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Best practices for writing a better
Job Posting
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Language

Candidates form an impression of you as an
employer from the lang /OuU use in the
ad. This includes style
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Plain English
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Maintain the pace

Use short, punchy sentences. This
ad flowing and with more energy
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Structure

Once the actual content and language of the
ad have been sorted, it is now absolutely
get the structure right.
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S0 this is where you make a few references to
the job title and the skills needed. The latter is
particularly important for technical roles such
asin IT or engineering for example. In fact, it
is a good idea to include one or two skill sets
in the job title itself: NET Develo per/Ama\wt
Programmer - CH/ASPNET/SQL Server is
perfect.

Optimising your ad in this way will also bring it
higher up in the list of search results —

pa important if the role is quite a
common one, where there is a danger of
being relegated to the second page of results
within matw of hours. If you are searching
gemera\ v on the web, how many times do

y | bother to go bemmd the fold line, let

one the next page?

Thenyou can go on to describe the company,
more about the the key features and the
skills/qualities weeded. followed by the
benefits and clear application instructions.

Accuracy

A final word on attention to detall. Sounds a
bit school teacher this, but please give your
ad one \?<t read through before you send it

Spelling mistakes (manger instead of
mragem a popular one), poor 1se of
grammar (apostrophes an d commas can
cause endless confusion), and inconsistent
use of such things as at,brevwaho ns and
capital letters are all turn offs. They create a
poor impression of your company and its
(not it's) professionalism.

Happy writing and successful recruiting!

Broadbean is a smart, innovative, global recruitment technology business. VWe help recruiters to
reach candidates in a fast, effective and efficient way. We integrate, partner and work together
with complimentary tech businesses and job boards, to make sure the recruitment process is as

simple as possible.

Broadbean helps over 150,000 users, ranging from one-person staffing agencies to
international corporations, to recruit people online. We do this by being open to integration
with market leading CRM technology and Applicant Tracking Systems.

Find out more information, visit www.broadbean.com.

Request a demo




