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SUPREME COURT STATE OF NEW YORK  
COUNTY OF NEW YORK 
 
 
HAPPY TAX FRANCHISING, LLC and  
HAPPY TAX BRANDS LLC, 
 
                                                   PLAINTIFFS, 
 
              -   against    - 
 
 
H&R BLOCK, INC., H&R BLOCK TAX 
GROUP, INC., H&R BLOCK DIGITAL LLC, 
H&R BLOCK ENTERPRISES LLC AND H&R 
BLOCK EASTERN ENTERPRISES, INC., 

 
                                                    DEFENDANTS. 

 
 
  INDEX NO.  650195/2019 
 
 
 
 
 
COMPLAINT 
 
 
JURY TRIAL DEMANDED 

                      

 

Plaintiffs Happy Tax Franchising, LLC and Happy Tax Brands LLC (collectively 

referred to as “Happy Tax” in the singular), by and through their counsel, Brennan Law Firm 

PLLC, for their Complaint in the above-entitled action, allege as follows: 

NATURE OF THE ACTION 
 

 

1. Defendants are falsely and misleadingly claiming, via an extensive 

advertising campaign, that it is the “ONLY” online and in-person tax preparation service 

offering “Upfront” and “Transparent” pricing.  Plaintiff Happy Tax offers upfront and 

transparent pricing for its assisted tax preparation services.  Indeed, Happy Tax launched its 

Happy Tax Upfront and Transparent Promotional Advertising (defined below) in 2015 and 

such advertising continues today.  H&R Block’s advertising campaign constitutes literally 

false and misleading advertising.   Moreover, upon information and belief, H&R Block was 
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aware of Happy Tax’s pricing model and its advertising.  Upon written demand, Defendant 

H&R Block has refused to desist from falsely and misleadingly advertising its online and 

in-person tax preparation services as the “ONLY” service offering such pricing.  

2. This is an action for false and misleading advertising and unfair competition 

pursuant to the Lanham Act, deceptive trade practices and false and misleading advertising 

in violation of N.Y. General Business Law §§ 349, 350 & 350-a, unfair competition under 

New York common law, and injury to business reputation under N.Y. General Business 

Law § 360-l. 

3. Happy Tax seeks permanent injunctive relief, Defendants’ profits, three times the 

actual damages sustained by Happy Tax, damages, costs and reasonable attorneys fees. 

THE PARTIES 
 

4. Plaintiff Happy Tax Franchising, LLC (“HTF”) is a Florida limited liability 

company with its principal place of business at 350 Lincoln Road, Miami Beach, FL 33139. 

Mario Costanz is the CEO and founder of Happy Tax Franchising.  HTF is licensed to do 

business in New York as a foreign entity.  

5. Plaintiff Happy Tax Brands LLC (“HTB”) is a New York limited liability 

company, with its principal place of business at 175 Huguenot Street, Suite 200, New Rochelle, 

New York 10801. Its sole member is Mario Costanz, a New York State resident. 

6. Upon information and belief, defendant H&R Block, Inc. (“H&R Block”) is a 

corporation, organized and existing under the laws of the State of Missouri, having an address 

at 130 Main Street, Kansas City, MO  64105. 

7. Upon information and belief, defendant HRB Tax Group, Inc. is a corporation, 

organized and existing under the laws of the State of Missouri, having an address at 130 Main 
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Street, Kansas City, MO 64105. 

8. Upon information and belief, defendant HRB Digital LLC is a corporation, 

organized and existing under the laws of the State of Missouri, having an address at 130 Main 

Street, Kansas City, MO 64105. 

9. Upon information and belief, defendant H&R Block Enterprises LLC is a 

corporation, organized and existing under the laws of the State of Missouri, having an address at 

1 H and R Block Way, Kansas City, MO 64105. 

10. Upon information and belief, defendant H&R Block Eastern Enterprises LLC is 

a corporation, organized and existing under the laws of the State of Missouri, having an address 

at 4400 Main Street, Kansas City, MO 64111. 

