
*SCREW DIFFERENT
Your nifty little how-to guide for crafting a brand that fits your personality AND gets all the 
best people wanting to work with you, all while avoiding the #1 mistake most business 
owners don’t realise is costing them confidence, credibility and cash!

BE MORE YOU



So you took the Brand Personality Quiz - good work :-) 

Now this isn’t like those other Facebook quizzes where the 
results are fun, but meaningless. No… the results of your quiz 
(should you chose to do something with them) have the 
power to transform your business. 

I know, you’ve heard it all before, right? 

But seriously… I know this information has the potential to 
change your life! 

And if that sounds dramatic, my over-excitement is 
testament to how much I frickin’ love this stuff and the 
results this work has got for my clients. Because when it 
comes to your quiz results, what you're looking at is 15 years 
of experience in the world of visual identity and branding – 
all summed up into 5 brand personality types. 

Crazy right? But true…

Through my years of researching visual design and working 
with clients 121 on their brand identities, I’ve discovered that 
everyone falls into one of these 5 brand categories…

*The Disruptor  *The Purist  *The Visionary
*The Adventurer  *The Pioneer

Well everyone tends to fall into two or more of these categories, 
but there's always a dominant one, and that's what your results 
have just revealed for you.  

Your CORE brand personality style. 

So which one are you? 

To be clear, one isn’t ‘better’ than 
the other. Instead, each brand type 
expresses a particular sort of person 
and in just a minute I’ll reveal how 
you can use this information 
to fascinate online. 

But before I get into the nitty-gritty 
of HOW, let me first explain what this 
categorisation means for your brand 
and your business.

Here comes the good stuff :-) 



I'm Dee Woodward and for the last 15 years, I’ve been 
obsessed with helping people (like you) create brands that 
fascinate - for all the right reasons. 

This is powerful stuff because once you’re armed with your 
core brand personality style you can create a visual identity 
with intention. Specifically, you can: 

● Express who YOU are in a way that allows your 
audience to understand you -  even before you’ve 
spoken a word together

● Evoke the perfect emotions and feelings in your 
audience - so they’ll be itching to work with you over 
everyone else

● Be distinctive and instantly 
recognisable when your 
business shows up on 
and offline

How much would that be worth to you? 

In a world where we’re bombarded and overwhelmed, the right 
visuals cut through the noise, attract the right people, and give 
you the satisfaction of expressing your true self. That’s why 
personality branding can change your life! 

And it’s why the Brand Personality Quiz forms that all-important 
first step to creating a visual identity that truly fascinates. 

Because once you know who you are, you get a framework within 
which to explore how you show up. 

Let me show you how...

YOUR RESULTS EXPLAINED

Within the ‘revealed’ section of this PDF, you’ll discover how the 
five core personality types can be expressed 
differently in terms of colours, fonts, and imagery. 

As you look at the images on the next page, notice how each
 one evokes a subtly different emotion and response in you...



In other words, you feel a different 
connection depending on which image 
you look at. But more than that… you’ll 
instinctively feel drawn to some images 
more than the others. In fact, some of 
the brand types may not resonate with 
you at all. 

THAT’S THE POWER 
OF A VISUAL IDENTITY. 



Now the impact of the visuals you use go way deeper than 
physical appearance alone. 

● They evoke reactions
● They determine how someone feels about you (at 

a subconscious level)
● They influence if someone likes (or doesn’t) like 

you
● They even determine whether people hang around 

for a closer look - or give their attention to the 
next thing that catches their eye. 

In other words, your visuals can make someone more (or 
less) likely to buy from you. 

Now most businesses leave this reaction to chance. 

It’s such a waste because when you nail your branding, 
YOU get to influence the type of reaction you evoke in 
your perfect audience. 

In other words, you get to create an experience through 
your design, which helps people connect with you and 
your offerings - so they can decide if they want to buy 
what you've got.

That's what branding is all about. It’s more than how you look, it’s 
about using fonts, images, and colours to create an emotional 
connection between who you are (and what you're offering) and 
your perfect customer. 

When you nail it, the the magic happens (and by magic, we're 
talking authority, connection, and sales!) Because as Zig Ziglar said, 

“People don’t buy. 
.for logical reasons,. 
.they buy for. 
emotional 
.reasons.”. 

It’s true. Us humans are 
a crazy bunch! 



As much as we like to think we make 
rational decisions, we don't. Instead, we're 
driven by our emotions - and it’s visuals, 
which first evoke those first, instinctive 
emotions. 

