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Thank you for your 
interest in The Heights!
With 98 years of experience, The Heights has been consis-
tently providing news of the highest quality to the Boston 
College community. Hundreds of thousands of students 
and alumni have a relationship with our newspaper 
through our print and online options, and we would love 
the opportunity to connect our readers with your business. 
We have had hundreds of businesses advertise with us, 
and this media kit will show you the various ways The 
Heights can help meet your advertising needs. You will find 
information including our rates, sizes, publication dates, 
special issues, payment options, deadlines, and contact 
information. (For more detailed information about The 
Heights, including our readership and distribution, please 
see page 4.) As a non-profit, all of the advertisements fea-
tured in our paper are tax-deductible. Our dedicated team 
of account managers look forward to working with you in 
creating the most effective advertising campaigns for your 
organization. If you have further questions regarding how 
The Heights can best serve you and your company, please 
do not hesitate to contact us at ads@bcheights.com.

Once again, thank you for choosing The Heights, and we 
hope to talk to you soon! 

Michael Rosmarin
Michael Rosmarin
General Manager, The Heights
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Why The Heights?

44

The Heights is Boston College’s only printed, independent, student-run newspaper. We dis-
tribute 3,000 copies for free every Monday of the academic year. 

Since its initial publication in 1919, The Heights has acted as BC’s newspaper of record, 
featuring comprehensive coverage of news, arts, and athletics. The paper’s contributions 
to campus culture include recommending the creation of an Eagle as our mascot and the 
naming of academic buildings after notable alumni and teachers, such as BC’s famous Gas-
son Hall and naming Baldwin, the Eagle’s mascot. 

The Heights also has a strong online presence at www.bcheights.com. Our website averag-
es 125,000 page views a month. In addition, The Heights has a considerable outreach on 
social media. As of January 2018, we have over 4,500 likes on Facebook, 
increasing at a rate of 20 per week. The Heights’ Twitter account (@bcheights) has over 
6,500 followers and The Heights Sports Twitter account (@HeightsSports) has over 3,000 
followers.

The Heights is a highly esteemed college newspaper. We have been recognized by the As-
sociated College Press with numerous awards over the last decade, including a Pacemaker 
Award for Outstanding Print Newspaper, a Pacemaker Award for Outstanding Digital News-
paper, as well as numerous awards for best stories, photos, and design.

Find out how to make The Heights work for your business by emailing us at 
ads@bcheights.com or calling us at (617) 552-2220 today.
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BC Community Demographics 
Total Students
Undergraduate students
Graduate students
Woods College 
Full-Time Faculty  

Female AHANA+ Students International students 

86% 

Readership rate with undergrads

Online Demographics 

18-24

Age of website vistors 

25-34 35-44 45-54 55-64 65+

50%

7%

24%

9%
6% 4% Massachusetts produces 56% of 

overall page visits 

{ With 88.82% of page 
views by people under the 
age of 34 } 

Mobile website visitors 

14,400

9,358

4,638

600

833

53% 6% 33% 

50%
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National Advertising Rates

Specifications

Pricing is based on an 
open rate of $8.00 per 
square inch. 

Prices are given on a per-
issue basis.

Spot Color can be added 
for an additional $150 
per advertisement. 

Full Color can be added 
for an additional $350 
per advertisement.

Why print advertising?
As a once-a-week publication, the print edition of The Heights is where students go to see the 
featured and special articles of the week. We highlight our students and campus events with 
greater detail and in long form, illustrating them with graphics, design, and our best photography. 
Students look forward to picking up their free copy of The Heights every Monday at all of the 
popular spots on campus. It is in this version of The Heights that students can attain the most 
important news and features of our community and remains an important part of our campus 
culture. 

5 COLUMNS WIDE
X 20.5” TALL

FULL PAGE

$1722.00

HALF PAGE

$854.28
5 COLUMNS WIDE

X 10.17” TALL

1/4 PAGE

1/6 PAGE
1/8 PAGE

 1/16 PAGE

$104.96

$420.15

$239.40

$319.20

BANNER

$209.92



Local Advertising Rates

Non-Profit/University Rates
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Specifications

Pricing is based on an 
open rate of $6.00 per 
square inch. 