11. All of the captioned defendants are referred herein collectively as the 

“Defendants.”  Upon information and belief, all of the Defendants have participated in the false 

and misleading advertising in interstate commerce as set forth in this Complaint. 

FACTS 
A. The Happy Tax System. 

 
12. Happy Tax provides tax preparation services to consumers through franchisees 

and certified public accountants (“CPAs”) and through its proprietary processing system (the 

“Happy Tax Processing System”).  Mr. Costanz, a New York resident, owns the provisional 

patent application for the Happy Tax Processing System, which is its method for the efficient 

collection of tax information by franchisees for review and for signature by Happy Tax CPAs. 

13. Happy Tax licenses the right to use the Happy Tax Processing System and 

sublicenses the system to its franchisees.  Happy Tax franchisees contract with Happy Tax for 

the right to use the Happy Tax Processing System, brand, trademarks and trade dress in selling 

tax preparation services in a particular geographic area; including areas in New York State. 
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14. Happy Tax has spent a great deal of time, effort and money developing the 

Happy Tax System, trademarks and trade dress. As a result of these endeavors, HTB owns 

valuable intellectual property in the form of trademarks (the “Happy Tax Marks”).  HTF has an 

exclusive license to use and to sublicense the Happy Tax Marks.  The Happy Tax Marks are 

registered with the United States Patent and Trademark Office. 

15. Happy Tax has sold approximately 165 franchises in 32 states across the 

country, including 4 franchises in the state of New York, and franchises in Alabama, Arizona, 

California, Colorado, Connecticut, Florida, Georgia, Hawaii, Illinois, Indiana, Iowa, Kentucky, 

Louisiana, Maryland, Massachusetts, Michigan, Minnesota, Mississippi, Missouri, Nevada, 

New Jersey, New Mexico, North Carolina, North Dakota, Ohio, Pennsylvania, South Carolina, 

South Dakota, Texas, Virginia and Wisconsin.   

16. Additionally, in those states where registration of a Franchise Disclosure 

Document is required to sell franchises, including New York, California, Illinois, Indiana, 

Michigan, North Dakota, Rhode Island, South Dakota, Virginia, and Wisconsin, Happy Tax has 

undergone the registration process with the relevant state authorities. 

17. Happy Tax and its franchisees market Happy Tax to existing and potential 

customers by promoting, among other things, Happy Tax’s Processing System, its use of 

professional CPAs to create the tax returns and its guaranteed audit assistance.  At the time it 

launched the Happy Tax Processing System, Happy Tax sought to differentiate itself from other 

tax preparation services.  Happy Tax’s use of CPAs and audit assistance included with every 

return at no additional cost are unique in the industry and a huge draw for potential clientele. 

These are some of the ways that it differentiated itself from existing tax preparation services. 

18. The services provided by Happy Tax’s franchisees have been commercially 
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promoted, sold and rendered throughout the United States by Happy Tax with skill and care. 

Happy Tax has used the Happy Tax Marks on labeling, packaging and in extensive advertising 

and promotional campaigns for its services and business.  Happy Tax has expended large sums 

of money to maintain the quality of the services offered under the Happy Tax Marks, and to 

ensure that all of the uses of those marks reinforce the Happy Tax brand. 

19. Happy Tax has spent significant resources on marketing and promotions.  In 

particular, Happy Tax has focused on its web presence by, among other things, purchasing 

domain names, building websites, advertising and marketing its websites, and creating a 

significant social media presence. 

20. The goodwill associated with the high quality personalized services provided by 

Happy Tax, and embodied in the Happy Tax Processing System and Marks has been, and 

continues to be, a unique benefit to Happy Tax and its franchisees. 

