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Introduction:

The Practical Guide to Sleight of Mouth Patterns is designed to give you practical 
knowledge of sleight of mouth patterns. After listening to the audio program, 
going through the workbook and practicing these patterns you will be able to use 
these hypnotic language patterns in your life to get more of what you want out of 
life and to further the goals of people around you.

You can use these patterns to improve your relationships, make more money, be 
a better therapist, sell more or help people get past limiting beliefs they may 
have. You can even use these powerful set of language patterns to overcome 
your own roadblocks to success.

About this Program

We recommend you listen to the audio portion of the program before completing 
the workbook. Listening first gives you the experience of hearing the patterns and 
feeling their effect. After you understand what they feel like you are much better 
equipped to understand them logically and consciously.

After listening to the audio, then go through the workbook, read the explanations 
and examples and do the exercises. If you’d like to get good at delivering Sleight 
of Mouth patterns, practice will get you there.

There is a tremendous amount of valuable information in this program. Each time 
you listen to the audio portion, read the workbook and do the exercises your skill 
level and depth of understanding will increase.

This program is not some hoity-toity, high-falutin intellectual discussion of 
advanced language skills. This is a practical guide designed to get you to 
immediately begin using Sleight of Mouth patterns to make your life better. Our 
job is to present you these patterns in a way that makes them easy for you to 
understand and use. Your job is to take it from there. Practice and become good 
at them!
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This program is brought to you by Geoffery Ronning and Keith Livingston.
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Geoffrey Ronning is a full time stage hypnotist and a Certified Instructor of 
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people and appeared on radio and television shows across the United States and 
even hypnotically programmed a professional golfer over the radio in Melbourne, 
Australia. In fact, the Melbourne appearance on 3AW was so successful, he was 
brought back an unprecedented three times, in one week. 

He has performed at thousands of live shows, sometimes to small exclusive 
audiences, sometimes to mammoth crowds including 22,500 people at the Gorge 
Amphitheatre. In addition he has opened up for Destiny’s Child, Busta Rhymes 
and Naughty by Nature and recently starred in the hypnotic television pilot 
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He is the author of over fourteen resources for professional hypnotists including 
the popular home study course: “The Modern Day Stage Hypnosis Training.” 
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Hypnotherapy. Keith has certifications as an NLP Practitioner from the NLP 
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Timelines and Clinical Hypnosis. Mr. Livingston is among the few people in the 
world to complete Bennett/Stellar University's Master Neuro-Linguistic 
Hypnotherapist program.
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Certified Clinical Hypnotherapist by the Professional Board of Hypnotherapy.
 
Keith Livingston is a Certified Hypnotherapist through the National Guild of 
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What is “Sleight of Mouth?”

Sleight of Mouth patterns come from Neuro Linguistic Programming (NLP). NLP 
sprung from the study of the world's most effective therapists including Fritz 
Perls, Virginia Satir and the astounding Milton Erickson. Commonalities and 
differences were found amongst these great people changers. Secrets were 
distilled. What came out of these studies was a set of extremely powerful tools 
for personal change and development.

In fact, Modern Psychology Magazine said "NLP may be the most powerful 
vehicle for change in existence." 

The field of NLP has gone past these initial accomplishments to study the 
patterns, behaviors and beliefs of successful people from all walks of life. What 
NLP has found is that people who succeed all use the same kind of techniques to 
communicate with themselves and others! They have the same "mental tool set" 
that we all have, they just use them in different ways.

When the tools of NLP were used to study powerful persuaders, a set of 
language patterns emerged. The patterns are called “Sleight of Mouth.” You can 
think of each Sleight of Mouth pattern as a tool you can use to help people 
become more open to new and empowering ideas. Sleight of Mouth patterns are 
designed to help people overcome limiting beliefs and open up to new ideas.

We all must communicate with people if we want to become more successful. 
Being able to help yourself and others overcome limiting beliefs and open up to 
new and powerful ideas is integral to that success.

Another way to define Sleight of Mouth is as “reframing.” Reframing is the 
process of helping someone find a new “spin” or “point of view” on something. 
Many people think of bad things that have happened to them as sources of 
strength. They have reframed those negative events and created something 
positive from them. We can use Sleight of Mouth patterns to do the same thing.
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The Ethics of Using Sleight of Mouth Patterns

Many times, people ask if using Sleight of Mouth patterns is ethical. Well, any set 
of tools can be used for the benefit or the detriment of others. Sleight of Mouth is 
no different in that regard. We (Geoff and Keith) encourage the use of these 
patterns in an ethical matter. We define ethical as going for a goal that is 
beneficial to both parties in a communication. You can think of it as “win/win.”

