
Greenlight Planet is a for-profit energy company made up of enterprising individuals, most under the 
age of 30, who stand by the concept that for people to rise up out of poverty they need affordable 
options, not ‘freebies.’

With 11 offices in 4 countries, Greenlight Planet has over 600 full-time employees, engages more 
than 6000 sales agents, and has experienced 100% growth for each of the past three years. Its 
premier product, Sun King™ Solar Lamps, has sold 3 million lanterns since launching in 2009 and 
serves over 8 million users. Notably, in a 5-year period 1 million were sold in only the last 8 months. 
Greenlight Planet’s exponential growth has been fueled by two distinct factors: its intelligent, durable, 
and affordable products, and its unique distribution model. These factors separate the company 
from its competitors and are the driving forces behind its continued growth. So, how did Greenlight 
Planet actually come to light?

In 2005, three like-minded young men, Patrick Walsh, Anish Thakkar and Mayank Sekhsaria, 
recognized that everyone deserved affordable energy and decided to do something about it. At the 
time, all three were studying at the University of Illinois Urbana-Champaigne. Patrick had just returned 
from an internship in Keonjhar, Orissa, India to develop village electrification solutions as a volunteer 
for the NGO Engineers Without Borders. He saw firsthand that the villagers weren’t looking for a 
handout, they simply wanted what the other five plus billion people on the planet had access to - energy.

The trio made a pact to develop an affordable and reliable solar lantern. Their lamp would be 
accessible to a rural marketplace to help solve the energy problem in that hard to reach sector. 
Kerosene, readily available and subsidized by the government, is not only incredibly dangerous for 
the villager’s health (indoor pollution and fire caused by kerosene, coal and wood burning stoves 
account for 1.5 million deaths per year), but this dirty fuel doesn’t effectively provide light for a home. 

In a world of 7.2 billion people, with 1.4 billion souls 
living off the grid, there is one group of young men 
and women who believe that everyone should be 
able to afford energy and that ‘free isn’t better.’ 

GREENLIGHT PLANET
Energy Everyone Can Afford



Still, change doesn’t happen overnight. First, the founders finished their degrees in 2007. Once 
completed, Patrick headed to China to develop their lantern and Anish got a job at ZS Associates, 
a marketing concern run by Prabha Sinha. Coincidentally, Prabha grew up in Bihar, one of the 
poorest states in India. Mayank joined Google. For two years, Patrick worked at developing the 
right product, while Anish and Mayank fought to raise capital. Anish finally got his break during 
a Christmas party when he convinced Sinha, who he’d never met, to invest in their fledgling 
venture. With the investment, and after several false starts, Patrick found the right economic 
zone in Shenzhen, China to build his innovative design and the Sun King™ lantern was created.

Dedicated to both innovation and value, Greenlight Planet’s Sun King™ Solar Lamp products 
are the first in the rural marketplace to burn for 30 hours straight and offer a breakthrough five-
year lithium ferrophosphate battery. Offered in Eco, Solo, Movile, PRO 2, and HOME models, the 
product can withstand the rigours of a village lifestyle (the light might be used to illuminate users 
work fertilizing fields after sundown) and is not only practically indestructible but it provides some 
of the strongest, clearest light available in its category (15X brighter than kerosene). Additionally, 
the Mobile and the PRO 2 models have a mobile charging component with the PRO 2 offering a 
dual charging facility.  Sun King HOME features 3 hanging lamps with individual wall mountable 
light switches, 2 USB points, and 3 light settings in low, normal and turbo.  Each lamp provides 
continuous 24 hours of light on a single day’s charge and comes with a 5-year battery life and 
1 year warranty. In India 80% of the population has a device, but only approximately 60% have 
electricity. 20% of India’s population has to pay to charge their phone, often far from home. The 
lantern is tremendously versatile and can be nailed to the wall, used on a stand, hung from the 
ceiling, or carried by hand. In terms of pricing, the brand is the most affordable in its category 
because of its performance and lifespan. The product is built to last. Greenlight Planet stands by its 
philosophy that in the rural marketplace a reliable, long-term investment is the key to empowerment. 
The company offers the best warranty service in the field and is proud of its impeccable record.  

