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END-TO-END PERSPECTIVE
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GLOBAL X-RAY



MORE TECH IN TABLE ES
THAN IN A SMARTPHO .
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FLAVOR

Frultiilogy

The tasteof ! ;

7 . " Jaffa. Erapdtacst & 7 -{ Jaffa. cra

Liuuu W -

"' Jagta. Grape-ness
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The taste of

Jaffa. crape-ness S 7’ ;" Jaffa. a'.‘-%ée-.‘mgé | =1 : ’. / \ Jatta. abenest

urany jogr 1

Tropical |

FLAVOR
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BEYOND COLOR



Retail Voices

Tom Mackintosh

Produce Category Director
TESCO



POWER OF A BRAND




Cotton

i GRAPES

UNEXPECTED

EXPERIENCES
y 4




cwsp

SENSORIAL

EXPLOSION
D




Retail Voices

lago Ayto
Gerente de Uva de Mesa
MERCADONA
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BEING DIFFERENT
IS NOT ENOUGH
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THE FUTURE OF FRESH




THANK YOU.
GRACIAS.
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