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2nd Street
Admin. Divisions

The 2nd Street study area is contained by 
2 ZIP codes - 17102 and 17110 - though 
17110 also contains many residents to 
the north.

Using ZIP codes as an administrative 
grouping is NOT reliable for this study 
area.



2nd Street
Admin. Divisions

Census tracts allow us to understand the 
residents of the study area while 
including fewer residents outside the 
area (e.g., 209).

For this reason, census tracts are a more 
reliable way of understanding the profile 
of residents along the 2nd Street 
corridor.



Harrisburg 
Demographics

Population of Harrisburg

The 2nd Street study area contains roughly 35% 
of the population of the City of Harrisburg, 
approximately twice the number of residents as 
compared to the State Street study area.

# %

State St 8,279 16.8%

2nd St 17,539 35.6%

Other 23,460 47.6%

TOTAL 49,278



Harrisburg 
Demographics

Age Stratification

The population of the 2nd Street study area 
skews more heavily to 25-44 year olds than other 
parts of the City of Harrisburg and even the 
surrounding Metropolitan Statistical Area.



Harrisburg 
Demographics

Median Household Income

Households in the 2nd Street study area have a 
median income that is 15% higher than the 
average resident of the City of Harrisburg. This, 
however, is only ⅔ the median income of the 
surrounding population.

#

Harrisburg MSA $60,978

Harrisburg City $35,300

State St $35,987

2nd St $40,512



Harrisburg 
Demographics

Car Ownership by Household

Car ownership in the City of Harrisburg is much 
lower than the surrounding MSA, though the 
reasons for this are not immediately clear. Still, 
Harrisburg should be viewed as a city that is 
accommodating of residents who do not own 
cars.

%

Harrisburg MSA 92.0%

Harrisburg City 72.2%

State St 66.6%

2nd St 76.6%



Harrisburg 
Demographics

Commute Modes

Residents of the City of Harrisburg have more 
varied commute patterns than do residents of the 
surrounding area.

Along 2nd Street, walking to work is a more 
popular commute option than in the other areas 
we studied.



Harrisburg 
Demographics

Unemployment

Residents of the City of Harrisburg are more than 
twice as likely to be unemployed than residents 
of the surrounding area. This presents an 
opportunity for the City to develop innovative 
entrepreneurship programs for its residents.

%

Harrisburg MSA 4.9%

Harrisburg City 12.8%

State St 11.4%

2nd St 11.5%





674
Responses to the 2nd Street Two-Way Survey



REFERRAL SOURCES

# %

Direct 290 43.0%

Facebook 269 39.9%

Next Door 83 12.3%

Other 32 4.7%

Facebook and Next Door are 
good platforms that the City 
should continue to employ 
in their outreach strategy.



The survey received 674 total responses. 620 of those responses (92%) are represented here, organized by home ZIP code.
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Do you live within the City of Harrisburg (i.e., not in a neighboring town or township)?

# %

Yes 491 72.8%

No 183 27.2%



2ND STREET USES



PARKING ON 2ND STREET OR NEARBY STREET

# %

Often 259 38.4%

Sometimes 274 40.7%

Never 141 20.9%

It’s uncertain if the “Never” 
segment doesn’t own cars 
(unlikely) or has off-street 
parking available to them.



AGE STRATIFICATION

# %

18 to 24 17 2.6%

25 to 34 156 24.0%

35 to 44 147 22.6%

45 to 54 122 18.8%

55 to 64 117 18.0%

65 to 74 80 12.3%

75 or older 11 1.7%



EMAIL SIGNUPS

# %

Yes 328 48.7%

No 346 51.3%

Surveys are a good way
to increase the number of 
online stakeholders for 
projects like Vision Zero.





245
Local resident responses (on or immediately adjacent to 2nd St)



2ND STREET USAGE



HOME CROSS STREETS
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DESIRED CHANGES

Top 6 Changes:

1. Crosswalk improvements

2. More shops and local 
businesses

3. More trees or landscaping

4. More lighting

5. Pedestrian signals

6. Parking (Central and 
Southern) or Landscaped 
median strip (Northern)



Travel Trends



TRAVEL TRENDS - Current Driving Trends

As destinations get further 
from home, residents are 
more likely to drive.

HACC and the Pennsylvania 
Farm Show are largely 
inaccessible to residents 
except by car.



TRAVEL TRENDS - Likelihood of Walking/Cycling More if Conditions Improve

Between 50% and 60% of 
residents are willing to walk 
or bike more to local 
attractions if conditions are 
improved.

HACC and the Pennsylvania 
Farm Show are outliers 
here, with only 20% to 35% 
of residents willing to walk 
or bike there if conditions 
are improved.