B. Happy Tax Operates Nationwide Franchise of Assisted Tax Preparation Services 
 

21. Happy Tax operates a nationwide franchise network that offers assisted tax 

preparation and filing services.  Happy Tax Franchisees provide assisted tax preparation 

services both online and in-person, through professional CPAs.  Happy Tax provides high 

quality personalized services.  Certain of the Happy Tax Franchisees have retail stores and 

some operate virtually where the tax professionals and their customers may choose to meet in 

person.  Happy Tax customers can also opt for a fully online personalized experience.  All of 

Happy Tax’s promotions and advertisements have promoted this business model. 

22. Happy Tax and Defendants offer the same types of assisted tax return preparation 

services and their customer base overlaps.  Defendants currently operates nationwide online 

services and well as nationwide retail units including franchise locations and company owned 
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stores.  Happy Tax and Defendants target the same customers for their assisted tax preparation 

services. 

C. Happy Tax Has Specifically Promoted Its Services as “Upfront” and 
“Transparent” 
23. Since 2015, Happy Tax also has differentiated its assisted tax return preparation 

services by offering upfront and transparent pricing.  Happy Tax has specifically promoted the 

pricing for those services as “Upfront” and “Transparent.”  Happy Tax’s promotion of the 

pricing for its services as “Upfront” and “Transparent” continues today on Happy Tax’s 

website, and in its videos, webinars and sales presentations (collectively, “Happy Tax Upfront 

and Transparent Promotional Advertising”).  

24. Today, Happy Tax continues to advertise its pricing for tax preparation services 

as “Our Fair, Upfront and Transparent Pricing.” See below a screenshot from happytax.com 

[Pricing Tab]: 
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25. In multiple communications between Happy Tax and H&R Block representatives 

over the past 3 years, H&R Block representatives have recognized that Happy Tax has 

specifically promoted its services as “Upfront” and “Transparent” in its Happy Tax Upfront and 

Transparent Promotional Advertising.  Upon information and belief, Defendants aware of 

Happy Tax’s advertising for its pricing of assisted tax preparation services. 

D. H&R Block Is Conducting A False and Misleading Advertising Campaign 
Claiming to Be the “ONLY” Tax Preparation Service Offering “Upfront” and 
“Transparent” Pricing  
 

26. H&R Block has launched an extensive new advertising campaign promoting 

the pricing for its tax preparation services as “Upfront” and “Transparent” (“H&R Block 

False Advertising Campaign”). 

27. As part of such H&R Block False Advertising Campaign, H&R Block has 

aired and displayed a television and internet-hosted commercial touting its pricing as 

“Upfront” and “Transparent” for in-person and online tax preparation services, and that 

such pricing is “ONLY AT H&R BLOCK” (the “H&R Block False Television 

Commercial” or “False Commercial”).  The False Commercial touts H&R Block’s pricing 

as “Upfront” and “Transparent.”   Immediately after “Upfront and Transparent Pricing,” the 

next words are “ONLY AT H&R BLOCK IN-PERSON OR ONLINE.”  The False 

Commercial also is available at all times on You Tube, where it was uploaded by H&R 

Block. 

28. The False Commercial features the “Upfront” and Transparent” pricing 

messaging throughout as follows: 
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29. Immediately following the words “ONLY AT H&R BLOCK,” the False 

Commercial states “IN-PERSON OR ONLINE” as follows: 
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30. The factual statement about H&R Block’s pricing in the Unfair and 

Misleading H&R Block Commercial is literally false and misleading because it claims that 

it is the “ONLY” service offering “Upfront” and “Transparent” pricing.  Since Happy Tax 

offers and advertises “Upfront” and “Transparent” pricing, and has done so since at least 

2015, H&R Block’s factual statement is false.  

31. In addition to the television Commercial, H&R Block is making the identical 

false and misleading statement on its website advertising.  On its website, H&R Block is 

claiming that its the “only” national tax preparation service offering “upfront” and 

“transparent” pricing.  See screenshots of false and misleading website advertisements 

below: 
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32. Given the importance of pricing in assisted tax preparation market, such 

literally false and misleading factual statement is material and likely to influence 

consumer’s purchasing decisions relating to tax preparation services.  

