
THIRD EDITION | BUSINESS ISSUES  0021Warrior Walk

SIGN UP
Register your
company to join

WALK
Enjoy a fun day and 
support our warriors
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TAKE THE STEPS
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needed towards helping our Vets!
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Introduction

This guide contains all the information your company needs to build and execute a 
fundraising campaign for GI Go Fund. It includes resources and tools for four key volunteer 
roles; the Executive Officer, the Company Leader, the team captains and the walkers. 

In addition to raising money for our programs that help so many military families, the 
Warrior Walk also provides direct benefits to your company and co-workers.

• Pride in company. Surveys show that more than 90 percent of employees feel proud 
of companies that support an important cause.

• Leadership skills. Volunteer work helps your employees develop and enhance 
leadership skills that benefit them on the job and at home. These skills include 
goal-setting, decision-making, problem-solving, time management, negotiation and 
networking.

• Higher visibility. Supporting Warrior Walk can enhance the reputation of your company 
throughout your community as friendly and supportive of veterans. Many companies 
print T-shirts for their walkers to wear at the event to showcase their company’s 
involvement.

• Tangible and intangible benefits. Using the Warrior Walk as an avenue to give back to 
the community can boost employee productivity, morale, job satisfaction and loyalty.

And remember that our team can be reached anytime by phone or email to assist you and 
your team. We’re here to help you every step of the way.

• One in three 
homeless in America 
once served our 
country in uniform.

• Over  20% of 
Veterans return back 
with a form of mental 
illness

• Over 1.5 million 
Veterans live in 
poverty

• Over 2 million 
Veterans live without 
healthcare coverage

• Over 22 veterans 
take their own lives 
every day

WHY HELP

YOUR SUPPORT CAN MAKE A DIFFERENCE
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WHY HELP

SEND MESSAGES TO

Department directors to drive 
Team Captain recruitment.

All Team Captains to encourage walker 
recruitment.

All registered walkers to encourage 
fundraising. 

Employees at company who is a 
veteran or has military connection

Lead your team to success!
• Ask a member of your senior management team to serve as the Company Leader for Warrior 
Walk. The Company Leader’s role is outlined on page 4. 

• Meet with your Company Leader to develop a Warrior Walk action plan. 

1. Set company fundraising goal. 

2. Outline mission activities to coincide with Warrior Walk efforts. 

3. Develop a timeline. 

• Set your personal fundraising goal and work with your team to achieve it. 

• Send messages throughout the campaign to individuals who could participate in the drive. 

• Attend the Team Captain Kickoff to jump start Warrior Walk efforts. 

• Meet with the Company Leader at least twice throughout the Warrior Walk campaign to evaluate 
progress and outline key action items necessary to achieve goals.

EXECUTIVE OFFICER ACTION PLAN
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When building your Warrior Walk action plan, consider all of these fundraising strategies! These 
strategies are proven techniques that will help your company achieve its goal!

COMPANY SPONSORED WALKERS - Companies can show their team’s commitment and increase the 
number of Warrior Walk participants by paying the registration fees for all of its participating employees. 
This concept, first developed by Realogy, is a great way to get your company’s employees out supporting 
veterans, and all companies participating in this option will receive sponsorship recognition at the event.

MATCHING GIFTS - Many companies offer to match donations given to GI Go Fund by employees OR 
money raised for GI Go Fund by employees.

TOP WALKERS - Individuals who raise $1,000 or more through their fundraising efforts.

EXECUTIVE CHALLENGE - A challenge from the Executive Officer to other executives within the company 
to raise a specific amount of money. For example, the Executive Officer sets a goal to raise $1,000 and 
challenges other executives to each raise $1,000.

VENDOR SPONSORSHIPS - Ask your vendors and business partners to join your company in supporting 
the GI Go Fund by making a corporate contribution toward your company’s fundraising efforts.

ONLINE FUNDRAISING - Warrior Walk’s online tool makes it easy and fun for your company and employees 
to raise money. Each participating company will have a Team Page that’s set up for its employees to recruit 
walkers, raise money and track progress toward achieving its goal. 

