
Indicator What does the Indicator measure? Name ID Definition

1. Mission and Social Goals The MFI's stated commitment to its social 

mission, its target market and development 

objectives.

Mission Statement OD2735 The mission statement of the organization.

2. Governance Whether the members of the Board of 

Directors' have been trained in social 

performance management and the 

presence of a formal Board committee that 

monitors social performance.

Social Performance Management 

Training

OI4136 Indicate whether any member of the organization's board of 

directors participated in training sessions related to any aspect 

of environmental or social performance management  during 

the reporting period.

Organizations should footnote details on the type and duration 

of training.

Product/Service Detailed Type PD1516 Detailed type of product or service provided by the 

organization. Select one from the Excel Detailed List tab.

Other Financial Services Offered PD5098 Types of financial services offered by the organization in 

addition to core credit, savings, and insurance products. Select  

all that apply:

- Debit/Credit Cards

- Microleasing

- Mobile Banking Services

- Payments by Check 

- Remittance Services

- Savings Facilitation Services

- Other (footnote)

Non-financial Support Offered PD9681 Indicate whether the organization provides any non-financial 

support services to clients. 

Organizations should footnote the details on the types of 

services offered.

5. Transparency of Costs of 

Services to Clients 

How the institution states the interest rate. Interest Rate Method PD2691 Amortization method used for the product reporting against.  

Select one:

-  Declining balance method 

-  Flat interest method 

n/a

n/a

n/a

Microfinance Metrics
from the MIX and SPTF

MIX/SPTF Indicator Related IRIS Indicator(s)

3. Range of Products and 

Services

Both the financial and non-financial 

products and services offered by an MFI.

6. Human Resources and 

Staff Incentives 

The MFI's policy regarding social 

responsibility to staff, such as: human 

resource policies in place, board and staff 

composition, staff turnover rate and staff 

incentives linked to social performance 

goals.

The Microfinance Information Exchange (MIX) and the Social Performance Task Force (SPTF) have developed specific indicators by which to measure the social performance of 

microfinance institutions (MFIs).

These specific indicators are used to collect social performance data from MFIs around the world and provide a platform for benchmarking and analysis. The table below summarizes 

these indicators and their alignment with IRIS.

Policies the organization may use to protect clients. Select  all 

that apply:
- All employees involved in collections are trained on collection 

practices in particular on acceptable and unacceptable debt collection 

practices which are clearly spelled out in a code of ethics, book of 

employee rules or debt collection manual.

- Internal audits check household debt exposure, lending practices 

that violate procedures including unauthorized re-financing, multiple 

borrowers or co-signers per household, and other practices that could 

increase indebtedness.

- Productivity targets and incentive systems value portfolio quality at 

least as highly as other factors, such as disbursement or customer 

growth. Growth is rewarded only if portfolio quality is high.

- The institution’s collection practices are covered during the initial 

training of all employees involved in collections (loan officers, 

collections employees, and branch managers). In particular, 

collections employees receive training in acceptable debt collections 

practices and loan recovery procedures.

- The institution documents and communicates to clients about loan 

policies and procedures for rescheduling credit. 

- The institution's pre-payment penalties, account closure fees, 

transaction fees or other penalties are not excessive.

- The organization's corporate culture values and rewards high 

standards of ethical behavior and customer service.

- Other 

4. Social Responsibility to 

Clients 

 The 6 principles of client protection of The 

Smart Campaign applied by the MFI: 

1)Avoidance of Over-Indebtedness; 

2)Transparent and Responsible Pricing; 

3)Appropriate Collections Practices; 4) 

Ethical Staff Behavior; 5) Mechanisms for 

Redress of Grievances; 6) Privacy of Client 

Data.

Social Responsibility to Financial 

Services Clients

OI7783
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Indicator What does the Indicator measure? Name ID Definition

MIX/SPTF Indicator Related IRIS Indicator(s)

7. Social Responsibility to the 

Environment 

Whether the MFI has policies and 

initiatives in place to mitigate the 

environmental impact of financed 

enterprises.

Environmental Policies for 

Financial Services Clients

PD7932 Indicate whether the organization implements environmental 

policies associated with the organization's financing practices.  

Organizations should footnote details on the types of policies 

in place.

8. Poverty Outreach  Poverty levels of clients at entry and their 

move out of poverty over time.

n/a

9. Client outreach by lending 

methodologies

The typology of lending methodology 

offered by the MFI.

Microfinance Delivery 

Methodology

PD7356 Financial services delivery methodologies used. Select all that 

apply:

-  Individual Lending 

-  Solidarity Group Lending 

-  Village/Self-Help Group Lending

-  Other (footnote)

Client Organizations: Total PI9652 Number of enterprises that were clients of the organization 

during the reporting period.

Jobs Created at Directly 

Supported/Financed Enterprises: 

Total

PI3687 Net number of new full-time equivalent employees working for 

enterprises financed or supported by the organization at the 

end of the reporting period, and since the beginning of 

support/investment by the organization. 

Organizations should footnote the calculation assumptions, 

specifically the definition of full time work used when reporting 

against this metric.

11. Client retention  The client retention rate of an MFI. Client Retention Rate PI9319 Retention rate of the organization's clients for the reporting 

period.

10. Employment Creation 

and Enterprises Financed 

The number of enterprises financed by the 

MFI and employment generation 

opportunities created by the enterprises 

financed.
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