As a therapist I (Keith Livingston) only use these patterns to help people 
accomplish goals that they have asked me to help them accomplish. If someone 
comes to me to stop smoking and has a belief that is making it difficult, I will use 
Sleight of Mouth patterns to help them get past that belief. I do not use these 
patterns to challenge other belief systems they might have unless they 
specifically ask me to! It doesn’t matter whether I think they ought to change their 
other beliefs or not. 

In non-therapeutic situations we will use sleight of mouth patterns to help open 
up others to options they may not have considered. These situations can include 
any dealings of a personal or commercial nature. 

Remember, the purpose of using these incredibly persuasive patterns is not to 
force other people to do your bidding. It’s to open them up to ideas. 

Let’s say you are an arbitrator working in a contract dispute between workers and 
management. The workers want more money and the management wants to 
lower costs. Both sides have dug in their heels and are refusing to budge. Both 
sides have a belief that giving in to the other side will mean they can not reach 
their goal. You could use Sleight of Mouth patterns to open each side up to the 
possibilities that exist for both sides reaching their goals. It’s not about forcing 
one side or the other to do what you want. It’s about letting go of beliefs that are 
getting in the way and exploring the possibilities.

The same is true if you are trying to get a better price on a dishwasher, asking 
someone out on a date, helping someone lose weight, looking for volunteers for 
a stage hypnosis show or trying to close a sale.
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When to Use Sleight of Mouth

One of the prime functions of the human mind is to find a reason for things. 
Unfortunately, sometimes the reasons people come up with are not only wrong 
but prevent them from solving their problems. These reasons may turn into 
beliefs that limit a person.

Sleight of Mouth patterns are most useful when people express one of these 
limiting beliefs. Beliefs (both useful and harmful) usually come in the form of one 
of two equations.

X causes Y
or 
X means Y

When someone tells you they can’t lose weight because “it’s genetic,” they are 
saying X (being unable to lose weight) is caused by Y (genetics).

When someone says “These dishwashers are on sale, therefore we can’t lower 
the price any further,” they are saying X (the dishwashers already being on sale) 
means Y (there are no further discounts available).

Let’s examine the two beliefs expressed above and look at how they limit these 
people.

If you were overweight and believed it was due to genetic reasons, would you try 
to do anything about it? Probably not. What good would it do? This belief could 
be getting in the way of this person doing anything about losing weight.

If you were a salesman who wanted to sell a dishwasher and the customer 
wanted a lower price, your belief that the price could go no lower might get in the 
way of you making the sale. If you were the customer and wanted a better price, 
the salesman’s belief would be getting in your way too!

Begin to “tune your ears” to pick up these limiting beliefs in your language and 
the language of others. Pay attention to words and phrases that contain cause 
and effect or meaning statements or imply them. 

Here are some examples…

• “She made me mad.” (She did something that caused anger)
• “You must go to bed now, it’s ten o’clock.” (Ten o’clock means bedtime)
• “I can’t quit smoking, smoking is harder to quit than heroin.” (The 

supposed fact that quitting smoking is harder than quitting heroin means 
that they can’t quit)
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• “When she looks at me that way I get sad.” (Her looking at them that way 
causes them to feel sadness)

Sometimes you have to ask a question or two to uncover a belief. A person may 
state only half of the equation. “I will never amount to anything.” They’ve given 
you the “X” part but not the “Y.” To uncover the “Y,” simply ask “Because…?” for 
the rest of the equation.

Not all Sleight of Mouth patterns work for all situations. I’m often asked how I 
know when to use what pattern. I usually respond by asking “How do you now 
which word to use next when you are speaking?” The answer comes from 
experience with the patterns. After you’ve practiced them and gotten to know 
them all very well you’ll find yourself spontaneously knowing just what pattern will 
be good for a particular situation.

Remember to be flexible. If one Sleight of Mouth pattern doesn’t work, use 
another… and another, until you begin to see positive results.
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What Can You Accomplish With Sleight Of Mouth Patterns?

Although occasionally you get a zinger; a one line Sleight of Mouth pattern that 
completely shifts someone out of a negative space and fully into a new behavior, 
the purpose of Sleight of Mouth patterns is not necessarily to convince a person 
of something or remove a limiting belief completely. Often you’re just helping a 
person open their mind to other possibilities that may be more helpful to them 
than their current attitudes, beliefs or behaviors. Once their mind is more open 
then their choices increase to include those that can either meet their needs 
more effectively or dovetail with your outcomes.

