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We live in an always-on society, where our event attendees are 

expected — and even want — to stay connected to their work when 

they are out of office.

Mobile devices are a part of attendees’ everyday routines, whether 

at home, on the job, or on the show floor — so why not tap into this 

behavior by transforming the mobile device into a part of the overall 

event experience? Mobile devices can help amplify engagement while 

working behind the scenes to gather immense data on audience 

preferences, speaker and content performance, and more. How?

90 %
of event attendees will have at least 
one mobile device with them1. 
Does this surprise you? It shouldn’t. 

behold the power 
 of the second screen  
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second 
   screen

The science behind
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Most people use a second screen frequently, without even realizing 

it. If you’ve ever shared your thoughts on social media while watching 

the Super Bowl, the Grammys, or your favorite TV show, you’ve 

already participated in a second screen experience. 

Savvy event organizers are capitalizing on this as well, incorporating 

second screen into their live events and broadcasts. Second screen 

technology gives presenters a direct channel to audiences, allowing 

them to interact with attendees, stream supplemental content, and 

gather feedback and measurement on sessions in real time. 

Through our experience using second screen at our client and 

internal events over the years, along with the data collected from 

the platform, we’ve discovered that utilizing second screen leads to 

more audience engagement. And more engagement leads to a more 

successful event, as well as more insights to help make future events 

a success, too. 

Audience Engagement & Amplification

Audiences are already using mobile devices during events and 

communicating with each other through social media and other online 

channels—hashtags, retweets, check-ins, and more. Brands can 

insert their voices into the conversation by developing second screen 

solutions that capture attendee attention. Second screen provides 

additional avenues of communication through chat functions,  

allowing attendees to talk to one another as well as to presenters.

They can ask questions, take notes, navigate the presenter’s slide 

deck, and even share content from the event via social media. 

Audience feedback tools, like multiple-choice questions and 

sentiment or polling functions, add other engagement opportunities 

that keep attendees involved and interested.

      Bonus A paper published in the journal Frontiers in Psychology 

found preliminary evidence “that interspersing periods of instruction 

with low-stakes quizzing can promote student attention,” and that

attention leads to better learning.3 

of consumers use their smartphone 
as a second screen while they 
watch television.2

87%
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Measurement
 
Event organizers have traditionally relied on direct feedback from 

attendees to determine if their content was successful, as there 

was no truly objective way to know what topics and ideas resonated 

with attendees. But second screen overhauls this in a big way. 

Event organizers can now collect measurable data straight from 

attendee devices immediately as they interact with the second screen 

experience, giving a deeper and more comprehensive look into 

engagement than ever before. Second screen pinpoints the exact 

moments the audience was most engaged, as well as where they may 

have become distracted. That knowledge can be used to refine

follow-up communications and future presentations of that same 

session. Data can be viewed at both a slide and an attendee level, and 

because it is presented in real time, on-the-fly adjustments to content 

can be made when needed.
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for your event
What second screen can do
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A better attendee experience is the most significant overall benefit of 

second screen experiences for event organizers. Happy attendees are 

attendees who talk about events on social media, recommend them 

to peers and colleagues, and, of course, return to them the next year. 

Incorporating a second screen experience into events goes a long 

way toward ensuring attendee happiness, as well as a host of other 

additional benefits. 

Higher Session Ratings

Our data shows that attendees who interact with the content, 

speakers, and their peers during sessions tend to rate those sessions 

and speakers higher than attendees who are passive participants. 

In fact, participants who are active in a second screen session rate 

those sessions upward of 90 percent¹, which demonstrates how the 

technology feeds right into our desire to connect.  

 
Higher Survey Response Rates 
 
On average, traditional session survey techniques yield less than a 

5 percent response rate1, which doesn’t give event organizers much 

information on what content resonates with their audience. Surveys 

completed as a portion of the second screen experience generate a 

response rate of up to 80 percent and higher¹. Plus, the immediacy 

of the feedback does not allow external influencers to affect how 

attendees will rate the event. 

Access to Real-Time Data 
 
Second screen gives event organizers real-time data at their 

fingertips during every session. This provides them with the advantage 

of discovering what ideas spark the most engagement or warrant 

further discussion. Speakers can see when they’ve hit on a topic the 

audience connects with or if they’re losing attendee attention and 

need to switch gears. 

Participants who are active in a second screen session 
rate those sessions upward of 90 percent1, which 
demonstrates how the technology feeds right into 
our desire to connect. 

90 %
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This allows them to concentrate more on a specific area during a 

session or even work with event organizers to create focused pop-up 

sessions. It also helps chart the course for future events focused on 

the topics and speakers that truly engaged the audience. 