Greenlight Planet 
was that spark of 
inspiration.



How to get the product to the people that need it? Most solar lantern companies reach their rural 
customers via partnerships, mostly charitable organizations that bring products and services directly 
to the field. This is a good method, but the founders had a different vision. They created a Direct To 
Village (DTV) channel in Northern India that would not only have the power to penetrate hard to reach 
regions, but would also offer its agents, ‘micro entrepreneurs,’ both an income stream and a new 
sense of personal worth. In a hierarchical society with limited paths toward individual betterment, 
becoming an associate helps elevate the agent in the mind of their fellow villagers, empowering them 
with a new sense of self-esteem. Recently, Greenlight Planet launched DTV in East Africa. By 2015 
Greenlight Planet will have 25,000 Business Sales associates in the field selling Sun King™ products 
village-to-village. 

In addition to its DTV channel, Greenlight Planet utilizes Global Partnerships to help distribute its 
products to people who need affordable energy. Africa, in particular, is a continent where these types 
of partnerships work well and to date, the brand has had success linking with various commercial 
and non-profit organizations to create better distribution efficiencies. Some global partners include 
One Acre Fund (Rwanda, Kenya, Tanzania, Burundi), Fullerton India, Total (Haiti, Cambodia, Nigeria, 
Tanzania, Zambia), SunnyMoney (Kenya, Malawi, Zambia, Tanzania), Wilkins Engineering (Ghana), 
ZamSolar (Zambia), Global Cycle Solutions (Tanzania), and Great Lakes Energy.

For future product expansion, the brand will continue to innovate in the energy space, but will broaden 
its offerings to include life-enhancing items. As long as the product is addressing a consumers’ 
developing needs, helping usher them into modern living, Greenlight Planet will consider the platform.

Regional expansion plans include more countries across western and southern Africa and further 
penetration into Southeast Asia, among other international rural markets.

Next step,



Patrick is Greenlight Planet’s founder and today operates as the brand’s CTO. 
A Lemelson-MIT awardee he’s a self-proclaimed “product “guy” who personally 
developed the brand’s Sun King™ proprietary solar lamps and mobile charging 
devices after graduating with degrees in economics and physics. He travels the 
globe between the brand’s multiple sites of operation. In India he spends most of 
his days in rural villages testing product in real time, while a good percentage of 
the year he is in China innovating on behalf of the company. Patrick was named 
one of ‘30 under 30’ innovators by Forbes Magazine for energy. Patrick loves to 
instigate a frisbee match as an relaxing, albeit unorthodox, way to unwind, and 
Sunday brunch with friends is mandatory.

Anish is a Greenlight Planet co-founder and today he is the brand’s CEO. Growing 
up in New Jersey Anish was always motivated to do something with his life beyond 
just ‘making a living.’ In light of this life philosophy he founded an organization, 
the Illini 4000, which raises money for the fight against cancer through long-
distance bike marathons (14K). Anish is an avid road cyclist and in his dedication 
to his non-profit work he has ridden across three countries. He is married to a US 
diplomat stationed in Mumbai.

PATR ICK WALSH

AN ISH THAKKAR

GREENLIGHT PLANET
Key Team Members

Dhaval is Greenlight Planet’s CFO. He grew up in India and received an MBA 
at Narsee Monjee Institute of Management Studies at Mumbai University. 
After graduating, Dhaval took on a variety of roles at General Electric (GE) in 
both the US and India including participating in their leadership development 
program and operating as CFO GE Intelligent Platforms in India. Dhaval was 
with GE for 10 years before he made the switch to Greenlight Planet. He saw 
the similarity between the two companies – a desire to solve the toughest 
problems around the world. He also recognized the immense opportunity the 
brand has to not only make a positive difference in the developing world, but 
to lead in what is proving to be a rapidly growing sector – affordable energy.

DHAVAL RAD IA

Radhika is VP Global Partnerships for Greenlight Planet. Lured over to the 
brand by her brother Anish, Radhika pioneered the brand’s foray into Africa, 
most notably East Africa. Commuting between India and Africa to connect with 
potential partners, Radhika decided to lay down stakes in Nairobi, Kenya in 2010 
where she opened an office that now has 7 associates. Her work with a variety of 
global partners now accounts for 50% of the company’s revenue. Radhika is an 
artist whose work has been shown publicly. She thoroughly loves yoga, so much 
so that she teaches it, and recently she took a group of students with her on a 
‘field trip’ to Nepal. 