Prices are given on a per-
issue basis.

Spot Color can be added 
for an additional $150 
per advertisement. 

Full Color can be added 
for an additional $350 
per advertisement.

Specifications

Pricing is based on an 
open rate of $5.25 per 
square inch. 

Prices are given on a per-
issue basis.

Spot Color can be added 
for an additional $150 
per advertisement. 

Full Color can be added 
for an additional $350 
per advertisement.

5 COLUMNS WIDE
X 20.5” TALL

FULL PAGE

$1,291.50

HALF PAGE

$640.71
5 COLUMNS WIDE

X 10.17” TALL

1/4 PAGE

1/6 PAGE
1/8 PAGE

 1/16 PAGE

$78.72

$315.11

$239.40

$214.94

BANNER

$157.44

5 COLUMNS WIDE
X 20.5” TALL

FULL PAGE

$1,130.06

HALF PAGE

$560.62
5 COLUMNS WIDE

X 10.17” TALL

1/4 PAGE

1/6 PAGE
1/8 PAGE

 1/16 PAGE

$68.88

$275.72

$209.48

$188.07

BANNER

$137.76
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Traditional Online Advertising
The Heights’ Web site, www.bcheights.com, has over 20,000 registered users and 
averages 100,000 page views per month. Online ads are billed based on CPM 
(every 1,000 impressions). An impression, sometimes called an ad view, is the 
point in which an ad is viewed once by a visitor, or displayed once on a viewer’s 
device.

Middle Banner 
Size: 1080 pixels wide x 
100 pixels tall
Price: $15 per CPM

Top Banner
Size: 1080 pixels wide x  
100 pixels tall
Price: $20 per CPM

Side Button
Visible on every page
and device
Size: 300 pixels wide x 
up to 500 pixels tall
Price: $10 per CPM

 Your Advertisement
1080x100 px

     Your Advertisement 
            1080x100 px

 

Your ad: 
300x500 px
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Mobile
Button

Mobile View

The Heights’ online presence helps the newspaper to give news updates in real time to 
students. In this digital age, students are constantly checking their phones, which is why 
our ability to reach them through our mobile and online platform is so crucial. If The Heights 
relays a breaking news story or article, students will be able to view it in real time and see your 
advertisement alongside it. Our online advertisements are included both on our website and in 
our mobile view, making sure you get the most exposure to our busy students that you can. 

Why online advertising?

Top Banner
Size: 1080 pixels wide x  
100 pixels tall
Price: $20 per CPM

Your advertisement is 
fully responsive across 

all devices. 

Top Banner

Your advertisement
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Special Issues

ABBY PAULSON / CREATIVE DIRECTORHIT & RUN
THE HEIGHTS 2017 FOOTBALL PREVIEW

B2 B8ZACH ALLEN

Harold Landry’s coaches have always preached the importance of the little things. 
But his latest little thing is much bigger than he ever expected.

A.J. DILLON

HAROLD LANDRY

B4

THE HEIGHTS
The Independent Student Newspaper of Boston College

EST. 1919

LIZZY BARRETT / HEIGHTS EDITOR

BY COLE DADY

Heights Staff

An immense portion of the Boston College community 
marched in solidarity to protest multiple racist incidents that 
occurred last weekend in a demonstration Friday called “Silence 
is Still Violence.”

Starting at 12 p.m., BC students and faculty marched from 
McElroy Commons to Corcoran Commons, displaying signs 
and chanting “Black Lives Matter.” Over 1,200 people marked 
that they would attend on Facebook, though attendance seemed 
closer to 2,000 or more.

Two and half hours before the march began, two signs with 
a large image of Uncle Sam and text reading “I want you to love 

Thousands of people from the Boston College community marched across 
campus on Friday to support students of color, wrapping up a week of 

activism. But in some ways, it may just have been the beginning.

See Solidarity March, A5

INSIDE
THIS ISSUE

METRO: Greek Excellence 
With its newest location, Gyro City 
may have perfected the gyro.........A3

SPORTS: Wah Hoo Wow
Football notched consecutive ACC wins for 
the fi rst time since 2014, beating UVA..... B1
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Left: About 200 students attended a rally on O’Neill Plaza to speak out against racist incidents on campus and plan Friday’s march. 
Right: Akosua Achampong, the president of UGBC and MCAS ’18, led Friday’s march and laid out demands for the administration.