Repeat speakers can use second screen data to see how their 

presentations improve over time and even utilize second screen’s 

immediate feedback to test out new presentation techniques 

and topics. 

More Q&A

Silence isn’t always golden — many speakers are confronted with a 

suddenly quiet audience during the Q&A portion of their presentation. 

And when attendees do have questions, getting more than a few 

answered can be a challenge. The platform’s data shows that second 

screen has approximately a 20 percent participation rate during 

Q&A¹. Second screen makes submitting a question easy and often 

anonymous. Moderators can then queue up the best questions with 

the broadest reach for attendees.

Using second screen to manage Q&A also gives speakers a record 

of questions asked, which allows them to answer audience members 

directly or address specific or detailed questions in 

post-event communications. 

Response rate generated by surveys 
completed as a portion of the second 
screen experience. 

80 %
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how to rock
the second screen rollout
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Are you ready to get started with second screen? Here are a few 

recommendations based on our deployment of second screen at 

thousands of client events.

Make It Easy to Use

All the bells and whistles in the world will go to waste if the platform 

you choose isn’t simple to navigate for your attendees as well as your 

speakers. Your attendees should be able to pick up on how to use 

second screen intuitively, or else you risk losing them before the event 

even begins. Many presenters at your event may be new to second 

screen as well, so choose a system that feels natural to them, or make 

good use of a content DJ (see page 16) to help moderate and run the 

second screen aspect of the event.

  
Practice, Practice, Practice 
 
We recommend you practice using your second screen platform 

internally several times, leaving plenty of time in advance of your 

big event. This helps you troubleshoot any potential problems long 

before your audience uses it. Let your team get comfortable with the 

platform so they are better able to understand the benefits, as well as 

assist your speakers and your audience.

 

 

“Your attendees should be 
able to pick up on how to use 
second screen intuitively...” 
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Budget for Your Needs 
 
The amount you will have to budget for second screen depends on 

a variety of factors, including, but not limited to, the infrastructure of 

the venue, the type of sessions second screen will be used in, and the 

level of assistance you require in creating your content. Your solution 

provider will also need to know how many people will be attending 

your event, and whether you require onsite assistance and data 

analysis. But remember: second screen platforms’ comprehensive 

measurement tools provide more value than traditional audience 

response systems. 

Set Up the Right Infrastructure

A second screen solution requires sufficient Wi-Fi access points and 

capacity to handle the traffic from the connected audience. While we 

recommend a web-based solution whenever possible, there are some 

events or venues that may eliminate that option. If your venue has 

poor connectivity or your event has more than 1,000 attendees, talk 

to your solution provider about your options.

 

  

Let Content Shine 
 
Second screen can be a content generation powerhouse. The 

comment stream, questions submitted by attendees, responses to 

polls, text input questions, and more can be an excellent source of 

content creation both during and after the event. You can use what 

you learn and what your audience shares to help tailor your ongoing 

content calendar even more toward their wants, needs, questions, and 

pain points. Events can be a great face-to-face litmus test to see if 

your overall content strategy is working.

 

 

“Consider holding a webinar so your speakers get to experience second screen 
as an audience member and see firsthand how it can improve their presentations.”
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pump up 
   the volume

with second screen
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Second screen is still a fairly new technology, but through our 

experience utilizing it for clients, we have collected enough data to 

share some of our secrets and best practices for deploying second 

screen technology at your events. While every event is different and 

every audience has their preferences, these best practices can be 

universally applied.

 

Use Web-Based Platforms

While second screen solutions come in various platform options, our 

experience has shown that web-based solutions have significantly 

higher participation rates (70–90 percent) than native apps 

(less than 50 percent)¹. 

Because of the long-term value of an engaged audience, we 

encourage use of a web-based solution whenever Wi-Fi is available. 

This keeps solutions compatible with all mobile devices and allows 

you to deliver your second screen experience through your event app 

via a web link. This way, attendees never have to leave your event app.  

 

Keep It Simple 
 
Use a link shortener to create a simple URL for attendees to 

use to access the second screen platform. Once you have them 

on the platform, use easy engagement techniques to gather 

attendee responses, especially early in the session while they grow 

accustomed to the second screen experience. Thumbs up/thumbs 

down, multiple choice, or like/dislike choices have a higher use rate 

than text responses. 

