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News From Grand Haven Main Street 

October—December, 2018 

Holiday Market Place—November 10 

Saturday—10am—4pm 

Tri-Cities Historical Museum 

200 Washington Avenue 

 

Light Night—November 16 

Friday—5pm-8pm 

Grand Haven Main Street DDA 

Start the holiday season in festive fashion by attend-

ing the Grand Haven Main Street Holiday Shopping 

Open House. Limited edition holiday shopping totes 

and free hot cocoa will be given to the first 500 

shoppers. 

 

Jingle Bell Parade—December 1 

Saturday 6pm—8pm 

Holiday parade through downtown Grand Haven, 

followed by the lighting of the community Christmas 

tree in Central Park.  

 

Santa in Centertown—December 8 

Saturday 11am—1 pm 

Santa is coming to Centertown!   Many of the Cen-

tertown neighborhood businesses will be offering 

treats and activities such as decorating cookies, col-

oring, and feature specials on gifts for the whole 

family.  

 

New Years Eve Community Ball Drop—

December 31 

Monday 11:45 pm 

Downtown Grand Haven, Washington Avenue near 

Harbor Drive 

  Important  Dates 

Crisp fall afternoons and chilly evenings, 

amazing sunsets and remarkable colors 

that explode throughout Grand Haven, re-

mind us that we are in the midst of another West 

Michigan Autumn.  Haunted museums and havens 

will be covered in spooky spider webs while the 

streets of downtown will welcome the ghosts and 

goblins for trick or treating.  Many festive events 

are taking place within our district and throughout 

the downtown that you don’t want to miss 

 

Fire Prevention Open House—October 12 

Saturday—11am—1pm 

Grand Haven Public Safety 

525 Washington Avenue 

 

Haunted Museum—October 20 

Saturday—1pm—5pm 

Tri-Cities Historical Museum 

200 Washington Avenue 

 

Trick or Treat—October 31 

Wednesday—4::00—5:30pm 

Downtown Washington Avenue from Harbor Drive 

to Third Street  

All Downtown businesses are encouraged to partici-

pate in this years Trick or Treat event by passing out 

candy to the many little ghosts and goblins racing 

up and down Washington Avenue *Please note time 

change 4:00—5:30pm* 

 

Haunted Haven—October 31 

Wednesday—6pm—8pm 

Grand Haven Community Center 

421 Columbus Avenue 

Bring your family to our Halloween celebration! 

Dress up in your spooky costume and come out to 

the Grand Haven Community Center on Wednesday, 

October 31 from 6pm—8pm.  

 

 

Grand Haven Main Street  

519 Washington 

Grand Haven MI 

(616) 844-1188  (616) 847-3496 fax 

ghmainstreet@gmail.com 



A big THANK YOU to our business partners that adopted a 

flower planter.  Reminder to the remove the begonias on 

10/20— 10-21.  Disposal bags can be picked up from Borrs 

Shoes and Accessories.   

And another HUGE THANK YOU to Tony Ciccantelli 

(Washington Street Inn) for putting up this years Harvest Dec-

orations!  What a great example of someone with an idea 

then taking the initiative and action to make it happen! 

In early November, along Washington, lights will be going in 

the trees and  the light poles will be wrapped with lights and 

live pine boughs.  Grand Haven Garden House was awarded 

this years contract.  We can hardly wait for this festive season 

to begin! 

Social media is everywhere and 
you need to be part  of it. Crys-
tal Vilkaitis from Social Edge 
was at this year’s Retail Success 
Summit.  She has  created six 
steps to a profitable social me-
dia strategy that will help you 

bring more business into your store.  We reviewed the first 3 
strategies (1. Create a strong foundation, 2. Set strong goals & 
3. Make sure your content connects with your followers) in 
the last newsletter.  This quarter we will be reviewing  the last 
three steps discussed.   
1. Build a loyal audience and leads list.                               Ask 

customers for their current email contact information.  
Forward your customers the link to your Facebook page 
and other social media and request that they like your 
page. When  someone “Likes” your page they will get any 
updates or news regarding your store.  This helps pro-
mote sales and get more foot traffic into your store.  Cre-
ate a special sale just for social media clients. 