FUNDRAISING TEAMS - Fundraising teams can be a great way to increase organization and contributions 
for the Warrior Walk. Teams can include an Executive Officer to serve as a leader, with a Company Leader 
organizing and guiding Team Captains across all departments/divisions of the company. Team Captains 
can recruit 15 walkers each and the walkers collect donations for GI Go Fund. Each walker is encouraged 
to meet an individual fundraising goal to help his or her team meet a team fundraising goal.

C
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1.

2.

Plan for Success

• Meet with your Executive Champion to develop a Warrior Walk action plan.
1. Set company fundraising goal.
2. Outline mission activities to coincide with Warrior Walk efforts.
3. Develop a timeline.

• Recruit Team Captains. Ask people face to face to serve as a Team Captain. Most people respond best when 
asked in a personal way.

• Conduct a brief Team Captain Kickoff. 

• Ask Team Captains and walkers to register on gigo.org and use it as a fundraising tool.

• Work with your senior managers and Team Captains to secure vendor sponsorships.

• Follow up with Team Captains regularly. Encourage Team Captains to identify a top walker from each team.

COMPANY LEADER ACTION PLAN
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Identifying Potential Team Captains

Take 10 minutes to develop a list of potential Team Captains. List twice as many people as you will need.

When creating your list, keep these attributes in mind:

• Look for people with leadership ability.

• Look for people who are well respected within your company.

• Look for people who are as passionate as you are about helping military veterans and their families. Ask 
people who either served in the military or know someone close to them who has.

Recruiting Team Captains

• Enlist the help of the Executive Champion and senior managers to recruit Team Captains from each 
department within the company.

• Attend a managers/department head meeting to ask for support and help in recruiting participants. 

Keeping Team Captains Motivated and On Track

• Make the campaign passionate and personal! Share stories of employees, friends or family members 
involved in the military.

• Ask the Executive Champion to send key messages as needed throughout the campaign. These messages 
can reinforce responsibilities, communicate fun incentives and recognize top-performing volunteers!

• Offer incentives for top fundraisers and top Team Captains. For example:

1. Ask the chief officers to host a lunch for every walker who raises $1,000 or more.

2. Offer a front-row parking space for a week to each Team Captain with at least 15 walkers who all raise 
money.

• Check in with your Team Captains at least once a week to be sure they have all their materials and to answer 
questions. People perform best when they are informed and feel appreciated.

• Be sure to congratulate all Team Captains and walkers after the Warrior Walk. Thank the Team Captains for 
their hard work and highlight walkers who exceeded their fundraising goals!
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Vendor Sponsorships

Vendors can be a major source of funds to help your company achieve its fundraising goal. Follow these steps 
to conduct a successful vendor campaign. 

• Identify senior managers and Team Captains who have relationships with your company’s vendors. 
Having strong relationships will help make a more personal and successful request.

• Ask each vendor for a specific contribution amount. Consider the strength of the relationship and the 
amount of business you conduct with each vendor when deciding on the amount. Your GI Go Fund staff 
partner can provide you with a template letter.

• Follow up with each vendor by phone within two weeks of making the request by letter. Personal follow-
up is the key to a successful campaign.

Use the Warrior Walk Team Page as a Resource

• Ensure all Team Captains and walkers register online. You can send an e-mail to the Team Captains through 
your Warrior Walk Team Page that includes a link for easy online registration.

• Demonstrate the recruitment and fundraising capabilities of the Warrior Walk Team Page at the Team 
Captain Kickoff.

• Track your recruitment and fundraising progress with the reports provided on your company’s Warrior Walk 
Team Page. 

GET YOUR VENDORS INVOLVED
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• Set a team fundraising goal.

• Recruit 15 walkers who are each committed to 
raising money for the GI Go Fund.

• Ask each walker to raise a certain  amount of 
money to help the team meet its goal. For example, 
a team of 15 walkers can easily raise $3,000 if each 
walker raises $200.

• Ask one walker to raise $1,000.

• Attend the Team Captain Kickoff at your company.

• Help all walkers register on the Warrior Walk 
website by sending an e-mail from your Warrior Walk 
Team Page that includes a link for them to register 
on your team.

• Help each walker achieve their personal fundraising 
goal.