We have personally seen many, many examples of people becoming open to 
possibilities and overcome roadblocks due to the effective use of Sleight of 
Mouth (along with other therapeutic and persuasion techniques). Here are some 
examples…

• Stop drinking
• Able to enter hypnosis (when they hadn’t been able to before)
• Overcome “learning disabilities”
• Become more confident in asking for dates
• Stop smoking
• Lose weight
• Overcome trauma
• Increase self-esteem
• Overcome phobias
• Become better salespeople
• And more…

Sleight of Mouth patterns played an integral role in all of these people being able 
to meet and succeed with their goals.

Sleight of Mouth patterns become especially powerful when used in combination 
with other Sleight of Mouth patterns and with other persuasive techniques. Using 
Sleight of Mouth along with other hypnotic language forms and techniques such 
as; anchoring, presuppositions, nominalizations, Meta Model and Milton Model 
patterns and logic (yes, even logic) can tremendously boost your 
persuasiveness.
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What to Do Before You Use a Sleight of Mouth Pattern

Rapport

The number one mistake people make when using Sleight of Mouth patterns is a 
lack of rapport. Rapport can take many forms but it’s generally though of a 
feeling of liking, connection or trust between people. When you are questioning 
someone’s closely held beliefs, they’d better have a good reason for listening to 
you! Otherwise, you’ll be wasting your breath.

Without rapport, Sleight of Mouth patterns are just clever tricks of language and 
people may feel manipulated by them. With rapport, Sleight of Mouth patterns 
can be powerful allies in overcoming limiting beliefs.

While specific rapport techniques are beyond the scope of this program, we’ll 
give you a few tips.

• Develop a feeling of empathy when you talk to people, whether you’re 
trying to sell them something or you’re a therapist.

• Develop a genuine interest in what their needs are and what they have to 
say.

• Speak at the same rate they do.
• Keep a similar body posture to theirs.
• Use similar language to theirs. In fact, as often as possible, use their own 

words back to them.
• Take a few moments to get to know someone before you launch in to your 

spiel.

Dovetailing Outcomes

As we have already mentioned, we believe in “win/win” situations. That means 
you should do a couple of things…

• When you are interacting with someone, have your goals for that 
interaction clearly in mind.

• Take some time to figure out what their goals might be.
• Continuously compare the two sets of goals to find ways those goals can 

“dovetail.”

Don’t be afraid to walk away from a situation where both people don’t get 
something positive. You’ll be better off in the end, trust me (and so will they).
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Sleight of Mouth Patterns

1) Meta Frame 

To generate a Meta Frame Sleight of Mouth pattern…

1. Ask yourself “What else might they believe in order to have that belief?”
2. Comment on your assumption (in a way that’s useful).

Example Limiting Belief: “I can’t afford your product.”

Example Meta Frame Response: “You may be under the impression that my 
product will cost more than it will make you. Is that true?”

Explanation of Process: 
Question: What else might they believe in order to have the belief that they can’t 
afford the product?

Answer: A belief that the product will not make or save them money.

The Meta Frame comment, in this case challenges the assumption that the 
product will cost money and opens up the possibility that the product may 
actually make or save the prospect money.
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2) Reality Strategy 

To generate a Reality Strategy Sleight of Mouth pattern use one or both of the 
following patterns…

1. Ask how they know their belief is “true?”
2. Ask how would they know if that belief were not true?

Example Limiting Belief: “I can’t go into hypnosis because my mind is too 
strong.”

Example Reality Strategy Response: “How do you know you can’t go into 
hypnosis if you have a strong mind?”

Example Limiting Belief II: “It’s just not possible for me to learn this material – I 
have a lousy memory.”

Example Reality Strategy Response II: “How would you know if that wasn’t 
true?”

Explanation of Process: 
What you’re looking/listening for when you ask how they know their belief is true 
is what they do in their head that makes their belief seem real to them. Often 
what you’ll get, with careful questioning, is some specific experience they had 
where they formed their current belief. In the first example, you might get a 
response such as “I read it in a book once,” or “my father always said that.” What 
you have done is taken it from being some universal truth to something that was 
in a book or that someone once said. That’s much easier to work with.

When you ask, “how would you know if that belief were not true,” you are 
encouraging them to step into a different way of thinking. In order to consider not 
having a lousy memory and not not learning the material well (forgive the double 
negative, I know it’s a no-no but the English language is not quite up to the task 
of explaining this with proper grammar), this person has to imagine having a 
good memory and learning the material well!

People tend to accomplish, much more easily, what they can imagine. You have 
just helped them imagine what they would like to accomplish. 
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3) Model of the World 

To generate a Model of the World Sleight of Mouth pattern…

1. Ask if their belief is true for everyone and/or…
2. Find a counter example of someone for whom their belief is not true

Example Limiting Belief: “I can’t ever make much money because I don’t have 
a college degree.”

