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ABOUT TRUSIGNAL, INC.
Q. Who is TruSignal?
A. We’re an innovative leader in people-based marketing technology for Fortune 500 

brands, agencies and platforms. We use predictive scoring, powered by artificial 
intelligence (AI), to make big data actionable for one-to-one addressable marketing. We 
deliver incredible results by pinpointing the best people to target at scale and optimizing 
the bid price for every impression. This is all accomplished through our TruAudience® 
Platform, which combines a robust deterministic identity graph, a massive third-party 
data set, an advanced AI engine with multiple machine learning algorithms, extensive 
people-based, omnichannel ID matching technology and a robust set of integration APIs 
that fuel partner platforms with powerful insights, custom lookalike audiences, audience 
expansion and bid price optimization solutions that are easy, accurate, scalable and fast.

Q. What solutions does TruSignal offer?
A. TruSignal’s powerful integration with Beeswax leverages two TruSignal solutions:

1. Lookalike Audiences: TruSignal’s Lookalike Audiences use offline data and AI-
powered predictive scoring to pinpoint more of the right people to target. These 
audiences find millions of great prospects your existing campaigns are missing, 
resulting in incremental sales and improved ROI.

2. Bid Price Optimizer™: This optimization solution uses offline data and AI-powered 
predictive scoring to help you pay the right price for every impression. To build the 
solution, TruSignal calculates a score, from 0 to 99, for 247 million U.S. adults, based 
on your campaign objectives, to help you bid more for people who are likely to 
convert and less for those who are unlikely. Bid Price Optimizer™ does not change 
your targeting. Rather, it improves bidding efficiency and campaign performance.

Q. What do I need to get started?
A. Getting started is easy. All you need is to identify a seed file—people who look like the 

customers you want to find more of. For example, if your goal is to increase conversions, 
choose a seed file of past converters. If you want to increase lifetime value, use a sample 
of high-spending customers. TruSignal accepts many seed file types, including CRM, 
mobile IDs, hashed emails, a pixel fire, third-party data and more.

Q. How does the process work?
A. TruSignal uses a robust set of offline, third-party data and AI-powered predictive scoring 

to build Lookalike Audiences and Bid Price Optimizer™. While the process is complex, 
we’ve made it easy and transparent. Here’s an overview of the Beeswax workflow:

1. Identify Seed: Client chooses the seed.

2. Upload Seed: Client creates TruAudience® Platform account to upload seed. If you 
have questions on uploading a seed file, contact beeswax@tru-signal.com.
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3. TruSignal Builds Model: Once TruSignal receives the seed, it generates more than 
360 audience insights in minutes and begins the modeling process. Once the model 
is complete, TruSignal shares all of the predictive factors. Then TruSignal uses the 
custom predictive model to score 247 million U.S. adults, from 0 to 99, based on 
the seed file, to determine who is likely to convert and who is not. All of this is 
completed in a matter of hours.

4. TruSignal Distributes Audience: TruSignal leverages its LiveRamp integration to 
distribute the solution directly to the client’s Beeswax account.

5. Setup: Client sets up campaign in Beeswax account.

6. Measurement and Reporting: TruSignal works with Beeswax and the client to 
monitor performance. There is no additional paperwork for the client.

Q. Can you use TruSignal audiences outside of the U.S.?
A. TruSignal is a U.S.-based company that provides audiences for use in the U.S., based on 

U.S. consumer data only. 

TRUSIGNAL LOOKALIKE AUDIENCES
Q. What are the best use cases for Lookalike Audiences?
A. Because TruSignal uses a robust offline data set that includes roughly 2,700 data 

attributes per profile, covering 247 million U.S. adults, Lookalike Audiences deliver scale 
and accuracy, making them ideal for prospecting and branding campaigns that enable 
you to target the same audience across desktop, Facebook, Twitter native, mobile, video 
and TV and radio.

Q. How do I select the audience size?
A. TruSignal reviews the model with the client to select the audience size, based on the client’s 

campaign budget and objectives. Because we score 247 million U.S. adults, you can target up 

to 20 million U.S. adults who are at least two times more likely to convert.

Q. How do I set up a Lookalike Audience in Beeswax?
A. Client selects the TruSignal Lookalike Audience in the Beeswax account and targets as a new 

line item to add the Lookalike Audience as a new tactic in the campaign.

TRUSIGNAL BID PRICE OPTIMIZER™
Q. What are the best use cases for Bid Price Optimizer™?
A. We’ve seen success using Bid Price Optimizer™ for prospecting and branding campaigns 

across all categories, including automotive, retail, financial services, CPG and more.
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Q. How is Bid Price Optimizer™ sent to Beeswax?
A. TruSignal leverages its LiveRamp integration to distribute the scores directly to the client’s 

Beeswax account.

Q. How do I set up a test?
A. The ideal test setup is an A/B test with mutually exclusive test and control groups. Mutually 

exclusive groups help measure the lift in performance attributable to TruSignal’s Bid Price 

Optimizer™ against a stock bidding algorithm. In order to set up a test, TruSignal will create 

two segments, one for the known impressions and one for the control. Then the client can set 

up three line items in their Beeswax account, one for the control group, one for the known 

impressions test group and one for the unknown test group (excluding the control and 

test segments). For help setting up an A/B test, contact your TruSignal customer success 

representative or email beeswax@tru-signal.com.
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