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“Who Are We Manual?”



The purpose of the 
Grasshopper Chiropractic 
and Weight Loss “Who Are 
We” Manual is to 
communicate the 
distinguishing 
characteristics that define 
the Grasshopper Brand. 

These characteristics have been designed to guide our business 
decisions, create specific perceptions and associations in the 
mind of the consumer and contribute to our own self-
understanding of who we are, what we do and how to do it 
properly. 

Our core ideology, purpose and brand voice are the most 
valuable assets we have. It is essential that we maintain a 
standard of consistency in every project we do, and all the 
materials we create are to preserve and protect the power of 
these assets and to maintain a consistent and strong presence in 
the marketplace. 

 



Our Philosophy: 

Grasshopper Chiropractic and Weight Loss is a wellness company. 

Our organization exists to maximize human health potential. We 
empower people to achieve a much higher quality of life then they 
could ever without us. Health, happiness, and quality of life is what 
we stand for. 

As a company we search out the best in health sciences. If there is a 
new or better way of doing anything, we want to know about it. We 
provide the perfect mix of high-touch and high-tech. We apply our 
discoveries to ourselves first because we know that our success as a 
company begins with us as individuals. Our primary mission is to 
live the best lives that we can and to inspire others around us to do 
the same. 

Our entire company culture is one of health enhancement. We 
believe in it. We study it. We share it. We are surrounded by it. We 
promote it. We live it. 

 
 



Our purpose: 
To help people regain their health and to then maintain it for the rest of their 
life. 

Our vision: 
To make natural healthcare the first choice and not only an 
alternative to traditional medicine. 

Our brand    promise: 
To deliver the best health care experience anywhere in the world by 
treating you like you are part of our family. 

Our mission   statement: 

10,000 lives saved 

 



Core Values 

Our core values are the soul of our company. 

Our values reflect what is truly important to us as an organization, the 
things that we esteem most. They define who we are and what we have in 
common, and they set us apart from everyone else in the world. 

We are an organization of superior quality; we have a deep respect for the 
individual and an operating philosophy of excellence, innovation and 
consistency. We deliver the best healthcare experience in the world. Every 
time for every person. 

These values ensure that we will deliver on our brand promise. They don't 
change from time to time, situation to situation, person to person, but 
rather they are the unshakeable foundation of our entire company culture. 
These values are truly the soul of Grasshopper Chiropractic. 

• Excellence 
• We Only Do The Work We are Proud Of 
• Going Above And Beyond Expectations 
• Masters of Our Craft 
• Integrity 

Excellence – A commitment to excellence is our operating philosophy. It 
permeates every aspect of our business, everything that we attempt, 
everyone that we hire, and everything that we create. It leads to a culture of 
constant never ending improvement of every product, service, system and 
department of our company. 



We Only Do The Work We are Proud Of - There are many areas in the 
health care field that we could choose to pursue.  What we have decided as 
a company is that we will only pursue the work that we can be proud of and 
that has the most impact on the world.  We don’t do things just for the 
money but rather we do it to change lives, sleep well at night, and to be a 
shining example for our kids. 

Going Above And Beyond Expectations – We have always been very good 
at exceeding our customers expectations.  We routinely do things that are 
beyond what is expected of us because we want the experience our 
customers have with us to be the very best possible.  We definitely don’t 
believe in doing the minimum to slide by, we would rather leave at the end 
of the day exhausted knowing that  we gave every interaction that day 100% 
of our effort. 

Masters of Our Craft – Learning is not a one-time thing at the Grasshopper 
brand.  We know that we have to consistently and constantly train and learn 
to be the best in our industry.  We have committed as a company to C.A.N.I. 
- Constant and NeverEnding Improvement.  We know the level of 
commitment needed to be masters of our craft and we willing take on that 
responsibility in order to provide our customers with the best care possible. 

Integrity – At the end of the day, a significant way that we judge the quality 
of our life is by the promises that we kept. Keeping our word is the most 
important thing to our company. We will always mean what we say and say 
what we mean. All programs and recommendations that we render to you 
are the exact ones that we deliver to our families and to ourselves. 



Our  Brand  Voice: 

Look at our website. Read our newsletter. Listen to our employees as they 
talk to customers. Take a look at our brochure. When people come into 
contact with our organization, either face-to-face or through written 
communications, what kind of language and tone do they encounter? 
When we talk to people, how do we sound? 

The words, attitude and overall feel of our communications add up to our 
“Brand Voice.” 

Our brand voice is inspirational, challenging, warm and loving, 
absolutely certain, and clear. 

Inspirational   – our brand voice is moving, motivational, encouraging, 
and up lifting. We inspire people through our vision, our insight and our 
passion. 

Challenging  – We are not afraid to speak the truth even when it may 
be unpleasant. We don't believe that sugar-coating helps anyone. We are 
paid to transform lives, and sometimes that requires a compassionate 
challenge. 

Warm and loving – our brand voice is compassionate, loving, 
tolerant, and understanding. We are never critical or condemning. We 
respect unique points of view and strive to make people feel visible and 
safe. 



Absolutely certain - We intend to make a significant impact on the 
world and you can hear it in our voice. We have an unshakeable belief in 
what we are doing. We are coming from a place of true conviction and 
certainty. 

Clear - Grasshopper Chiropractic is all about clarity. We do not tolerate 
fuzziness. We strive for intellectual precision and laser focus. We define 
our terms and back up our assertions. Our words are factual and true. 