Example Model of the World: “Bill Gates doesn’t have a college degree and 
he’s the richest man in the world.”

Example Model of the World Response II: “Is there no one who is rich that 
doesn’t have a college degree?”

Explanation of Process: This one is very straight forward. Basically, you call 
their belief into question by pointing out that it is not true for everyone.
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4) Apply to Self 

To generate an Apply to Self Sleight of Mouth pattern…

Pick out the key words in a belief, jumble them around and spit them back out!

Example Limiting Belief: “I can’t afford your product.”

Example Apply to Self Response: “Can you afford not to have my product?”

Example Limiting Belief II: “Us poor people will never succeed in getting 
ahead.”

Example Apply to Self Response II: “Well, you’ve certainly succeeded in 
stopping yourself with that poor attitude.”

Example Limiting Belief III: “Exercise is too hard.”

Example Apply to Self Response III: “How hard has it been to exercise that 
belief?”

Explanation of Process: 
This one is a lot of fun. Don’t think about it too much, just go for it.
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5) Change Frame

To generate a Change Frame Sleight of Mouth pattern…

1. Think about what area their limiting belief covers, either expand it or shrink 
it and/or…

2. Take the same behavior and put it into a different situation

Example Limiting Belief: “I’ll never get over my problem because I don’t change 
easily.”

Example Change Frame Response (larger frame): “You must be very 
consistent.” You might continue on by suggesting that when they have found a 
solution, and gotten over their problem, they will be just as consistent in 
maintaining the solution.

Example Limiting Belief II: “I know you don’t love me because you forgot my 
birthday.”

Example Change Frame Response II (smaller frame): “Doesn’t forgetting your 
birthday mean I’m forgetful?”

Example Limiting Belief III: “My teenage son refuses to listen to me.”

Example Change Frame Response (move frame): “The ability to not listen is a 
wonderful ability for him to have when someone tries to get him to take drugs, 
isn’t it?”

Example Limiting Belief IV: “I’m not sure I’ll get anything out of taking your NLP 
course. I’ve read a lot of books and gotten a lot from them. What’s the difference 
between your course and reading books?”

Example Change Frame Response (move frame) II: “What’s the difference 
between reading a book about sex and having sex?”

Explanation of Process: 
Changing frame refers to changing the point of view someone is taking about a 
situation. Everyone looks at the world through their own lens. Sometimes, when 
you contract, expand or move that lens their perspective on the situation 
changes. Think of it like this… When someone expresses a limiting belief it’s as if 
they are looking at the situation through a small tube (maybe an empty toilet 
paper roll). With the Change Frame Sleight of Mouth pattern you either change 
the size of the tube (making it smaller or bigger) or point the tube at something 
else.
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6) Hierarchy of Criteria 

To generate a Hierarchy of Criteria Sleight of Mouth pattern…

1. Ask yourself “What else might they consider more important than the 
concern they’re expressing?”

2. Apply that answer to the current situation.

Example Limiting Belief: “She will never succeed in life, she’s not that good at 
math.”

Example Hierarchy of Criteria Response: “Isn’t it more important that she be a 
kind and loving person who enjoys life than to be good at manipulating 
numbers?”

Explanation of Process: 
As with all these patterns, it’s good to have a strong level of rapport with the 
other person, especially when you’re guessing at what might be important to that 
person.

A good way to start this one is with the phrase:  “Isn’t it more important that…”
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7) Consequence 

To generate a Consequence Sleight of Mouth pattern…

1. Ask then what might happen if they continue to hold that belief.

Example Limiting Belief: “All men are pigs.” (Spoken by a women)

Example Consequence Response: “What will happen if you continue to believe 
that?”

Explanation of Process: 
Often, people don’t consider the consequences of holding their beliefs. In the 
example given here, the response might be, “well, I guess I would never have a 
healthy, loving, trusting relationship with a man.” You might follow up by asking 
“Is that what you want?” If the answer is no, the conversation can evolve into one 
about how tell the difference between the kind of man she might like to be 
involved with a and a “pig.”
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8) Another Outcome

To generate an Another Outcome Sleight of Mouth pattern…

Ask yourself “what other outcome could I shift them to?”

Example Limiting Belief: “Since you didn’t take out the garbage, we’re not 
going to have a very pleasant evening.”

Example Another Outcome Response: “Don’t let my mistake ruin your 
evening. The real issue here is how can we best improve our communication so 
that it doesn’t happen again.” (We’ve shifted from “the blame game” to improving 
communication)

Explanation of Process: 
Politicians use this pattern extensively. Sometimes, when a reporter asks a tough 
question, the politician will simply ignore the question and talk about what they 
want to talk about!

