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Today

❏ How does Google “crawl” websites?

❏ The stages of search

❏ About algorithm updates

❏ Creating result-worthy content

❏ Q&A and suggestions



How Search Works 
(A Quick Guide)

● Google is a fully-automated search 
engine.

● It  uses software to “crawl” the web 
and find sites to add to its database.

● There are three main stages:

○ Crawling
○ Indexing
○ Serving Search Results

● Let’s look at each of these stages 
individually...



How Search Works:
Crawling

● Google has to figure out what’s out 
there on the web.

● It uses “crawlers” to discover new 
websites, and the pages connected 
them.

● It “crawls” those pages to figure out 
what’s on them.

● The more Google understands your 
site’s contents, the better it can 
match it to searches.

● How does LawLytics makes it easy 
for Google to understand your site?



How Search Works:
Indexing

● Once Google discovers a page, it has 
to “understand” what a page is 
about.

● Google analyzes the page content 
and stores it within a huge database. 
(The “index”.)

● How can you improve the way that 
Google indexes your pages?

○ Short, meaningful titles
○ Descriptive page headings
○ Quality content creation 

(“Free, helpful stuff”)



How Search Works:
Search Results

● User types a query

● Google tries to find the most 
relevant answer from its index

○ Based on things like: Location, 
language, device…

○ Ranking is based on 
algorithms. You cannot buy 
your way to better search 
results.

● How do you improve your rankings?



How Search Works:
About Algorithm Updates

● What are algorithm updates?

● Why these updates are 
content-focused (and why your site 
should be, too!)

● Information-rich sites rise to the top 
of search. Period.

● “We suggest focusing on ensuring 
you're offering the best content you 
can. That's what our algorithms seek 
to reward.”



How Search Works:
Creating Good Content

Google cares about:

○ How relevant a page is to a query

■ Will this page provide a 
relevant answer?

○ The quality of the page’s content

■ Will this page provide a 
comprehensive answer?

○ How easy that page is to use

■ Will this page provide the 
answer easily?

Note the difference in 
relevance, quality, 
and ease of use in 

these two examples.

Which is Google more 
likely to select as a 
relevant, quality, 

easy-to-use result for 
a related query?



Using LawLytics to 
Succeed With Google

A high-performance website...
A powerful website built to attract PNCs and 
help them find the information they’re 
looking for.

With attorney-friendly software...
Intuitive legal marketing technology so you 
can add to and edit your website easily.

Plus expert advice and training.
Our team is here to help you build a 
competitive advantage online by creating 
the content that Google (and your PNCs) 
want.



WE’RE HERE 

TO HELP YOU 

SUCCEED

www.lawlytics.com/integrations-partnerships/

support@lawlytics.com

(800) 713-0161 

Schedule Your Discovery Call
www.LawLytics.com/consultation/

https://www.lawlytics.com/
mailto:info@lawlytics.com
http://www.lawlytics.com/call/

