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On Amplify Austin Day 2018, AVANCE-Austin decided to break the mold of typical giving day 
fundraising. AVANCE conducts a two-generation education model that strengthens families in 

Austin's at-risk communities through parent education and support programs.

On Amplify Austin Day, AVANCE staff decided to lead AVANCE Moms in fundraising events of 
their own. They empowered their community of families to get involved and practice 

leadership skills, team work, communication as well as learn more about the importance of 
giving back. In a two week competition between classrooms, the AVANCE Moms’ sales of 

tamales, bunuelos, and raffle tickets raised just over $7,500, mostly in small bills and change. 
Those dollars were matched by donors on AmplifyATX.org for a total of $25,000 raised for 

AVANCE on Amplify Austin Day.



Setting Campaign Goals
WHAT GOALS DO YOU SET FOR AMPLIFY AUSTIN DAY?

Our goal in 2018 was first and foremost about getting our community involved. We set a dollar 
goal of $20,000, but our true goal was to create something our whole community could rally 

behind.

HOW DID YOU APPROACH REACHING YOUR GOALS?
When we decided to engage our Moms in Amplify Austin Day, we talked with our Educators, 
who are all AVANCE Moms themselves, to lead the way in this fundraising initiative. Each 

classroom had a team captain to coordinate efforts and motivate their team. Each team made 
signs to hang in the hallways and got to work on their fundraising plan. Our Moms were 

already meeting outside of the classrooms, but they got together even more to support the 
campaign.

We saw them strengthening the bonds that they made when they first met in September. 
Watching them be so successful motivated our community to do more on Amplify Austin Day.

We also tried just about every key strategy that was suggested for Amplify Austin Day this year. 
In order to build our community involvement, we strategically focused on inviting our board of

directors to be fundraisers on Amplify Austin Day. We also secured matching dollars, which 
ended up being an excellent motivator for donors to give.



Marketing & Strategy
HOW DID YOU USE SOCIAL MEDIA TO BRING YOUR COMMUNITY TOGETHER?

We learned quite a bit from coming to the Amplify trainings and we liked the idea of creating a 
viral campaign by utilizing user generated content. We asked all of our advocates, donors, 

board members and families to take a picture with our big sunglasses and asked
them to share how they make “Futures So Bright.” It really helped our community engage. It 

was something that was both fun to bond over and easy to share on social media.

HOW DID YOU SEE THESE STRATEGIES AFFECT YOUR CAMPAIGN?
Between social media, our strategic focus on fundraisers, and celebrating our Moms, we saw 

our community come together in a unique way. We asked donors if they could match our 
Moms' classroom efforts that were happening offline through Amplify

Austin Day. Some people heard about what was happening and gave to specifically support a 
certain class and their campaign. Our moms raised $7,500 offline, which helped us surpass our 

initial goal with $25,000 raised.



Amplify Insights & Reflection
WHAT CAMPAIGN STRATEGY WAS MOST SUCCESSFUL?

Personal outreach has been the most effective strategy for us on Amplify Austin Day. 
Whenever we can ask our advocates to bring their networks together to give or to attend an 

event, we’ve found much more success. We reached out to key ambassadors for Amplify Austin
Day and focused on helping those people run great campaigns. We wanted to encourage the 

people we knew would be really invested in their fundraising. We saw many donors give 
because their friends asked them to - it really does work!

WHAT ADVICE DO YOU HAVE FOR OTHER NONPROFITS AS THEY PREPARE FOR AMPLIFY 
AUSTIN DAY?

There are so many strategies you can implement in your Amplify campaign. Try everything, 
but be sure to then think about ways that you can refocus and narrow in on a strategy that 

works for you. Next year, we’ll focus more on the strategies that were successful for us and let 
go of the strategies that didn’t resonate with our community. Trying to do everything ends up 

being more time and less return on your investment.



I Live Here I Give Here: 

On a mission to make Austin the most 
generous community in the United States:

We believe that we can build a more united, more prosperous Austin for all when we give together 
as a community. 

I Live Here I Give Here is a bridge to impact, helping you make your mark, your way on our city. 
Austin has been named one of the most economically segregated cities in the country while also 
being named one of America’s strongest economies. Austin is currently ranked the 33rd most 
generous city in the US, compared to our neighbors Dallas at number 4, Houston at number 5, and 
San Antonio at number 25. We know we can do better!

By focusing on inspiring new and young, givers, volunteers, newcomers, and activists to make an 
impact on the community where they live, I Live Here I Give Here is ensuring that Austin thrives for 
decades to come. 