33. Once consumers view Defendants’ advertising claiming to be the “ONLY” tax 

preparation service offering “Upfront” and “Transparent” pricing, they may not change their 

mind as to their tax preparation service. 

34. Research into H&R Block’s False Advertising Campaign has uncovered that 

this past December 2018, H&R Block’s CEO Jeff Jones told investors:  

 “Let me start with an areas in which we’re making significant change to 
improve our value proposition, our approach to pricing.... [We] announced 
that we would be investing in price decreases for certain segments of our 
Assisted clients. Then in mid-October, we announced an important change in 
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our approach which is not only new for our business but represents a complete 
shift for the industry as a whole, upfront transparent pricing. So, I’d like to 
share what led us to make these changes and what it means for consumers. 
 
In the Assisted category, we along with the rest of the industry have 
traditionally determined the price after the return was completed leaving many 
in the dark throughout much of the process. This does not meet the 
expectations of today's consumers who want as much information as possible 
prior to getting started....   Specifically, they told us pricing shouldn't be a 
mystery. Nothing else they purchase in life feels this opaque. Online, they 
don't want to start at one price and finish at another with no idea why, and a 
person's price should be unique given their situation, not one size fits all....   

So, we knew the pricing was something we had to address in a meaningful 
way, so this wasn't a surprise to us. The decision to move to upfront 
transparent pricing is one that we've researched the past two years and have 
tested in select markets. We were pleased with the feedback and results from 
these price tests giving us confidence that making this move was the right 
thing for our clients and for our company. 

That's why I'm proud that H&R Block is leading the industry by offering 
upfront transparent pricing, so consumers know the price before they begin, 
as well as throughout the entire process. No mystery, no surprises, and no 
hidden fees....  

It's also important to know that our franchise network is as engaged and 
excited as they've ever been.  I've been delighted to see the number of 
franchisees who have embraced not only the client experience 
enhancements but also our upfront transparent pricing model. We also saw 
record participation by franchisees at our convention in October and are 
seeing real momentum with our franchise base. 

[S]uffice it to say upfront transparent pricing will be very clear to the 
market. It will be a major focus of how we go to market for the year.” 

From Transcript of Investor Call dated December 6, 2018.  Mr. Jones’s statement that H&R 

Block is “leading the industry” by employing “Upfront” and “Transparent” pricing also is 

false because it was Happy Tax, and not H&R Block, that innovated the concept of 

“Upfront” and “Transparent” pricing in connection with tax preparation service.  Mr. 

Jones’s statement further makes clear that the H&R Block False Advertising Campaign 
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extends to assisted tax return preparation services and services offered by franchisees of 

H&R Block. 

35. Other statements by H&R Block that it is shaking up the tax return 

preparation services market by introducing “Upfront” and “Transparent” likewise are false 

and misleading because Happy Tax innovated the model of “Upfront” and “Transparent” 

pricing for tax preparation services in 2015.  H&R Block’s printed format press release 

falsely states:  "New this year, not just to H&R Block but to the national, branded assisted 

tax prep industry, is upfront, transparent pricing.”  Given that Happy Tax has utilized 

“Upfront” and “Transparent” pricing in the assisted tax preparation services since 2015, 

H&R Block’s statement in its press release is false.” 

36. H&R Block’s press releases in printed format also make clear that the H&R 

Block’s False and Misleading Commercial applies to online and virtual tax preparation 

services.  Bold captions is a recent press release state:  “Get upfront pricing, no office visit 

and a tax professional to prepare the return with virtual tax prep” and “Get upfront 

pricing, best value, more robust Free product online.” (italics added) 

37. A screen shot of the press release is as follows: 
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38.  In dialogues between Happy Tax and H&R Block representatives over the years, 

H&R Block representatives have recognized that Happy Tax has specifically promoted its 

services as “transparent” and “upfront.”  Therefore, H&R Block’s use of the false and misleading 

advertising was knowingly, willingly and intentionally false. 

