HABIT OPENS FOR BUSINESS IN THE BAY AREA AND UNVEILS NEW STRATEGIC
PARTNERSHIP WITH FITBIT
Fitbit is the first wearable to integrate with Habit to help users achieve their health and wellness goals
through personalized nutrition
LAS VEGAS – Jan. 4, 2016 – Habit, the world’s first complete personalized nutrition company, today
announced that customers in the Bay Area can now order the at-home Nutrition Test Kit to uncover
what their biology craves. Starting today, residents in the Bay Area will be able to go to Habit.com to
place their orders. Residents outside of the Bay Area who are interested in the test kits will be added to
a waiting list and contacted when the kits are available in their area.
Launched in October 2016, Habit’s mission is to empower people to take control of their health through
food. Habit believes that understanding what your body craves at the cellular level is key to feeding the
best version of you. This approach is centered around the idea that better nutrition depends not only on
the foods we eat, but also on how our bodies uniquely respond to food.
As part of Habit’s platform, over 60 biomarkers are measured and analyzed, including blood biomarkers
and how these markers change in response to a clinically validated metabolic beverage called the Habit
Challenge™ Shake, as well as genetic variations, self-reported body metrics and personal goals. Using
these biomarkers, body metrics and goals, Habit identifies a specific set of foods and nutrients that are
best suited for you. Habit also offers nutrition coaching and counseling, as well as doorstep delivery of
fresh, personalized meals, crafted for your biology and unique nutritional needs.
Habit is also pleased to announce a partnership with Fitbit, the leader in the connected health and
fitness market, to enable Habit users to easily share their body weight, body fat percentage and calories
burned from Fitbit Aria® Wi-Fi Smart Scales and Fitbit devices to Habit’s platform. This information will
be used to further inform Habit’s personalized food and nutrient recommendations. Habit users will be
able to use the real-time updates of their key health and fitness metrics to adjust and recalculate their
personal nutrition plan and food recommendations.
“We chose to partner with Fitbit because we share a common mission of empowering consumers to
reach their health and fitness goals through personalized data and knowledge,” said Neil Grimmer, Habit
founder and CEO. “As we begin the roll-out of our platform, we believe Fitbit’s technology aligns with
our goal of optimizing wellness by understanding your entire body – not just one piece of the puzzle.”
As part of the Works with Fitbit® program, this integration will enable Habit to more dynamically
recommend food and nutrients that are best for you and your goals. For example, if you have a goal to
decrease your body fat, Habit will utilize body fat percentage data from your Fitbit scale and a team of
registered dietitians at Habit will modify your nutrition plan to help you meet your goal. Connecting
your Fitbit account with your Habit profile is easy – simply select “Connect with Fitbit,” enter your login
information, and your Fitbit data will automatically sync.
“As pioneers in our respective markets, we are partnering with Habit to offer new ways to make
nutrition more personalized than ever and to help our users reach their health and wellness goals,” said
Tim Rosa, SVP and Chief Marketing Officer at Fitbit. “With Habit, we’re providing our users with a more

comprehensive look at their personal data so that they can benefit from tailored food plan guidance and
meal delivery services and make more informed decisions about their daily nutrition and overall health.”
As the first wearable company to connect health and fitness data with Habit, the companies will
continue to look for additional ways to give users the ability to incorporate more of their Fitbit data—
from exercise and sleep stats to health and fitness goals—into the Habit recommendation platform. As
demonstrated through this integration with Fitbit, Habit is designed to incorporate outside data through
integrations with wearables and other platforms. This is the first of many future integrations that will
sync biomarker and body metric data, giving users real-time analytics and recommendations to help
them with their performance, nutrition and weight management goals.
Habit will begin shipping at-home testing, coaching and meal delivery services in the Bay Area in early
2017, with plans to expand nationally. For more information about Habit, visit www.habit.com.
About Habit
Habit is the first personalized nutrition company offering a holistic solution from Test to Table™, created
for anyone who wants to be their best through the transformative power of food. Our proprietary
approach to personalized nutrition is based on you, at a cellular level, unlike generic one-size-fits-all
eating fads. We create a nutritional blueprint just for you that can guide your eating choices for life. Our
Nutrition Intelligence Engine looks at your blood, how biomarkers in your blood change in response to a
metabolic challenge, variations in DNA, body metrics and lifestyle inputs to determine the amounts and
types of nutrients that are ideal for you. Certified coaches are on hand to help you meet your goals
through tailored plans, while a team of chefs cook up the food your body craves. With fresh, seasonal
ingredients and personalized meals delivered straight to your door, feeling your best has never been so
easy. Learn more at Habit.com.
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