2.     Strategy Framework—5W’s & How  
 Who? - PCG’s - Prefect Customer Groups are your 
 customers 
 What? – Create a content plan:  What are you 
 posting? Create  an “ideas bank”. 
 When? – When are you posting?  How often? 
 Schedule your SM campaigns simultaneously with 
 your in-store promotions, create contests, have a 
 marketing calendar on your page with “events to 
 come”  ie: Coast Guard Festival Sale  July 27 – Aug 5 
 – specific items on sale (everything red/white/blue I
 s 10% off)  
 Where? – Be where your customers are 
 Why? - Lead generator, Brand Awareness, Customer 
 Service / Relationship building 
 How? –  Look at other similar stores social media 
 accounts. What tools are they using? Who is their 
 clientele? Is their account successful? How many 
 followers do they have? 
3. Managing 
Schedule daily & weekly checklists.  Stay on top of new trends 
in your industry, show your audience you are the right place 
to shop because you have the “it” thing in your store.  Are 
promotions up to date? Have you responded to any feedback 
from customers? What’s new?  What’s coming up? Track your 
SM business.  KEEP IT SIMPLE.  Highest rate of return while 
spending the least amount of time.  Create goals. Offer online 
or social media coupons or promo.  Ask your customer how/
where they heard of you.  Add customer testimonials to your 
story.  How many check ins? Give away a coupon for those 
who check in for their next visit. 
 
If you’d like additional assistance with setting up your social media tools, 

please contact the Main Street office and we’ll match you with available re-

sources.   

 

SOCIAL MEDIA   FLOWERS & HOLIDAY DECORATIONS 

GREETINGS FROM DIANE 

As we turn the pages on our calendars from September to 
October, the cooling weather and changing leaves remind us 
that autumn has truly arrived in West Michigan.  This fall we 
have already cut the ribbon for a new public art installation 
at the Lynne Sherwood Waterfront Stadium, completed a 
successful 9th Year of ArtWalk, enjoyed a return of corn-
stalks on our light poles (thank you Tony Ciccantelli / Wash-
ington Street Inn), and promoted Main Street events that will 
showcase your business to 4,800 homes in the City of Grand 
Haven through the mailing of our fall/winter "save the date" 
cards.     

Behind the scenes we are continuing discussions with poten-
tial developers, continuing to evaluate parking needs, and 
connecting business & building owners to funding resources. 
We're also in the midst of expanding our social media pres-
ence, so please connect with us on Facebook, Instagram, 
Pinterest and Twitter! 

On a personal note, I would have preferred to share this 
news with each of you face-to-face, but the immediacy of 
the situation didn't allow me the time. I'm taking a medical 
leave for the next couple of months to have a joint replace-
ment. While I’m out of the office, Pat McGinnis and city staff 
will be sharing some of my work responsibilities with Vicki, 
who will be working additional hours.  Vicki may be reached 
at:  VEllis@grandhaven.org or (616) 844-1188.  As always, 
Sharon Behm and the Main Street board continue to be 
available to listen and advocate on your behalf.  While I will 
be missing Light Night and the holiday season on Main Street 
(one of my favorite events we do!), I will be back for our line 
up of special events in the New Year. 

Wishing you a successful 4th Quarter of 2018, 

 

Diane Sheridan 

mailto:VEllis@grandhaven.org


100 FRIENDS of GRAND HAVEN MAIN STREET 

We’ve rolled out a special invitation to join Grand 

Haven Main Street in our efforts to build and main-

tain an economically strong and vibrant commer-

cial district through a new “100 Friends of Grand 

Haven Main Street” campaign. Our “friends” may 

be local residents, business owners, or visitors from 

near and far.    

Supporting Main Street through giving as a finan-

cial partner with 100 Friends @ $100 allow us to 

continue to recruit and maintain strong businesses 

that create a dynamic city center.  In addition, these 

contributions support beautification projects (flower 

planters, public art, street furnishings, and banners), and 

special events taking place in the heart of our city, 

which continue to reinforce Grand Haven as the 

happiest seaside community in the United States! 

Plus, as one of our 100 Friends @ $100, you receive 

these tangible benefits:  

 First to hear about Main Street updates in the 

“Friends of Main Street” e-news.  

 Recognition on our website  

 Friends of Main Street Day—Enjoy district-wide 

shopping discounts on a designated winter day  

 Invitation to Main Street Mixers and the annual 

Volunteer Appreciation Celebration in June  

 Invitation to the special Artwalk Opening Gala 

and Closing Reception in September/October  

Copy and share this page—or contact our office for 

additional brochures 

616-844-1188 or ghmainstreet@gmail.com 

   
100 Friends @ $100   

Grand Haven  

Main Street 

Donation Form 
 

Name _____________________________________________________ 

(as it should appear in recognition) 

Address _________________________________________________  

City ______________________________  

State  ___________________    Zip ________ ____________ 

Phone _________________________________________________________    

Email       _____________________________________________________ 

 Check is enclosed.  