RADHIKA THAKKAR   



A vision is born and a concept is launched. Greenlight Planet: ‘Energy Everyone 
Can Afford’
•	 Patrick	Walsh	interns	at	Engineers	Without	Boarders	in	Keonjhar,	Orissa	in	India	and		
	 gets	a	firsthand	glimpse	of	life	off	the	energy	grid.	He	returns	home	with	a	plan.

	» Anish	Thakkar	future	Greenlight	Planet	CEO,	engineering	major	and			 	
	 schoolmate	joins	Patrick	Walsh	future	Greenlight	Planet	CTO	and	economics			
	 and	physics	major,	on	his	quest	to	develop	and	sell	high	quality,	affordable	solar		
	 lanterns	for	the	rural	marketplace.

	ₒ Mayank	Sekhsaria,	a	schoolmate	and	good	friend	of	both	men,	joins	the		 	
	 team.	His	goal	is	to	help	them	get	started	in	Mumbai,	which	would	be	ground		
	 zero	for	the	brand’s	future	operations,	including	setting	up	their	innovative	sales		
	 structure	geared	toward	reaching	off-grid	families.

Greenlight Planet gets their big break
•	 Anish	raises	seed	money	from	Prabha	Sinha	after	‘crashing’	the	ZS	Associates		 	
	 company	Christmas	party	and	making	his	pitch
	» He	had	left	ZS	Associates	a	few	months	before	and	showed	up	that	night	with	a		
	 prototype	in	hand

	ₒ Sinha	was	raised	in	Bihar,	the	poorest	state	in	India,	he	gets	the	need	and	wants	to		
	 get	behind	their	vision

•	 Patrick	finds	the	right	economic	zone	in	Shenzhen,	China	to	comprehensively	develop		
	 their	lanterns,	setting	up	the	company’s	factory	with	a	team	of	engineers.
•	Mayank	sets	up	the	first	official	office	in	Mumbai.

Patrick, Anish and Mayank graduate from the University of Illinois Urbana-
Champaigne
•	 Patrick	heads	to	China	to	develop	their	prototype,	he	is	looking	for	an	innovative		 	
	 approach	with	scale
•	 Anish	lands	a	position	at	ZS	Associates,	he	spends	holidays	pitching	Greenlight	Planet		
	 to	potential	investors
•	Mayank	secures	a	position	at	Google	and	works	with	Anish	to	bring	much	needed		
	 capital	into	the	company

Greenlight Planet is in business!
•	 Anish	sets	up	the	Direct	to	Village	sales	network,	starting	with	the	state	of	Bihar.		 	
Anish	hires	some	full	time	employees	to	help	manage	a	network	of	commission-based		
	 agents	who	can	sell	the	lights	from	village	to	village	in	remote	parts	of	the	state.	This		
	 was	their	first	year	of	real	commercial	activity.	

GREENLIGHT PLANET
Timeline
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2008

2009



Africa comes online
•	 To	answer	the	growing	demand	for	Sun	King™	lights	the	Nairobi	office	and	Greenlight		
	 Planet’s	Global	Partnerships	department	is	launched	under	Radhika	Thakkar,	VP	Global		
	 Partnerships
•	Greenlight	Planet	wins	the	‘Lighting	Africa	Outstanding	Product	Award’	for	the	Sun		
	 King™	light
•	 The	brand	wins	the	First	Prize	‘Solar	For	All’	award	which	was	a	$250,000	investment		
	 by	Deutsche	Bank	Americas	Foundation

The brand innovates its product
•	Greenlight	Planet	launches	Sun	King™	PRO	(PRO	is	the	first	light	to	introduce	the	
breakthrough	5-year	LFP	battery	in	the	industry.)
•	 250,00	units	sold