39.  Happy Tax has been, or is likely to be, injured by H&R Block’s unfair and 

misleading advertising in New York, among other places, where Happy Tax has franchisees and 

H&R Block has retail units, some of which may be franchisees.   
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E. H&R Block Has Refused To Desist Its False and Misleading Advertising Campaign 
40. On January 8, 2019, counsel for Happy Tax sent Defendant a letter demanding 

that it cease and desist the airing and display of the False Television Commercial.  The letter was 

sent by email and overnight courier. 

41. On January 11, 2019, Defendant H&R Block responded via a letter from its 

in-house counsel sent to Happy Tax’s counsel.  H&R Block refused to take down the H&R 

Block False Television Commercial on the ground that Happy Tax’s services are virtual or 

online despite the fact that the Commercial specifically references that it applies to ONLINE 

in print and targets customers of both in-person and online tax preparation services. 

42. Furthermore, as referenced above, Defendants’ related website advertising for 

its new “Upfront” and Transparent” Pricing focuses on online as well as in-person tax return 

preparation services. 

FIRST CLAIM FOR RELIEF 
(Federal -- False and Misleading Advertising, Trademark Infringement, 

 violation of 15 U.S.C.A. § 1125) 
 

43. The allegations of paragraphs 1 through 42 are hereby incorporated by 

reference. 

44. Upon information and belief, Defendants’ actions were taken with actual 

notice and knowledge of Happy Tax’s promotion of its assisted tax return preparation 

services as “Upfront” and “Transparent.” 

45. H&R Block’s factual statements that “Upfront” and “Transparent” pricing is 

“ONLY” available at H&R Block are literally false.  Such statements also are misleading.  

Such statements are literally false and misleading because Happy Tax has been offering 

“Upfront and “Transparent” tax preparation services since 2015, and Happy Tax has 

specifically promoted the pricing of its services as “Upfront” and “Transparent.” 
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46. Further, H&R Block’s statement that “Upfront” and “Transparent” pricing is 

new to the assisted tax preparation industry likewise is false because Happy Tax has been 

offering such pricing for its national tax preparation services since 2015. 

47. In dialogues between Happy Tax and H&R Block representatives over the 

years, H&R Block representatives have recognized that Happy Tax has specifically promoted 

its services as “Upfront” and “Transparent.”  Therefore, H&R Block’s use of false and 

misleading advertising was knowingly, willingly and intentionally false. 

48. Given the importance of pricing in this market, such deception by H&R Block 

is material and likely to influence consumer’s purchasing decisions relation to tax return 

preparation service. 

49. Happy Tax, and its business reputation and brand, has been irreparably 

damaged, and, absent injunctive relief will continue to be, irreparably harmed by Defendants’ 

false and misleading advertising activities.  The harm incurred, and likely to be suffered, by 

Happy Tax is not compensable solely by monetary damages. 

50.  By reason of the foregoing, Happy Tax is entitled to a permanent injunction, 

prohibiting Defendants’ false and misleading advertising activities.  

51. By reason of the foregoing, Happy Tax is also entitled to recover 

defendant’s profits or an amount this Court in its discretion finds to be just under the 

circumstances; three times actual damages sustained by Happy Tax; and the costs of the 

action.  

52. By reason of the foregoing, Happy Tax is also entitled to recover reasonable 

attorneys’ fees because H&R Block’s false and misleading advertising was knowingly, 

willfully and intentionally false and misleading.  H&R Block was aware of Happy Tax’s 
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advertising of its pricing as “Upfront” and “Transparent”; and, when asked to desist from its 

false and misleading advertising, H&R Block took the knowingly, willfully and 

intentionally false position that its promotion of “upfront” and “transparent” pricing was 

limited to “its tax services ‘in person’ with a tax professional” (emphasis added) when in 

fact the H&R Block False Television Commercial expressly states that such pricing applies 

to its online tax preparation services as well.  Such intentionally false justification was used 

when H&R Block refused to remove its false advertising. 