A good way to start this pattern is with the phrase “the real issue is…”
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9) Metaphor 

To generate a Metaphor Sleight of Mouth pattern…

Ask yourself “What story or saying or idiom or analogy is parallel to their belief 
and provides a solution?

Example Limiting Belief: “As I get older, I’m sure you’ll find me less attractive.”

Example Metaphor Response: “A sunset is the most beautiful part of the day.”

Example Limiting Belief II: “Your course is too expensive. Money doesn’t grow 
on trees, you know.”

Example Metaphor Response II: “That’s right. Money grows from investment. 
This course is the seed that, when nourished properly, is an investment that can 
bloom for many years to come.”

Example Limiting Belief III: “I can’t be hypnotized because my mind is too 
strong.”

Example Metaphor Response III: “The most powerful computer on earth will not 
accomplish anything unless it is instructed properly.”

Explanation of Process: 
When you tell a story, each individual listening digs into their own experiences to 
make sense of the story. When your story provides a solution they may use that 
solution to solve some problem in their lives.

When a limiting belief is expressed, tell a story that is similar in some way to their 
belief and have the story come to a successful resolution.
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10) Redefine 

To generate a Redefine Sleight of Mouth pattern…

Ask yourself “what other, more useful meaning might the first part of the limiting 
belief have?” Then make a positive value judgment about that new meaning.

Example Limiting Belief: “The fact that you looked at me that way means you’re 
mad at me.”

Example Redefine Response: “The fact that I looked at you does not mean I’m 
mad at you, it means I’m concerned, and that’s because I love you.”

Explanation of Process: 
Beliefs are equations (A = B). The fact that you looked at me that way (A) means 
(=) you’re mad at me (B). The Redefine Sleight of Mouth pattern redefines the 
meaning of “A” by replacing the “B” in the equation.

Here’s how it looks…
A does not = B, it = C, and that’s D.
The fact that I looked at you does not mean I’m mad at you (A does not = B), it 
means I’m concerned (it = C), at that’s because I love you (and that’s D).”
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11) Chunk Down 

To generate a Chunk Down Sleight of Mouth pattern…

Ask them how, what or which specifically.

Ask how specifically do they know the belief is true?
Ask what specifically about X causes or means Y.
Ask which, who are what, specifically about a blanket statement.

Example Limiting Belief: “The fact that you looked at me that way means you’re 
mad at me.”

Example Chunk Down Response (how, specifically): “How, specifically, do 
you know I’m mad at you when I look at you that way?”

Example Limiting Belief: “The fact that you looked at me that way means you’re 
mad at me.”

Example Chunk Down Response (what, specifically): “What, specifically, 
about the way I looked at you means I’m mad?”

Example Limiting Belief: “Everybody hates me.”

Example Chunk Down Response (blanket statement): “Which people, 
specifically?”

Explanation of Process: 
Chunking down, in this case, refers to looking at smaller pieces of a belief (it’s 
similar to changing the frame size to smaller). Many times when beliefs are 
examined “under the microscope” they simply fall apart.

Sometimes when you use a Chunk Down Sleight of Mouth pattern you’ll find out 
what event caused the formation of the limiting belief. In the example above, the 
response might be “well, my father used to look at me that way when he was 
mad at me.” Once you know where and how a belief started there are lots of 
options for helping shift it.

Having a belief that “everybody hate me” is a lot different than having a belief 
“Bob from the front office hates me.” Chunking Down can help people be more 
realistic about the scope of their problems.
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12) Chunk Up 

To generate a Chunk Up Sleight of Mouth pattern…

Find out what purpose there is for having that belief, what is important about 
having that belief or exaggerate the belief until it’s ridiculous.

Example Limiting Belief: “I don’t like her, she doesn’t seem trustworthy to me.”

Example Chunk Up Response: “What is important to you about believing that?” 
(As an example, the response might be self-protection. Then you can move 
beyond not liking the person and work on better self-protection skills.)

Example Limiting Belief II: “I can’t go for more than 3 hours without a cigarette.”

Example Chunk Up Response II (exaggeration): “Are you saying that you can’t 
sleep though the night without a cigarette? Have you ever had surgery under 
general anesthesia? Did you go for more than three hours then?”

Explanation of Process: 
Chunking up is the process of going to broader, more general, more abstract and 
more meaningful levels of thought. When you change the level of thought you’re 
working with (by either chunking up or down) sometimes you have a little more 
“wiggle room” to work with the belief.