WWW.BCHEIGHTS.COMMONDAY, OCTOBER 23, 2017

LIZZY BARRETT / HEIGHTS EDITORJULIA HOPKINS / HEIGHTS EDITOR

JULIA HOPKINS / HEIGHTS EDITORSpecial issues are larger editions of our newspaper that highlight a 
particular event, sport, or festival on campus. These special issues add 
between four and eight additional pages in the print edition. Special issues 
also provide more original and engaging content online that make for 
unique stories in comparison with competitors covering similar events. We 
have found that articles from these issues, such as the metro section’s 
startups issue or our sports previews, have gained the attention of readers 
that makes them far more attractive than our regular publications. Prices 
for these issues are the same as the normal weekly issues. If interested 
in advertising in a particular special issue, please contact our advertising 
office as soon as possible.

SPONSOR A SPECIAL ISSUE
If you are interested in sponsoring a special issue and promoting 
your company, please contact our advertising manager via email at               
ads@bcheights.com.

HEIGHTS

BY CONNOR MURPHY

News Editor

University Chancellor Rev. James Don-
ald Monan, S.J., a pivotal figure whose 
24-year tenure as University president 
transformed Boston College from a com-
muter school into a nationally recognized 
institution of higher education, died Satur-
day in Weston. He was 92.

Born in Blasdell, N.Y., on New Year’s Eve 
1924, Monan entered the Society of Jesus 
in 1942, at the age of 17. He attended Ca-
nisius High School in Buffalo. A graduate of 
Woodstock College—a now-defunct Jesuit 
seminary located in Woodstock, Md.—and 
the Université catholique de Louvain in 
Belgium, Monan was ordained a priest in 
1955. The recipient of 13 honorary degrees, 
Monan served on the boards of dozens of 
organizations and institutions. 

Monan became BC’s president in Sep-
tember 1972 after serving as academic dean 
and vice president of Le Moyne College in 
Syracuse, N.Y. He was a noted Aristotelian 
philosopher in addition to his leadership in 
higher education. 

“Fr. Monan devoted more than four 
decades of his life to Boston College, play-
ing a decisive role in its reorganization and 
increased recognition in American higher 
education,” University President Rev. Wil-
liam P. Leahy, S.J. said to University Com-
munications. “He has left a lasting legacy, 
and earned the gratitude and respect of 
the entire Boston College community for 
his leadership during his years as p resident 
and  c hancellor.”

“It is well acknowledged that during Fr. 
Monan’s more than twenty-four years as 
President of Boston College the university 
grew in strength and stature, confirming 
its leadership in Jesuit higher education 
and providing an important presence of the 
work of the Church in the Archdiocese of 
Boston and well beyond,” Cardinal Sean P. 
O’Malley said in a statement on Saturday. 

What leadership it was. Two years be-
fore Monan arrived, in April 1970, students 
went on strike in the face of tuition hikes, 
as BC faced a budget deficit of a few million 
dollars. By the fall of 1972, BC was more 
than $30 million in debt. Monan restruc-
tured the Board of Trustees to include more 
business-oriented members and lay people, 
and in 1973 hired Frank B. Campanella 
as BC’s first executive vice president, a 
role that would focus specifically on fiscal 
matters and University administration. 
Campanella served in that role until 1991. 

BC began to use depreciation accounting in 
1974, a more fiscally savvy technique that 
BC said at the time was “unheard of in a 
university setting.” 

BC’s endowment was just $5.7 million 
when Monan took over. In April 1976, BC 
undertook a capital campaign that sought 
to raise $21 million. It ended up at $25 
million. By 1982, BC could boast 10 years 
spent in the black, and the endowment at 
the end of the 1981-82 school year reached 
$36 million. In 1989, after an aggressive 
capital campaign raised $136 million, the 
endowment hit $250 million. It passed 
$350 million in 1992, and $500 million in 
1995—by the time Monan became Uni-
versity chancellor in 1996, it stood at $590 
million.