Multiple products are introduced
•	Greenlight	Planet	becomes	a	multi-product	company	and	launches	the	Sun	King™		
	 Eco	and	the	Sun	King™	Solo.	(The	most	affordable	version	of	the	Sun	King™	light)	The		
	 Economist	Magazine	cites	the	company	as	offering	the	“best	solar	lamp”
•	 The	company	is	awarded	‘Lighting	Africa’	(WB/IFC)	outstanding	product	award	for	mid-	
	 size	solar	light
•	 Patrick	Walsh	is	named	’30	Under	30’	by	Forbes	Magazine	for	the	energy	sector
•	 In	April	Greenlight	Planet	secures	4	million	USD	in	investment	from	Bamboo	Finance,		
	 Prabha	Sinha

Greenlight Planet now employs 800 people worldwide with 6,000 agents working 
in the field
•	 In	June	Greenlight	Planet	sells	its	1	millionth	solar	light	that	serves	up	to	5	million	individuals
•	 Greenlight	Planet	launches	the	PRO	2,	now	5	times	brighter	and	chargers	2	mobile		
	 phones	at	once

Greenlight Planet provides a range of life enhancing products that will transcend 
and compliment its suite of energy giving products
•	 By	November	2014	the	company	sold	3	million	units	—	1	million	sold	between	Q3	2013		
	 -	Q1	2014	alone
•	 ‘If	you	look	around	your	modern	home,	whatever	you	see,	imagine	helping	a	village		
	 resident	acquire	the	same	thing	of	equal	use	and	value.’
•	 Greenlight	Planet	launched	the	Sun	King	HOME,	a	complete	solar-powered	lamp			
	 system	that	features	3	hanging	lamps	with	individual	wall-mountable	light	switches	to	light	

2010

2011

2012

2013

2014
And Beyond



Here’s why:
 » DIRTY FUEL IS EXPENSIVE

•	 $40	billion	spent	yearly	on	energy	needs	(10-25%	of	monthly	income)
	º Kerosene	is	expensive,	it	costs	between	$120-600USD	over	a	5-year	period		 	
	 compared	to	a	Sun	King™	Solar	Lamp	which	only	costs	$10-50USD	for	that	same		
	 period	and	requires	no	additional	cost,	just	free	sunlight

	› Mobile	charging	is	free	when	it	comes	with	the	lamp

 » DIRTY FUEL IS UNHEALTHY AND DANGEROUS
•	 According	to	the	W.H.O.	kerosene	lantern	smoke	is	the	same	as	smoking	10		 	
	 cigarettes	per	day
•	 1.5	million	people	die	from	indoor	air	pollution	and	house	fires	caused	by	kerosene,			
	 coal	and	wood	burning	stoves	each	year

	º Lanterns	can	fall	over	easily	causing	deadly	fires	at	night

 » DIRTY FUEL ISN’T EFFECTIVE
•	 Kerosene	light	is	not	bright	enough	to	do	serious	schoolwork	or	housework	at	night

	º Children	need	light	to	study	properly	–	Sun	King™	Solar	Lamps	are	up	to	15X		 	
	 brighter	than	kerosene
	º Women	need	light	to	do	housework,	such	as	cooking	for	the	family
	º Men	need	light	to	work	in	their	fields	in	the	evening	(some	fertilizer	only	can	be		 	
	 used	after	sundown),	or	to	run	their	own	businesses

 » DIRTY FUEL IS BAD FOR THE ENVIRONMENT
•	 Each	Sun	King™	Solar	Lamp	offsets	440	Kg	of	greenhouse	gas	emissions	over	a		 	
	 5-year	lifetime	nearly	660,000	tons	for	all	the	lights	combined

$

OUR VISION IS TO BECOME A GLOBAL LEADER IN DELIVERING 

HONEST, AFFORDABLE ENERGY TO THE WORLD’S TWO BILLION 

UNDER-ELECTRIFIED CONSUMERS.
We	aim	to	replace	dirty	fuel	sources	with	clean	tech	energy	–	

20	million	homes	by	2016	is	just	the	start

FACT SHEET
The landscape and Us



Compared to dirty fuel Sun 
King™ product rules!