Visuals are incredibly powerful. 
We first learn to see the world through 
visuals. It's the oldest form of 
communication. Before we learn language 
we learn how to connect visuals to feelings 
and that connection usually happens in an 
instant, without us really knowing it just 
happened.

It's why we always judge books by their 
covers! 

No matter what’s inside, I'll always want 
the bottle of wine with the best label! 

Yes, we are a fickle bunch!

-
THIS 
ALL 
STARTS 
WITH 
YOU
-

More often than we'd like to admit, we buy 
because of an emotional pull towards a 
person or a product. An instinct, a 
knowing, a feeling… you see something 
and suddenly you’ve just GOT to have it!

And it’s because of the way that 
us humans are wired that you’ve got to 
take your branding seriously. That’s 
because the right brand creates an 
environment that stimulates emotional 
connections - consistently. (And 
consistently 
is the key word here.) 

When you understand your branding, you 
show up in the same way ALL THE TIME. 

It doesn’t vary or confuse. Instead it’s 
distinctive to you - and as a result your 
audience recognises you instantly when 
you appear. 



WHY PERSONALITY MATTERS 

When it comes to creating a brand (and the associated visuals) 
it’s got to be built from the inside out.  

In other words, your brand must start with YOU. Specifically, it 
needs to reflect who you are. It needs to showcase your 
personality. It needs to feel real. 

This is especially true if you are selling yourself. 

Think about it… when you’re the face of your business you 
want your visuals to reveal more about you. You want to 
attract people who like you for who you are. You want your 
visual identity to give an audience an insight into what you’d 
be like to work with. 

That way you can attract your perfect audience (and turn off 
the rest). 

If your brand doesn’t start with you, it won’t fit you perfectly. 
What’s more, you’ll feel awkward sat inside of it because it 
won’t reflect your true self. 

Remember, you are your business’s most valuable asset. YOU 
are what makes your business unique. 

In fact, YOU will more often than not be the reason that people 
want to work with you. 

So why not be more you? 

Why not allow your brand to express who you really are not 
who you think you need to be?

Build a brand on you and it’s founded in something meaningful. 
It’s no longer finger in the air decisions, but choices based on 
something of substance. 

When you put you at the centre of your brand 
you no longer make random choices about 
how you show up. 

You don’t try to appeal to an audience that’s 
constantly changing their tastes. You’re not 
swayed by the latest fad or what’s trendy.

INSTEAD 
YOU CREATE 
CONSISTENCY. 



That’s because although you’re going to evolve and change 
over time, the core of who you are remains. 
And when you leverage those fundamentals, your 
brand has longevity, substance, and uniqueness. 

Remember, there isn’t a ‘perfect brand’. 

One size does NOT fit all. 

Trends come and go. The only way to create 
a brand that doesn’t always need to evolve 
is to create one that showcases you. 

When you dig into this, you’ll find it’s hugely empowering. 
Suddenly you don’t need to be the extrovert or have a BIG 
personality. You can be the quiet, serious introvert who is 
super amazing at what you do, but understated with your 
impact and still create a brand that attracts your perfect 
customer effortlessly. 

That’s what the Brand Personality Quiz has opened 
up for you... 

It’s designed to help you understand yourself - so you can 
reflect the best aspects of your personality to the world. 

AND ATTRACT 
ALL THE BEST 
CUSTOMERS 
AS A RESULT!



*express yourself
...



What's this got to do with colours and fonts 
and images?

Most people understand the fact that our decisions are 
influenced by visuals. They get that we take buying decisions 
based on how something looked and therefore how it made 
them feel. 

But despite this understanding, there’s not a lot of businesses 
investing in their brand identity. 

It’s not their fault… more often than not it’s because people 
don’t know how to express themselves in a visual way. And as 
a result, they default to something like Canva or PicMonkey 
because some visuals are better than nothing right? 

Wrong! 

Just as the right visuals evoke the feelings and reactions you 
want, the wrong visuals can turn your audience off. 

THAT’S BECAUSE THE WRONG VISUALS 
DON’T CONVEY THE RIGHT MESSAGE. 

For example, let’s take a look at how simple changes 
to fonts can give the same words two totally 
different meanings...

Get it wrong and you lose. But not any more…

In this guide I’m going to show you how easy it is to express 
your brand personality using fonts, imagery, 
and colours. 

Coming up are examples of how each of the five Brand 
Personality types can be expressed visually. 

Now I'm not saying the example collections 
are the only colours and fonts you can use. 
These are just examples – starting points 
– something to help you visualise how you 
may express your own brand style.

