
Chatbots: 5 tips to give your 
exhibit greater talk value

bot & sold
The show floor has come a long way from the 

days of booth babes and passport games. 

Exhibitors can now leverage artificial intelligence 

to create a new kind of engagement. 

So move over, booth babes — the bots are taking over. 

Chatbots, or “booth bots,” provide a more interactive 

form of attendee engagement and help exhibitors 

accomplish their goals, from driving leads to building 

brand buzz to improving the booth experience.

From smart speakers like Amazon’s Alexa® 
devices to mobile assistants like Siri ® to 
AI-powered web customer service, chatbots 
are becoming a powerful and seamless 
part of daily life — even at events.

These five tips will help solidify your 
strategy and put your booth bot to 
work for your brand.

Tip 1: Get strategic

67 percent of US millennials said they are 

likely to purchase products and services 

from brands using a chatbot.1

Use that to fuel your exhibit strategy, 

adding a bot to help attract attendees 

from the aisle into the booth to increase 

engagement and gain valuable leads.
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Tip 2: One size doesn’t fit all

Building a booth bot isn’t as easy as plugging in a 

speaker and calling it done. 

• A smart digital partner with event expertise and coding 
capabilities can help you create a fully unique booth bot 
experience that you can access and control on the fly.

• Try to design your bot and your booth simultaneously and 
ensure that the space lets your chatbot shine.

• Work with your exhibit house to add your bot to an 
existing booth for a truly seamless presentation.

Tip 3: Make it fun

A fun, engaging booth bot helps you create an experience 

that draws attendees in. You can try a few different tactics:

• Gamify the experience to give attendees a reason to 
keep interacting.

• Create an intuitive virtual concierge that can queue up 
offerings to grab attendee interest.

• Go for the laughs — program your bot to tell stories 
and jokes.

Tip 4: Automate to communicate

Outside of the engagement factor, information 

exchange is the primary goal for most chatbot-based 

experiences. Use your bot to build relationships:

• Kick-start engagement by directing attendees to interact 
with your chatbot via the web, Facebook, or text ahead 
of the show.

• Customize face-to-face interactions with booth staff 
thanks to your pre-show info gathering.

• Want to reach 100 percent follow-up and build 
your pipeline? Lean on your bot to send automated, 
personalized texts or email in real time.

Tip 5: Testing, testing

The last thing you want is for your chatbot investment to 

be a frustrating experience for your audience. So before 

you launch, roll up your sleeves and try to break things. 

• Test everything before the show — programming, 
pronunciations, even networking. (Then test again.)

• Make sure there are plenty of “fallbacks,” which is how 
your chatbot handles questions that aren’t included in 
its programming.

• If your bot has a custom content management system, 
you can make real-time changes on the fly, straight from 
the show floor.
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Ready to let Alexa do the talking? 
REQUEST A DEMO TODAY.

Get smart on creating engaging exhibits. 
DOWNLOAD OUR COMPLETE GUIDE.
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