SECOND CLAIM FOR RELIEF 
(State – Deceptive Trade Practices and False and Misleading Advertising in  

 violation of N.Y. General Business Law §§ 349, 350 & 350-a 
 and unfair competition under New York common law) 

 
53. The allegations of paragraphs 1 through 42 are hereby incorporated by 

reference. 

54. Upon information and belief, Defendants’ actions were taken with actual 

notice and knowledge of Happy Tax’s promotion of its assisted tax preparation services as 

“Upfront” and “Transparent.” 

55. H&R Block’s factual statements that “Upfront” and “Transparent” pricing is 

“ONLY” available at H&R Block are literally false.  Such statements also are misleading.  

Such statements are literally false and misleading because Happy Tax has been offering 

“Upfront and “Transparent” tax preparation services since 2015, and Happy Tax has 

specifically promoted the pricing of its services as “Upfront” and “Transparent.” 

56. Further, H&R Block’s statement that “Upfront” and “Transparent” pricing is 

new to the assisted tax preparation industry likewise is false because Happy Tax has been 

offering such pricing for its national tax preparation services since 2015. 

57. In dialogues between Happy Tax and H&R Block representatives over the 
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years, H&R Block representatives have recognized that Happy Tax has specifically promoted 

its services as “Upfront” and “Transparent.”  Therefore, H&R Block’s use of false and 

misleading advertising was knowingly, willingly and intentionally false. 

58. Given the importance of pricing in this market, such deceptive trade practices 

and false and misleading advertising by H&R Block is material and likely to influence 

consumer’s purchasing decisions in relation to tax preparation services.  H&R Block’s False 

Advertising Campaign is aimed directly at consumers and will impact consumers’ decisions 

and the public at large. 

59. Such false advertising by Defendants constitutes unfair competition with 

Happy Tax in the assisted tax return preparation service market. 

60. Happy Tax, and its business reputation and brand, has been irreparably 

damaged, and, absent injunctive relief will continue to be, irreparably harmed by Defendants’ 

false and misleading advertising activities. 

61.  By reason of the foregoing, Happy Tax is entitled to a permanent injunction, 

prohibiting Defendants’ deceptive trade practices and false and misleading advertising 

activities.  

62. By reason of the foregoing, Happy Tax is also entitled to recover 

Defendants’ profits or an amount this Court in its discretion finds to be just under the 

circumstances; up to three times actual damages sustained by Happy Tax; and the costs of the 

action.  

63. By reason of the foregoing, Happy Tax is also entitled to recover reasonable 

attorneys’ fees because H&R Block’s deceptive trade practices and false and misleading 

advertising was knowingly, willfully and intentionally false and misleading: (a) H&R Block 
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was aware of Happy Tax’s advertising of its pricing as “Upfront” and “Transparent”; and 

(b) when asked to desist from its false and misleading advertising, H&R Block took the 

knowingly, willfully and intentionally false position that its promotion of “upfront” and 

“transparent” pricing was limited to “its tax services ‘in person’ with a tax professional”  

(emphasis added) when in fact such promotion extended to its online tax preparation 

services as well.  Such intentionally false justification was used when H&R Block refused 

to remove its false advertising. 

 
THIRD CLAIM FOR RELIEF 

(State – Injury to Business Reputation,  
 violation of N.Y. General Business Law § 360-l) 

 
64.    The allegations of paragraphs 1 through 42 are hereby incorporated by 

reference. 

65. Upon information and belief, Defendants’ actions were taken with actual 

notice and knowledge of Happy Tax’s promotion of its assisted tax preparation services as 

“Upfront” and “Transparent.” 