If you’re going to exaggerate the belief it’s a good idea to soften the process by 
making the exaggeration a question. Start out by asking “are you saying???”
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13) Counter Example 

To generate a Counter Example Sleight of Mouth pattern…

Think of some other person or situation in which the stated belief is not true and 
mention it.

Example Limiting Belief: “I’m afraid I’ll never be able to run my own business, 
it’s just too complicated.”

Example Counter Example Response: “You learned how to drive and, at first 
that seemed very complicated didn’t it?”

Example Counter Example Response II: “My friend George said the same 
thing but he learned to run his own business.”

Explanation of Process: 
Counter Examples are familiar to us all. When someone says, “It’s impossible to 
stop smoking,” we can all suggest that other people have stopped and therefore 
it’s not impossible (in this example the pattern is not only a Counter Example but 
a Model of the World pattern as well).
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14) Intent 

To generate an Intent Sleight of Mouth pattern…

Ask what they hope to accomplish by making the statement or guess at what 
they are trying to achieve and comment on that.

Example Limiting Belief: “I don’t think it will work out between us, you’re just 
not affectionate enough.”

Example Intent Response: “What do you hope to accomplish by saying 
that?” (The response might be “To get you to be more affectionate!” Then you 
could move on to solving that issue.

Example Limiting Belief II: “I don’t think it will work out between us, you’re just 
not affectionate enough.”

Example Intent Response (guess at what they want to achieve): “How would 
you like me to demonstrate affection toward you?” (In this case your guessing 
that what they really hope to accomplish by making the comment is more 
affection. You’ve moved beyond the blanket statement “It will never work out,” to 
a more solution oriented approach).

Explanation of Process: 
The Intent Sleight of Mouth pattern helps to move beyond the limiting belief and 
get to accomplishing something. When people have a limiting belief it usually 
stops them from making any progress. 

Notice how asking what someone hopes to accomplish by making a given 
statement moves them from their seemingly “set in stone” belief to a more fluid, 
open-ended attitude.
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Exercises

Exercise 1:

In your line of work, write down the 5 to 7 most common limiting beliefs people 
express to you. If you’re a salesperson for instance, write down your customers 
most common objections.

Run each of those beliefs through each of the Sleight of Mouth patterns (you’ll 
probably find three or four patterns that work very well for each limiting belief).

Exercise 2:

Pick an area from your personal life that you would like to improve (health, 
relationships, financial, spirituality – anything you’d like). Write down any beliefs 
you feel are getting in your way. Sometimes it’s difficult to find our own limiting 
beliefs so feel free to ask those around you what they think is stopping you from 
making more progress. After you get at least five, run those beliefs through the 
Sleight of Mouth patterns and notice how those beliefs shift.

Exercise 3:

Each day, limit yourself one Sleight of Mouth pattern. Each time someone 
expresses a limiting belief use that Sleight of Mouth pattern to challenge it (you 
don’t have to do it on the spot and you can do it in writing rather than verbally if 
you need some time to think about it). After 2 weeks you will have gone through 
all of the Sleight of Mouth patterns.
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Summary

You’ve learned the Sleight of Mouth patterns and had examples of each pattern.

The Sleight of Mouth patterns are some of the most powerful and yet subtle 
language patterns on the face of the earth. If you carefully listen to the audio, 
read this guide and practice the exercises you’ll be light years ahead of most 
people. Your persuasive ability will skyrocket and you can use these skills to 
create more success for yourself in any endeavor. Along with other techniques 
and skills they can help you become influential, more wealthy, and healthier and 
help you to get more of what you want in life.

To your success,

Geoff and Keith
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Hypnosis & NLP Business Success Catalog 
Dear Hypnosis and NLP Enthusiast, 
If you are like us, you are always looking for ways to increase your personal success 
and financial return in your business. Well, you have found them! We have listed 
some resources that can have a powerful impact on your future. Browse the options 
below and find the items that will help you achieve your goals today. 
To your success, 
Geoffrey and Keith 

From Keith Livingston 
________________________________________________________________ 

Become a Certified Hypnotherapist With… 

The “Learn Hypnosis @ Home” Hypnotherapy 
Certification Course 

● Start a lucrative full time or part time practice 
● Qualify for certification with the International Hypnosis Association (you must pass a 

simple, written exam and submit your membership dues) 
● Enjoy the success, prestige and respect of being a certified hypnotherapist 
● Get a firm grounding in the basics of hypnosis plus advanced techniques many 

experienced hypnotherapists don’t know 
● Feel secure working with all kinds of issues 
● Learn more faster with a course specifically designed for home study (not just a 

videotaped seminar) 
● Soak up the material easily - the course was organized by a certified hypnosis 

instructor with years of experience putting together real courses for real colleges 
● Develop skill in a building block fashion with exercises that build core competency 

skills one-by-one 
● For beginners or experienced hypnotists

Imagine yourself – hypnotizing with confidence, knowing your suggestions are 
wonderfully powerful and effective!

