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Personalized Gift 
 
When Sarah launched her virtual Program 52 Weeks of Greatness, she decided her audience would benefit 
watching brief interviews in the modules from a range of guest experts. That meant calling in favours from 
very busy people. Almost everyone asked said yes, and to thank them, she had portable chargers printed 
with a message of thanks. She also included a customized thank-you card that had a screen capture of the 
interviewee and Sarah with a hand-written note of the value folks were saying they received from learning 
from him or her. For many who didn’t have a charger, it was one less thing on their to do list and something 
they’ll use regularly. For the rest, the personalized thought was something novel and appreciated. 
 

This exercise is great because it: 
● Allows you to give a gift and it have more meaning  
● Leverages one of the most popular ways to recognize – a written thank-you note 
● Allows you to set a budget to work within 
● Had many small tasks that can be distributed between people 
● Can keep giving annual gifts fresh and meaningful by it being different every time 
● Fuels the exponential power of recognition by the gift (and it’s meaningfulness) being a surprise 

 
Materials: 

● Gift 
● Thank-you note (preferably customized) 
● Postage 
● Envelope or box to ship gift 

 
Instructions: 

1. Identify your total budget for buying a gift, including printing and shipping 
2. Brainstorm (ideally with someone/a group) what the gift could be. Among other prompts, some 

to consider are what is: 
a. Useful/needed 
b. Touching  
c. Meaningful 
d. Aesthetically pleasing 
e. Brand aligned 

3. Filter through the list to rule out any that do not match your budget (you could keep the idea for 
a later time though) 
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4. Of the items you have left, identify if there is one that meets most or all of these criteria. Consider 
if any can be personalized further (e.g., able to print a note of thanks perhaps in a way that’s 
brand-aligned).  

5. Decide on your item and order to your specifications. 
6. Brainstorm ways to personalize the thank you – writing a 

note in a standard card? If you are a teacher or social 
worker, could a student or client be commissioned to 
create art that can be printed? For example, in my case, do 
you have a picture with them? Is there an event logo or 
photo that would fit?  

7. Decide on your thank you note and have sufficient 
quantity produced and write a personalized note of 
thanks. 

8. Put the gift and personalized note together and mail/ship 
or personally give them out.  

 
Debriefing Questions: 

1. Where did your most creative and unique ideas come from? 
2. How did creating a budget first help or limit you? If it was limiting, how could you still honour a 

budget but adjust your process? 
3. How will you gauge “success”? 

 
Translation to the work setting: 

● Mark a celebratory milestone or target 
● Use to thank customers that you truly value non-traditional ways they won’t soon forget 
● Gain social media traction by including a hashtag (i.e., #) or handle (i.e., @) 
● Build on a theme, slogan or mascot you already have by working it into the gift, thank you note 

or process 
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