1. Encourage use of the Warrior Walk website 
as a quick and easy way to ask for donations via 
e-mail.

2. Distribute walker envelopes to each walker on 
your team.

• If applicable, obtain matching gift forms from your 
Company Leader and distribute to your walkers.

• Motivate and encourage your walkers from start to 
finish.

1. Identify veterans and family members on your 
team and ask them to share their personal stories 
with the other walkers.

2. Recognize walkers for progressing toward and 
achieving their goals.

• Celebrate your team’s success at the Warrior Walk.
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Identifying Potential Walkers

• Take 10 minutes to develop a list of 30 potential 
walkers. List twice as many people as you will need.

1. Look for busy people who get things done!

2. Look for people who are passionate about 
helping veterans.

• Ask early. Set a goal to recruit at least five of your 
walkers on the first day of your recruitment.

• Visit and ask each potential walker to join your 
team in person. Most people respond best when 
asked personally.

• When you recruit each walker, help them register 
with your team on the Warrior Walk website.

Keeping Walkers Motivated

• Make your team’s campaign passionate and 
personal by sending e-mails or messages about 
co-workers, friends or family members who are 
involved with the military. 

• Give your walkers weekly updates detailing how 
each person is progressing toward their goal. 
Highlight each walker when they achieve their goal.

• Offer incentives to your walkers. Make it a daily 
competition during the last week before the 
Warrior Walk and give a prize to the most successful 
fundraiser for each day.

• If possible, pull your walkers together for brief, 
fun team rallies to keep the momentum rolling.

• Be sure to congratulate and thank all walkers after 
the Warrior Walk. Highlight those who exceeded 
their fundraising goals!

TIPS FOR SUCCESSACTION PLAN

TEAM CAPTAIN ACTION PLAN AND TIPS



TIPS FOR SUCCESS

GETTING STARTED

• Develop a list of potential donors. Decide how you will ask each donor and how much you will ask them to 
donate. You can ask for donations face to face, by using the Warrior Walk website or with a personal letter.

• Share your passion! We all have a personal connection to the military. When you are asking for
donations, be sure to tell people why you are raising money for GI Go Fund.

RAISE MONEY ONLINE

• Register online and personalize your Warrior Walk Web page with a personal photo and short story describing 
your connection to the military and your motivation to raise money for GI Go Fund.

• Use your Warrior Walk Team Page to e-mail family and friends to ask for donations. Add your personal 
touches to the e-mail templates provided before sending them. Most people are more likely to respond to a 
personal and passionate story.

• Download your address book to your personal Warrior Walk Team Page. By following the steps, you can 
easily send and track e-mails and donations through your Team Page.

CONDUCT A LETTER-WRITING CAMPAIGN

• Create a personal letter to send to prospective donors. (Download a sample letter from the Warrior Walk 
Team Page or create your own.) Be sure to add your personal story and motivation for raising money for the 
Warrior Walk.

• Include a self-addressed, stamped envelope with your letter to make it easy for your donors to contribute.

• Place a follow-up call to all friends and family who have not responded.

Share Your Warrior Walk Involvement with Your Friends on Social Media! You can now 
connect to Facebook, Twitter, and more from your personal Warrior Walk Team Page. 
Use all of these social media tools to ask your friends for a donation or encourage 
them to register for Warrior Walk!

VOLUNTEER TIPS
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Platinum

WARRIOR WALK
SPONSORSHIP

OPPORTUNITIES
Show how much you support our military veterans

For more information regarding all sponsorships, contact us at 

(866)389-4446 or via email at warriorwalk@gigo.org

• Banner displayed at Walk, Kick-Off and Awards events

• Logo placement on brochures, posters and t-shirts

• Logo placement and live link on Warrior Walk website

• Text mention on all email blasts

• 10x10 sponsor tent on Walk Day

• Dedicated posting on social media 

Gold

• Logo placement on t-shirts

• Logo placement on Walk website

• 10x10 sponsor tent on Walk Day

• Dedicated posting on social media 

Silver

$15,000

$10,000 $5,000

• Logo placement on t-shirts

• Logo placement on Walk website

• Dedicated posting on social media 

July 15, 2017
Liberty State Park

1 Audrey Zapp Dr, Jersey City, NJ 07305
Sponsorship Deadline is June 10, 2017