Monan gained a personal reputation 
during this time as remarkable leader in 
American higher education. In 1983, he was 
elected the head of both the Association of 
Jesuit Colleges and Universities and the Na-
tional Association of Independent Colleges 
and Universities. When he announced his 
resignation in 1994, then-chair of the Board 
of Trustees Geoffrey Boisi had kind words 
as Monan transitioned to his new role as 
chancellor. Boisi said that Monan had tried 
to resign on multiple occasions, but the 
Board never accepted his resignation. 

“In one sense, we view this as an evolu-
tionary transition,” he said to The Heights. 
“We’re pleased we’re going to continue to 
have a close relationship with him. He is 
one of the best chief executive officers of 
any institution in the country.”

And students recognized those contri-
butions. 

“Father Monan revolutionized BC in so 
many ways,” Nancy Drane, former UGBC 
president and BC ’94, said in 1994. “I don’t 
think most students realize how respected 
and admired Father Monan is at other 
schools. We were privileged to have been 
here while he was president.”

BC also undertook an extraordinary 
physical change during Monan’s ten-
ure. In 1974, the University acquired 
Newton College of the Sacred Heart, 
which became Newton Campus. The 
Hillside residence halls Rubenstein and 
Ignacio, with the capacity to hold 748 stu-
dents, began a “building explosion” when 
they opened in 1975. They also helped the 
number of on-campus residents to surpass 
the number of commuter students for the 
first time. 
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The Man Who 
Built BC

Rev. J. Donald Monan, S.J.
1924-2017

COURTESY OF THE OFFICE OF UNIVERSITY COMMUNICATIONS

Top: Monan shows plans for the Law School’s new building to Law School Dean Richard Huber. 
Middle: Monan stops to interact with a group of students on the old Dust Bowl in the 1970s.
Bottom: Monan poses with Harvard President Derek Bok (left) and Mother Teresa at Harvard in 1972.See Monan, A3
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Newsletter Advertising
The Heights newsletter is sent out twice weekly to our nearly 2,000 
subscribers. This is a great way to reach people directly through email, either 
with a top- or bottom-banner advertisement. If interested, please contact our 
account managers at ads@bcheights.com.

Top Banner: 

1 for $80 
2 for $152 (5% off)
3 for $216 (10% off)
4 for $272 (15% off)
8 for $512 (20% off)

Bottom Banner:

1 for $60
2 for $114 (5% off)
3 for $162 (10% off)
4 for $204 (15% off)
8 for $384 (20% off)
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Inserts and Post-Its

In-House Design

Inserts and Post-Its must be run in groups of 500. The standard rate for every 500 inserts 
is $250. Post-Its are applied to the front page of The Heights and are available for a flat 
rate of $200 per thousand. There is a maximum of 3,000 inserts or Post-Its per issue. 
(Note: prices do not include printing costs for Inserts and Post-Its)

Inserts must be mailed eight days prior to publication to the following address:  
Boston Globe Publishing Services
Myles Standish Industrial Park 
300 Constitution Drive 
Taunton, MA 02780

The Heights has an amazing graphics team on hand. If you are advertising with us for the 
first time, we can create your artwork and design for you! For a one-time $50 flat rate, we 
can design your advertisements, whether for the print issues or online. The design will be 
yours to keep after. 

Please send any images or text that you would like to be used in your specific advertisement 
with your insertion order, at least five business days in advance of publication. 

Classifieds
To place a classified ad, please email an Account Manager at ads@bcheights.com.

Personal Rate
For insertion in one issue date, there is a $10 placement charge for text not exceeding 
25 words. Each additional word costs $0.25.

Commercial Rate
For insertion in one issue date, there is a $20 placement charge for text not exceeding 
25 words. Each additional word costs $0.50.
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Schedule of Issues
The Heights prints every Monday while classes are in session during the Acadmic Year. Below is a 
list of special issues and other non-Monday print dates to account for holidays, finals, and days on 
which there are no classes held on a Monday. 