You're performing highly effective inductions, leaving people spellbound. You're delivering 
precise suggestions and artfully producing elegant behavioral change. You're creating 
compelling post-hypnotic suggestions that have power long after the trance has ended. 
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A home study course with all the advantages… 

There are 3 important factors in producing a home-study course that’s good enough to take 
your skills to this level. You need… 

• An hypnosis instructor with skill
• Course materials that were put together by someone with real world experience in 
course design, at the college level
• A course specifically designed for home-study (not just a videotaped seminar) 

Train with one of the World’s Foremost Authorities on Hypnosis and NLP 

Your instructor, Keith Livingston, is President of the American chapter of The Professional 
Board of Hypnotherapy, 2005’s President of the Washington State Chapter of the National 
Guild of Hypnotists, a Master Practitioner of NLP and a Certified Hypnosis Instructor. 
Keith has spent the last several years training hundreds of people to become hypnotherapists 
and NLP Master Practitioners; not only from the US, but from 16 other countries on 5 
continents. 

Keith is the guy others turn to when they want a world-class authority on 
hypnosis or NLP… 

Important national media identify Keith as an expert. He’s appeared on television, radio and 
in print in front of more than 2 million people. 
Appearances 

• The John Walsh Show (treating a young woman who had a severe, long-lasting 
snake phobia in less than 15 minutes!)
• Freelance Writer's Report (on overcoming procrastination with hypnosis)
• "Living it up with the Bauers" morning radio show - KPOP 1360 San Diego 
• Reflections magazine
• Elevation Magazine 

Have Confidence Learning Hypnosis in Your Home with a Course Specifically 
Designed for Home-Study

Knowing something and being able to teach it are two different things. There are lots of 
courses out there by people with OK hypnosis skills but the information is so poorly put 
together that it's difficult to learn.

That's where Keith's experience as a teacher comes in. He's worked for 2 nationally 
accredited institutions of higher learning and a state licensed vocational institution. He's 
developed, written and taught several college-level courses from the ground up for a 
nationally accredited college. That’s high-level, professional experience putting together real 
courses for real colleges.
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Keith put all of his considerable knowledge – both of hypnosis and course design into 
creating this course. That means you get real, practical, rock-solid hypnosis training from a 
Certified Hypnosis Instructor.

This course spoon-feeds you the information in bite sized, easy to digest 
chunks – you’ll learn almost effortlessly.

This dynamic course includes… 

• Video demonstrations of amazing inductions
• Audio explanations and demonstrations of extraordinary hypnosis secrets
• Workbooks with powerful hypnotic techniques literally spelled out for you
• Step-by-step, easy to follow skill building exercises
• How to hypnotize - some of the most powerful inductions on the planet
• How to construct compelling suggestions for maximum effectiveness
• How to create powerful, long-lasting post-hypnotic suggestions
• How to talk about hypnosis in a way that makes hypnotizing people sooooo much easier 

And much more than we have room to tell you about here…

Get certified now!

To learn more go to http://www.hypnosis101.com
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From Geoffrey Ronning

You may find out more information regarding all the products below by visiting 
www.stagehypnosiscenter.com/resources.htm 

#1 
Best Seller: Ronning Modern Stage 
Hypnosis Home Study Course 
How you can instantly perform a profitable, 
exciting, modern day stage hypnosis show 
that pays between $800.00 and $3750.00 per 
hour.

The critically acclaimed course that 
ushered stage hypnosis into the 
21st century. 

#2 
How You Can Instantly Make Money and 
Have the Ultimate Product, 
With No Research and NO Effort! 
"Zero Resistance Weight Loss System" The 
Product Created By YOU! 

Designed to maximize your income and boost  
your financial status! 

#3 
Boost Your Business with…Instantly 
Successful Interactions and Proven, 
Profitable Communications with Your 
Clients and Prospects! 

Profitable Show Business Letters 

Every Business Letter and Template You’ll  
Need for a Thriving Entertainment Business 

#4 
"  Best Sellers!"  Instant Hypnosis Audio 
Best Sellers by YOU 

Hypnosis audio programs are some of the 
most profitable items a hypnotist can offer. In 
this package are audio scripts you are 
licensed to reproduce and record with your 
name, as the author:

You can immediately separate yourself from 
your competition, increase your income and 
attain expert status! 