blink indicator/solar charge 

$11 500mW 30 HRS 
OF LIGHT PER DAY 

2X
BRIGHTER 

5YR
BATTERY

ECO

blink indicator/solar charge indicator 

$16 700mW 24 HRS 
OF LIGHT PER DAY 

5X
BRIGHTER 

5YR
BATTERY

SOLO

Blink indicator/solar charge indicator     LED display/battery life       charges 1 phX

$30 1.5W 36 HRS 
OF LIGHT PER DAY 

8X
BRIGHTER 

5YR
BATTERY

MOBILE

LED display/solar charge indicator LED display/battery life charges 2 phX

$ 6W 3 HANGING
LAMPS WITH INDIVIDUAL 
WALL-MOUNTABLE LIGHT SWITCHES

DUAL
PHONE 
CHARGER

HOME
VALUE (5 WATT) $77

HOME (6 WATT) $87

PLUS (6 WATT) $99

LED display/solar charge indicator LED display/battery life charges 2 phX

$40 3.3W 36 HRS 
OF LIGHT PER DAY 

15X
BRIGHTER 

5YR
BATTERY

PRO2

SOLAR PANEL



Plus, Greenlight Planet has developed innovative ways to reach the 
rural customer that not only penetrates hard to reach regions of the 
world with their proprietary Direct To Village channel (DTV), but also 
restores dignity by providing honest work to its agents.  

Greenlight Planet doesn’t simply want to power their 
customers but to empower them with clean and healthy 
solutions that will enable them to lead better lives.  

INDIA AND AFRICA HAVE 1 BILLION PEOPLE WITH LOW TO NO ENERGY

AFRICA INDIA
 » 450MM people without electricity
 » 250MM with limited electricity
 » 94% of them are in rural areas
 » 72% of country is rural
 » $2B/year market for solar energy

 » 350MM people without electricity
 » 149 MM with limited electricity
 » 92% of them are in rural areas
 » 50% projected off-grid lighting growth
 » $1B/year market for paraffin lamps



The DTV 
Team:

Currently, they operate in 9 states in 
India (which accounts for millions of 
potential customers)

THEY HAVE JUST BROUGHT DTV TO EASTERN AFRICA

Greenlight Planet has 

600 full-time 
employees 

25,000 forecasted by the end of 2015

Greenlight Planet has a sales force of 

6000 commissioned 
agents

Greenlight Planet 580 
ground level Business Managers

Each recruits sales people

District Sales Manager
oversees Business Managers

Regional Sales Manager
oversees 8-10 
DSM per state

Zonal Sales Manager
oversees all the RSM

National Sales Manager
oversees everythingThis is how it is structured:

GLP Business Associates direct contact with customers



Greenlight Planet has launched a team of ‘micro 
entrepreneurs’, everyday citizens (housewives, school 
teachers, elders), that are motivated to change their 
lives and the lives of the villagers they engage with on a 
personal basis  

One Acre Fund (Rwanda, Kenya, Tanzania, Burundi)
Fullerton India
Total (Haiti, Cambodia, Nigeria, Tanzania, Zambia)
SunnyMoney (Kenya, Malawi, Zambia, Tanzania)
Wilkins Engineering (Ghana)
ZamSolar (Zambia)
Global Cycle Solutions (Tanzania)
Great Lakes Energy (Rwanda).

World Bank/IFC Outstanding Products Award (2010 Best Task 
Light/1st Place, 2012 Best Product/1st Place)
Lemelson-MIT Innovation Award
1st Prize 2010 Deutsche Bank
Lemelson and Ashok ‘Solar For All’
Forbes Magazine ’30 Under 30’ for energy

What makes their distribution 
method so effective and unique?

Greenlight Planet also works with Global Partners who literally 
distribute the brand’s products in the field. It is an efficient, effective 
way of reaching people who need energy now. Most of the company’s 
African consumer base is reached by the brand’s Global Partners that 
include but aren’t limited to:

Awards that Greenlight Planet have won include but aren’t limited to:







Great Lakes Energy Great Lakes Energy Great Lakes Energy

Great Lakes EnergyGreat Lakes Energy

Great Lakes Energy Great Lakes Energy Great Lakes Energy

Sanctuary Asia Photo Team

Sanctuary Asia Photo TeamSanctuary Asia Photo TeamSanctuary Asia Photo Team
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