Northern Third residents 
have, on average, neutral 
feelings about finding 
parking spots.

A majority of residents of 
the Central and Southern 
Thirds feel that finding 
parking spots is Difficult or 
Very Difficult.

PARKING - Finding a Parking Spot



PARKING - Parking in a Parking Spot

Northern Third residents 
have, on average, neutral 
feelings about parking a car 
in the available spots.

A majority of residents of 
the Central and Southern 
Thirds feel that parking a 
car in the available spots is 
Difficult or Very Difficult.



PARKING - Getting Into/Out of Parked Cars

Northern Third residents 
have, on average, neutral 
feelings about getting into 
and out of parked cars.

A majority of residents of 
the Central and Southern 
Thirds feel that getting into 
and out of parked cars is 
Difficult or Very Difficult.



Shopping Trends



GROCERY SHOPPING

An average of 20% of 2nd St 
residents buy groceries in 
the City of Harrisburg.

There is potential to expand 
grocery brick-and-mortar 
and delivery options in the 
City.

# %

City of HBG 47 19.2%

Penbrook 1 0.4%

Colonial Park 23 9.4%

Carlisle Pike 15 6.1%

Union Deposit 8 3.3%

Camp Hill 98 40.0%

Delivery 7 2.9%

Other 46 18.8%



2ND STREET SHOPS

The idea that Harrisburg 
residents don’t shop for 
groceries in the City is 
shown here again, but we 
also see that 2nd Street 
residents would like more 
grocery shopping options.

Restaurants are also highly 
desired along the 2nd Street 
corridor, though there is 
already high use of the 
existing restaurants.

All other shopping 
categories got low scores 
for additional options.





DESIRED CHANGES

Residents and 
non-residents agreed on 
many of the top 5 changes 
to 2nd Street, including:
• improved crosswalks
• business development
• lighting, and
• pedestrian signals.

Non-residents favor adding 
a protected bike lane to 2nd 
Street over adding trees or 
landscaping.



DESIGN CONSIDERATIONS - Emergency Vehicle Access

The majority of residents 
and non-residents agreed 
that emergency vehicle 
access along 2nd St is 
Important or Very 
Important.



DESIGN CONSIDERATIONS - Delivery Vehicle Access

The importance of access 
for delivery vehicles was 
mixed for both residents 
and non-residents.



DESIGN CONSIDERATIONS - Bus Access

Non-residents found bus 
access to be more 
important along 2nd St than 
2nd St residents 
themselves.

The explanation for this is 
not immediately clear, 
given that there is currently 
no CAT bus service along 
2nd Street.



DESIGN CONSIDERATIONS - Taxi and Ride-Hailing Access

The importance of access 
for taxis and ride-hailing 
vehicles was mixed for both 
residents and 
non-residents.



DESIGN CONSIDERATIONS - Moving Vehicles Rapidly Through Harrisburg

Non-residents were 50% 
more likely than residents 
to favor 2nd Street being 
designed to move vehicles 
rapidly through Harrisburg.



DESIGN CONSIDERATIONS - Reducing Traffic Congestion

Non-residents were slightly 
more likely than residents 
to favor 2nd Street being 
designed in a way that 
reduces traffic congestion in 
Harrisburg.



DESIGN CONSIDERATIONS - Keeping Noise to a Minimum

Residents were almost 50% 
more likely than 
non-residents to favor 2nd 
Street being designed in a 
way to keep noise to a 
minimum.



DESIGN CONSIDERATIONS - Keeping Pedestrians and Bicyclists Safe

Residents and 
non-residents 
overwhelmingly agreed that 
keeping pedestrians and 
bicyclists safe is Important 
or Very Important.



DESIGN CONSIDERATIONS - Vibrancy of N 2nd Street Neighborhoods

Residents and 
non-residents 
overwhelmingly agreed that 
neighborhood vibrancy is 
Important or Very 
Important along 2nd Street.





Summary

Given that the 2nd Street Two-Way Study has its origins in the 
City’s desire to bolster economic development, this survey 
included questions aimed at understanding the shopping 
patterns of respondents.

In consideration of census data, the survey begins to paint a 
picture of the potential for improved economic development 
opportunities along or near the 2nd Street corridor.

Observations include:

● Many households of young adults without children
● A higher median household income than in other areas 

of the City
● A lot of walking among the 2nd Street population, and a 

desire for enhanced pedestrian safety
● A clear desire for more shopping nearby, especially 

grocery and restaurant options
● High unemployment in the City
● An opportunity for home-grown entrepreneurs
● A growing Spanish-speaking population 



For more information about this survey, contact Kyle Duarte at
kyle@elumin.at   •   (202) 810-2760
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