
8:00 - 8:30 AM CHECK IN

WELCOME 
Donald Lassere, Muhammad Ali Center & Susan Barry, Community

Foundation of Louisville  

8:30 - 8:40 AM 

KEYNOTE - DONOR ENGAGEMENT: FROM 
CONSISTENT GIFTS TO MAJOR GIFTS 

Bobbie Donahue, IU Lilly Family School of Philanthropy 

GIVING DAY BEST PRACTICES & PLATFORM FEATURES 
Jesse Saldana & Laryssa Hebert, GiveGab 

HARNESSING THE POWER OF STORYTELLING 

LUNCH/VENDOR FAIR/TECH LOUNGE

Sarah Riley, Courier Journal

NONPROFIT  
TRAINING CAMP 

July 24, 2018 
Muhammad Ali Center

9:00 - 9:50 AM 

10:00 - 11:00 AM 

11:10 - 12:00 PM 

12:00 - 1:15 PM

1:15 - 2:00 PM

2:00 - 2:50 PM

3:00 - 3:50 PM

3:50 - 4:00 PM

4:00 - 5:00 PM

PANEL: NEXT GENERATION PHILANTHROPY

THE ART OF SOCIAL MEDIA
Chris Nation, Runswitch PR 

LIVE-STREAMING FOR NONPROFITS

WRAP UP

SOCIAL HOUR

Sarah Graves, Louisville Urban League; Molly Melia, Community 
Foundation of Louisville; Jesse Saldana, GiveGab; Dr. Michael Strawser, 
Bellarmine University; Carrie Syberg, [give] 502

Chris Strub, I AM HERE, LLC 

SCHEDULE

GIVE FOR GOOD LOUISVILLE: WHAT TO EXPECT
Cara Baribeau, Community Foundation of Louisville 

8:40 - 9:00 AM 

Sponsored By:

HEAR FROM YOUR PEERS

Steven Michael Carr, Mattingly Edge 
Dr. Kish Cumi, Smoketown Family Wellness Center 

DaMarrion Fleming, Sowing Seeds with Faith 
Johnique Ison, Sowing Seeds with Faith 

Jennifer O'Bryan, Apple Patch Community, Inc.  
Kelsie Smithson, Louisville Girl's Leadership 



SESSION SPECIFICS

SPEAKERS

GIVING DAY BEST PRACTICES & PLATFORM FEATURES

A 24-hour fundraising blitz can be exhilarating, but nonprofits need a plan 
to make the most of the opportunity. In this session, experts from GiveGab 
will go through giving day best practices like how to set goals for your 
nonprofit and how to identify your key audience and will raise up examples 
from giving days around the country. Additionally, this session will cover 
how to leverage peer-to-peer fundraising and matches to attract both 
existing and new donors on such a highly energized day.

HARNESSING THE POWER OF STORYTELLING

Humans are emotional beings and research tells us that most decision 
making is driven by emotions. That goes for philanthropic decisions, 
too. This session will take attendees through the fundamental building 
blocks of good stories, how to cultivate them, how to think about 
storytelling for different audiences and mediums, and provide a road 
map for staying on track. 

THE ART OF SOCIAL MEDIA
Love it or hate it, social media should be an essential part of any nonprofit's 
strategy for connecting the community to their work. This session will begin 
with an overview of the various social media platforms and then guide 
attendees through best practices for how to build your brand, identify an 
audience, and develop and manage content distribution in a way that will 
help you achieve your specific goals. The session will then dive deeper into 
how to advertise on social media and the difference a small budget can 
make to help your messages be seen in a world where algorithms rule.

DONOR ENGAGEMENT: FROM CONSISTENT 

GIFTS TO MAJOR GIFTS

Each donor is different, but there are many best practices for delighting 
current and potential donors to achieve your goals. In this session, learn 
how to optimize the Major Gifts Cycle to plan for, solicit and steward 
transformative gifts. Our keynote speaker will also cover the psychology of 
giving, board engagement, and cultivating bigger gifts with existing 
donors.

PANEL: NEXT GENERATION PHILANTHROPY
As Boomers age, nonprofits need to think about how to prepare and attract 
their next generation of donors. With an upcoming generation familiar with 
online platforms and immediate gratification, giving days and online 
fundraising are important to embrace for the future. This session will feature 
a panel of guests with academic experience, giving day expertise, social 
media knowledge, and a history of engaging young philanthropists.

