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Online reputation~80%

52%
12x Discoverability

Feedback

Better predictions

https://www.bitkom.org/Presse/Presseinformation/7-von-10-Urlaubern-lesen-vor-der-Buchung-Online-Bewertungen
https://www.travelpulse.com/news/features/new-research-shows-the-importance-of-online-reviews-within-the-travel-industry.html
https://modernrestaurantmanagement.com/the-impact-of-reviews-on-the-restaurant-market-infographic/
https://spiegel.medill.northwestern.edu/_pdf/Spiegel_Online%20Review_eBook_Jun2017_FINAL.pdf
https://www.pwc.ch/de/publications/2016/pwc_global_hotels_report_2015_e.pdf
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💵
Hospitality 
businesses

● Dependence

○ no re-use of reviews on own websites 

○ no ownership of customer relationship

● Inefficiencies

○ High cost for reputation management

○ limited capability to drive operational 
improvement 
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● Barriers to entry for alternative mapping and 
navigation services

○ Not enough critical mass of reviews to 
be competitive with established 
platforms

● Difficulty to drive direct bookings or to create 
alternative OTAs

○ People don’t want to compare only 
factual info but also other tourists’ 
opinions

🚫
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Open reviews dataset 
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Open Data

The idea that some data should be freely available to 
everyone to use and re-publish as they wish, without 
restrictions from copyright, patents or other mechanisms of 
control. 
The goals of the Open Data movement are similar to those 
of other "open" movements such as 

○ open-source software & hardware, 
○ open content, 
○ open education, 
○ open government, 
○ open knowledge, 
○ or open science.
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More users → more value → more users



Open reviews dataset 
for any point of interest
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● Open Data Ecosystem

● At the core is the open dataset

●  leave reviews in any participating app or website
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Web app 

https://mangrove.reviews 

Find links to all these components on 
https://open-reviews.net

https://mangrove.reviews
https://mangrove.reviews
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https://mangrove.reviews
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Benefits for hotels or other 
hospitality businesses 

●

●

●

●

Benefits for service providers, 
developers, and consultants

●

●

●
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Become a member → https://open-reviews.net

https://mangrove.reviews


Thank you!

web app: https://mangrove.reviews

ORA: https://open-reviews.net

Twitter: @mangroveReviews 

Email us: hello@open-reviews.net

https://mangrove.reviews
https://open-reviews.net
https://twitter.com/mangroveReviews