Of course if one of these combinations 
jumps out at you then feel free to swipe 
and use, but don't be lazy. Don't do that 
because it's free and easy. You, and your 
brand are worth more than that. 
Instead have a play. Explore, 
EXPRESS. See what feels 
right for you. 



*let’s get started
...



Have a look at the example collection now. And as you do, make 
a note of what the colours, fonts, and images say to you:
 

1. How do they make you feel? 
2. What words, visuals, emotions do they evoke? 
3. What could you conclude about a person (or a product) 

because of the way it’s expressed through visuals? 

Once you understand what your brand personality type says 
about you (and how to express it visually) you can start to pull 
together your own collection. 

In other words, you can create visuals and convey 
a particular identity through your branding. 

I know, it's a lot to learn if you're new to this, but once you know 
how to identify the feelings that shapes and colours convey then 
you'll be using this intuitively in your business and you'll see big 
changes start to happen. 

Trust me… or trust what my clients say about it… just changing 
your colours on your website can have a massive impact on 
your bottom line. 

How? 

You'll start attracting the kind of people that are right for your 
business and that's a whole lot more fun and profitable.

What Now? 

Great, so I’ve explained why you want to give personality 
branding your attention. And now that I’ve revealed the detail I 
encourage you to do something with this information. 

Don’t let this be yet another PDF chock-full of 
business-changing ideas that sits in your inbox - never to be 
acted upon. What's the point in finding out about this stuff if 
you're not going to use it?

Branding and visuals are an easy way to take your business to 
the next level. 

WHICH BRAND PERSONALITY ARE YOU? 



BEFORE... AFTER...

Don’t believe me, then check out this example...



I believe this stuff is really powerful so I want to help you to use it. 
I’ll be in the group to answers any questions on the ‘how’ that I've 
not covered in this PDF. Ask me anything, I mean it :-) 

One more thing… I'll be checking - stalker style - through the 
powers of the Internet to see what you do next!! Ok, only joking! 
But I am here to help because I want you to be able to fascinate 
your audience on a whole new level. 

Dee xx

You don’t need any words here, you can see the difference, right? 
Such is the power of visuals when combined with you and your 
message. 

Want a bit of this for yourself? 

Then join me over in the Facebook group where we can continue 
the conversation. 

P.S. Here’s the link to the Facebook Group I mentioned. It 
would be great to see you inside :-) 

http://bit.ly/MYMGroup



Your nifty little how-to guide for crafting a brand that fits your 
personality AND gets all the best people wanting to work with you, 
all while avoiding the #1 mistake most business owners don’t 
realise is costing them confidence, credibility and cash!

*your results



*THE DISRUPTOR



*THE DISRUPTOR
You, my friend, were put on this earth to shake things up. 
To disrupt the norm, to challenge the way of thinking. 
To interrupt the conversation and introduce a new view, 
a new opinion, a new way of thinking. But that doesn't mean 
you're standing from the rooftops shouting, you might be, 
but as a disruptor you may also be under the surface, 
rocking the boat without causing a big splash! 
You are a catalyst. You naturally challenge the way things 
are done, and look to make them better. You are always 
questioning whether things can be done differently, 
or whether it’s time for a change. You get a kick out 
of bending the rules. 

The people who will be attracted to you are looking for 
permission to let out something that has been hiding inside 
them. Are tired of the way that something is currently being 
played out, and they’re craving a change. They love to be 
surprised and respond well to imagery that disrupts

Brand Values:
Power. Freedom. Innovation. 
Impact. Change. Creativity. 



MONTSERRAT - ALL CAPS
Cav  - Sen c  a

EXAMPLE BRAND STYLE EXAMPLE BRAND STYLE

impact 
montez Alfa Slab 

avenir

FOR MORE BRAND STYLE INSPIRATION VISIT: http://bit.ly/THEDISRUPTOR

*THE DISRUPTOR
EXAMPLE BRAND STYLE



*THE PURIST



Above all else you seek a simple life, free from all the drama, 
a life away from the over complicated funnels and must 
follow formulas of the online world. You opt for the direct 
route. No mess. No overthinking. Straight and simple is the 
way you like it best. You refuse to believe that the world is a 
complicated place and usually quick to find simple, effective 
solutions for all situations. You’re known as the 
uncomplicator, the unmuddler, the gal to go to when you 
can't see the trees for the forest let alone the wood! While 
others are living lives that seem busy and fast paced, you’re 
striving for a slower, more meaningful  way of being. You 
crave simplicity. Your highest purpose is to find the quickest, 
easiest, most stress free path through life.