• Monday, Jan 29  

• Monday, Feb 5  

• Monday, Feb 12 – 
UGBC 

• Monday, Feb 19  

• Monday, Feb 26 

• Thursday, March 1 - Spring 
Sports Preview 

• Thursday, March 15 

• Monday, March 19 

• Monday, March 26 

• Thursday, April 5 – The Depths 

• Monday, April 9 

• Thursday, April 19  

• Monday, April 23 

• Monday, April 30 –  
Momentum Awards



Contact Us
On-Campus Advertising
David Goodfellow
(617) 552-2220
ads@bcheights.com

Operations Manager
Kipp Malone
(617) 552-2223
operations@bcheights.com

Account Managers
William Powers & 
Kristen Bahr
(617) 552-2220
ads@bcheights.com
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Clients

Special thanks to Liam Weir for photo contributions

CollectIons Manager
William McCarthy 
(617) 552-0547
collections@bcheights.com

 
 

General Manager
Michael Rosmarin
(617) 552-0169
gm@bcheights.com



Distribution Area 

NEWSPAPER DROP-OFF LOCATIONS

MCELROY  
CARNEY DINING
EAGLES NEST  
HEIGHTS OFFICE
CARNEY   
BOWMAN HOUSE
LAWRENCE HOUSE
18 MAYFLOWER 
14 MAYFLOWER
UPPER LEVEL DORMS         
CONNELL HOUSE                 
LAW SCHOOL DINING  NEWTON     
LAW SCHOOL LIBRARY                      

BAPST LIBRARY            
GASSON                    
FULTON QUAD ENT.      
OCONNELL                   
HIGGINS                    
DEVLIN                       
O’NEIL LIBRARY            
FLATBREADS-COMM. AVE.   
LIBRARY 117 LAKE ST.         
CADIGAN ALUMNI CTR.        
VANDERSLICE                   
CORCARON COMMONS     
ROBSON                        

TOWER 1 ACROSS FROM CORCORAN  
TOWER 2 “                             “        
RUBENSTEIN              
GABELLI                    
VOUTE                    
IGNACIO                    
MALONEY HALL  
CONTE NORTH                         
FLYNN REC. CENTER               
YAWKEY                           
EDMUNDS HALL                     
WALSH HALL                          
CONTE SOUTH                          

MERKERT                                
CAMPION                              
CONNELL NURSING                   
LYNCH                                  
MCGUINN                              
FULTON  BEACON ST. SIDE            
 LYONS BASEMENT
STOKES SOUTH (COFFEE BAR)
STOKES NORTH
129 LAKE STREET
9 LAKE STREET
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Deadlines
All insertion orders must be received no later 
than 5 p.m. EST two days prior to publication. 
All artwork must be received no later than 5 
p.m. EST the day prior to publication.

Guidelines
Cancellation
All ad cancellations must be received no 
later than 24 hours prior to the publication 
date. Ten percent of the original ad price will 
be charged for ads cancelled within the 24 
hours of scheduled publication.

Payment Methods
The Heights, Inc., accepts payment in the 
form of check or money order. Please 
contact the business manager for details.

Accepted File Formats
Adobe PDF or TIFF. 
Resolution: 300 DPI

Terms and Conditions
All advertisements are subject to final approval by the editor-in-chief and general manager. 
The Heights, Inc., reserves the right to alter and amend those advertisements not accu-
rately meeting the “Technical Requirements.” Advertisements only in printed form in The 
Heights constitute “Official Publication.” 

Any and all changes in rates, discounts prior to or after the “Official Publication” of an ad-
vertisement, or partial payment after “Official Publication” of an advertisement are subject 
to the final approval of the general manager and the business manager. 

Persons, business entities, and organizations, public or private, who submit an advertise-
ment to The Heights, Inc. are considered “Advertisers” by The Heights, Inc. All “Advertisers” 
assume the responsibility of abiding by the terms and conditions of the “Official Policy and 
Procedure” of The Heights, Inc. At the time their advertisement becomes “Official Publica-
tion,” all “Advertisers” assume the responsibility of meeting any and all billing requirements 
issued by The Heights, Inc.
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The Heights, Inc.
Boston College
113 McElroy Commons
Chestnut Hill, MA 02467

(617) 552-2220
ads@bcheights.com

www.bcheights.com/ads


