTS

Offers
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POSTS

COVID-19 Updates
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POSTS

Products



STUDY FINDINGS: 
POSTS
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Only 28% of businesses have ever shared 

a Google Post.

#WLSS
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Google Posts are not an ongoing strategy 

for 96% of businesses.

#WLSS
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FREE AD SPACE ON GOOGLE?
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WHAT IS ONE LEAD WORTH?
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MOST LIKELY TO POST

#WLSS

58% Locksmiths
50% Medical Spas
47% Criminal Defense Lawyers
45% Cosmetic Dentists
41% Car Dealers
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LEAST LIKELY TO POST

#WLSS

12% Psychologists
11% Banks
9% Engineering Firms
8% Financial Planners
8% Architects
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Cannabis Stores

RESTRICTED CATEGORIES

#WLSS
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Hotels

Vacation rentals

Gas stations

Gun shops

Adult entertainment 

RESTRICTED CATEGORIES

#WLSS

Pharmacies

Drug Stores

Medical Centres

and sometimes...
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Schedule one post a week 

and try monthly or 

seasonal Offer Posts. 

POST REGULARLY
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FOCUS ON YOUR TOP SELLER
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Repurpose reviews 
that mention COVID-19 

as Posts 

to amplify your customers’ 

current experiences. 

COVID-19 TIP



QUESTIONS & ANSWERS
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Q&A

Features



STUDY FINDINGS: 
Q&A
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Less than 1 in 3 businesses have Q&A.

#WLSS
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MANAGE YOUR REPUTATION
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DON’T LET JUST ANYONE 
BE YOUR PR PERSON
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MOST LIKELY TO HAVE Q&A

#WLSS

74% Restaurants
66% Car Rental Agencies
65% Bakeries
60% Veterinarians
55% Furniture Stores
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LEAST LIKELY TO HAVE Q&A

#WLSS

7% Pediatricians
6% Engineering Firms
6% Accountants
3% Financial Planners
3% Architects
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UPDATE SEASONALLY
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ANSWER YOUR TOP OBJECTIONS
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Answer your customers’ 

new questions about 

hours, restrictions, 

masks, etc.

COVID-19 TIP



PRODUCTS
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PRODUCTS

Display Your Catalog



STUDY FINDINGS: 
PRODUCTS
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Just 4% of businesses have Products listed.

#WLSS
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MOST LIKELY TO HAVE PRODUCTS

#WLSS

16% Florists
14% Car Dealers
11% Furniture Stores
10% Jewelry Stores
10% Medical Spas
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LEAST LIKELY TO HAVE PRODUCTS

#WLSS

Everybody else
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No products?

No problem! 

LIST YOUR SERVICES
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Always include a link

   and use UTM tagging.

TRACK CONVERSIONS



#WLSS@SeoAllie

Order your top 

Products/Services first.

LET YOUR TOP SELLER SHINE
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Use Products to feature 

new/virtual services.

COVID-19 TIP



REVIEWS
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REVIEWS

New Features
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REVIEWS

New Features



STUDY FINDINGS: 
REVIEWS
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Correlation of 
Listing Ownership & Reviews

#WLSS
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Only 49% of businesses on Google Maps 

are claimed. 

#WLSS
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Unclaimed listings are on average 3x more 

likely to have no reviews or low ratings.

#WLSS
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Churches and veterinarians are 15x more likely 

to have no reviews or low ratings 

when unclaimed. 



@SeoAllie #WLSS



@SeoAllie

GOOGLE REVIEWS

#WLSS
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WINNERS

#WLSS
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FEWEST BAD REVIEWS

#WLSS

10% Bakeries
6% Coffee Shops
2% Restaurants
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LEAST LIKELY TO HAVE 0 REVIEWS

#WLSS

10% Locksmiths
10% Day Spas
8% Bakeries
5% Coffee Shops
2% Restaurants
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LOSERS

#WLSS
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MOST BAD REVIEWS

#WLSS
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MOST LIKELY TO HAVE 0 REVIEWS

#WLSS

83% Financial Planners
69% Psychologists
62% Accountants
60% Architects
55% Construction Companies
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1. Claim your listing

2. Respond to every review (positive + negative)

3. Ask every customer for a review

BEST PRACTICES
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WINNING REVIEW STRATEGY

1. Personal ask

2. Review request card

3. Follow up email
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WINNING REVIEW STRATEGY
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WINNING REVIEW STRATEGY

1. Personal ask

2. Review request card

3. Follow up email
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REVIEWS ARE A CONVERSION TOOL



GMB EXPLORER
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COMPETITIVE ANALYSIS

NEW CLIENT PROSPECTING

SPAM FIGHTING
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Sign up for updates!
gmb-listings-explorer.whitespark.ca



TWITTER
@SEOALLIE

GET 20% OFF ALL WHITESPARK TOOLS & SERVICES 
USING 
WLSS 

JOIN OUR NEWSLETTER
sprk.it/newsletter

THANK YOU!

ALLIE MARGESON
Whitespark

Director of GMB Services

http://sprk.it/newsletter


SAVE 20% ON OUR PRODUCTS & SERVICES
USING PROMO CODE - WLSS ON CHECKOUT


