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Overview 

At FXHOME, we produce the very best filmmaking and photography software for content 

creators and photographers all over the world. We are looking for an enthusiastic creative to 

help us with a wide variety of projects and campaigns including  the promotion of our flagship 

product, HitFilm. You’ll need to be highly imaginative, passionate and ready to take initiative.  

You will use your creative talent to produce high quality image and video content across 

multiple channels including our own websites, YouTube, Facebook and Instagram. You will enjoy 

interacting with our community and populating social media with authentic content. As 

someone who demonstrates a ‘can-do’ attitude, you will relish working to deadlines in a 

fast-paced environment and the opportunity to come up with original, exciting ideas.  

Along with a love of film and a flair for post-production and design, you will possess a great 

imagination and a positive working attitude. As someone who likes diversity in their role, you 

will find the variety of work exciting and have the ability to take on a multitude of tasks 

including presenting  our popular YouTube show, creating optimised content across all 

marketing channels and acting as an expert user and supportive voice for our customers.  

You will find working alongside your colleagues in a busy and exciting environment fulfilling and 

rewarding, knowing that you are making a real contribution to the company’s vision and to the 

users’ creative journey.  

Hours: 40 Hours per week  

● Salary: £18,500 p.a. Full-time 

● Contract: Permanent (after 6 month probationary period) 

● Reporting to: Chief Operations Officer and Assistant Marketing Manager 

● Location: Norwich, UK 

● 25 days paid holiday a year plus all public holidays 

● Flexible working hours policy  
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How to apply 
Please apply by email to Joe Gould, Senior Business Coordinator joe.gould@fxhome.com 

attaching a full C.V., covering letter and screen test (see below) to FXHOME, Suite 4 St Giles 

House, 27 St Giles Street, Norwich NR2 1JN.  

In your letter, please tell us why you want the job and specifically address how you, your skills, 

experience and personality fulfill the essential criteria set out in the person specification along 

with as many of the desirable criteria as possible. Please give specific examples from your 

previous work experience, education and/or other extra curricular activities. 

Your application must include full contact details for two referees. Please clearly indicate if you 

are happy for them to be contacted before any interview or not. 

There will be some short aptitude tests for short-listed candidates on the day of interview. 

Screen test: 

All applicants must also send us a short example video containing the following: 

● 30 second introduction about why you think that you are the right person for the job 

● A 60-90 second film review  

All videos should be uploaded to Vimeo/YouTube and sent to Joe Gould at the same time as 

your application. Total length of video must not exceed 2 minutes.  

Kirstie Tostevin (Assistant Marketing Manager) will be happy to have an initial informal chat 

with any interested candidates on +44 (0)1603 518 404. 

DEADLINE FOR APPLICATIONS:  Monday 21st November 
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Job Description 

Job function/purpose 

The three key functions of the post are to: 

● Present the company’s weekly YouTube show and develop the channel 

● Design and create content (video and general design) for product releases, social media, 

tutorials and websites 

● Become product expert and act as community champion, frequently engaging with users 

and followers across all of the company’s social media channels and forums 

This position will suit a highly creative individual who has a genuine love of film and possesses a 

good understanding of the production process through their studies or other relevant 

experience. They must also have adept video editing and design skills. Full training in our 

products, systems and processes will be given to the successful candidate.  

Duties 

1. YouTube show 

● Assist with development and implementation of YouTube strategy  

● Create content for the HitFilm YouTube channel (90k+ subscribers) 

● Present episodes on the YouTube channel (with co-presenter or alone) 

● Research topics and write scripts and film weekly YouTube episodes 

● Organise collaborations and guest episodes 
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2. Design and creative 

● Create promotional videos as well as in-depth tutorials and software examples (training 

will be given) 

● Produce high quality, consistent and optimised content for the website and all social 

channels (in the form of images or videos) 

● Design external documents e.g. press, partner documents and informative downloads 

● Provide additional design support where required  

3. Community and social 

● Become recognised voice of company, engaging with users on forums and social media 

● Work with rest of marketing team to populate and optimise all social media channels, 

ensuring best practice techniques are used and kept uptodate 

● Hold regular Google Hangout/Facebook Live Video with users, to drum up excitement 

and discuss filmmaking 

● Feedback community thoughts and user suggestions to wider team 

● Assist with customer support tickets during busy periods/when required 

4. General  

● Become expert user of company’s products (training will be given)  

● Suggest ideas for content and promotions 

● Create and maintain a sensible folder structure for creative 

● General research and planning support across all activities 

● Provide reasonable absence cover and support for colleagues as and when required 

● Undertake other work in line with the needs of the company  
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Person specification 

Criteria Essential Assessment* 

Education, 

Experience & 

Achievements 

● Three A-levels or equivalent 

● Filmmaking/media or design qualification or 

comparable experience 

● Five GCSEs at Grades A-C (including English) 

or equivalent 

A 

A 

 

A 

Skills & 

Knowledge 

● Proficient user of editing software Premiere 

or Final Cut Pro  

● Skilled user of After Effects 

● Experienced user of PhotoShop 

● Practical knowledge of cameras, mics and 

lights to set-up a simple shoot 

● Proficient in the use of Google Apps or 

Microsoft Office 

● Strong verbal/ written English language skills 

● Frequent use and understanding of key social 

media platforms 

● Creative flair and eye for design 

A/S 

 

I/S 

I/S 

I/S 

 

A/I 

 

I/S/R 

I 

 

I/S 

Personal 

Attributes 

● Ability to take direction, but also work under 

own initiative 

I/R 
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● Strong organisational skills 

● Team player and able to act on constructive 

feedback 

● Positivity, enthusiasm and energy - in spades! 

● Effervescent sense of humour 

● Excellent interpersonal communications 

skills - tact, kindness and clarity 

● Ability to communicate at all levels  

● Film fanatic 

A/I 

I/R 

 

I 

I/R 

I 

 

I/R 

I/R 

Special 

Circumstance

s 

● Flexible and proactive approach. Willingness 

to undertake additional hours at peak times 

● Happy to travel internationally on occasion 

I/R 

 

A/I 

   

Criteria Desirable Assessment* 

Education, 

Experience & 

Achievements 

● Film or media degree 

● Experience in media/film related 

environment 

A 

A 

Skills & 

Knowledge 

● Advanced knowledge of HitFilm I 

*Key: A - Application, I - Interview, S - Selection Test, R- Reference 
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About us 
We set up FXHOME in 2001 with a clear goal - to fundamentally change the world of filmmaking 

for the better by giving everyone the opportunity to create amazing visual effects whatever 

their level. More than 15 years later, we produce the fastest growing VFX software product on 

the market and work will many major industry partners. 

HitFilm, our all-in-one VFX and editing software solution, has over 700,000 users worldwide 

and is growing at a rapid rate. From YouTube superstars and students to prosumers and 

freelancers, our customers remain at the heart of everything we do - which is perhaps why 97% 

would recommend HitFilm to a friend.  

We also produce PhotoKey, the world’s leading green screen photography software product. 

From Red Bull’s Formula 1 Night Series to Wimbledon, it is the event photography software of 

choice for thousands of photographers and continues to attract more customers every year. 

Our company culture is extremely important to us. Everyone in the team has a strong work ethic 

and has the ability to have fun at work whilst also remaining highly productive and using their 

own initiative. We arrange monthly staff social events, group cinema outings and annual team 

building days to bring everyone together and celebrate our successes. 

We have an exciting announcement planned for 2017 - there has never been a better time to 

join our team. 

 
Copyright © 2016 FXHOME Ltd (UK) Page 7 of 7
 


