
 
 

 

This #GivingTuesday (Nov. 29), take advantage of our special #TealDeal: HelpHOPELive will 

cover the credit card fee for ALL donations made in honor of all HelpHOPELive clients like you. 

This is your chance to maximize the impact of donations from your generous friends and family 

and get your community thinking about end-of-year charitable giving. 

Start promoting #GivingTuesday now using this guide as a reference. Hit a snag? Contact your 

HelpHOPELive Fundraising Coordinator for support and make the most of this annual 24-hour 

giving celebration.  

 

 “It’s about ordinary people coming together to do 

extraordinary things.” - GivingTuesday.org 

 

#GivingTuesday is a global day of giving that takes place every year on the first Tuesday after 

Thanksgiving to offset some of the heavy spending that comes with events like Black Friday 

and Cyber Monday.  

These 2015 statistics show why this holiday is so significant:   

 $116 million was raised through 1 million donations 

 700,000 people participated  

 1.3 million mentioned #GivingTuesday on social media  

 900,000 Facebook users were reached 

 Average donation given was $107, and the average donation for health-related causes 

was $119! 

 

“It’s a simple idea. Whether you come together with your family, your community, your 

company or your organization, find a way to give back and then share your idea.”  

 

Section I: How to Promote Your HelpHOPELive Campaign on #GivingTuesday 

Section II:  Social Media Posts to Steal 

Section III: Free Graphics to Use 

Section IV: Your #GivingTuesday Calendar - What to Do and When 

 

https://www.givingtuesday.org/


 
 

 

  

Five quick tips:  

1. Plan ahead so you can get your supporters excited about #GivingTuesday before 

November 29. #GivingTuesday is fueled by the power of social media and 

collaboration. Create your own #GivingTuesday Facebook event with a link to your 

HelpHOPELive page and invite your friends to Join! 

2. Capture a personal video or photograph that shows how donations made to 

HelpHOPELive on #GivingTuesday will impact your life.  

3. Set a goal! Fundraising is more fun for you AND your supporters when there is an 

incentive to donate right away.  

4. Spread the word by engaging your community via email, social media, your 

HelpHOPELive page and more. 

5. Search the hashtag #GivingTuesday on social media and check out how other causes 

have spread the word successfully in past years.  

 

According to color psychology, teal “promotes feelings of calmness and rejuvenation,” which 

is just one of the reasons teal is a primary color of the HelpHOPELive brand. Our special 

#TealDeal on #GivingTuesday is our play on Black Friday because there’s a deal in it for all to 

benefit: it’s our way of giving back and your way of getting more.  

Here’s how it works. Use the hashtag #TealDeal on Facebook, Twitter or Instagram with your 

#GivingTuesday posts on November 29 and you’ll be entered to win our HelpHOPELive 

#TealDeal Prize Pack with t-shirts and other HelpHOPELive goodies!  

 

Hashtags help describe the topic you are posting about and make it easier for potential donors 

to find your posts online. Here are the hashtags you want to use on #GivingTuesday:  

#FreeTheFee: Remind your followers that on this special giving day, HelpHOPELive is “freeing” 

the credit card fee so donations will have a bigger impact than ever.  

#TealDeal: Use this hashtag to be entered to win the HelpHOPELive #TealDeal Prize Pack!  

#GivingTuesday: Use this hashtag to reach a huge audience. People following #GivingTuesday 

news and updates will see your posts!  

Don’t forget us! Tag @helphopeliveorg in your social media posts so they show up on our 

social media pages and increase the reach of your posts even more! 

https://www.facebook.com/help/ipad-app/210413455658361?helpref=about_content
https://blog.helphopelive.org/2015/03/26/helphopelive-video-tips/


 
 

 

 

  

Important Tip: Use the Share My Page toolbar on 

your HelpHOPELive page for all your 

#GivingTuesday posts so that people who view 

your posts can easily click to donate. 

 

 

 

 

 



 
 

 

Here are social media post examples you can copy, customize and publish.   