Insider Secret 

Although it’s more difficult to get text 

input responses, they tend to provide 

the highest value. Save text responses 

only for when you want very specific, 

personalized feedback, and take care  

to ask open-ended questions that  

need to be answered with more than 

just a yes or no. 
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10 min

An audience’s attention 
span drops after just

By inserting audience response questions at a regular 
interval, you can regain their attention every time it dips. 
Keep Engagement Constant 
 
 
Did you know that your audience’s attention span drops significantly 

after just 10 minutes? Ten minutes! This is based on research from 

Dr. John J. Medina, a biologist and researcher with particular interest 

in how the brain works with information, and has been confirmed 

by our own data4. By inserting audience response questions at this 

regular interval, you can regain their attention every time it dips. 

Build a Community

Don’t keep your audience’s answers to yourself. We’ve found that 

audiences are interested in comparing their answers to those of their 

peers. This is especially true when using polling questions. Share the 

results directly to the main feed so the entire audience can see it, and 

even consider publishing certain audience feedback in post-event 

communications to help drive home important takeaways.
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Make It Fun 
 
Nothing fires up an audience more than friendly competition, which 

is why you can raise engagement levels by incorporating competitive 

aspects into audience responses. Reward those who are first to 

answer with recognition or even a prize. 

We saw this come to life at a recent gaming conference, in which a 

second screen platform was used to spark good-natured competition 

during a game show-like quiz session. Throughout the course 

of the presentation, the audience was asked specific, multiple-

choice training questions “disguised” as a quiz show that they could 

participate in through the use of their personal devices. Participation 

was very high. Over the course of the 12 presentations, an average of 

84 percent of audience members who logged into the second screen 

platform submitted at least one answer¹. 

The participation and excitement generated by the quiz shows even 

carried over to the second screen’s group chat. Throughout 

each presentation, audience members shared encouragement, 

congratulations, and even a little good-natured “trash talk.”

Overall, the level of engagement provided by the second screen 

platform’s interactivity created a fun and energetic learning 

environment that fostered positive participation and impressive 

knowledge retention by the audience. Over the course of the 12 

presentations, 89.9 percent of the audience answered all of the 

training questions correctly¹.  

Insider Secret

Attendees are often tasked with bringing 

what they learn at an event back to the 

company to teach their colleagues. Allow 

them to take notes right on the presentation 

and save a copy to review and share with 

their team or boss. 
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A panel moderator who taps 
into the second screen to 
get the audience humming 
and spins the best mix of 
questions for presenters 
(headphones optional).

Amplify Your Reach 

 
Enable attendees to share presentation content with their social 

networks by setting up hashtags for your presentations and 

embedding social sharing in the platform. If the presentation slides 

can be shared on social media, that’s even better. Visual content is 

much more engaging on social media — for example, tweets 

featuring photo URLs average a 35 percent increase in retweets, 

according to Twitter5.

Use a Content DJ
 
We recommend using a “content DJ” to field questions and monitor 

the chat stream for large audiences, such as keynote presentations 

or panel discussions, or for presenters who are not used to a fully 

interactive session. The moderator can juggle multiple conversations 

at once, feed appropriate questions to the presenter, and observe 

when a particular idea sparks high levels of interest.

A content DJ can take the burden off presenters who feel  

overwhelmed by the second screen technology, expertly moderating  

the conversation and allowing the speakers to do what they do best: 

share their knowledge.

 

  

 

Content DJ 
• n (con•tent d•j)
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Employ Measurement Science

When you use polling questions to gather data, keep in mind that 

sharing the results of a polling question too early may cause  

audience members to change their answers. Give the audience 

enough time to select their responses before displaying the results  

to the entire audience.

Furthermore, make sure you are asking audience members for 

feedback and ratings throughout the presentation. The immediacy of 

the response will provide the most pure results possible. By contrast, 

the data collected from post-event surveys can lose its nuance as 

time elapses between the presentation and the feedback collection.

Keep ’Em Talking

Second screen technology is one of the most exciting advancements 

in the events industry because it turns one-way conversations into 

interactive dialogues, allowing presenters and show organizers to 

learn as much from attendees as they teach them. That additional 

channel of communication, coupled with the rich engagement data 

provided by the second screen platform, opens up opportunities for 

event organizers to create targeted, successful events that audiences 

are talking about long after they are over. 
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Insider Secret 

Allowing attendees to remain anonymous within the second 

screen platform nets far more open and honest answers.
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Request a consultation to learn  
more about how second screen  
can transform your next event. 

About Freeman
Freeman is the world’s leading brand experience company. We help our 

clients design, plan, and deliver immersive experiences for their most 

important audiences. Through comprehensive solutions including strategy, 

creative, logistics, digital solutions, and event technology, Freeman helps 

increase engagement and drive business results.

want more?
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