The people who will be attracted to you… Are bored of all 
the noise, the big I am, do as I say shouting and drama of 
the online world. They are looking for a different way, a 
cleaner, simpler, more direct way to success in business and 
life. Like you they believe in living a simple happy life. They 
are not interested in the bells and whistles, all the fancy 
tech and systems do not dazzle them, they quite simply just 
want to get to the heart of the matter, and crack on in the 
simplest of ways.

Brand Values:
Simplicity. Happiness. Purity. 
Trust. Open. Fun.

*THE PURIST



ARIAL - ALL CAPS
Satisfy - Sentence case

EXAMPLE BRAND STYLE EXAMPLE BRAND STYLE

AVENIR 
Kalam

Bitter 
cookie

FOR MORE BRAND STYLE INSPIRATION VISIT: http://bit.ly/THEPURIST

*THE PURIST
EXAMPLE BRAND STYLE



*THE VISIONARY



You’re a changemaker, a visionary, someone with a deep 
ability of transforming things, situations, people, making the 
undesirable desirable again. You make people feel better 
just by being around you! You sense things, you seem to say 
the right thing at the right time. You help people see things 
differently, bringing clarity to the big question; what next? 
People come to you to bring their vision to life.

The people who will be attracted to you… Are looking for 
someone to help them make their vision a reality, they want 
change, whatever you’re offering, your audience is ready 
and waiting to transform. Are likely to be spiritual, 
open-minded thinkers. They are also intuitive, and can 
sense mis-representation a mile away. They are more likely 
to respect your challenges rather than your triumphs, and 
will see true value in your honesty. Find incredible beauty in 
the flaws. Don’t try to dazzle them with your skills - it’s your 
energy and vibration that will captivate them.

Brand Values:
Vision. Transformation. Intuition. 
Empowerment. Beauty. Calm. 

*THE VISIONARY



Abril fatface - sentence case
montez - lower case

EXAMPLE BRAND STYLE EXAMPLE BRAND STYLE

Lora 
qwigley

PANGOLIN
Oxygen

FOR MORE BRAND STYLE INSPIRATION VISIT: http://bit.ly/THEVISIONARY

*THE VISIONARY
EXAMPLE BRAND STYLE



*THE ADVENTURER



You’re a free spirit on a mission to find a better way of being, 
doing, living, experiencing. You are ambitious, there is so 
much drive inside of you but it’s not all about the destination 
- you live for the journey, the experience, everything along 
the way. Your highest purpose is to discover what it really 
means to be YOU even if that means constantly moving 
from one thing to the next, which you find yourself doing in 
business… new ideas, new ways of delivering, new ways to 
create experiences for your audience are all around you and 
choosing just one thing to focus on forever feels like a trap!

The people who will be attracted to you… Are tired of all the 
rules and guides and steps to doing things, they seek their 
own way of being and doing and crave connection along 
the way. Above everything, like you, they are craving 
adventure - not in the get out and pack your bags kind of 
way but in their business, in the way they connect and 
communicate with their audience.

Brand Values:
Freedom. Creativity. Truth. Vision. 
Independance. Connection.

*THE ADVENTURER



FJALLA ONE - ALL CAPS
Indie flower - Sentence case

EXAMPLE BRAND STYLE EXAMPLE BRAND STYLE

VERDANA
mr dafoe

GEORGIA
nothing you could do

FOR MORE BRAND STYLE INSPIRATION VISIT: http://bit.ly/THEADVENTURER

*THE ADVENTURER
EXAMPLE BRAND STYLE



*THE PIONEER



You’re an innovator. You’re a catalyst for creative energy, 
an inspirational hot spot, bubbling with ideas. You have so 
much passion inside you when people are around you they 
can’t help but feel fired up, your passion is contagious. You 
often feel pulled in so many different directions because 
there are so many things you want to create. You live for 
originality, for true and honest self-expression.

The people who will be attracted to you… Are like you; 
open-minded, spontaneous and passionate. Tired of doing 
the same thing, getting the same result, they want 
something new. They love your innovative thinking and 
quirky, adventurous approach. They love learning alongside 
you, feeling inspired, excited and renewed in the process.

Brand Values:
Imagination. Inspiration. 
Adventure. Creative. Original

*THE PIONEER



Droid Sans - Sentence case
Give you glory - Sentence case

EXAMPLE BRAND STYLE EXAMPLE BRAND STYLE

NEUCHA
oxygen

syncopate

Avenir

FOR MORE BRAND STYLE INSPIRATION VISIT: http://bit.ly/THEPIONEER

*THE PIONEER
EXAMPLE BRAND STYLE