 

Sample Twitter Posts 

 

Sample 1: #GivingTuesday is here! NO credit card fee for all donations in my honor! Donate 

now #TealDeal #FreeTheFee #HelpHOPELive 

Sample 2: @HelpHOPELiveorg will #freethefee on Nov. 29, which means no credit card fees on 

donations in my honor! #TealDeal #GivingTuesday 

Sample 3: I’m a single mom who needs a liver transplant. Help save my life! #GivingTuesday 

#TealDeal 

 
 
 
Sample Facebook Posts 
 

Sample 1: Save the Date: Nov. 29 is #GivingTuesday! You can be a part of this global day of 
giving by making a tax-deductible donation to HelpHOPELive in my honor. #TealDeal  
 
Sample 2: On Nov. 29, in honor of #GivingTuesday, HelpHOPELive will #FreeTheFee! That 
means your donation to HelpHOPELive in my honor will NOT have ANY credit card fee taken 
out. No credit card fee = more impact from your donation! #TealDeal  
 
Sample 3: #GivingTuesday is a worldwide movement to make a difference through charitable 
donations, volunteering and sharing important causes. I would be grateful if you would give to 
HelpHOPELive in my honor and help me spread the word! Join the movement! #TealDeal  
 
Sample 4: Here are a few of the out-of-pocket medical costs I'm facing that you can help with 
on #GivingTuesday this year:  
-Home health care: $200 per month 
-Caregiving: $500 per month  
-Gas and travel expenses to and from the transplant center: $60 per trip  
-Pre-transplant medications: $100 per month  
 
Your tax-deductible donation to HelpHOPELive means so much to me and my family. Thank 
you for giving! #TealDeal #GivingTuesday #HelpHOPELive 



 
 

 

  

Here are a few branded #GivingTuesday graphics to help promote the big day. Visit 

http://blog.helphopelive.org/2016/11/01/givingtuesday/ to download these images and more. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://blogdothelphopelivedotorg.wordpress.com/?p=2592&preview=true


 
 

 

  

It’s never too early to plan for #GivingTuesday. Here are some suggested dates to take action.  

Week 1:  

 Set a realistic financial goal for your HelpHOPELive campaign for #GivingTuesday.  

 Brainstorm ways to share #GivingTuesday information with your community. How about 

putting up flyers or asking your church to list #GivingTuesday in their bulletin?  

 Put together an email list of contributors who may donate again on #GivingTuesday.  

 Grow your social media network so you’ll reach more people than ever on 

#GivingTuesday.  

 Request a press release from HelpHOPELive if you plan to reach out to your local 

media.  

Week 2:  

 Announce your #GivingTuesday plans via social media, email and word-of-mouth.  

 Ask friends and family members to help you spread the word about #GivingTuesday.  

 Start using the hashtags that you’ll be using a lot during #GivingTuesday. That way, 

your followers will already be familiar with them by the time #GivingTuesday arrives.   

 Post updates on your HelpHOPELive page about your #GivingTuesday plans.  

Week 3:  

 Email your list of contributors to see if they may be able to secure matching grants from 

their workplaces for #GivingTuesday donations in your honor.  

 Check in with friends and family to see if they need anything to help you spread the 

word.  

 Reach out to the media or ask HelpHOPELive to reach out on your behalf using the 

customized press release you requested.  

 Keep posting about #GivingTuesday daily or weekly on social media with those special 

hashtags.  

Week 4:   

 Email your contacts again reminding them that #GivingTuesday is coming soon and so 

is the end of the year—it’s a great time to make an end-of-year charitable contribution. 

 Keep posting about #GivingTuesday and our #TealDeal daily on social media. 

 Take new photos of yourself or a video that will help to show donors why their 

contributions are necessary in your life.  

 Follow up with the media via email and via phone.  

 

 



 
 

 

Section IV: Your #GivingTuesday Calendar (cont.)  

#GivingTuesday Week!    

 Get excited! The big day is here!  

 Email your contacts reminding them how to participate.  

 Post on social media as often as you can. Show the impact of donations, remind donors 

of some of your biggest medical costs and thank everyone who donates.  

 Post using #TealDeal so you’ll be entered to win our #TealDeal Prize Pack!  

After #GivingTuesday  

 It’s not over! Remember to follow up with all your contributors to thank them for 

participating.  

 Email your contacts to thank them for being part of #GivingTuesday with you.  

 Show the impact of their donations by sharing a new update, new pictures and a new 

video.  

 Make a list of what worked well this year and what you’d like to change for next year’s 

#GivingTuesday campaign.   

 Share with us! Your Fundraising Coordinator would love to hear about your experiences 

with #GivingTuesday. Your ideas could help other clients make the most of this special 

day next year!  

 

“Every person you meet has so much to give. Even you.” 

-Kellen Prouse, living with multiple sclerosis 

 

Questions? Ideas? Reach out to us for additional support in planning the perfect 

#GivingTuesday campaign. Good luck! 