66. H&R Block’s factual statements that “Upfront” and “Transparent” pricing is 

“ONLY” available at H&R Block are literally false.  Such statements also are misleading.  

Such statements are literally false and misleading because Happy Tax has been offering 

“Upfront and “Transparent” tax preparation services since 2015, and Happy Tax has 

specifically promoted the pricing of its services as “Upfront” and “Transparent.” 

67. Further, H&R Block’s statement that “Upfront” and “Transparent” pricing is 

new to the assisted tax preparation industry likewise are false because Happy Tax has been 

offering such pricing for its national tax preparation services since 2015. 

68. In dialogues between Happy Tax and H&R Block representatives over the 
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years, H&R Block representatives have recognized that Happy Tax has specifically promoted 

its services as “Upfront” and “Transparent.”  Therefore, H&R Block’s use of false and 

misleading advertising was knowingly, willingly and intentionally false. 

69. Given the importance of pricing in this market, such deceptive trade practices 

and false and misleading advertising by H&R Block is material and likely to influence 

consumer’s purchasing decision relation to tax preparation service. 

70. Happy Tax, and its business reputation and brand, has been irreparably 

harmed, and, absent injunctive relief will continue to be, irreparably harmed by defendant’s 

false and misleading advertising activities. 

71.  By reason of the foregoing, Happy Tax is entitled to a permanent injunction, 

prohibiting Defendants’ deceptive trade practices and false and misleading advertising 

activities.  

72. By reason of the foregoing, Happy Tax is also entitled to recover 

Defendants’ profits or an amount this Court in its discretion finds to be just under the 

circumstances; up to three times actual damages sustained by Happy Tax; and the costs of the 

action.  

73. By reason of the foregoing, Happy Tax also is entitled to recover reasonable 

attorneys’ fees because H&R Block’s deceptive trade practices and false and misleading 

advertising was knowingly, willfully and intentionally false and misleading:  (a) H&R 

Block was aware of Happy Tax’s advertising of its pricing as “Upfront” and “Transparent”; 

and (b) when asked to desist from its false and misleading advertising, H&R Block took the 

knowingly, willfully and intentionally false position that its promotion of “upfront” and 

“transparent” pricing was limited to “its tax services ‘in person’ with a tax professional”  
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(emphasis added) when in fact such promotion extended to its online tax preparation 

services as well.  Such intentionally false justification was used when H&R Block refused 

to remove its false advertising. 

 

WHEREFORE, Happy Tax demands judgment against Defendants as follows: 

(i) a preliminary and a permanent injunction prohibiting Defendant H&R 

Block and all of its subsidiaries, affiliates and any related companies using 

its advertising (the “H&R Block Entities”) from airing or displaying the 

H&R Block False Television Commercial and related video, website, social 

media and internet postings, as well as print materials that state that 

“Upfront” and “Transparent” Pricing is only available from H&R Block; 

(ii) a preliminary and a permanent injunction prohibiting the &H&R Block 

Entities from advertising in any format in any media the claims that: (a) 

H&R Block is the only online or in-person tax preparation service offering 

“Upfront” and “Transparent” pricing for such services; (b) H&R Block is 

the only “national brand” to offer “Upfront” and “Transparent” pricing; and 

(c) “Upfront” and “Transparent” pricing is new to the assisted tax return  

preparation service market; 

(iii) Defendants’ profits in an amount to be determined at trial; 

(iv) three times Happy Tax’s actual damages; 

(v) reasonable attorney’s fees;  

(vi) the costs of this action; and 
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(vii) any other relief deemed just by this Court. 

NEW YORK, NEW YORK    
Dated:  January 15, 2019 
 

BRENNAN LAW FIRM PLLC 
 
 
      By: __________________________ 
          Kerry A. Brennan 
             1250 Broadway, 27th Floor 
              New York, New York 10001 
              (212) 729.1980 
              kerry.brennan@brennanlawpllc.com 
 
                 Counsel for Plaintiffs 

  