#5 
"All About Hypnosis" The Book Written By 
YOU 
Designed to make your prestige soar, and fill  
your bank account! 

NOW, with this product you can purchase the 
licensing rights so you can customize this 
book with your name on the cover! YOU get 
the distinction of being an author and the 
profits of a publisher! 

#6 
How to Get Agents to Book You and Put 
Your Business on Cruise Control 
Two volume set reveals everything that 
people need to know to get bookings from 
talent agencies! 
Even includes the Vice President of a Talent 
Agency who will tip all the inside details to you 
about getting shows fast. 
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#7 
The Service Club Program

How you can easily book a full two week tour 
with almost no expense -with shows less than 
eight weeks away! 
This is a popular programs that will get you 
going immediately. 

Highly Recommended 

#8 
How to Book Comedy Clubs

Learn all about comedy clubs including: 
• how to get booked 
• what promotional materials are required 
• how much $$$ you can expect to make 
• how to work your very first club with no 
comedy club experience 

and much much more..

#9 
The Business Explosion Program

Learn: 
• How to Easily Book Your Show 
at Fraternities and Sororities 
• The 10 Steps You Must Do Monthly in 
Order to Have Clients Call You and Be 
PRE-SOLD on Your Show - Not Your 
Competition (Regardless of Your Cost)! 

#10 
Stories We Could Never Tell

Geoffrey Ronning is joined by Kevin 
Wolfe as you sit back, relax and enjoy stories 
that will make you laugh and 
cry and the innovative solutions that 
rescued shows from certain disaster. 

The Stage Hypnotist Breakout Sessions

The breakout sessions are designed for the 
modern day person who wants to maximize 
their success. 

Each audio covers significant, diverse topics. 

Breakout Session Volume #1 
• all about travel fees 
• how to quote fees proposal style 
• how to gauge the program rating 
• how to increase your credibility to retain the 
booking 
• how to get letters of recommendation 

Breakout Session Volume #2 
• increasing your income with products 
• what products to offer 
• how to offer them to maximize your income 
• the nine requirements to show 
contracting 
• all about show deposits 
and much more.... 

Breakout Session Volume #3 
• how quickly to start your show 
• how long your induction should be 
• how many volunteers to use in your show 
• how to avoid lawsuits 
• how to prequalify your leads 
• what type of sound system to use 
• how to run your music
...and much, much more

Breakout Session Volume #4 
• All about hypnotizing kids and parental 
release forms 
• What you need to know before your next 
corporate show to make it a success 
• Marketing schedules: booking shows; 
when shows are booking you 
• Considerations of using props: do they 
strengthen or sabotage your show? 
• The two most important words in 
your business! 

Breakout Session Volume #5 
• The four avoidable major money 
mistakes that most make! 
• How to practice your hypnosis show 
for fast start success 
• How to book your first stage 
hypnosis shows! 
• The no experience technique to get 
your bookings rolling 
• What to do when your show bombs! 
(I know, nobody bombs, but if you did...) 
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15 Techniques to Make Your Hypnotic 
Show Participants More Active! 
Nothing is worse than performing a show or 
demonstration with participants that sit there 
like bumps on a log! You have had 
participants like that, I have had participants 
like that. Everybody has had participants like 
that. They are painful! 
Well, years ago we designed tools to solve 
these problems! They work well for uptight 
corporate audiences and small audience 
programs, both shows and hypnosis lectures 
and demonstrations. 

How to Structure an Expert Pre-Talk for 
Your Hypnotic Show 
The opening of your stage hypnosis show 
must be successful! Otherwise your show will 
never be as good as it could be! In this audio 
program you will learn the specific steps to 
grab the audience and kick start your show to 
guarantee your hypnosis show success! 
Learn: 
• 3 rules for your introduction 
• 7 rules for a successful pre-talk 
• 3 essential NLP techniques to 
include with every pre-talk you give 

For more information on the all products you can visit www.stagehypnosiscenter.com 

I sold $190.00 at my first show of your "All About Hypnosis" book package...it paid for itself  
right off the bat!
-- Thomas Kruger – MN

I received the Ronning Modern Stage Hypnosis home study course last Friday and have 
been watching the DVDs. I want to express that they are absolutely excellent. I have taken 
many hypnosis training courses in the past... and I am learning more from watching your 
course than I have with any of the other trainers. I am not putting anyone down, as I really 
liked the others, but this training is far more practical and informative and your presentation 
makes it much more clear and understandable. To be honest I am quite surprised how good 
the contents are, not only in regards to the hypnosis, but also in regards to the marketing 
aspect.
--- Wayne Lapidez - UK 
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