LIVE-STREAMING FOR NONPROFITS

Every year, Give For Good Louisville is the talk of the town, and it’s more 
critical than ever that organizations know how to take control of their 
messaging via live-streaming. In this session, Chris will show you how 
live-streaming video can help you attract and activate your key donors, 
why this is such a powerful tool, strategies for content development, and 
everything you need to know so you can start going live the next day.

JESSE SALDANA

Jesse is the Senior Director of Product at GiveGab. In this role, he manages 
the delivery of platform features so GiveGab can continue to make more 
happy nonprofits. He also works closely with Giving Day hosts, like the 
Community Foundation of Louisville, to help grow and innovate giving days 
across the country.  

ROBERTA "BOBBIE" DONAHUE, MBA, CFRE
With over 25 years in fundraising for cultural, educational, and social 
service agencies, Bobbie has accumulated a wide variety of administrative 
and instructional experience in institutional advancement and charitable 
organization fundraising. She has served as as executive director and chief 
development officer for nonprofits of all sizes. In addition to serving on the 
faculty of The Fund Raising School at the IU Lilly Family School of 
Philanthropy, Bobbie is currently a fundraising and management consultant.

MICHAEL STRAWSER, PH. D.
Assistant Professor and the Director of Graduate Programs in the School of 
Communication at Bellarmine University, Michael is a communication trainer and 
consultant through his business, Legacy Communication. He specializes in 
communication skills training and inter-generational interaction. 

LARYSSA HEBERT
A Project Coordinator at GiveGab, Laryssa works on collaborating with the
Give For Good Louisville team to help strategize and grow their giving day
on GiveGab's platform. Laryssa has had the privilege of working directly
with nonprofits in a customer support role within GiveGab, as well, and is
excited to continue teaming up with the Louisville community!

SARAH RILEY
Head of the Courier Journal’s Louisville Storytellers Project, Sarah is the
organizer of live storytelling nights and coach for the project’s on-stage
tellers. She also is the social media and engagement editor at the Courier
Journal and has 20 years of experience in journalism. She believes that
everyone has a story to tell.  

CHRIS NATION
Chris is the Vice President of Digital at RunSwitch PR, Kentucky’s largest public 
relations firm. With more than 10 years of experience, Chris leads the digital 
division at RunSwitch which focuses on using digital strategy, social networks, 
and emerging technologies to amplify public affairs and public relations 
efforts for clients. Recognized for his work, he was invited to join the 
International Academy of the Visual Arts (IAVA), Interactive Media Council, 
and the International Academy of Digital Arts and Sciences (IADAS). 

MOLLY MELIA
Marketing & Communications Associate for CFL, Molly assists with
branding, marketing, PR, and content creation. She also works as the
project coordinator for Give For Good Louisville and served as a facilitator
for the Louisville Youth Philanthropy Council. Molly is a graduate from the
Master of Arts in Communication program at Bellarmine University.

CHRIS STRUB
Chris is the first person to live-stream and Snapchat in all 50 U.S. states,
author of ‘50 States, 100 Days: The Book,’ and a former social media
consultant with Humana. Chris, the CEO of I Am Here, LLC, is a nationally
recognized keynote speaker and creator of the online course ‘Live-
Streaming for Nonprofits.’ Chris co-hosted CFL's Facebook Live efforts at
Give For Good Louisville 2017, and will return again this fall.  

CARRIE SYBERG
Director of Community Partnerships at Actors Theatre of Louisville, Carrie has
used her decade of fundraising experience to contribute to organizations not
only through contributed revenue but through impactful partnerships within the
region. As a part of her continued nonprofit work, Carrie sits on the Executive
Committee for [give]502, a giving circle for young professionals.

CARA BARIBEAU
Vice President of Marketing & Communications at CFL and the project lead
for Give For Good Louisville, Cara has lead the giving day's public-facing
growth since 2014. With over 20 years of experience building brands,
having been the President and lead strategist at IMC, she shaped the
licensing visions for some of the world's largest brands. Now she is focused
on building the giving day into a multi-million dollar community movement.

SARAH GRAVES
Sarah Graves is the Development Associate at Louisville Urban League. She
draws on her 10 years of experience in project management and marketing
to expand the reach of the organization, raise funds, seek new partnerships
with businesses and individuals, and plan the League’s Annual Report
Luncheon and Derby Gala. Sarah is fluent in Spanish, having lived abroad
in Spain for several years and holds a M.A. in Diplomacy and International
Commerce.