Make checks payable to ”Grand Haven Main Street.”  

 $100 Friend      Other ___________ 

 Please bill my credit card  

Name on card_ _________________________________________   

Card number_ __________________________________________  

CVC: _________ Exp: ___________ 

 $100 Friend      Other ___________ 

RECOGNIZING OUR FRIENDS— 
A special thank you to our first friends in our “100 Friends of Main Street” program!   

David Rehm 

Bob & Carole Warren 

Scholten Fant 

Roger & Karen Bergman 

Daniel Judge 

Lois Poel 

Denise Smith 

Robert Sullivan 

Diane & Terry Sheridan 

Edith Tomandl 

Paul Tomandl 

Howard & Sharon Behm 

Ken & Jan Formsma 

Jeff & Lola Fuhs 

Kathy & Gordon Hardy 

William Kooi 

Gerry & Marcia Witherell 

Vicki & Dan Ellis 

The Garland Family 

Nickie & Joe Schroeder 

Mary & Robert Janusz 

Bill & Aileen Redeker  

Rob & Tena Veihl 



Main Street (DDA) Board  
 

Sharon Behm, Chairman 
Borr’s Shoes 
hsbehm@sbcglobal.net 
 

Cyndi Casemier, Vice Chair 
C2C Gallery 
c2cgallery@gmail.com 
 

Todd Anthes, Secretary 
Scholten Fant 
tanthes@scholtenfant.com 
 

Carolyn Taylor, Treasurer 
Fifth Third Bank 
carolyn.taylor@53.com 
 

Geri McCaleb, Mayor 
gmccaleb@grandhaven.org 
 

David Garland 
Huntington Bank 
david.m.garland@huntington.com 
 

Kristin Hibbard 
DeBoer, Baumann Company 
khibbard@dbccpa.com 
 
Mary Janusz 
Calico Cat 
bmjanusz@yahoo.com 
 

Steve Loftis 
Harbor Restaurants 
steveloftis@charter.net 
 

Nickie Schroeder 
Santo Stefano del Lago 
nicolette@santo-stefano.com 
 

John Steinbach 
Anchor Realty 
mrjohn56@hotmail.com 
 

Bob Warren 
rwarren@charter.net 
 

Staff 

Diane Sheridan 
Executive Director 
dsheridan@grandhaven.org 
 
Vicki Ellis  
Administrative Assistant 
vellis@grandhaven.org 
 

 

 
Grand Haven Main Street  

519 Washington; Grand Haven MI 
(616) 844-1188 

(located on the 2nd Floor at City Hall) 

All Main Street meetings are open to the public. We wel-

come visitors and your participation.  Not sure where to 

start?  Come visit one or more of our "working committees" 

and see what fits your volunteer interests. 
 

DDA Board—Chair: Sharon Behm 
Meets 2nd Thursday; 7 AM; Council Chambers, City Hall 
 
Business Recruitment&Retention—Chair: TBD 
Meets 4th Tuesday; 8:30 AM; Chamber of Commerce Lower 
Level Conference Room, 1 S Harbor 
 
Organization Committee—Chair: Carolyn Taylor 
Currently meets 3

rd
 Tuesday; 8 AM; Council Chambers, in 

City Hall, 519 Washington 
 
Preservation&Place Committee—Chair:  Randy Smith 
Meets 4

th
 Monday; 8:30 AM; Basement Conference Room in 

City Hall, 519 Washington 
 
Promotions Committee—Chair:  Andy Cawthon 
Meets 3

rd
 Tuesday; 9 AM; Council Chambers in City Hall 

 
ArtWalk Planning  Committee—Chair:  Steve Loftis 
Meets as needed—contact the office for details. 

MONTHLY COMMITTEE MEETINGS 

    COFFEE WITH THE DIRECTOR 

As we head into our last quar-
ter of 2018, it is time to work 
on projects and new develop-
ment being planned for 2019.  
To help stay in touch, we have 
a drop-in coffee time with-
Sharon Behm, chairperson of 
the Main Street Board, she will 
be filling in for our director 

while she's on medical leave.   

Coffee with the Chair 

8:30—9:30 am @ Aldea Coffee 

Friday, November 30  
   

 


